EROS NOW AIMS FOR
SUBSCRIBERS

RECORD

Eros Now isset to increaseits subscribers by epic
proportions to 50 million by March 2023. They have
invested US$ 1 hillion in the last five years to build its
content catalogue will continue itsinvestment drive.

They added 6.9 million

subscribers in the first six = u
months of the fiscal and have a e r i i
total number of paying f? \

subscribersto 36.2 million.

The new subscribers are coming fromtier 3 and 4
cities in India and they have announced the addition of
46 new titles in eight languages for 2021. The 46 titles
include 13 original seriesand 33 film premieresacrossthe
eight languages, Hussein said, adding no new capital
infusion will be required to produce the new shows asthe
company is getting revenues from subscribers.

The company depends on subscriptions and in-
content advertising for its revenue and the Average
Revenue Per User (ARPU) stands at Rs 49 at present

DISNEY STREAMING SURPASSES
NETFLIX

Disney hasdrawn almost 87 million subscribersto
itsapp. Disney+ and other new streaming-video services
are still resting the waters if their offerings are complete
enough for Netflix subscribers to
switch over. Star India will help
Disney’s skyrocketing projection of
at least 300 million total streaming
subscribers globally within three
years.

Star was evidently the
bandwagon on which Disney+ is
planning itsnew ride and set to take
on Netflix. Disney purchased Star
from its $85 billion acquisition of
21st Century Fox in 2019. Star is the fulcrum on which
rests Disney’s international streaming efforts outside
theU.S
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The content budget may touch between US$14
billionto $16 hillion by fiscal 2024. Netflix isalsoinvesting
initsserviceaswell. Much also depends on how Disney’s
theme and cruise businesses will be able to bounce back

Disney reorganization of its company isintended
to make it more adaptable and adjust where needed down
the road.

Disney’s books show $90 billion including debt
spent on the acquisitions of Marvel, Lucasfilm and 21st
Century Fox

INDIA BIG ON NETFLIX RADAR

Netflix announced that India has the highest
viewership of films globally on its platform and
consumption of content in genres like kids, non-fiction
and Korean dramas is also
witnessing a strong growth.

“India has the highest
viewing of films on Netflix
globally and over the last year,
80 per cent of our members in
Indiachoseto watch afilm every
week,” informed Netflix IndiaVice
President (Content) Monika
Shergill

Theviewing for non-fiction serieson Netflix inIndia
grew more than 250 per cent in 2020 over 2019 and
documentary viewing also grew more than 100 per centin
2020 over 2019.

Shergill noted that the viewing of K-dramas
(Korean dramas) on Netflix in Indiaincreased more than
370 per centin 2020.

She added that viewing of kid's titles increased
more than 100 per cent in Indiain 2020 over the preceding
year.

SURGE IN SMARTPHONE VIDEO
VIEWERSHIP

Boston Consulting Group (BCG), a global
management consulting firm, and the Confederation of
Indian Industry (CIl) have unveiled a report, 'Lights,
Camera, Action...and the Show Goes On', which seeksto
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evaluate theimpact of thisvery extraordinary year onthe
media and entertainment industry and highlights key
imperativesfor increasing theindustry’sresiliencein the
face of adversity.

According to the report, 2020 has seen a massive
surgein TV and smartphone video
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viewership during the weeks of

lockdown and beyond as people
spent moretime at home, and OTT
witnessed its presence increase in
tier 2-4 citiesdueto the high quality,
original, andlocal content marketed
using freetrials. Covid-19 has had
amajor impact on how we consume
content, both in-home and outside
and some of these will have long-
term implicationsfor theindustry.

“India continues its unique
multimodal growth. TV consumption surged ~40% during
lockdown due to an increase in non-prime time viewing.
Smartphone video consumption is up as well, with a 50-
60% increasein subscribersover last year. Going forward,
we expect the digital trend to intensify, OTT adoption to
continuerising, and the emergence of new businessmodels
better suited to the new reality. The share of digital in
advertising will also continue to grow, having reached
15%in 2020, afull two yearsbeforeitspre-Covid forecast,”
said Mandeep Kohli, Partner, Boston Consulting Group
India. |
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