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CHANGING LEGACY
OF CABLE TV

DISTRIBUTION
The changing legacy and landscape of Cable TV
distribution over the past decade is articulated
vividly in the feature giving a varied insight on

the cable TV market.
Part - II

Monopoly/market dominance generally leads to
deterioration in quality of service in the long run. Also,
with monopoly/ market dominance, there would be a lack
of incentive for making additional investments towards new
technologies/innovations. As a part of regulatory
framework for the DAS, TRAI has issued regulations on
the Quality of Service and Consumer Complaint Redressal
framework. These regulations cover provisions for
connection, disconnection, transfer and shifting of cable
TV services. It also prescribes the procedure for billing and
handling of subscribers’ complaints. A situation of fair
competition would compel operators to offer better quality
of service in order to differentiate themselves.

kobala TIvaI ivatrNa kIkobala TIvaI ivatrNa kIkobala TIvaI ivatrNa kIkobala TIvaI ivatrNa kIkobala TIvaI ivatrNa kI
badlatI ivarasatbadlatI ivarasatbadlatI ivarasatbadlatI ivarasatbadlatI ivarasat

ipClao ek dSak maoM kobala TIvaI ivatrNa kI badlatI ivarasat
AaOr pirdRSya kao [sa fIcar maoM spYT $p sao vya@t ikyaa gayaa

hO̧  jaao kobala TIvaI baajaar pr ivaivaQa jaanakarI dota hO.
Baaga - II

ekaiQakarÀbaajaar p`Bau%va Aama taOr pr laMbao samaya maoM saovaa kI
gauNava<aa maoM igaravaT ka karNa banata hO.[sako Alaavaa ekaiQakarÀbaajaar
p`Bau%va ko saaqa¸ nayaI tknaIikyaaoMÀnavaacaaraoM kI idSaa maoM Aitir@t inavaoSa
krnao ko ilae p`ao%saahna kI kmaI haogaI.DIeesa ko ilae ek inayaamak
Z,aMcao ko ek ihssao ko $p maoM T/a[- nao saovaa kI gauNava<aa AaOr ]pBaao@ta
inavaarNa Z,aMcao pr inayama jaarI ikyao hOM.[na ivainayamaaoM maoM kobala TIvaI
saovaaAaoM ko knao@Sana¸ ivayaaoga¸ sqaanaaMtrNa AaOr badlaava ko p`avaQaana
Saaimala hO.yah ga`ahkaoM kI iSakayataoM kI ibailaMga AaOr inapTana kI
p`iËyaa BaI inaQaa-irt krta hO.inaYpxa p`itspQaa- kI isqait Aa^proTraoM
kao Kud kao Alaga idKanao ko ilae baohtr gauNava<aa vaalaI saovaa p`dana
krnao ko ilae majabaUr krogaI.
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It may be argued that due to availability of multiple
distribution platforms a monopoly of a single platform like
cable TV cannot arise. Presently, the multiple TV channel
distribution platforms in India are cable TV, DTH, IPTV and
HITS. Penetration of IPTV is very low. HITS is just in the
process of starting operations. Thus, there are primarily
two distribution platforms viz. cable TV and DTH.

Though DTH has emerged as an alternate to Cable
TV and its subscriber base is growing at a faster rate
compared to cable TV, the percentage of cable TV homes is
significantly larger vis-à-vis DTH subscribers. Cable TV
subscribers constitute approximately 60% of the total TV
homes in the country, whereas the share of DTH is about
35% (Figure 1.2). DTH operates on a national basis and
transmits all channels throughout the country irrespective
of variations in demand of channels in different markets.
Cable TV networks on the other hand operate on a regional
basis and can choose channels to be supplied according
to the demand in the area served. In the pay DTH sector,
there are six major players providing services on a national
basis. In contrast, Cable TV operators are limited in a
particular area and in most cases the customer is served by
a single local cable operator. On the technical front also,
there are differences between DTH and cable TV in terms
of the number of channels the platform can support,
acquisition cost for the consumer, type of services
supported etc.

In sum, though DTH and cable TV are competing
platforms, they are not perfect substitutes of each other
and their operating circumstances and environment vary
significantly. Hence, the monopoly/market dominance issue
in cable TV continues to be of significance, if only because
of the sheer size of the cable TV segment in the overall
distribution market.

PRESENT STATUS OF THE INDIAN CABLE TV
INDUSTRY

The cable TV operations are governed by the Cable
Television Networks (Regulation) Act, 1995, (hereinafter
referred to as the Cable TV Act) and the Cable Television
Networks Rules, 1994 (hereinafter referred to as the Cable
TV Rules).

