
irka^D- sabsaËa[bar ka laxya banaa rha hO [raosairka^D- sabsaËa[bar ka laxya banaa rha hO [raosairka^D- sabsaËa[bar ka laxya banaa rha hO [raosairka^D- sabsaËa[bar ka laxya banaa rha hO [raosairka^D- sabsaËa[bar ka laxya banaa rha hO [raosa
[raosa naa] maaca- 2023 tk Apnao ga`ahkaoM kao BaarI Anaupat sao

50 imailayana tk phuMcaanao kI tOyaarI kr rha hO.]nhaoMnao ipClao paMca
vaYaao- maoM 1 ibailayana AmaoirkI Da^lar ka inavaoSa ikyaa hO AaOr Apnao kMToMT
kOTlaa^ga ko inamaa-Na ko ilae [sa inavaoSa kao jaarI rKa jaayaogaa.
]nhaoMnao iva<a vaYa- ko phlao Ch mahInao maoM 6º9 imailayana sabsaËa[barao kao

Saaimala ikyaa hO AaOr Aba ]nako pasa
36º2 imailayana kula Baugatana krnao vaalao
ga`ahk hOM.[raoja naa] ko saI[-Aao AlaI
husaOna nao batayaa ik ‘nayao ga`ahk Baart

ko iTyar 3 va iTyar 4 SahraoM sao Aa rho hOM AaOr ]nhaoMnao 2021 ko ilae
8 BaaYaaAaoM maoM 46 Ta[iTla Saaimala krnao kI GaaoYaNaa kI hO.46
Ta[iTla maoM Aaz BaaYaaAaoM maoM 13 maUla EaRMKlaayaoM AaOr 33 iflma p`Iimayar
Saaimala hO.nayao Saao ko inamaa-Na ko ilae nayao pUMjaI inavaoSa kI AavaSyakta
nahIM haogaI¸ @yaaoMik kMpnaI kao sabsaËa[bar sao rajasva p`aPt hao rha hO.

kMpnaI Apnao rajasva ko ilae [na–kMToMT iva&apna AaOr sabsaËIPSana
pr inaBa-r krta hO AaOr p`it ]pyaaogakta- AaOsat rajasva ³eAarpIyaÚ
vat-maana maoM 49Épyao hO.

naoTiFla@sa sao Aagao inakla gayaI iDjnaI sT/IimaMganaoTiFla@sa sao Aagao inakla gayaI iDjnaI sT/IimaMganaoTiFla@sa sao Aagao inakla gayaI iDjnaI sT/IimaMganaoTiFla@sa sao Aagao inakla gayaI iDjnaI sT/IimaMganaoTiFla@sa sao Aagao inakla gayaI iDjnaI sT/IimaMga
iDjnaI nao Apnao eOp maoM lagaBaga 87 imailayana sabsaËa[baraoM kao

Saaimala ikyaa hO,.iDjnaI Plasa AaOr Anya nayaI sT/IimaMga vaIiDyaao saovaa
ABaI yah saaoca rhI hOM ik @yaa ]nakI Aa^firMga naoTiFla@sa ko ga`ahkaoM

ko ilae isvaca Aaovar krnao ko ilae pyaa-Pt
hO.sTar [MiDyaa tIna vaYa- ko BaItr ivaSvastr
pr kma sao kma 300 imailayana kula sT/IimaMga
sabsaËa[baraoM ko iDjnaI ko BaarI Barkma AaMkD,o
tk phuMcanao maoM sahayak haogaa.
jaaihr taOr pr sTar baOMDvaagana qaa ijasa pr
iDjnaI Plasa nayaI savaarI kI yaaojanaa banaa rha
hO AaOr naoTiFla@sa sao maukabalao kI tOyaarI
kr rha hO.iDjnaI nao Apnao 85 ibailayana

Da^lar ka AiQaga`hNa krko 2019 maoM 21fsT- saoMcaurI fa^@sa sao sTar
KrIda qaa.sTar vah AaQaar hO ijasa pr Amaoirka sao baahr iDjnaI ko
AMtrraYT/Iya sT/IimaMga p`yaasaaoM kao rKa gayaa hO.
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EROS NOW AIMS FOR  RECORD
SUBSCRIBERS

Eros Now is set to increase its subscribers by epic
proportions to 50 million by March 2023. They have
invested US$ 1 billion in the last five years to build its
content catalogue will continue its investment drive.

They added 6.9 million
subscribers in the first six
months of the fiscal and have a
total number of paying
subscribers to 36.2 million.

The new subscribers are coming from tier 3 and 4
cities in India and they have announced the addition of
46 new titles in eight languages for 2021. The 46 titles
include 13 original series and 33 film premieres across the
eight languages, Hussein said, adding no new capital
infusion will be required to produce the new shows as the
company is getting revenues from subscribers.

