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(Manoj Kumar Madhavan) (Manoj Kumar Madhavan)

EDITOR’S  SCATVIEW

The imminent launch of satellite internet services by
major players like Starlink and Bharti Airtel marks a
transformative moment for India’s broadband ecosystem.
While urban regions benefit from robust digital infrastructure,
rural India continues to face significant connectivity
challenges. Satellite internet, with its ability to provide
seamless nationwide coverage, is poised to bridge this gap,
ensuring greater digital inclusion.

This development comes at a time when internet demand
is at an all-time high, driven by increasing digital consumption,
remote work, and online education. As India prepares for
this broadband revolution, its traditional television
distribution ecosystem—DTH and Cable TV—faces mounting
challenges.

India’s pay DTH sector has seen a steady decline in active
subscribers, dropping from 62.17 million in June 2024 to 59.91
million by September 2024. Meanwhile, Cable TV subscriptions
stood at approximately 52 million during the same period.

As of September 2024, India has 902 satellite TV channels
available for downlinking, of which:

362 are pay-TV channels (258 SD and 104 HD)
540 are free-to-air (FTA) channels.
Among the 362 pay-tv channels, the top broadcasters

dominate the market:
Star India: 64 channels
Zee Entertainment Enterprises Ltd: 49 channels
Viacom18 Media Private Limited: 39 channels
Sun TV Network Limited: 31 channels
Culver Max Entertainment Private Limited: 22 channels
Additionally, the number of Multi System Operators (MSOs)

providing cable TV services through Digital Addressable Systems
(DAS) declined to 845 in September 2024, reflecting the ongoing
consolidation in the industry.

DTH and Cable TV industry must unlock new growth
opportunities and leverage Government Support.

Look at ways to subsidize hardware, such as TVs with inbuilt
receivers or bundled STBs, to make television access more
affordable. Expand Rural Reach with FTA-Based STBs

Introduce one-time purchase STBs with preloaded FTA
content for rural markets and curate premium content for urban
viewers. Partner with broadcasters to offer low-cost, regional
pay-TV packs.

By embracing innovation, strategic partnerships, and
consumer-centric solutions, The DTH and Cable TV sector should
explore new partnerships and innovate and thus navigate the
shifting landscape and expand its reach.

Manoj Kumar Madhavan

sTarilaMk AaOr BaartI eyarTola jaOrI p`mauK kMpinayaaoM Wara saOTolaa[T [MTrnaoT
saovaaAaoM ka jald hI laa^nca haonaa Baart ko ba`a^DbaO MD [kaoiasTma ko ilae
pirvat-nakarI xaNa hO.jahaM SahrI xao~aoM kao majabaUt iDijaTla bauinayaadI Z,aMcao ka
laaBa imala rha hO vahIM ga`amaINa Baart kao knaoi@TivaTI kI mah%vapUNa- caunaaOityaaoM
ka saamanaa krnaa pD, rha hO.saOTolaa[T [MTrnaoT doSaBar maoM inabaa-Qa kvaroja p`dana
krnao kI ApnaI xamata ko saaqa [sa AMtr kao paTnao ko ilae tOyaar hO ijasasao
AiQak iDijaTla samaavaoSa sauinaiScat haogaa.

yah ivakasa eosao samaya huAa hO jaba [MTrnaoT kI maaMga iDijaTla Kpt¸
irmaaoT vak- AaOr Aa^nalaa[na iSaxaa maoM vaRiw ko karNa sava-kailak ]ccastr pr
hO.jaOsao–jaOsao Baart [sa ba`a^DbaOMD ËaMit ko ilae tOyaar hao rha hO.[sako parMpirk
TolaIivajana ivatrNa pairisqaitkI tM~ DITIeca AaOr kobala TIvaI kao baZ,tI
caunaaOityaaoM ka saamanaa krnaa pD, rha hO.

Baart ko po DITIeca KMD maoM saiËya ga`ahkaoM kI saM#yaa maoM lagaatar igaravaT
doKI gayaI hO¸ jaao jaUna 2024 maoM 62º17 imailayana sao GaTkr isatMbar 2024 tk
59º91 imailayana rh gayaa.[sa baIca [saI AvaiQa ko daOrana TIvaI sabsaËIPSana
lagaBaga 52 imailayana rha.

isatMbar 2024 tk Baart maoM Da]nailaMikMga ko ilae 902 saOTolaa[T TIvaI
caOnala ]plabQa hOM ijanamaoM sao

362 po TIvaI caOnala hOM³258 esaDI AaOr 104 ecaDI´
540 ÍI TU eyar ³efTIe´ caOnala hOM.
362 po TIvaI caOnalaaoM maoM sao SaIYa- p`saarkaoM ka baajaar maoM dbadbaa hO:
sTar [MiDyaa: 64 caOnala
jaI eMTrTonamaoMT eMTrp`a[jaoja ilaimaToD: 49 caOnala
vaayaka^ma 18 maIiDyaa p`a[vaoT ilaimaToD: 39 caOnala
sana TIvaI naoTvak- ilaimaToD: 31 caOnala
klvar maO@sa eMTrTonamaoMT p`a[vaoT ilaimaToD: 22 caOnala
[sako Aitir@t iDijaTla eD/osaobala isasTma ³DIeesa´ ko maaQyama sao kobala

TIvaI saovaayaoM p̀dana krnao vaalao malTI isasTma AâproTsa- ³emaesaAaó  kI saM#yaa
isatMbar 2024 maoM GaTkr 845 rh gayaI jaao ]Vaoga maoM cala rho samaokna kao dSaa-tI hO.

DITIeca AaOr kobala TIvaI ]Vaoga kao ivakasa ko ilae Avasar tlaaSanao
caaihe AaOr sarkarI sahayata ka laaBa ]zanaa caaihe.

TolaIivajana e@saosa ko AaOr AiQak ikfayatI banaanao ko ilae [naibalT irsaIvar
yaa baMDla esaTIbaI vaalao TIvaI jaOsao haD-vaoyar pr saibsaDI donao ko trIkaoM pr ivacaar
kroM.efTIe AaQaairt esaTIbaI ko saaqa gàamaINa phuMca ka ivastar kroM.

ga`amaINa baajaaraoM ko ilae p`IlaaoDoD efTIe kMToMT ko saaqa ekmauSt KrId
esaTIbaI poSa kroM AaOr SahrI dSa-kaoM ko ilae p`Iimayama kMToMT tOyaar kroM.kma
laagat vaalao¸ xao~Iya po TIvaI poSakSa krnao ko ilae p`saarkaoM ko saaqa saaJaodarI
kro.navaacaar¸ rNanaIitk saaJaodairyaaoM AaOr ]pBaao@ta koMid̀t samaaQaanaaoM kao Apnaakr
DITIeca AaOr kobala TIvaI xo~ kao nayaI saaJaodairyaaoM kI tlaaSa krnaI caaihe
AaOr navaacaar krnaa caaihe.AaOr [sa p`kar badlato pirdRSya kao samaJanaa
caaihe AaOr ApnaI phuMca ka ivastar krnaa caaihe.
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saOTolaa[T AaOr kobala TIvaI kI duinayaa maoM
hmaaro caaraoM trf @yaa hao rha ]saka navaInatma ApDoT

The Latest Update on Whats Happening
Around Us In The World Of Satellite & Cable TV

sTar [MiDyaa kao ka]MTrsa- ikyaa jaI eMTrTonama o MT na osTar [MiDyaa kao ka]MTrsa- ikyaa jaI eMTrTonama o MT na osTar [MiDyaa kao ka]MTrsa- ikyaa jaI eMTrTonama o MT na osTar [MiDyaa kao ka]MTrsa- ikyaa jaI eMTrTonama o MT na osTar [MiDyaa kao ka]MTrsa- ikyaa jaI eMTrTonama o MT na o
jaI eMTrTonamaoMT eMTrp`a[jaoja ilaimaToD ³jaoD[-[-ela´ nao laMdna

kaoT- Aa^f [MTrnaoSanala Aaiba-iT/Sana ³elasaIAa[-e´ maoM cala rho maQyasqata
maoM̧  sTar [MiDyaa¸ Aba irlaayaMsa [MDsT/Ija ilaimaToD ³AarAa[-ela´ ko
ek ihssao maoM 8º06 imailayana Da^lar¸ Plasa laagaU byaaja ko ilae ek
p`itvaad dayar ikyaa hO.

jaoD[-[-ela nao ek inayaamak fa[ilaMga maoM kha hO ik ‘kMpnaI nao
Aaiba-T/la iT/byaUnala sao phlao 8º06 imailayana AmaoirkI Da^lar AaOr byaaja
ko saaqa rxaa ka ek bayaana dayar ikyaa hO.ek kanaUnaI raya AaOr