The Cable Television business observed hyper-
growth in 1990 with the demand for foreign channels during
the Gulf war. The economic liberalization in 1991 that
simplified the process to procure and install satellite antenna
further fueled the growth. The launch of Star TV and Zee
TV in 1992 further fueled the spread of cable TV. According
to a study conducted by the market research firm, Frank

yah tk- idyaa jaa sakta hO ik ekaiQakar ivatrNa PlaoTfamaao-M kI
]plabQata ko karNa kobala TIvaI jaOsao ekla PlaoTfama- ka ekaiQakar
]%pnna nahIM hao sakta hO.vat-maana maoM̧  Baart maoM k[- TIvaI caOnala ivatrNa
PlaoTfa^ma- kobala TIvaI¸ DITIeca¸ Aa[-pITIvaI va ihT\sa hOM.Aa[-pITIvaI
kI phuMca bahut kma hO̧  ihT\sa ABaI pircaalana Sau$ krnao kI p`iËyaa maoM
hO.[sa p`kar mau#ya $p sao dao ivatrNa PlaoTfa^ma- hOM.kobala TIvaI AaOr
DITIeca.

halaaMik DITIeca kobala TIvaI ko ivaklp ko $p maoM ]Bara hO AaOr
[saka ga`ahk AaQaar kobala TIvaI kI tulanaa maoM tojaI sao baZ, rha hO̧  kobala
TIvaI GaraoM ka p`itSat DITIeca ga`ahkaoM kI tulanaa maoM kafI baD,a hO.doSa
maoM kula TIvaI GaraoM maoM kobala TIvaI ga`ahkaoM kI saM#yaa lagaBaga 60‰ hO
jabaik DITIeca kI ihssaodarI lagaBaga 35‰ hO ³ica~ 1º2´.DITIeca
raYT/Iya AaQaar pr saMcaailat haota hO AaOr ivaiBanna baajaaraoM maoM caOnalaaoM kI
maaMga maoM iBannata ko baavajaUd pUro doSa maoM saBaI caOnalaaoM kao p`saairt krta
hO.dUsarI Aaor kobala TIvaI naoTvak- xao~Iya AaQaar pr kama krto hOM AaOr
AapUit- ikyao jaanao vaalao xao~ maoM maaMga ko Anausaar AapUit- ikyao jaanao vaalao
caOnalaaoM ka cayana kr sakto hOM.po DITIeca xao~ maoM Ch p`mauK iKlaaD,I
raYT/Iya AaQaar pr saovaayaoM p`dana kr rho hOM.[sako ivaprIt¸ kobala TIvaI
Aa^proTr ek ivaSaoYa xao~ tk saIimat hOM AaOr jyaadatr maamalaaoM maoM ga`ahk
kao ek hI sqaanaIya kobala AâproTr Wara saovaa p̀dana kI jaatI hO.tknaIkI
maaocao- pr BaI¸ DITIeca AaOr kobala TIvaI ko baIca PloTfa^ma- Wara samaiqa-t
caOnalaaoM kI saM#yaa¸ ]pBao@ta ko ilae AiQaga`hNa laagat¸ samaiqa-t saovaaAaoM
ko p`kar Aaid ko saMdBa- maoM AMtr hO.

saMxaop maoM halaaMik DITIeca Aaor kobala TIvaI p`itspQaI- PlaoTfa^ma-
hOM̧  laoikna vao ek dUsaro ko sahI ivaklp nahIM hOM AaOr ]nakI pircaalana
pirisqaityaaM AaOr vaatavarNa kafI iBanna hO.[sailae kobala TIvaI maoM
ekaiQakarÀbaajaar p`Bau%va ka mau_a ABaI BaI mah%vapUNa- banaa huAa hO̧  yah
isaf- kobala samaga` ivatrNa baajaar maoM kobala TIvaI KMD ko ivaSaala Aakar
ko karNa hI.
BaartIya kobala TIvaI ]Vaoga kI vat-maana isqaitBaartIya kobala TIvaI ]Vaoga kI vat-maana isqaitBaartIya kobala TIvaI ]Vaoga kI vat-maana isqaitBaartIya kobala TIvaI ]Vaoga kI vat-maana isqaitBaartIya kobala TIvaI ]Vaoga kI vat-maana isqait

kobala TIvaI pircaalana kobala TolaIivajana naoTvak- ³ivainayama´
AiQainayama 1995 ³[sako baad kobala TIvaI AiQainayama ko $p maoM saMdiBa-
t´ AaOr kobala TolaIivajana naoTvak- inayama¸ 1994 ³[sako baad kobala
TIvaI inayama ko $p maoM saMdiBa-t´ Wara Saaisat haoto hOM.

KaD,I yauw ko daOrana ivadoSaI caOnalaaoM kI maaMga ko saaqa 1990 maoM
kobala TolaIivajana vyavasaaya maoM A%yaiQak vaRiw doKI gayaI.1991 maoM Aaiqa-
k ]darIkrNa nao saOTolaa[T eMTInaa kI KrId AaOr sqaapnaa kI p`iËyaa
kao sarla banaa idyaa ijasasao ivakasa kao AaOr baZ,avaa imalaa.1992 maoM sTar
TIvaI AaOr jaI TIvaI ko laa^nca nao kobala TIvaI ko p`saar kao AaOr baZ,avaa
idyaa.baajaar SaaoQa kMpnaI ÍOMk smaa^la ³sTar TIvaI ko ilae ikyaa gayaa
AQyayana´ Wara ikyao gayao ek AQyayana ko Anausaar janavarI 1992 maoM
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Small (study conducted for Star TV), from a mere 412,000
cable TV homes in January 1992, the number of cable homes
went up to 1.2 million by November 1992. Subsequently, as
the demand and supply for television channels increased
significantly, many cable operators came together and joined
hands to reap benefits from economies of scale and attain a
better negotiating power.

