MARKET REPORT

OTT ON A ROLL AND
SET TO STEP UP
GEAR

The OTT businessis set to step up its gear and the
OTT subscription revenue in India grew by 30-80 per cent
annually between 2019 to 2022. The subscription revenue
of Indian OTT playersisset to reach $1 billionin 2023. In
contrast, Chinese OTT subscription revenue hit $10bn in
2022.

The Indian OTT subscriber base is expected to

reach 50 million by the end of 2023.
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Netflix is set to overtake Amazon
Prime Video in revenue in 2023,
generating almost $200m, and is
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Netflix has reported growth
in profit as well as user numbers during the third
quarter.Netflix had $8.54 billion of revenue during thethree-
month period ending September 30. This, according to the
company, is agrowth of 8 percent from ayear earlier. The
company credited the increase in revenue to better-than-
expected growth in subscribers. Netflix added ninemillion
net paid subscribers in the quarter. The total global paid
subscriber base now stands at 247.2 million.

Thecompany’snet incomewas $1.6 billion, up nearly
20 percent from ayear earlier. Netflix hasannounced that it
will spend some $13 hillion on content thisyear, down from
$17billion.

JioCinema has emerged as the biggest disruptive
OTT platform thisyear after Viacom18, which ownsthe app,
won the digital mediarights of the IPL for awhopping Rs
23,758 crorelast Junefor 2023-27

Zeeb Global has revealed significant growth in
both engagement and viewership in the United States on
connected TVs. The business has reported over a 150%
increase in its connected TV user base and a 75% jump
in viewership for this segment over the year driven
significantly by 4K content launches and an increasingly

personalised and improved user interface. B
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