AaMtirk maUlyaaMkna ko AaQaar pr¸ p`baMQana ka
maananaa hO ik sTar [MiDyaa ko davao inaraQaar hOM
AaOr kanaUnaI $p sao saMgat nahIM hO.kMpnaI yah
batatI hO ik yah gazbaMQana samaJaaOto ko ]llaMGana
maoM nahIM hO AaOr ApnaI isqait ka sa#tI sao
bacaava krnao ko ilae tOyaar hO.’

yah ivavaad AMtrraYT/Iya iËkoT
ka]Misala ³Aa[-saIsaI´ maonsa ko vaOiSvak AayaaojanaaoM ko ilae p`saarNa
AiQakaraoM pr ek Asafla samaJaaOto sao ]%pnna huAa hO.sTar [MiDyaa nao
phlao 940 imailayana Da^lar ka nausaana maaMgaa qaa ijasamaoM jaoD[-[-ela pr
samaJaaOto ko ]llaMGana ka Aaraop lagaayaa gayaa qaa.jaoD[-[-ela¸ halaaMik¸
yah davaa krta hO ik sTar ko kiqat gaOr–pUit- ko karNa yah samaJaaOta
SaUnya hO̧  ijasamaoM 69 kraoD, Épyao kI vaapsaI kI maaMga BaI Saaimala hO.
svatM~ inadoSak inaya u@t ikyaa jaI eMTrTonama o MT na osvatM~ inadoSak inaya u@t ikyaa jaI eMTrTonama o MT na osvatM~ inadoSak inaya u@t ikyaa jaI eMTrTonama o MT na osvatM~ inadoSak inaya u@t ikyaa jaI eMTrTonama o MT na osvatM~ inadoSak inaya u@t ikyaa jaI eMTrTonama o MT na o

jaI eMTrTonamaoMT eMTrp`a[jaoja ilaimaToD ³jaoD[-[-ela´ nao ek svatM~
inadoSak ko $p maoM maIiDyaa ko idggaja idvyaa kranaI kI inayaui@t kI
GaaoYaNaa kI hO.naamaaMkna AaOr pairEaimak saimait kI isafairSaaoM ko baad
inadoSak maMDla Wara inayaui@t kao maMjaUrI dI gayaI qaI.

caar dSakao M ko AnauBava ko saaqa¸ kranaI nao pUro Baart¸
dixaNa eiSayaa¸ yaUko AaOr eiSayaa p`SaaMt mao M naotR%va kI BaUimaka

inaBaayaI hO.]nhaoMnao phlao 12 vaYaao - M sao AiQak
samaya tk dixaNa eiSayaa ko DoMT\sau maIiDyaa ko
saI[-Aao ko $p maoM kaya- ikyaa.vat-maana mao M¸ kulfI
klaoi@Tva kI AQyaxata krtI hOM AaOr jaagar
p`kaSana mao M ek svatM~ inadoSak ko $p maoM kaya-
krtI hO.

jaoD[-[-ela ko AQyaxa Aar gaaopalana nao kha ‘hma

ZEE ENTERTAINMENT
COUNTERSUES STAR INDIA

Zee Entertainment Enterprises Limited (ZEEL) has
filed a counterclaim for $8.06 million, plus applicable
interest, against Star India, now a part of Reliance
Industries Limited (RIL), in an ongoing arbitration at the
London Court of International Arbitration (LCIA).

ZEEL, in a regulatory filing, stated, “The Company
has filed a Statement of Defence along with a counterclaim
of USD 8.06 million and interest before the Arbitral
Tribunal. Based on a legal opinion and internal
assessment, the management believes
that the claims by Star India are
baseless and not legally tenable. The
Company maintains it is not in breach
of the Alliance Agreement and is
prepared to defend its position
vigorously.”

The dispute originates from a
failed agreement over broadcasting rights for the
International Cricket Council’s (ICC) men’s global events.
Star India had earlier sought damages of $940 million,
accusing ZEEL of breaching the agreement. ZEEL,
however, asserts that the agreement is void due to Star's
alleged non-fulfillment of obligations, including a demand
for a refund of Rs 69 crore.

ZEE ENTERTAINMENT APPOINTS
INDEPENDENT DIRECTOR

Zee Entertainment Enterprises Ltd. (ZEEL) has
announced the appointment of media veteran Divya
Karani as an Independent Director. The decision was
approved by the Board of Directors, following
recommendations from the Nomination and Remuneration
Committee.

With over four decades of
experience, Karani has held leadership
roles across India, South Asia, the UK, and
Asia Pacific. She previously served as CEO
of Dentsu Media, South Asia, for over 12
years. Currently, she chairs Kulfi Collective
and serves as an Independent Director at
Jagran Prakashan.

R Gopalan, Chairman of ZEEL, said,
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sauEaI idvyaa kranaI ka svaagat krto hue KuSa hOM.maIiDyaa xao~ maoM ]nakI
vyaapk ivaSaoYa&ta AaOr ga`ahk koMid`t vyaapar samaaQaana donao ko ilae
isaw T/Ok irka^D- AmaUlya maaga-dSa-na p`dana krogaI @yaaoMik hma Apnao
rNanaIitk laxyaaoM kao Aagao baZ,ato hOM.’
kobala TIvaI Aa^proTrao M ko ilae elasaIAao pMjaIkrNakobala TIvaI Aa^proTrao M ko ilae elasaIAao pMjaIkrNakobala TIvaI Aa^proTrao M ko ilae elasaIAao pMjaIkrNakobala TIvaI Aa^proTrao M ko ilae elasaIAao pMjaIkrNakobala TIvaI Aa^proTrao M ko ilae elasaIAao pMjaIkrNa
p`iËyaa kao sa uvyavaisqat kr rhI hO sarkarp`iËyaa kao sa uvyavaisqat kr rhI hO sarkarp`iËyaa kao sa uvyavaisqat kr rhI hO sarkarp`iËyaa kao sa uvyavaisqat kr rhI hO sarkarp`iËyaa kao sa uvyavaisqat kr rhI hO sarkar

saUcanaa AaOr p̀saarNa maM~alaya ³emaAa[-baI´ nao sqaanaIya kobala AâproTraoM
ko ilae pMjaIkrNa p̀iËyaa kao sarla krto hue kobala TolaIivajana naoTvak-

inayama¸ 1994 maoM saMSaaoQana ikyaa hO.17 janavarI
2025 sao p̀BaavaI¸ elasaIAao pMjaIkrNa saovaa
paoT-la ko maaQyama sao pUrI trh sao Aâna laa[na
Aayaaoijat ikyao jaayaoMgao.
ApDoT inayamaaoM kI p̀mauK ivaSaoYataAaoM maoM Saaimala
hO:
♦ vaastivak samaya maoM Aânalaa[na Aavaodna
AaOr pMjaIkrNa p̀maaNa p~ jaarI krnaa.

♦ pMjaIkrNa kI vaOQata paMca saala tk baZ,ayaI gayaI¸ ijasao raYT/vyaapI
laagaU ikyaa gayaa.

♦ 5000 Épyao ka GaTa pMjaIkrNaÀnavaIkrNa Saulk.
♦ [Mkar ikyao gayao pMjaIkrNa yaa navaIkrNa ko iKlaaf ApIla ko ilae

p̀avaQaana.

maaOjaUda elasaIAao pMjaIkrNa ]nakI samaaPt tk maanya rhto hOM.lMibat
Aâf laa[na Aavaodna kao Aânalaa[na ifr sao Sau$ ikyaa jaanaa caaihe.nayaI
p̀iËyaa vyavasaaya krnao maoM AasaanaI ko ilae sarkar kI p̀itbawta ko saaqa
saMroiKt krtI hO.

[MiDyaa TUDo sa o nya Uja9 ma o M gayaI M naibalaa jamaala[MiDyaa TUDo sa o nya Uja9 ma o M gayaI M naibalaa jamaala[MiDyaa TUDo sa o nya Uja9 ma o M gayaI M naibalaa jamaala[MiDyaa TUDo sa o nya Uja9 ma o M gayaI M naibalaa jamaala[MiDyaa TUDo sa o nya Uja9 ma o M gayaI M naibalaa jamaala
[MiDyaa TUDo ko saaqa paMca saala sao AiQak ko baad vairYz eMkr

naibalaa jamaala nao kaya-karI saMpadk AaOr eMkr ko $p maoM
nyaUja9 maoM Saaimala hao gayao hOM.yah TIvaI9 naoTvak- ko saaqa
jamaala ko dUsaro kaya-kala kao icainht krta hO.
ek dSak sao AiQak ko AnauBava vaalao ek AnauBavaI
p~kar jamaala kao ApraQa¸ rajanaIit AaOr pyaa-varNaIya
mau_aoM ko Apnao kvaroja ko ilae jaanaa jaata hO.vah saoMT
jaaosaof ka^laoja¸ baOMgalaaor sao Aqa-Saas~¸ rajanaIit iva&ana
AaOr jana saMcaar maoM iDga`I rKtI hOM.