With the introduction of DAS, Government has
amended the Cable Television Networks Rules by issuing
the Cable Television Networks (Amendment) Rules, 2012
on 28th April 2012, according to which a MSO operating in
DAS notified areas is required to
obtain necessary permission from MIB
in addition to registering as a cable
operator. Under sub-section (1) of
section 4 of the Cable TV Act, for
operating a cable television network,
a person is required to register as a
cable operator with the registering
authority. The Head Postmaster of the
Head Post Office of the local area has
been notified as the registering
authority for local cable operators.

The Cable TV Act and the Cable TV Rules do not
restrict the number of MSOs/LCOs operating in any specific
area. There are a few large MSOs which operate in multiple
states/Union territories, while other MSOs operate either
on a regional level or in a smaller area. In the initial stages of
digitization, MSO registrations were given for specific city,
town, state, or PAN India, in DAS notified areas as
mentioned by the applicant MSO. However, vide a circular
dated 27th January 20174, MIB conveyed that all registered
MSOs are free to operate in any part of the country.

With the implementation of DAS, the business model
of MSOs has undergone a change. Earlier, Local Cable
Operators could insert local television channels/ platform
channels. However, pursuant to implementation of DAS, all
the channels received from MIB Circular no 2/108/ 2015-
DAS dated 27th January 2017 the broadcasters, or the
platform channels are to be encrypted together by the MSO
before transmission to the LCO of the consumers. The MSO
maintains a Subscriber Management System (SMS) where
details about each customer and his/her channel preferences
are stored. All the channels are now decrypted at the
customer end through a set top box (STB) configured by
the MSO, as per the authorisation via CAS/SMS. Therefore,
in the DAS environment, MSOs maintain the record of
consumers and their preferences.

kovala 412¸000 kobala TIvaI GaraoM sao navabaMr 1992 tk kobala TIvaI GaraoM
kI saM#yaa 1º2 imailayana hao gayaI.TolaIivajana caOnalaaoM kI maaMga AaOr AapUit-
maoM ]llaoKnaIya vaRiw hu[-̧  k[- kobala Aa^proTr eksaaqa Aayao AaOr pOmaanao
kI Aqa-vyavasqaaAaoM sao laaBa ]zanao AaOr baohtr baatcaIt Sai@t p`aPt
krnao ko ilae haqa imalaayaa.

DIeesa ko Sau$Aat ko saaqa sarkar nao 28 ApÒla 2012 kao
kobala TolaIivajana naoTvak- ³saMSaaoQana´ inayama¸ 2012 jaarI krko kobala
TolaIivajana naoTvak- inayamaaoM maoM saMSaaoQana ikyaa hO ijasako Anausaar DIeesa
AiQasaUicat xao~aoM maoM kama krnao vaalao emaesaAao kao kobala Aa^proTr ko $p

maoM pMjaIkrNa krnao ko Alaavaa emaAa[-baI sao
AavaSyak Anaumait p`aPt krnaI AavaSyak
qaI.kobala TIvaI AiQainayama kI Qaara 4 kI
]pQaara ³1´ ko tht kobala TolaIivajana naoTvak-
saMcaailat krnao ko ilae ek vyai@t kao pMjaIkrNa
p`aiQakaraoM ko saaqa kobala Aa^proTr ko $p maoM
pMjaIkRt haonaa AavaSyak hO.sqaanaIya xao~ maoM
p`Qaana DakGar ko p`mauK Dakpala kao sqaanaIya
kobala Aa^proTraoM ko ilae pMjaIkrNa p`aiQakarI
ko $p maoM AiQasaUicat ikyaa gayaa hO.

kobala TIvaI AiQainayama AaOr kobala TIvaI inayama iksaI ivaiSaYT
xao~ maoM kaya-rt emaesaAaoÀelasaIAao kI saM#yaa kao p`itbaMiQat nahIM
krto hOM.kuC baD,o emaesaAao hOM jaao k[- rajyaaoMÀkoMd` Saaisat p`doSaaoM maoM
kama krto hOM¸ jabaik Anya emaesaAao yaa tao xao~Iyastr pr yaa CaoTo
xao~ pr kama krto hOM¸ jabaik Anya emaesaAao yaa tao xao~Iyastr pr yaa
CaoTo xao~ maoM kama krto hOM.iDijaTlaIkrNa ko Sau$AatI carNaaoM maoM¸
Aavaodk emaesaAao Wara ]illaiKt DIeesa AiQasaUicat xao~aoM maoM ivaiSaYT
Sahr¸ ksbao¸ rajya yaa pOna [MiDyaa ko ilae emaesaAao pMjaIkrNa idyao
gayao qao.halaaMik 27 janavarI 2017 kao ek pirp~ ko maaQyama sao
emaAa[-baI nao batayaa ik saBaI pMjaIkRt emaesaAao doSa ko iksaI BaI
ihssao maoM kama krnao ko ilae svatM~ hOM.