The company depends on subscriptions and in-
content advertising for its revenue and the Average
Revenue Per User (ARPU) stands at Rs 49 at present

DISNEY STREAMING SURPASSES
NETFLIX

Disney has drawn almost 87 million subscribers to
its app. Disney+ and other new streaming-video services
are still resting the waters if their offerings are complete
enough for Netflix subscribers to
switch over. Star India will help
Disney’s skyrocketing projection of
at least 300 million total streaming
subscribers globally within three
years.

Star was evidently the
bandwagon on which   Disney+ is
planning its new ride and set to take
on Netflix. Disney purchased Star
from its $85 billion acquisition of
21st Century Fox in 2019. Star is the fulcrum on which
rests   Disney’s international streaming efforts outside
the U.S
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The content budget may touch between US$14
billion to $16 billion by fiscal 2024. Netflix is also investing
in its service as well. Much also depends on how Disney’s
theme and cruise businesses will be able to bounce back

Disney reorganization of its company is intended
to make it more adaptable and adjust where needed down
the road.

Disney’s books show $90 billion including debt
spent on the acquisitions of Marvel, Lucasfilm and 21st
Century Fox

INDIA BIG ON NETFLIX RADAR

Netflix announced that India has the highest
viewership of films globally on its platform and
consumption of content in genres like kids, non-fiction
and Korean dramas is also
witnessing a strong growth.

“India has the highest
viewing of films on Netflix
globally and over the last year,
80 per cent of our members in
India chose to watch a film every
week,” informed Netflix India Vice
President (Content) Monika
Shergill

The viewing for non-fiction series on Netflix in India
grew more than 250 per cent in 2020 over 2019 and
documentary viewing also grew more than 100 per cent in
2020 over 2019.

Shergill noted that the viewing of K-dramas
(Korean dramas) on Netflix in India increased more than
370 per cent in 2020.

She added that viewing of kid’s titles increased
more than 100 per cent in India in 2020 over the preceding
year.

SURGE IN SMARTPHONE VIDEO
VIEWERSHIP

Boston Consulting Group (BCG), a global
management consulting firm, and the Confederation of
Indian Industry (CII) have unveiled a report, 'Lights,
Camera, Action…and the Show Goes On', which seeks to

iva<a vaYa- 2024 tk kMToMT bajaT ko 14 ibailayana AmaoirkI
Da^lar sao 16 ibailayana AmaoirkI Da^lar ko baIca phuMcanao kI saMBaavanaa
hO.naoTifla@sa ApnaI saovaa maoM BaI inavaoSa kr rha hO.bahut kuC [sa
baat pr inaBa-r krta hO ik iDjnaI ka qaIma va ËUja vyavasaaya kOsao vaapsa
]Cala payaogaa.

ApnaI kMpnaI ko iDjnaI puna-gazna ka ]_oSya [sao AiQak
AnaukUlanaIya banaanaa AaOr jahaM BaI ja$rt hao ]sakao doKnaa. iDjnaI
ka Kata maava-la¸ laukaiflma AaOr 21fsT- saoMcaurI fa^@sa ko AiQaga`hNa
pr Kca- ikyao gayao ?Na saiht 90 ibailayana Da^lar idKa rha hO.

na oTiFla@sa ko rDar pr Baart baD,ana oTiFla@sa ko rDar pr Baart baD,ana oTiFla@sa ko rDar pr Baart baD,ana oTiFla@sa ko rDar pr Baart baD,ana oTiFla@sa ko rDar pr Baart baD,a

naoTifla@sa nao GaaoYaNaa kI hO ik Baart maoM ivaSvastr pr iflmaaoM kI
sabasao AiQak dSa-kaoM kI saM#yaa hO AaOr baccaaoM̧  naâna–if@Sana AaOr kaoiryaa[-

D/amaa jaOsaI SaOilayaaoM maoM kaya-Ëma kI Kpt maoM
BaI majabaUt baZ,aotrI doKI gayaI hO.
naoTiFla@sa [MiDyaa ko ]p–p`Qaana ³kMToMT´
maaoinaka Saorigala nao batayaa¸ ‘Baart maoM
vaOiSvakstr pr naoTifla@sa pr iflmaaoM
kao doKnao AaOr ipClao saala maoM Baart maoM
80 p`itSat sadsyaaoM nao hr saPtah iflma
doKnao ka fOsalaa ikyaa hO.’

Baart maoM naoTiFla@sa pr naa^na–if@Sana saIirja doKnao ko ilae
xamata 2019 ko maukabalao 2020 maoM 250 p`itSat sao AiQak hao gayaI hO
AaOr Da^@yaUmaoMTrI doKnao maoM BaI 2019 ko maukabalao 2020 maoM 100 p`itSat
sao AiQak kI ]Cala AayaI hO.