“We are delighted to welcome Ms. Divya Karani. Her
extensive expertise in the media sector and proven track
record of delivering customer-centric business solutions
will provide invaluable guidance as we pursue our
strategic goals.”

GOVERNMENT STREAMLINES LCO
REGISTRATION PROCESS FOR CABLE
TV OPERATORS

The Ministry of Information and Broadcasting
(MIB) has amended the Cable
Television Network Rules, 1994,
simplifying the registration process
for Local Cable Operators (LCOs).
Effective January 17, 2025, LCO
registrations will be conducted
entirely online through the Broadcast
Seva Portal.
Key features of the updated rules
include:

♦ Online application and
issuance of registration certificates in real-time.

♦ Registration validity extended to five years,
applicable nationwide.

♦ A reduced registration/renewal fee of Rs 5,000.
♦ Provisions for appeals against denied registrations

or renewals.
Existing LCO registrations remain valid until their

expiration. Pending offline applications must be
resubmitted online. The new process aligns with the
government’s commitment to ease of doing business.

NABILA JAMAL MOVES FROM INDIA
TODAY TO NEWS9

After over five years with India Today, Senior
Anchor Nabila Jamal has transitioned to News9
as Executive Editor and Anchor. This marks
Jamal's second stint with the TV9 Network.

Jamal, a seasoned journalist with over a
decade of experience, is known for her incisive
coverage of crime, politics, and environmental
issues. She holds degrees in economics, political
science, and mass communication from St.
Joseph’s College, Bangalore.
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p`saar BaartI na o iDijaTla ya uga ma o M nayaI rah banaa[-p`saar BaartI na o iDijaTla ya uga ma o M nayaI rah banaa[-p`saar BaartI na o iDijaTla ya uga ma o M nayaI rah banaa[-p`saar BaartI na o iDijaTla ya uga ma o M nayaI rah banaa[-p`saar BaartI na o iDijaTla ya uga ma o M nayaI rah banaa[-
p̀saar BaartI ko saI[-Aao gaaOrva iWvaodI nao saava-jainak p̀saarkaoM ko

ilae tojaI sao badlato pirdRSya ko AnaukUla haonao kI AavaSyakta pr jaaor
idyaa hO̧  jabaik inaYpxa p~kairta ko isawaMtaoM pr BaI Qyaana donaa
haogaa.hala maoM ek kaya-Ëma maoM baaolato hue iWvaodI nao inajaI naoTvak- ko p̀Bau%va
AaOr elgaaoirdma ko baZ,to p̀Baava kao svaIkar ikyaa¸ jaao A@sar saamagàI kI
dRSyata kao inaQaa-irt krto hOM̧  ]nhaoMnao dUrdSa-na jaOsao saava-jainak p̀saarkaoM sao
p̀asaMigak banao rhnao ko ilae ivakisat haonao ka Aagàh ikyaa.

iWvaodI nao kha ‘inajaI naoTvak- ko ivasfaoT ko baavajaUd dUrdSa-na
kI phuMca baojaaoD, hO̧  Kasakr Baart ko dUrdraja
ko [laakaoM maoM.doSa maoM 19–20 kraoD, TIvaI saoTaoM
maoM sao ek caaOqaa[- saOTolaa[T ivatrNa hmaaro naoTvak-
sao Aato hOM.’

iDijaTla kMToMT kI Kpt maoM vaRiw kao
phcaanato hue iWvaodI nao p̀saar BaartI kI iDijaTla
]pisqait kao baZ,anao kI rNanaIit ko baaro maoM ivastar
sao batayaa¸ KasataOr pr Apnao eop ko baaro maoM̧  jaao

Aaz saala sao saikya hO.]nhaoMnao kha ‘jyaada sao jyaada laaogaaoM ko kâD- ka
[stomaala baMd krnao ko baad hmanao dSa-kaoM kI badlatI AadtaoM ka Qyaana rKto
hue Apnao eop ko jaire samaacaar donao pr Qyaana koMid̀t ikyaa.’

p̀saar BaartI ko laaokacaar maoM saugamata koMd̀Iya banaI hu[- hO̧  jaOsao ik
ÍIiDSa AaOr hala hI maoM laânca ikyao gayao vaovsa AaoTITI jaOsao PlaoTfâma- Wara
]jaagar ikyaa gayaa hO.iWvaodI nao batayaa ik ‘ek saava-jainak p̀saark haonao ko
naato hma Apnao PlaoTfâma- ko ilae kma p̀vaoSa baaQaaAaoM kao sauinaiScat krto hOM.

iWvaodI nao kMToMT ivaijaibailaTI kao Aakar donao vaalao elgaaoirdma maoM
pardiSa-ta kI kmaI ko baaro maoM icaMta jata[-.]nhaoMnao kha ‘baMd elgaaoirdma
proSaana krnao vaalaa hO.

p~karaoM kI mah%vapUNa- BaUimaka pr p̀kaSa Dalato hue iWvaodI nao
iDijaTla fsT- yauga maoM ]nhoM saSa@t banaanao kI AavaSyakta pr bala
idyaa.]nhaoMnao kha samaacaar ek~ krnaa ek saMvaodnaSaIla vyavasaaya hO AaOr
[sao elgaaoirdma pr inaBa-r nahIM haonaa caaihe.p~kar Apnao kama maoM
mah%vapUNa- samaya AaOr p̀yaasa lagaato hOM AaOr ]nhoM ApnaI psaMd ko PlaoTfâma-
pr [saka maud̀IkrNa krnao kI svatM~ta haonaI caaihe.
p`saar BaartI nao iva&apna ko ilae vaovsa AaoTITI PlaoTfa^ma- Kaolaap`saar BaartI nao iva&apna ko ilae vaovsa AaoTITI PlaoTfa^ma- Kaolaap`saar BaartI nao iva&apna ko ilae vaovsa AaoTITI PlaoTfa^ma- Kaolaap`saar BaartI nao iva&apna ko ilae vaovsa AaoTITI PlaoTfa^ma- Kaolaap`saar BaartI nao iva&apna ko ilae vaovsa AaoTITI PlaoTfa^ma- Kaolaa

op`saar BaartI nao Apnao AaoTITI PlaoTfa^ma- vaovsa pr iva&apna donao
ko ilae iva&apna AaOr dRSya naIit inadoSaalaya ³DIevaIpI´ ko tht
samaJaaOto krnao vaalaI ejaoMisayaaoM kao AamaMi~t ikyaa hO.

PRASAR BHARATI CHARTS A NEW
COURSE IN THE DIGITAL ERA

Prasar Bharati CEO Gaurav Dwivedi has
emphasized the need for public broadcasters to adapt to
the rapidly shifting digital landscape while staying true to
the principles of unbiased journalism. Speaking at an event
on Thursday, Dwivedi acknowledged the dominance of
private networks and the growing influence of algorithms,
which often dictate content visibility, urging public
broadcasters like Doordarshan to evolve to remain
relevant.

“Despite the explosion of
private networks, Doordarshan’s
reach remains unmatched, especially
in India’s remotest corners. Out of the
19–20 crore TV sets in the country,
one-fourth of satellite distribution
comes from our network,” Dwivedi
said.

Recognizing the surge in digital content
consumption, Dwivedi elaborated on Prasar Bharati’s
strategy to enhance its digital presence, particularly
through its app, active for eight years. “With more people
cutting the cord, we’ve focused on delivering news
through our app to cater to changing audience habits,”
he noted.

Accessibility remains central to Prasar Bharati’s
ethos, as highlighted by platforms like Free Dish and the
recently launched Waves OTT. “Being a public
broadcaster, we ensure low entry barriers for our
platforms,” Dwivedi explained.

Dwivedi also raised concerns about the lack of
transparency in algorithms shaping content visibility. “A
closed algorithm is troubling. In an ideal world, if these
were public resources, I would accept them. But their lack
of openness raises questions about objectivity,” he
remarked.

PRASAR BHARATI OPENS WAVES OTT
Prasar Bharati has invited agencies with

agreements under the Directorate of Advertising and
Visual Policy (DAVP) to advertise on its OTT platform,
Waves.





The broadcaster emphasized
that the platform offers a unique
opportunity to engage with a
diverse audience through
innovative digital advertising
solutions. Agencies are required to
plan their ad-serving arrangements
independently, with all associated
costs borne by them.

As an incentive, agencies
will receive a 20% discount on the total business they
generate. The integration of new ad servers will be evaluated
for compatibility with Prasar Bharati’s infrastructure to
ensure seamless operations. The notice stated that technical
feasibility and performance standards would be thoroughly
assessed before implementation.