DIeesa ko kayaa-nvayana ko saaqa emaesaAao ko vyavasaaya maa^Dla maoM
badlaava Aayaa hO.[sasao phlao̧  sqaanaIya kobala Aa^proTr sqaanaIya TolaIivajana
caOnalaÀPlaoTfa^ma- caOnala Dala sakto qao.halaaMik DIeesa ko kayaa-nvayana ko
Anausaar p`saarkaoM sao p`aPt saBaI caOnala yaa PlaoTfa^ma- caOnala kao ]pBaao@taAaoM
ko elasaIAao tk T/aMsamaISana sao phlao emaesaAao Wara einËPT ikyaa jaanaa
hO.emaesaAao ek sabsaËa[bar maOnaojamaoMT isasTma ³esaemaesa´ rKta hO
jahaM p`%yaok ga`ahk AaOr ]sakI caOnala p`aqaimaktaAaoM ko baaro maoM ivavarNa
saMga`hIt haoto hOM.saIeesaÀesaemaesa ko maaQyama sao p`aiQakrNa ko Anausaar¸
saBaI caOnala Aba emaesaAao Wara ka^infgar ikyao gayao saoT Ta^p baa^@sa
³esaTIbaI´ ko maaQyama sao ga`ahk ko Gar maoM iDiËPT ikyao gayao hOM.[sailae
DIeesa pirvaoSa maoM emaesaAao ]pBaao@taAaoM AaOr ]nakI p`aqaimaktaAaoM ka
irka^D- banaayao rKto hOM.
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IMPACT OF NEW REGULATORY FRAMEWORK
ON MARKET STRUCTURE

Previously (prior to 2017), many MSOs faced serious
competitive pressure due to discriminatory pricing and
discounting strategies adapted by the broadcasters. It was
very hard for small- and medium-sized MSOs to negotiate
competitive deals with broadcasters. Though the then
extant regulations provided for Reference Interconnect Offer
(RIO) based pricing mechanism, the same was made
infructuous through negotiated fixed fee deals. Widespread
discrimination prevailed in the market. Several other
malpractices prevailed in the market like tax avoidance and
poor tax compliance, non-provisioning of consumer choice,
discriminatory demands for carriage fee, etc., in the old
framework.

TRAI issued the new regulatory framework for the
broadcasting sector on 3rd March 2017, which was
implemented in December 2018. This new regulatory
framework has been quite effective in maintaining level-
playing-field, reducing litigations among stakeholders, and
providing fair opportunities to smaller MSOs. As per the
2017 regulatory framework, broadcasters have been
mandated to publish an RIO giving transparent and non-
discriminatory terms, including discounts (if any) based on
measurable parameters. This enables every distributor in
getting non-discriminatory deals on a transparent basis.
Broadcasters are mandated to enter into agreements with
the distributors based on RIO.

Distributors are empowered as under the ‘must
provide’ provision. They can now sign and send the RIO
published by any broadcaster and it is treated as a binding
agreement. The framework provides for Network Capacity
fee (NCF) as the subscription revenue. Such revenue
accrues to the MSO for its own efforts/service rendered.

The TV broadcasting sector encompasses 357
broadcasters5 as on 31st August 2021. Further, there are
1733 registered MSOs6 as on 1st September 2021,
approximately 1,55,303 cable operators as on March 20217,
1 HITS operator7, 4 pay DTH operators7 and few IPTV
operators7, in addition to the public service broadcaster –
Doordarshan–providing a free-to-air DTH service in India.

The Government has adopted a transparent licensing
framework for private satellite channels. As a result, the
number of satellite TV channels grew exponentially during
the last two decades. There are 9125 private satellite TV
channels as on 31st August 2021 permitted by the MIB.
These channels comprise of Three hundred & Eighty-Eight5
(388) news and current affairs channels and Five Hundred

baajaar sa Mrcanaa pr naya o inayaamak Z,a Mca o ka p`Baavabaajaar sa Mrcanaa pr naya o inayaamak Z,a Mca o ka p`Baavabaajaar sa Mrcanaa pr naya o inayaamak Z,a Mca o ka p`Baavabaajaar sa Mrcanaa pr naya o inayaamak Z,a Mca o ka p`Baavabaajaar sa Mrcanaa pr naya o inayaamak Z,a Mca o ka p`Baava
phlao ³2017 sao phlaó ¸ k[- emaesaAao kao p`saarkaoM Wara ApnaayaI

gayaI BaodBaavapUNa- maUlya inaQaa-rNa AaOr CUT kI rNanaIityaaoM ko karNa gaMBaIr
p`itspQaI- dbaava ka saamanaa krnaa pD, rha qaa.CaoTo AaOr maQyama Aakar
ko emaesaAao ko ilae p`saarkaoM ko saaqa p`itspQaI- saaOdaoM pr baatcaIt
krnaa bahut kizna qaa.halaaMik t%kailana maaOjaUda ivainayama rofroMsa
[MTrknao@Sana Aa^fr ³AarAa[-Aao´ AaQaairt maUlya inaQaa-rNa tM~ ko
ilae p`dana ikyao gayao qao̧  laoikna baatcaIt ko jaire inaiScat Saulk saaOdaoM
ko maaQyama sao [sao inaYfla banaa idyaa gayaa qaa.baajaar maoM vyaapk BaodBaava
vyaaPt qaa.puranao Z,aMcao maoM kr caaorI AaOr Kraba ka Anaupalana¸ ]pBaao@taAaoM
kI psaMd ka p`avaQaana na krnaa¸ kOirja Saulk ko ilae BaodBaavapUNa- maaMga
Aaid jaOsao k[- kdacaar baajaar maoM vyaaPt qao.