Saorigala nao kha ik Baart maoM naoTiFla@sa pr ko–D/amaa ³kaoiryana
D/amaa´ kao doKnao maoM BaI 2020 maoM ipClao vaYa- ko maukabalao 370 p`itSat
sao AiQak kI baZ,aotrI dja- kI gayaI. ]nhaoMnao yah BaI batayaa ik ipClao
vaYa- ko maukabalao 2020 maoM Baart maoM baccaaoM ko Ta[iTla kao doKnao maoM 100
p`itSat sao AiQak [jaafa huAa.

smaaT-faona vaIiDyaao dSa-ksaM#yaa mao M ]CalasmaaT-faona vaIiDyaao dSa-ksaM#yaa mao M ]CalasmaaT-faona vaIiDyaao dSa-ksaM#yaa mao M ]CalasmaaT-faona vaIiDyaao dSa-ksaM#yaa mao M ]CalasmaaT-faona vaIiDyaao dSa-ksaM#yaa mao M ]Cala
baaosTna kMsailTMga gaùp ³baIsaIjaI´¸ ek vaOiSvak p`baMQana pramaSa-

kMpnaI¸ AaOr BaartIya ]Vaoga pirsaMGa ³saIAa[-Aa[-́  nao ‘laa[T¸ kOmara¸
e@SanaºººeMD d Saao gaao Aa^na’ naamak irpaoT- jaarI ikyaa hO jaao ik
maIiDyaa va manaaorMjana ]Vaoga pr [sa AsaaQaarNa vaYa- ko p`Baava ka
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evaluate the impact of this very extraordinary year on the
media and entertainment industry and highlights key
imperatives for increasing the industry’s resilience in the
face of adversity.

According to the report, 2020 has seen a massive
surge in TV and smartphone video
viewership during the weeks of
lockdown and beyond as people
spent more time at home, and OTT
witnessed its presence increase in
tier 2-4 cities due to the high quality,
original, and local content marketed
using free trials. Covid-19 has had
a major impact on how we consume
content, both in-home and outside
and some of these will have long-
term implications for the industry.

“India continues its unique
multimodal growth. TV consumption surged ~40% during
lockdown due to an increase in non-prime time viewing.
Smartphone video consumption is up as well, with a 50-
60% increase in subscribers over last year. Going forward,
we expect the digital trend to intensify, OTT adoption to
continue rising, and the emergence of new business models
better suited to the new reality. The share of digital in
advertising will also continue to grow, having reached
15% in 2020, a full two years before its pre-Covid forecast,”
said Mandeep Kohli, Partner, Boston Consulting Group
India. 
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maUlyaaMkna krnaa caahtI hO AaOr p`itkUlata kI isqait maoM ]Vaoga kI
lacaIlaapna baZ,anao ko ilae p`mauK Ainavaaya-ta pr p`kaSa Dala rhI hO.

irpaoT- ko Anausaar 2020 maoM saPtah tk calao laa^kDa]na ko
daOrana AaOr ]sako baad BaI jaba laaogaaoM kao GaraoM maoM AiQak samaya baItanaa

pD,a tao TIvaI va smaaT-faona vaIiDyaao kI dSa-
ksaM#yaa maoM jabardst ]Cala Aayaa AaOr
AaoTITI nao ]cca gauNava<aa¸ maUla va sqaanaIya
saamaga`I ko karNa iTyar 2–4 SahraoM maoM ApnaI
]pisqait maoM vaRiw doKI¸ ijasakI maako-iTMga¸
prIxaNa ko ilae mauFt maoM donao ko naama pr kI
gayaI. kaoivad–19 ka [sa baat pr baD,a p̀Baava
pD,a hO ik hma saamagàI ka ]pBaaoga kOsao krto
hOM̧  Gar AaOr baahr daonaaoM̧  AaOr [namao sao kuC
ka ]Vaoga ko ilae dIGa-kailana p̀Baava pD,ogaa.
baaosTna kMsailTMga ga`up [MiDyaa ko paT-nar

manadIp kaohlaI nao batayaa ik ‘Baart ApnaI AnaUzI bahu]_oSaIya vaRiw
kao jaarI rKogaa.naa^na–p`a[maTa[ma vyaU[-Mga maoM baZ,aotrI ko calato laa^kDa]na
ko daOrana TIvaI kI Kpt 40‰ baZ, gayaI.ipClao vaYa- kI tulanaa maoM
50–60‰ ga`ahkaoM kI vaRiw ko saaqa smaaT-faona vaIiDyaao kI Kpt BaI
baZ, rhI hO.Aagao baZ,to hue hma ]mmaId krto hOM ik iDijaTla calana
toja haogaI¸ AaoTITI Apnaanao ka isalaisalaa baZ,ta rhogaa AaOr nayao
karaobaarI maa^DlaaoM ka ]Barnaa nayaI vaastivakta ko ilae baohtr
haogaa.iva&apna maoM iDijaTla ka ihssaa BaI baZ,naa jaarI rhogaa¸ jaao
2020 maoM 15‰ tk phuMca gayaa¸ Apnao kaoivad ko phlao pUvaa-naumaana sao
dao saala phlao.’ 