PARTNERSHIP WITH SRI ADHIKARI
BROTHERS ENHANCES WAVES AND
DOORDARSHAN OFFERINGS

In a significant collaboration, Prasar Bharati has
partnered with Sri Adhikari Brothers Digital Network Pvt.
Ltd. to expand its content offerings across the Waves OTT
platform and its linear TV channels.

The partnership brings a mix of traditional and
contemporary programming, catering to
a broad spectrum of viewers. Popular
channels like Mastiii, Dabangg, and
Maiboli will now feature on Waves,
enriching its library with regional content,
family dramas, and youth-focused
programming.

Reflecting on the partnership,
Markand Adhikari, Chairman Emeritus of
Sri Adhikari Brothers, said, “This
collaboration feels like a homecoming.
Doordarshan played a pivotal role in our journey, and we’re
excited to deliver quality entertainment once again.”

The agreement also includes plans to co-develop
innovative shows that resonate with modern audiences while
maintaining cultural and social relevance. “Doordarshan has
always been home for us. We’re committed to making this
partnership a success,” said Kailasnath Adhikari, Managing
Director of Sri Adhikari Brothers.
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p`saarkaoM nao [sa baat pr jaaor idyaa hO ik
yah PlaoTfa^ma- AiBanava iDijaTla iva&apna
samaaQaanaaoM ko maaQyama sao ivaivaQa dSa-kaoM sao
jauD,nao ka ek AnaUza Avasar p`dana krta
hO.ejaoMisayaaoM kao Apnao iva&apna saovaa vyavasqaa
kI svatM~ $p sao yaa ojanaa banaana o kI
AavaSyakta haotI hO ijasamaoM saBaI saMbaMiQat
laagatoM ]nhoM vahna krnaI haotI hO.
p`ao%saahna ko $p maoM ejaoMisayaaoM kao ]nako Wara

]%pnna kula vyavasaaya pr 20‰ kI CUT imalaogaI.inabaa-Qa saMcaalana sauinaiScat
krnao ko ilae p`saar BaartI ko bauinayaadI Z,aMcao ko saaqa saMgatta ko ilae nayao
iva&apna sava-raoM ko ekIkrNa ka maUlyaaMkna ikyaa jaayaogaa.naaoiTsa maoM kha
gayaa hO ik kayaa-nvayana sao phlao tknaIkI vyavahaya-ta AaOr p`dSa-na maanakaoM
ka gahna maUlyaaMkna ikyaa jaayaogaa.
EaI AiQakarI ba`dsa- ko saaqa saaJaodarI sao vaovsa AaOr dUrdSa-naEaI AiQakarI ba`dsa- ko saaqa saaJaodarI sao vaovsa AaOr dUrdSa-naEaI AiQakarI ba`dsa- ko saaqa saaJaodarI sao vaovsa AaOr dUrdSa-naEaI AiQakarI ba`dsa- ko saaqa saaJaodarI sao vaovsa AaOr dUrdSa-naEaI AiQakarI ba`dsa- ko saaqa saaJaodarI sao vaovsa AaOr dUrdSa-na
kI poSakSa mao M va Riw haogaIkI poSakSa mao M va Riw haogaIkI poSakSa mao M va Riw haogaIkI poSakSa mao M va Riw haogaIkI poSakSa mao M va Riw haogaI

ek mah%vapUNa- sahyaaoga maoM p`saar BaartI nao vaovsa AaoTITI PlaoTfa^ma-
AaOr [sako laIinayar TIvaI caOnalaaoM pr ApnaI saamaga`I poSakSa ka ivastar
krnao ko ilae EaI AiQakarI ba`dsa- iDijaTla naoTvak- p`a[vaoT ilaimaToD ko
saaqa saaJaodarI kI hO.

[sa saaJaodarI maoM parMpirk AaOr samakalaIna kaya-ËmaoM ka imaEaNa hO̧
jaao dSa-kaoM ko vyaapk spo@T/ma kao pUra krta hO.mastI¸
dbaMga AaOr maObaaolaI jaOsao laaokip`ya caOnala Ava vaovsa
pr idKayaI doMgao.ijasasao [sakI laa[bàorI xao~Iya saamagàI¸
pairvaairk naaTk AaOr yauvaa koMid`t kaya-ËmaaoM maoM
samaRw haogaI.
saaJaodarI pr ivacaar krto hue EaI AiQakarI ba`dsa-
ko maanad AQyaxa maak-MD AiQakarI nao kha ‘yah
sahyaaoga Gar vaapsaI jaOsaa lagata hO.dUrdSa-na nao hmaarI
yaa~a maoM mah%vapUNa- BaUimaka inaBaayaI hO AaOr hma ekbaar

ifr sao gauNava<aapUNa- manaaorMjana donao ko ilae ]%saaiht hOM.’
[sa samaJaaOto maoM eosao AiBanava Saao kao ivakisat krnaa BaI Saaimala hO

jaao saaMskRitk AaOr saamaaijak p`asaMigakta banaayao rKto hue AaQauinak dSa-
kaoM kao psaMd AayaoMgao.EaI AiQakarI ba`dsa- ko p`baMQa inadoSak kOlaaSanaaqa
AiQakarI nao kha ‘dUrdSa-na hmaoSaa sao hmaaro ilae Gar rha hO.hma [sa
saaJaodarI kao safla banaanao ko ilae p`itbaw hOM.



200 x 265 mm
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THE CABLE TV MARKET
IN INDIA: FUELED BY

TECHNOLOGY AND
CONSUMER TRENDS

India’s cable TV market is undergoing a
transformative phase, with multiple factors contributing to
its evolution:

♦ Digitalization and Technological Advancements:
The transition from analog to digital broadcasting
has led to better picture quality and an expanded
range of channels. Coupled with the widespread
adoption of high-speed internet and smartphones,
mobile streaming has become a popular medium for
on-the-go content consumption.

♦ Emergence of IPTV: Internet Protocol TV (IPTV) is
emerging as the fastest-growing technology
segment, offering a seamless integration of broadcast
and on-demand content.

♦ Rising Regional Content Demand: Broadcasters are
increasingly catering to diverse linguistic audiences,

Baart maoM kobala TIvaI baajaar:Baart maoM kobala TIvaI baajaar:Baart maoM kobala TIvaI baajaar:Baart maoM kobala TIvaI baajaar:Baart maoM kobala TIvaI baajaar:
tknaIkI AaOr ]pBaao@tatknaIkI AaOr ]pBaao@tatknaIkI AaOr ]pBaao@tatknaIkI AaOr ]pBaao@tatknaIkI AaOr ]pBaao@ta
p̀vaRiM<ayaaoM Wara saMcaailatp̀vaRiM<ayaaoM Wara saMcaailatp̀vaRiM<ayaaoM Wara saMcaailatp̀vaRiM<ayaaoM Wara saMcaailatp̀vaRiM<ayaaoM Wara saMcaailat

Baart ka kobala TIvaI baajaar ek pirvat-nakarI carNa sao gaujar
rha hO̧  ijasako ivakasa maoM k[- kark yaaogadana do rho hOM:

♦ iDijaTlaIkrNa AaOr tknaIkI ]nnait:iDijaTlaIkrNa AaOr tknaIkI ]nnait:iDijaTlaIkrNa AaOr tknaIkI ]nnait:iDijaTlaIkrNa AaOr tknaIkI ]nnait:iDijaTlaIkrNa AaOr tknaIkI ]nnait: enaala^ga sao iDijaTla
p`saarNa maoM pirvat-na ko karNa baohtr ica~ gauNava<aa AaOr caOnalaaoM
kI ivastRt EaRMKlaa saamanao AayaI hO.ha[-–spID [MTrnaoT AaOr
smaaT-faona ko vyaapk ]pyaaoga ko saaqa¸ maaobaa[la sT/IimaMga calato–
ifrto kMToMT doKnao ka ek laaokip`ya maaQyama bana gayaa hO.

♦ Aa[ -pITIv a I ka ]dya:Aa[ -p ITIv a I ka ]dya:Aa[ -p ITIv a I ka ]dya:Aa[ -p ITIv a I ka ]dya:Aa[ -p ITIv a I ka ]dya: [ M Tr n a o T  p ` a o T a ok a ^ l a  T I v a I
³Aa[-pITIvaI´ sabasao tojaI sao baZ,to p`aOVaoigakI KMD ko $p maoM
]Bar rha hO̧  jaao p`saarNa AaOr Aa^na iDmaaMD saamaga`I ka inabaa-Qa
ekIkrNa p`dana krta hO.