T/a[- nao 3 maaca- 2017 kao p`saarNa xao~ ko ilae nayaa inayaamak Z,aMcaa
jaarI ikyaa ijasao idsaMbar 2018 maoM laagaU ikyaa gayaa qaa.yah inayaamak
Z,aMcaa samaanastr ko Kola ko maOdana kao banaayao rKnao̧  ihtQaarkaoM ko baIca
maukdmaobaajaI kao kma krnao AaOr CaoTo emaesaAao kao ]icat Avasar p`dana
krnao maoM kafI p`BaavaI rha.2017 ko inayaamak Z,aMcao ko Anausaar p`saarkaoM
ko maapnao yaaogya maapdMDaoM ko AaQaar pr CUT ³yaid kao[- hao taó  saiht
pardSaI- AaOr gaOr–BaodBaavapUNa- Sato-M doto hue ek AarAa[-Aao p`kaiSat
krnaa Ainavaaya- hO.yah p`%yaok ivatrk kao pardSaI- AaQaar pr gaOr–
BaodBaavapUNa- saaOdo p`aPt krnao maoM saxama banaata hO.p`saarkaoM kao AarAa[-Aao
ko AaQaar pr ivatrkaoM ko saaqa samaJaaOta krnaa Ainavaaya- hO.

ivatrkaoM kao ‘AvaSya p`dana kroM’ p`avaQaana ko tht saSa@t banaayaa
gayaa hO.Aba vao iksaI BaI p`saark Wara p`kaiSat AarAa[-Aao pr
hstaxar kr sakto hOM AaOr Baoja sakto hOM AaOr [sao ek baaQyakarI
samaJaaOto ko $p maoM maanaa jaata hO.yah Z,aMcaa sadsyata rajasva ko $p maoM
naoTvak- xamata Saulk ³enasaIef´ p`dana krta hO.eosaa rajasva emaesaAao
kao ]sako svayaM ko p`yaasaaoMÀp`dana kI gayaI saovaa ko ilae Aija-t haota hO.

TIvaI p`saarNa xao~ maoM 31 Agast 2021 tk 357 p`saark Saaimala
hOM.[sako Alaavaa 1 Agast 2021 tk 1733 pMjaIkRt emaesaAao̧  maaca-
2017 tk lagaBaga 1¸55¸303 kobala Aa^proTr¸ 1 ihT\sa Aa^proTr¸ 4 po
DITIeca Aa^proTr AaOr kuC Aa[-pITIvaI Aa^proTr hOM.saava-jainak saovaa
p`saark ko Alaavaa dUrdSa-na–Baart maoM ÍI–TU–eyar DITIeca saovaa p`dana
kr rha hO.

sarkar nao inajaI saOTolaa[T caOnalaaoM ko ilae ek pardSaI- laa[saoMisaMga
Z,aMcaa Apnaayaa hO.pirNaamasva$p ipClao dao dSakaoM ko daOrana saOTolaa[T
TIvaI caOnalaaoM kI saM#yaa maoM tojaI sao baZ,aotrI hu[- hO.31 Agast 2021 tk
emaAa[-baI Wara 912 inajaI saOTolaa[T TIvaI caOnalaaoM kao Anaumait dI
gayaI.[na caOnalaaoM maoM 388 samaacaar AaOr samasaamaiyak maamalaaoM ko caOnala AaOr
paMca saaO caaObaIsa ³524´ gaOr samaacaar va samasaamaiyak maamalaaoM ko caOnala
Saimala hOM.



36 SATELLITE & CABLE TV FEBRUARY 2024

CABLE TV DISTRIBUTION

and Twenty-Four (524) non-news and current affairs
channels.

At the end of March 2021, there are estimated 184.14
million TV households which are being served by the cable
TV services, DTH services, HITS services, IPTV services
in addition to a terrestrial TV network of Doordarshan. The
pay TV universe consists of around 73 million Cable TV
subscribers 2,70.99 million total active DTH subscribers7
and 2.15 million HITS subscribers. In addition, there are 38
million subscribers2 of Free-to-Air DTH Service and
terrestrial TV services provided by Doordarshan. Further,
as per the data shared by the service providers with TRAI
in May 2021, top 14 MSOs of the sector serve approximately
45.7 million customers.

It is pertinent to note that the number of registered
MSOs has increased significantly from around 160 at the
beginning of 2015 to 1733 in September 2021. Figure 2.2
shows the pattern of increase in the number of registered
MSOs:

Further, Table 2.1 below lists some of the major MSOs
along with areas of their operation having a subscriber base
of more than one million at the end of March 2021.

In addition, there are 4 pay DTH operators offering
DTH service in India. Table 2.2 below lists out these DTH
operators along with their total active subscriber base and
the areas of their operation:

From Table 2.1 and Table 2.2, one may aver that as
multiple distribution platforms are available, the potential
monopoly of a single service provider like a MSO is unlikely.

maaca- 2021 ko AMt maoM Anaumaainat 184º14 imailayana TIvaI Gar hOM
ijanhoM dUrdSa-na ko TorisT/yala TIvaI naoTvak- ko Alaavaa kobala TIvaI
saovaaAaoM̧  DITIeca saovaaAaoM̧  ihT\sa saovaaAaoM̧  Aa[-pITIvaI saovaaAaoM Wara saovaa
p`dana kI jaa rhI hO.po TIvaI jagat maoM 73 imailayana kobala TIvaI ga`ahk¸
70º99 imailayana kula saiËya DITIeca ga`ahk AaOr 2º15 imailayana ihT\sa
ga`ahk Saaimala hOM.[sako Alaavaa dUrdSa-na Wara p`dana kI jaanao vaalaI ÍI–
TU–eyar DITIeca saovaa AaOr TorisT/yala TIvaI saovaaAaoM ko 38 imailayana
ga`ahk hOM.[sako Alaavaa ma[- 2021 maoM saovaa p`dataAaoM Wara T/a[- ko saaqa
saaJaa ikyao gayao AaMkD,aoM ko Anausaar xao~ ko SaIYa- 14 emaesaAao lagaBaga
45º7 imailayana ga`ahkaoM kao saovaa p`dana krto hOM.

yah Qyaana rKnaa ]icat hO ik pMjaIkRt emaesaAao kI saM#yaa 2015
kI Sau$Aat maoM lagaBaga 160 sao baZ,kr isatMbar 2021 maoM 1733 hao
gayaI.ica~ 2º2 pMjaIkRt emaesaAao kI saM#yaa maoM vaRiw ko pOTna- idKata
hO.

[sako Alaavaa¸ naIcao dI gayaI Tobala 2º1 maoM maaca- 2021 ko AMt maoM
dsa laaK sao AiQak ga`ahk AaQaar vaalao kuC p`mauK emaesaAao kao ]nako
saMcaalana ko xao~aoM ko saaqa saUcaIbaw ikyaa gayaa hO.

[sako Alaavaa¸ Baart maoM 4 po DITIeca Aa^proTr DITIeca saovaa
p`dana kr rho hOM.naIcao dI gayaI Tobala 2º2 maoM [na DITIeca Aa^proTraoM kao
]nako kula saiËya ga`ahk AaQaar AaOr ]nako saMcaalana ko xao~aoM ko saaqa
saUcaIbaw ikyaa gaya hO:

Tobala 2º1 AaOr Tobala 2º2 sao kao[- yah Anaumaana lagaa sakta hO ik
caUMik k[- ivatrNa PlaoTfa^ma- ]plabQa hOM [sailae emaesaAao jaOsao ekla saovaa
p`data ka saMBaaivat ekaiQakar AsaMBava hO.

emaesaAao ko $p maoM pMjaIkrNa ko ilae p`vaoSastr kI AavaSyaktaAaoM
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One may also refer to the entry level requirements
for registration as MSO. MIB vide its letter no. 2/31/2016-
DAS dated 16th May 2018 had requested TRAI to give its
recommendations on the appropriate entry level net worth
for the MSOs. In response, the Authority in its
Recommendations on Entry Level Net worth requirement
of Multi-system Operators in Cable TV services dated 22nd
July 2019 had recommended that there is no necessity for
fixation of a minimum entry level net worth for MSO
registration. As prevalent, any individual, company,
corporate firm, or LLP that fulfils provisions of the Cable
TV Rules, may be granted MSO registration. The
recommendation has been duly accepted by the
government. Therefore, there is hardly any entry barrier in
permission/ registration of a new business entity to become
a service provider.

Moreover, the regulatory framework provides for
time-bound provisioning of signals by the broadcasters to
new MSOs. Furthermore, the new regulatory regime enables
even the smallest of the MSOs to get non-discriminatory
interconnection terms based on reference interconnect offer.

Further, as per the MIB guidelines even an individual
can get itself registered as a MSO by submitting a processing
fee of mere INR One lakh (Rs. 1,00,000/-). Also, the estimated
cost of setting up a 250-channel headend is approximately
INR 2.75 million10. The application procedure has been
simplified to a great extent. One can now apply online on
the Broadcast Seva portal of MIB. There are quite a few
instances where LCOs have come together and started
operating as MSOs. Such LCO groupings have a definite
business advantage as they understand the business from
the grassroot levels.