♦ xao~Iya saamaga`I kI baZ,tI maaMga:xao~Iya saamaga`I kI baZ,tI maaMga:xao~Iya saamaga`I kI baZ,tI maaMga:xao~Iya saamaga`I kI baZ,tI maaMga:xao~Iya saamaga`I kI baZ,tI maaMga: p`saark tojaI sao ivaivaQa
BaaYaa[- dSa-kaoM kao saovaa p`dana kr rho hOM¸ jaao sqaanaIya AaOr
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driven by the demand for vernacular and regional
programming.

♦ Satellite Internet Boom: Low-Earth orbit (LEO)
satellite constellations are driving high-speed
internet adoption in rural and underserved areas,
bridging the connectivity gap.

♦ Digital Transformation of Cable TV: Government
regulations and consumer demand for superior
picture quality have accelerated the shift from analog
to digital cable TV.

REVENUE PROJECTIONS
♦ The Indian broadcasting and cable TV market, valued

at USD 13.61 billion in 2023, is expected to grow at a
CAGR of 7.85%, reaching approximately USD 21.06
billion by 2029.

♦ Subscription revenues dominate the market, playing
a crucial role in shaping industry dynamics.

♦ The satellite communication market is set to grow
from USD 3.07 billion in 2025 to USD 6.81 billion by
2030, registering a robust CAGR of 17.27% during
the forecast period.

CHALLENGES IMPACTING THE INDUSTRY
While the industry is poised for growth, it faces

several challenges:

xao~Iya p`aoga`aimaMga kI maaMga sao p`oirt hOM.
♦ s a OT o l a a[T Aa O r [ MTrn a oT b a U m a :s a OT o l a a[T Aa O r [ MTrn a oT b a U m a :s a OT o l a a[T Aa O r [ MTrn a oT b a U m a :s a OT o l a a[T Aa O r [ MTrn a oT b a U m a :s a OT o l a a[T Aa O r [ MTrn a oT b a U m a : l a a o –Aq a - –Aa ^ i b a - T

³ela[-Aao´ saOTolaa[T naxa~ ga`amaINa AaOr Aivakisat xao~aoM mao M
ha[- spID [MTrnaoT Apnaanao kao baZ,avaa do rho hOM ijasasao
knaoi@TivaTI kI kmaI dUr hao rhI hO.

♦ kobala TIvaI ka iDijaTla $paMtrNa:kobala TIvaI ka iDijaTla $paMtrNa:kobala TIvaI ka iDijaTla $paMtrNa:kobala TIvaI ka iDijaTla $paMtrNa:kobala TIvaI ka iDijaTla $paMtrNa: sarkarI ivainayamana
AaOr baohtr ip@car @vaailaTI ko ilae ]pBaao@ta maaMga nao
enaalaa^ga sao iDijaTla kobala TIvaI maoM badlaava kao gait dI hO.

rajasva Ana u m aanarajasva Ana u m aanarajasva Ana u m aanarajasva Ana u m aanarajasva Ana u m aana
♦ BaartIya p`saarNa AaOr kobala TIvaI baajaar¸ ijasaka maUlya 2023 maoM

13º61 ibailayana AmaoirkI Da^lar hO̧  ko 7º85‰ kI saIejaIAar
sao baZ,nao kI ]mmaId hO̧  jaao 2029 tk lagaBaga 21º06 ibailayana
AmaoirkI Da^lar tk phuMca jaayaogaa.

♦ sabsaËIPSana rajasva baajaar pr havaI hO̧  jaao ]Vaoga kI gaitSaIlata
kao Aakar donao maoM mah%vapUNa- BaUimaka inaBaata hO.

♦ saOTolaa[T saMcaar baajaar 2025 maoM 3º07 ibailayana AmaoirkI Da^lar
sao baZ,kr 2030 tk 6º81 ibailayana AmaoirkI Da^lar tk
phuMcanao vaalaa hO̧  jaao pUvaa-naumaana AvaiQa ko daOrana 17º27‰ kI
majabaUt saIejaIAar dja- krogaa.

]Vaoga kao p`Baaivat krnao vaalaI ca unaa Oityaa M]Vaoga kao p`Baaivat krnao vaalaI ca unaa Oityaa M]Vaoga kao p`Baaivat krnao vaalaI ca unaa Oityaa M]Vaoga kao p`Baaivat krnao vaalaI ca unaa Oityaa M]Vaoga kao p`Baaivat krnao vaalaI ca unaa Oityaa M
jabaik ]Vaoga ivakasa ko ilae tOyaar hO̧  [sao k[- caunaaOityaaMo ka

saamanaa krnaa pD, rha hO:
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♦ OTT Competition: Platforms like Netflix, Amazon
Prime Video, and Disney+ Hotstar offer on-demand
content, creating a significant threat to traditional
cable and satellite TV providers.

♦ Infrastructure Costs: Expanding services to remote
areas involves substantial investments in technology
and logistics.

♦ Regulatory Hurdles: Navigating complex
regulations, including spectrum allocation and
compliance with broadcasting standards, adds
operational challenges for service providers.

♦ Content Piracy and Copyright Issues: Unauthorized
distribution continues to erode revenue streams and
complicate legal compliance.

SATELLITE AND CABLE TV MARKET GROWTH
The increasing penetration of internet services and

satellite-based applications, supported by government
initiatives, has propelled market expansion:

♦ DTH Services Growth: Direct-to-home (DTH)
services remain a key player, providing a wide array
of channels and advanced features.

♦ Broadband Demand: Factors such as remote work,
online education, and streaming entertainment have

driven a surge in broadband adoption, further
boosting satellite internet and digital cable markets.

FUTURE OUTLOOK
India’s broadcasting and cable TV market is on a

remarkable growth trajectory, driven by technological
advancements and changing consumer habits. However,
for sustained growth, the industry must address challenges
posed by OTT competition, regulatory complexities,
infrastructure costs, and content piracy.

In summary, while the market is brimming with
opportunities, a balanced regulatory framework, innovative
technology deployment, and strategic investment will be
key to maintaining its growth momentum.

♦ AaoTITI p`itspQaa-:AaoTITI p`itspQaa-:AaoTITI p`itspQaa-:AaoTITI p`itspQaa-:AaoTITI p`itspQaa-: naoTiFlask¸ Amaojana p`a[ma vaIiDyaao AaOr
iDjnaI Plasa ha^TsTar jaOsao PlaoTfa^ma- Aa^na iDmaaMD kMToMT p`dana
krto hOM̧  jaao parMpirk kobala AaOr saOTolaa[T TIvaI p`dataAaoM ko
ilae ek baD,a Ktra pOda krto hOM.

♦ AvasaMrcanaa laagat:AvasaMrcanaa laagat:AvasaMrcanaa laagat:AvasaMrcanaa laagat:AvasaMrcanaa laagat: dUrdraja ko xao~aoM maoM saovaaAaoM ka ivastar
krnao ko ilae p̀aOVaoigakI AaOr rsad maoM pyaa-Pt inavaoSa kI AavaSyakta
haotI hO.

♦ ivainayaamak baaQaayaoM:ivainayaamak baaQaayaoM:ivainayaamak baaQaayaoM:ivainayaamak baaQaayaoM:ivainayaamak baaQaayaoM: spo@T/ma AavaMTna AaOr p`saarNa maanakaoM
ko Anaupalana saiht jaiTla ivainayamaaoM kao naoivagaoT krnaa¸ saovaa
p`dataAaoM ko ilae pircaalana caunaaOityaaoM kao baZ,avaa dota hO.

♦ saamaga `I caa orI AaOr ka^pIra[T ma u_o:saamaga `I caa orI AaOr ka^pIra[T ma u_o:saamaga `I caa orI AaOr ka^pIra[T ma u_o:saamaga `I caa orI AaOr ka^pIra[T ma u_o:saamaga `I caa orI AaOr ka^pIra[T mau_o: AnaiQakRt ivatrNa
rajasva QaaraAaoM kao naYT kr rha hO AaOr kanaUnaI Anaupalana kao
jaiTla banaa rha hO.

saOTolaa[T AaOr kobala TIvaI baajaar ma o M va RiwsaOTolaa[T AaOr kobala TIvaI baajaar ma o M va RiwsaOTolaa[T AaOr kobala TIvaI baajaar ma o M va RiwsaOTolaa[T AaOr kobala TIvaI baajaar ma o M va RiwsaOTolaa[T AaOr kobala TIvaI baajaar ma o M va Riw
sarkarI phlaaoM Wara samaiqa-t [MTrnaoT saovaaAaoM AaOr saOTolaa[T AaQaairt
Anaup`yaaogaaoM kI baZ,tI phuMca nao baajaar ko ivastar kao baZ,avaa idyaa hO:

♦ DITIeca saovaaAao M mao M vaRiw:DITIeca saovaaAao M mao M vaRiw:DITIeca saovaaAao M mao M vaRiw:DITIeca saovaaAao M mao M vaRiw:DITIeca saovaaAao M mao M vaRiw: Da^yaro@T–TU–haoma ³DITIeca´
saovaayaoM ek p`mauK iKlaaD,I banaI hu[- hO̧  jaao k[- trh ko caOnala
AaOr AaQauinak sauivaQaayaoM p`dana krtI hOM.