As per the data of subscriber base of top 15 DPOs
(MSOs and HITS) (as reported to TRAI), a large percentage

ka BaI ]llaoK ikyaa jaa sakta hO.emaAa[-baI nao ApnaI p~ saM#yaa
2À31À2016–DIeesa idnaaMk 16 ma[- 2018 ko maaQyama sao T/a[- sao
emaesaAao ko ilae ]icat p`vaoSa str ko inavala maUlya pr ApnaI isafairSaoM
donao ka AnauraoQa ikyaa qaa.javaaba maMo p`aiQakrNa nao 22 jaulaa[- 2019 kao
kobala TIvaI saovaaAaoM maoM malTI isasTma Aa^proTraoM kI eMT/I laovala naoTvaqa-
AavaSyakta pr ApnaI isafairSaaoM maoM isafairSa kI qaI ik emaesaAao
pMjaIkrNa ko ilae nyaUnatma eMT/I laovala ko inaQaa-rNa kI kao[- AavaSyakta
nahIM hO.jaOsaaik ik p`cailat hO kao[ BaI vyai@t¸ kMpnaI¸ ka^pao-roT fma- yaa
elaelapI jaao kobala TIvaI inayamaaoM ko p`avaQaanaaoM kao pUra krta hO ]sao
emaesaAao pMjaIkrNa idyaa jaa sakta hO.sarkar nao [sa isafairSa kao
ivaiQavat svaIkar kr ilayaa hO.[sailae saovaa p`data bananao ko ilae iksaI
nayaI vyavasaaiyak [ka[- kI AnaumaitÀpMjaIkrNa maoM Saayad hI kao[- p`vaoSa
baaQaa hO. [sako Alaavaa inayaamak Z,aMcaa p`saarkaoM Wara nayao emaesaAao kao
isaganala kI samayabaw vyavasqaa p`dana krta hO.[sako Alaavaa¸ nayaI
inayaamak vyavasqaa sabasao CaoTo emaesaAao kao BaI roÍoMsa [MTrknao@T Aa^fr
ko AaQaar pr gaOr–BaodBaavapUNa- [MTrknao@Sana Sato-M p`aPt krnao maoM saxama
banaatI hO.

[sako Alaavaa emaAa[-baI idSaainado-SaaoM ko Anausaar ek vyai@t BaI
maa~ ek laaK Épyao ³1¸00¸000À–Épyaó  ka p`aosaoisaMga Saulk jamaa
krko Kud kao emaesaAao ko $p maoM pMjaIkRt krvaa sakta hO.saaqa hI
250 caOnala hoDeMD sqaaipt krnao kI Anaumait laagat lagaBaga 2º75
imailayana Épyao hO.Aavaodna p`iËyaa kao kafI hd tk sarla banaayaa gayaa
hO.Aba kao[- BaI emaAa[-baI ko ba`a^DkasTr saovaa paoT-la pr Aa^nalaa[na
Aavaodna kr sakta hO.eosao k[- ]dahrNa hOM jahaM elasaIAao ek saaqa
Aayao hOM AaOr emaesaAao ko $p maoM kama krnaa Sau$ kr idyaa hO.eosao
elasaIAao samaUh kao ek inaiScat vyavasaaiyak laaBa haota hO @yaaoMik vao
vyavasaaya kao jamaInaI str sao samaJato hOM.

SaIYa- 15 DIpIAao ³emaesaAao AaOr ecaAa[-TIesa´ ko ga`ahk
AaQaar ko AaMkD,aoM ko Anausaar ³jaOsaaik T/a[- kao batayaa gayaa hO´¸
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of a MSOs subscriber base comes through LCOs. The
following data (Table 2.3) reveals that out of the total
number of subscribers of a MSO, approximately 97.5% of
the subscribers are secondary subscribers (through LCOs):

One important parameter in the above table is
percentage of consumers being served through LCOs.
Furthermore, LCOs are not dependent on any single MSO.
LCOs have the flexibility to shift to another MSO seeking
additional profit or in case of any unfavourable
circumstances. In addition, LCOs can also reach remote
far-flung areas through HITS operators as telecom
bandwidth has become far more economical in the recent
few years.

One may therefore consider that through the timely
policy and regulatory intervention by TRAI and the
Government, the broadcasting sector of the economy have
engendered all round growth. The sector presents a vibrant
scenario with the presence of varied distribution platform
operators such as MSO, DTH, HITS, and IPTV. Furthermore,
the new regulatory framework has enabled more growth as
it restricts distortionary and discriminatory practices. It is
due to the new framework, the total number of MSOs in the
country have been consistently growing in recent years.
Such developments augur well for the competition. One
may opine that there is already enough competition in the
market and there is no need to regulate the issue of
monopoly/market dominance in the cable services at
present.

A counterpoint can be that the level of competition
in the MSOs’ business is not uniform across the country
(looking at Table 2.1). Certain States (e.g., Delhi, Karnataka,
Rajasthan, West Bengal, and Maharashtra) have many
MSOs providing their services. Whereas in certain other
states like Tamil Nadu, Punjab, Orissa, Kerala, Uttar Pradesh,
and Andhra Pradesh the cable television market is
dominated by one or two MSOs. DTH service providers do
offer an alternate option for consumers. However, one may
opine that DTH services are not perfectly substitutable, as
certain factors are unique to cable industry. Cable TV
operators can provide broadband and voice services in
addition to the distribution of TV channels, which DTH
operators cannot. Furthermore, even for the distribution of
TV channels, competition within the cable TV sector is
essential as cable TV networks operate on a State/regional
basis and can choose specific channels to be supplied
according to the demand in a particular area whereas DTH
services operate on a national basis and transmit the same
channels throughout the country irrespective of variations
in demand of channels in different markets. 

emaesaAao ga`ahk AaQaar ka ek baD,a p`itSat elasaIAao ko maaQyama sao
Aata hO.inamnailaiKt DoTa ³Tobala 2º3´ sao pta calata hO ik emaesaAao
ko ga`ahkaoM kI kula saM#yaa maoM sao̧  lagaBaga 97º5‰ ga`ahk iWtIya ga`ahk
hOM ³elasaIAao ko maaQyama saó :

]prao@t Tobala maoM ek mah%vapUNa- pOramaITr elasaIAao ko maaQyama sao
saovaa p`aPt ]pBaao@taAaoM ka p`itSat hO.[sako Alaavaa elasaIAao iksaI
ek emaesaAao pr inaBa-r nahIM hO.elasaIAao ko pasa Aitir@t laaBa kI
tlaaSa maoM yaa iksaI p`itkUla pirisqait maoM dUsaro emaesaAao maoM sqaanaaMtirt
haonao kI sauivaQaa hO.[sako Alaavaa elasaIAao ihT\sa Aa^proTr ko maaQyama sao
dUrdraja ko ipCD,o [laakaoM tk BaI phuMca sakto hOM @yaaoMik hala ko kuC
vaYaao-M maoM TolaIka^ma baOMDivaD\qa khIM AiQak ikfayatI hao gayaI hO.

[sailae kao[- yah maana sakta hO ik T/a[- AaOr sarkar Wara samaya
pr naIit AaOr inayaamak hstxaop ko maaQyama sao̧  Aqa-vyavasqaa ko p`saarNa
xao~ nao savaa-MgaINa ivakasa kao janma idyaa hO.emaesaAao̧  DITIeca¸ ihT\sa
AaOr Aa[-pITIvaI jaOsao ivaiBanna ivatrNa PlaoTfa^ma- Aa^proTraoM kI ]pisqait
ko saaqa yah xao~ ek jaIvaMt pirdRSa p`stut krta hO.[sako Alaavaa¸ nayao
inayaamak Z,aMcao nao AiQak ivakasa kao saxama ikyaa hO @yaaoMik yah ivakRt
AaOr BaodBaavapUNa- p`qaaAaoM kao p`itbaMiQat krta hO.nayao Z,aMcao ko karNa hI
doSa maoM emaesaAao kI kula saM#yaa hala ko vaYaao-M maoM lagaatar baZ, rhI hO.[sa
trh ko GaTnaaËma p`itspQaa- ko ilae AcCo saMkot hOM.kao[- yah maana
sakta hO ik baajaar maoM phlao sao hI pyaa-Pt p`itspQaa- hO AaOr vat-maana maoM
kobala saovaaAaoM maoM ekaiQakarÀbaajaar p`Bau%va ko mau_o kao ivainayaimat krnao
kI kao[- AavaSyakta nahIM hO.

[saka ivaprIt ibaMdu yah hao sakta hO ik emaesaAao ko vyavasaaya maoM
p`itspQaa- ka str pUro doSa maoM ek samaana nahIM hO ³Tobala 2º1 kao
doKoḾ .kuC rajyaaoM ³jaOsao idllaI¸ knaa-Tk¸ rajasqaana¸ piScama baMgaala
AaOr maharaYT/́  maoM k[- emaesaAao ApnaI saovaayaoM p`dana krto hOM.jabaik
timalanaaDu̧  pMjaaba¸ ]D,Isaa¸ korla¸ ]<ar p`doSa AaOr AaMQa` p`doSa jaOsao kuC
Anya rajyaaoM maoM kobala TolaIivajana baajaar pr ek yaa dao emaesaAao ka
vaca-sva hO.TIDIeca saovaa p`data ]pBaao@taAaoM ko ilae ek vaOkilpk
ivaklp p`dana krto hOM.halaaMik kao[- yah maana sakta hO ik DITIeca
saovaa pUrI trh sao p`itsqaapnaa yaaogya nahIM hOM̧  @yaaoMik kuC kark kobala
]Vaoga ko ilae AiWtIya hOM.kobala TIvaI Aa^proTr TIvaI caOnalaaoM ko
ivatrNa ko Alaavaa ba`a^DbaOMD AaOr vaa^yasa saovaayaoM BaI p`dana kr sakto hOM̧
jaao DITIeca Aa^proTr nahIM kr sakto hOM.[sko Alaavaa TIvaI caOnalaaoM ko
ivatrNa ko ilae BaI¸ kobala TIvaI xao~ ko BaItr p`itspQaa- AavaSyak hO
@yaaoMik kobala TIvaI naoTvak- rajyaÀxa~Iya AaQaar pr kama krto hOM AaOr
iksaI ivaSaoYa xao~ maoM maaMga ko Anausaar AapUit- ko ilae ivaiSaYT caOnala cauna
sakto hOM jabaik DITIeca saovaayaoM raYT/Iya AaQaar pr kama saMcaailat haotI
hOM AaOr ivaiBanna baajaaraoM maoM caOnalaaoM kI maaMga maoM iBannata ko baavajaUd pUro doSa
maoM ek hI caOnala p`saairt krtI hO. 
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