♦ ba`a^DbaO MD maaMga:ba`a^DbaO MD maaMga:ba`a^DbaO MD maaMga:ba`a^DbaO MD maaMga:ba`a^DbaOMD maaMga: dUr sao kama krnaa¸ Aa^nalaa[na iSaxaa AaOr
sT/IimaMga manaaorMjana jaOsao karkaoM nao ba`a^DbaOMD Apnaanao maoM tojaI laa dI

hO̧  ijasasao saOTolaa[T [MTrnaoT AaOr iDijaTla baajaar kao baZ,avaa
imalaa hO.

BaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNa
Baart ka p`saarNa AaOr kobala TIvaI baajaar tknaIkI p`gait AaOr

baZ,tI ]pBaao@ta AadtaoM ko karNa ]llaoKnaIya ivakasa ke pqa pr
hO.halaaMik¸ inarMtr ivakasa ko ilae¸ ]Vaoga kao AaoTITI p`itspQaa-¸
inayaamak jaiTlataAaoM̧  bauinayaadI Z,aMcao kI laagat AaOr saamaga`I kI caaorI sao
]%pnna caunaaOityaaoM ka samaaQaana krnaa haogaa.

saMxaop maoM̧  jabaik baajaar AvasaraoM sao Bara hO̧  ek saMtuilat inayaamak
Z,aMcaa¸ navaIna p`aOVaoigakI kI tOnaatI AaOr rNanaIitk inavaoSa [sakI ivakasa
gait kao banaayao rKnao ko ilae mah%vapUNa- haoMgao.
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VYNSLEY FERNANDES: STEERING THE FUTURE
OF DIGITAL ENTERTAINMENT & CONNECTIVITY

In an era where media and technology are evolving at an unprecedented pace, Vynsley Fernandes, Whole-time
Director of Hinduja Global Solutions Limited and Chief Executive Officer of NXT Media Group stands at the intersection
of innovation and execution. A veteran in the media & entertainment industry, Vynsley has been the driving force
behind the media businesses of Hinduja Global Solutions Ltd (HGS) across digital television, broadband & technology
solutions. On the eve of NXT Media Group’s 30th anniversary, Vynsley share his vision, the evolving industry, and the
road ahead.

VYNSLEY FERNANDES
Director, Hinduja Global Solutions Limited &

Chief Executive Office, NXT Media Group

Q: You hold leadership roles across Hinduja
Global Solutions, ONEOTT
iNTERTAINMENT Ltd., and NXTDIGITAL.
How do you manage these responsibilities
effectively?
VF: It’s all about clarity of vision and an
exceptional team. Each entity has a distinct
mandate, yet they are all interwoven within
the digital ecosystem. For instance, whilst the
overarching HGS focuses on customer
engagement and technology-driven
solutions, OneOTT Intertainment or OIL is
pioneering broadband connectivity across
retail & enterprise segments, often leveraging
NXTDIGITAL’s expansive national digital
television presence via satellite. By ensuring
that the leadership in each vertical is
empowered and aligned, we create synergy
rather than silos.

Q: What is your overarching vision for these
organizations?
VF:The goal has always been to make digital
connectivity and entertainment seamless,
accessible, and future-ready. At the heart of
it all is a robust customer experience.
Whether it’s offering high-speed broadband
through OIL or revolutionizing DTV via
NXTDIGITAL, we are committed to making
technology intuitive and empowering. Our
customers will always remain a priority, so
an enhanced customer experience is on the
agenda to attract and retain subscribers.
We’re working towards providing our
customers with better and more diverse
service options, including faster speeds and
more reliable connections.
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Q: NXTDIGITAL has been a pioneer in digital solutions.
What recent innovations are you most proud of?
VF: As we enter our 30th year since inception, our
philosophy still rings solid – to align our incredible legacy
with future innovation. Going back in time, we were easily
India’s first Multi System Operator – bringing television to
millions of homes in India and setting the bar for others to
follow. We launched India’s first and only HITS (Headend-
in-the-Sky) platform, which
provides unparalleled reach to even
the remotest areas – truly bringing
our Government’s vision of
digitalization to underserved and
poorly connected areas. There is
no better feeling than to know your
service is available from Kargil to
the far reaches of the north-east of
India to the southernmost tip of our county and then across
to the Andaman & Nicobar Islands.  Then there is the award-
winning concept of NXTHUBs, especially in semi-urban
and rural areas – offering a plug and play service for
television & broadband. This is a key differentiator, allowing
faster market penetration and service delivery compared to
our competitors. It’s about using technology to bridge gaps
and create opportunities.

Q: With the rise of OTT platforms, how is ONEOTT
iNTERTAINMENT positioning itself to meet the evolving
consumer demands?
VF: The OTT boom has led to a shift from traditional
content consumption to on-demand viewing. We have
redefined our broadband offerings to be
OTT-ready, ensuring seamless, high-speed
connectivity that meets the demands of
streaming, gaming, and work-from-home
requirements. Globally, the average
broadband speed is around 72.4 Mbps, but
users in advanced economies demand
significantly higher speeds, often in the
range of 100-500 Mbps when it comes to
seamless connectivity. We have also
embraced several strategies to ensure that
the user is at the centre of our service
delivery. We have endeavoured to provide
enhanced personalization through advanced technologies
like AI-powered analytics and omnichannel engagement.
Beyond infrastructure, we’re also working on content
partnerships to enhance value for our customers.

Q: How is NXTDIGITAL leveraging advancements like
AI, IoT, and 5G to enhance customer experiences?
VF: We’ve always been a tech driven business and in
fact HGS is premised on the principles of automation & AI.
Some of the solutions developed for our enterprise venture
CelerityX - like NetX and OneX have AI at their very core.
AI helps us not just personalize content and customer
interactions but also address challenges of scaling up

solutions that customers demand.
Notably our broadband-over-
satellite solution SkyX is already
supporting IoT devices – in
providing mission critical
connectivity for factories or plants
operating in poorly connected
areas. Needless to say, we remain
committed to upgrading our

infrastructure periodically to support faster speeds and more
reliable connections and are integrating these future
technologies into our roadmap to ensure we remain ahead
of the curve.

Q: What key trends are shaping the media,
entertainment, and telecommunications sectors today?
VF: The industry is witnessing rapid digital
transformation. From the growing demand for hyper-
personalized content to the shift towards cloud-based
infrastructure and AI-driven analytics, we are undoubtedly
at an inflection point. The integration of future technologies
will further accelerate changes, making connectivity faster
and smarter.

Let’s start with streaming services, online
gaming, and high-definition content. Data
consumption is expected to rise
significantly. This will drive demand for
higher-speed broadband connections. Smart
home devices will become more prevalent,
leading to a greater need for robust and
reliable internet connections to support
these technologies, including IoT devices.
Fibre optic broadband will likely see
increased adoption due to its superior speed
and reliability compared to traditional
copper-based connections. Efforts to

expand fibre infrastructure will continue, especially in
underserved areas. As internet usage grows, so will
concerns about cybersecurity. This will lead to increased
investments in security technologies and practices to
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protect users and data. Emerging applications, such as
augmented reality (AR) and virtual reality (VR), will require
higher bandwidth and lower latency, influencing the demand
for advanced internet infrastructure.

Q: What are the major challenges you foresee in these
industries, and how are your companies preparing to
address them?
VF: Regulatory dynamics, infrastructure scalability, and
evolving consumer
expectations are constant
challenges. However, the
key here is how well we can
adapt to the evolving
landscape. We can tackle
these through agility and
strategic investments.
Whether in expanding fibre
networks, upgrading digital
security, or ensuring
compliance with new
regulations, it’s all part of
our larger strategy and view
for the future. We are
working on providing retail
and enterprise customers
with better and more diverse
service options, including
faster speeds and more reliable connections.

Q: What roles do partnerships and acquisitions play
in your growth strategy?
VF: “Partnership for Growth” is actually one of the five
principles of the Hinduja Group and we embrace it, without
exception. Our growing family of Last Mile Owners across
India – providing digital TV and broadband is a case in
point. To help them keep pace with the digital evolution, we
even launched NXT Sangram, a curated training programme
for all our partners – focused on helping them understand
and leverage the changing digital landscape for growth.
Another unique partnership model is our Strategic Alliance
Partners (SAP) who allow us to expand our wired broadband
capabilities rapidly. Whether through acquiring local ISPs
to enhance broadband reach or forging tech partnerships
for AI-driven solutions, collaborations are fundamental to
our expansion. We will continue to seek partnerships with
networks, technology providers, content creators, or other
telecom companies to enhance our service portfolio and
market presence while endeavouring to expand our services

to underserved or rural areas, bridging the digital divide
while capturing new markets.

Q: How are you addressing the challenges and
opportunities of expanding into new markets?
VF: The digital divide is a reality, and bridging it is an
opportunity. We’re already expanding beyond Tier 2 and
Tier 3 markets, ensuring that cutting-edge connectivity
reaches beyond urban hubs. We tend to leverage our unique

technologies and business
strategies to gain a
competitive edge. We’re the
only platform with HITS
technology, eliminating the
need for significant ground
infrastructure, empowering us
to penetrate rural and remote
areas. We also tend to offer
customers unique bundled
service packages that
includes digital TV,
broadband, OTT platforms,
and other value-added
services like CCTV & VoIP
through our partners. We’ve
managed to build an extensive
network of NXTHUBs across
India, especially in semi-urban

and rural areas. This is a key differentiator, allowing faster
market penetration and service delivery compared to our
competitors. While many of our industry peers focus
primarily on urban and metro markets, we are heavily centred
on addressing the connectivity gap in rural India. We believe
in adapting to changing consumer demands and align
ourselves to ensure we’re not just providing connectivity
but also enhance the user experience.

Q: Reflecting on your career, what has been the most
fulfilling moment in your professional journey?
VF: Interestingly, the most fulfilling moment was when
we launched HITS in 2015 –bringing digital content “from
the sky” literally overnight into rural markets that had
virtually no access before. And being a part of that journey
as rural entrepreneurs using innovation, limited resources
and sheer grit battled and built out networks to connect
rural homes in the most challenging of terrains, bringing TV
to all. That is the indomitable spirit of our nation and what
really sets us apart. And it’s that passion that drives all of
us at HGS, without exception! 
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dUrdraja AaOr ga`amaINa xao~aoMdUrdraja AaOr ga`amaINa xao~aoMdUrdraja AaOr ga`amaINa xao~aoMdUrdraja AaOr ga`amaINa xao~aoMdUrdraja AaOr ga`amaINa xao~aoM
maoM ba`a^DbaOMD phuMca ka laaBamaoM ba`a^DbaOMD phuMca ka laaBamaoM ba`a^DbaOMD phuMca ka laaBamaoM ba`a^DbaOMD phuMca ka laaBamaoM ba`a^DbaOMD phuMca ka laaBa
]zanaa: naoTvak- p`dataAaoM]zanaa: naoTvak- p`dataAaoM]zanaa: naoTvak- p`dataAaoM]zanaa: naoTvak- p`dataAaoM]zanaa: naoTvak- p`dataAaoM

kI BaUimakakI BaUimakakI BaUimakakI BaUimakakI BaUimaka
pircay apircay apircay apircay apircay a

ba`a^DbaOMD knaoi@TivaTI AaQauinak jaIvana kI AaQaariSalaa bana gayI
h O ¸ ja a o  Aaiq a -k iv akasa¸
saamaaijak samaavaoSana AaOr iDijaTla
pirvat-na kao baZ,avaa do rhI
hO.halaaMik dUrdraja AaOr ga`amaINa
xao~ A@sar bauinayaadI Z,aMcao kI
caunaaOityaaoM AaOr ]cca pirinayaaojana
laagataoM ko karNa kma rajasva
saovaa p`aPt krto hOM.[sa laoK maoM̧
hma [na xao~aoM maoM ba`a^DbaOMD phuMca
ka ivastar krnao ko ilae naoTvak-
p`dataAaoM Wara Apnaa[- gayaI
phlaaoM AaOr rNanaIityaaoM ka pta
lagaato hOM̧  ]nako p`Baava AaOr Aagao
kI rah pr Qyaana koMid`t krto
hOM.

ga `amaINa ba `a ^Dba O MD pirinayaa ojana ma o M ca unaa Oityaa Mga `amaINa ba `a ^Dba O MD pirinayaa ojana ma o M ca unaa Oityaa Mga `amaINa ba `a ^Dba O MD pirinayaa ojana ma o M ca unaa Oityaa Mga `amaINa ba `a ^Dba O MD pirinayaa ojana ma o M ca unaa Oityaa Mga `amaINa ba `a ^Dba O MD pirinayaa ojana ma o M ca unaa Oityaa M

]cca [MÍa ^sT/@car laagat]cca [MÍa ^sT/@car laagat]cca [MÍa ^sT/@car laagat]cca [MÍa ^sT/@car laagat]cca [MÍa ^sT/@car laagat
dUrsqa xao~aoM maoM ba`a^DbaOMD AvasaMrcanaa ka inamaa-Na krnao maoM inamna karNaaoM

sao ]cca laagat Saaimala hO:
 ivaSaoYa ]pkrNa kI AavaSyakta vaalao kizna [laako
 ivarla AabaadI ko karNa pOmaanao kI Aqa-vyavasqaa kma hao rhI hO.
 vyaapk AMitma maIla knaoi@TivaTI samaaQaanaaoM kI AavaSyakta.

inava oSa pr saIimat irTnainava oSa pr saIimat irTnainava oSa pr saIimat irTnainava oSa pr saIimat irTnainava oSa pr saIimat irTna -
ga`amaINa xao~aoM maoM kma janasaM#yaa Gana%va AaOr saIimat Ëya Sai@t

naoTvak- p`dataAaoM ko ilae laaBap`dta kao kma krtI hO̧  ijasasao yao xao~
inavaoSa ko ilae kma AakYa-k bana jaato hOM.

inayaamak AaOr taik-k baaQaaya o Minayaamak AaOr taik-k baaQaaya o Minayaamak AaOr taik-k baaQaaya o Minayaamak AaOr taik-k baaQaaya o Minayaamak AaOr taik-k baaQaaya o M
primaT p`aPt krnao maoM dorI¸ ihtQaarkaoM ko baIca samanvaya kI kmaI

LEVERAGING
BROADBAND ACCESS

IN REMOTE AND
RURAL AREAS: THE
ROLE OF NETWORK

PROVIDERS
INTRODUCTION

Broadband connectivity has become a
cornerstone of modern
life, driving economic
growth, social inclusion,
and digital
transformation. However,
remote and rural areas
often remain underserved
due to infrastructure
challenges and high
deployment costs. In this
article, we explore the
initiatives and strategies
adopted by network
providers to expand
broadband access to
these regions, focusing
on their impact and the
road ahead.

CHALLENGES IN RURAL BROADBAND
DEPLOYMENT

HIGH INFRASTRUCTURE COSTS
Building broadband infrastructure in remote areas

involves higher costs due to:
 Difficult terrain requiring specialized equipment.
 Sparse populations leading to lower economies of

scale.
 Need for extensive last-mile connectivity solutions.

LIMITED RETURN ON INVESTMENT
Low population density and limited purchasing

power in rural regions reduce profitability for network
providers, making these areas less attractive for investment.

REGULATORY AND LOGISTICAL BARRIERS
Delays in securing permits, lack of coordination



25 SATELLITE & CABLE TV FEBRUARY 2025

BROADBAND FOCUS

AaOr spo@T/ma AavaMTna maoM caunaaOityaaM ba`a^DbaOMD ivastar p`yaasaaoM maoM baaQaa DalatI
hO.

na oTvak- p`dataAao M Wara ApnaayaI gayaI rNanaIityaa Mna oTvak- p`dataAao M Wara ApnaayaI gayaI rNanaIityaa Mna oTvak- p`dataAao M Wara ApnaayaI gayaI rNanaIityaa Mna oTvak- p`dataAao M Wara ApnaayaI gayaI rNanaIityaa Mna oTvak- p`dataAao M Wara ApnaayaI gayaI rNanaIityaa M

navaInatma tknaIkI ka laaBa ]zanaanavaInatma tknaIkI ka laaBa ]zanaanavaInatma tknaIkI ka laaBa ]zanaanavaInatma tknaIkI ka laaBa ]zanaanavaInatma tknaIkI ka laaBa ]zanaa

 saOTolaa[T ba`a^baOMD: sTarilaMk AaOr hyaUjaosanaoT jaOsaI kMpinayaaM dUrdraja
ko [laakaoM maoM ha[- spID [MTrnaoT phuMcaanao ko ilae laao–Aqa-–Aaiba-T
³ela[-Aaó  saOTolaa[T ka [stomaala kr rhI hO.

 if@sD vaayarlaosa e@saosa ³efDblaUe´: p`data vyaapk kobala
pirinayaaojana ko ibanaa duga-ma sqaanaaoM kao jaaoD,nao ko ilae 5jaI AaOr
Anya vaayalaosa tknaIkaom ka ]pyaaoga kr rho hOM.

 fa[bar–TU–d–e@sa³FTTx´: jahaM saMBava hao̧  fa[bar Aa^piTk
naoTvak- kao ga`amaINa samaudayaaoM ko krIba baZ,ayaa jaa rha hO̧  ijasamaoM
AMitma maIla knaoi@TivaTI ko ilae AiBanava samaaQaana hO.

saava -ja in ak–inajaI–Baaga IdarI ³pIpIpI´saava -ja in ak–inajaI–Baaga IdarI ³pIpIpI´saava -ja in ak–inajaI–Baaga IdarI ³pIpIpI´saava -ja in ak–inajaI–Baaga IdarI ³pIpIpI´saava -ja in ak–inajaI–Baaga IdarI ³pIpIpI´
sarkaraoM AaOr sqaanaIya saMgaznaaoM ko saaqa sahyaaoga laagat kma krnao

AaOr jaaoiKma saaJaa krnao maoM madd krta hO.]dahrNaaoM maoM Saaimala hOM:
 Baart kI BaartnaoT yaaojanaa¸ ijasaka ]_oSya Aa^iPTkla fa[bar ko

maaQyama sao 250¸000 sao AiQak ga`ama pMcaayataoM kao jaaoD,naa hO.
 yaUesae ga`amaINa iDijaTla Aa^pcyau-inaTI fMD ³AarDIAaoef´¸ vaMicat

xao~aoM maoM saovaa donao vaalao ba`a^DbaOMD p`dataAaoM kao saibsaDI p`dana krta
hO.

sama udaya na otR%va vaala o maa ^Dlasama udaya na otR%va vaala o maa ^Dlasama udaya na otR%va vaala o maa ^Dlasama udaya na otR%va vaala o maa ^Dlasama udaya na otR%va vaala o maa ^Dla
ba`a ^DbaO MD [MÍasT/@car kI
yaaojanaa AaOr rKrKava maoM
sqaanaIya samaudayaaoM kao Saaimala
krnaa p`BaavaI saaibat huAa
hO.]dahrNaaoM maoM Saaimala hO:
  sahkarI saimaityaaM jaao
naoTvak- inamaa-Na ko ilae
sqaanaIya sa MsaaQanaa o M  ka o
eki~t krtI hOM.
  ba uinayaadI Z,a Mca o ko
rKrKava ko ilae sqaanaIya
tknaIiSayanaao M kao saSa@t
banaanao ko ilae p`iSaxaNa kaya-
Ëma.

ikfayatI ma Ulya inaQaa -rNa maa ^DlaikfayatI ma Ulya inaQaa -rNa maa ^DlaikfayatI ma Ulya inaQaa -rNa maa ^DlaikfayatI ma Ulya inaQaa -rNa maa ^DlaikfayatI ma Ulya inaQaa -rNa maa ^Dla
phuMca sauinaiScat krnao ko ilae¸ p`data ga`amaINa baajaaraoM ko Anau$p

between stakeholders, and challenges in spectrum
allocation further hinder broadband expansion efforts.

STRATEGIES ADOPTED BY NETWORK
PROVIDERS

LEVERAGING INNOVATIVE TECHNOLOGIES
 Satellite Broadband: Companies like Starlink and

HughesNet are using low-earth orbit (LEO) satellites
to deliver high-speed internet to remote areas.

 Fixed Wireless Access (FWA): Providers are utilizing
5G and other wireless technologies to connect hard-
to-reach locations without extensive cable
deployment.

 Fiber-to-the-X (FTTx): Where feasible, fiber optic
networks are being extended closer to rural
communities, with innovative solutions for last-mile
connectivity.

PUBLIC-PRIVATE PARTNERSHIPS (PPPS)
Collaboration with governments and local

organizations helps mitigate costs and share risks. Examples
include:
 India’s BharatNet Project, aimed at connecting over

250,000 gram panchayats through optical fiber.
 The U.S. Rural Digital Opportunity Fund (RDOF),

providing subsidies to broadband providers serving
underserved areas.

COMMUNITY-LED MODELS
Involving

local communities in
the planning and
maintenance of
broadband
infrastructure has
proven effective.
Examples include:
 Cooperatives

that pool local
resources for
network
construction.

 Training
programs to
empower local
technicians for
infrastructure upkeep.

AFFORDABLE PRICING MODELS
To ensure accessibility, providers are adopting
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maUlya inaQaa-rNa maa^Dla Apnaa rho hOM̧  jaOsao ik p`I poD Plaana¸ p`it ]pyaaoga
Baugatana ivaklp AaOr kma Aaya pirvaar vaalaaoM ko ilae saibsaDI.

kosa sTDIja ,kosa sTDIja ,kosa sTDIja ,kosa sTDIja ,kosa sTDIja ,
Baart mao M ijayaa o ka ga`amaINa ivastarBaart mao M ijayaa o ka ga`amaINa ivastarBaart mao M ijayaa o ka ga`amaINa ivastarBaart mao M ijayaa o ka ga`amaINa ivastarBaart mao M ijayaa o ka ga`amaINa ivastar

irlaayaMsa ijayaao Wara ga`amaINa Baart maoM 4jaI saovaaAaoM kI AaËamak
Sau$Aat nao [MTrnaoT kI phuMca kao kafI hd tk baZ,ayaa hO.pOmaanao kI

Aqa-vyavasqaaAaoM̧  AiBanava TOirf yaaojanaaAaoM AaOr
sqaanaIya BaagaIdarI ka laaBa ]zakr¸ ijayaao nao k[-
vaMicat xao~aoM maoM iDijaTla ivaBaajana kao paT idyaa
hO.
ga ugala ka p`a oja o@T taraga ugala ka p`a oja o@T taraga ugala ka p`a oja o@T taraga ugala ka p`a oja o@T taraga ugala ka p`a oja o@T tara
gaugala ka p`aojao@T tara dUrdraja ko xao~aoM maoM ha[-–
spID [MTrnaoT donao ko ilae laojar AaQaairt tknaIk
ka ]pyaaoga krta hO¸ jahaM fa[bar [MsTa^laoSana
Avyavahairk hO.AÍIka AaOr eiSayaa maoM safla
tOnaatI vyaapk $p sao Apnaanao kI [sakI xamata
kao ]jaagar krtI hO.
sTarila Mk kI sa OT olaa[T kna oi@TivaTIsTarila Mk kI sa OT olaa[T kna oi@TivaTIsTarila Mk kI sa OT olaa[T kna oi@TivaTIsTarila Mk kI sa OT olaa[T kna oi@TivaTIsTarila Mk kI sa OT olaa[T kna oi@TivaTI
sposae@sa ko sTarilaMk nao vaOiSvak str pr ga`amaINa
AaOr vaMicat xao~aoM maoM ba`a^DvaOMD phuMca p`dana krnao ko
ilae hjaarao M ilayaa o sa OTolaa[T laa ^nca ikyao
hOM.p`itspQaI- gait AaOr baZ,tI saamaqya- ko saaqa
yah irmaaoT knaoi@TivaTI ko ilae ek gaoma caoMjar
ko $p maoM ]Bara hO.

ga`amaINa ba`a ^DbaO MD ivastar ko laaBaga `amaINa ba`a ^DbaO MD ivastar ko laaBaga `amaINa ba`a ^DbaO MD ivastar ko laaBaga `amaINa ba`a ^DbaO MD ivastar ko laaBaga `amaINa ba`a ^DbaO MD ivastar ko laaBa

Aaiqa -k ivakasaAaiqa -k ivakasaAaiqa -k ivakasaAaiqa -k ivakasaAaiqa -k ivakasa
 [-–ka^masa- AaOr vaOiSvak baajaaraoM tk phuMca kao saxama banaata hO.
 iDijaTla ]pkrNaaoM AaOr PlaoTfa^maao-M ko maaQyama sao sqaanaIya vyavasaaya

kao baZ,avaa dota hO.

Sa OixaNa AvasarSa OixaNa AvasarSa OixaNa AvasarSa OixaNa AvasarSa OixaNa Avasar
ba`a^DbaOMD e@saosa Ca~aoM kao dUrsqa iSaxaa maoM saMlagna haonao kI Anaumait

dota hO̧  ijasasao SaOixak ivaBaajana kao paTa jaa sakta hO.
baZ,I hu[- svaasqya saovaaya o MbaZ,I hu[- svaasqya saovaaya o MbaZ,I hu[- svaasqya saovaaya o MbaZ,I hu[- svaasqya saovaaya o MbaZ,I hu[- svaasqya saovaaya o M

dUr–icaik%saa AaOr dUrsqa inadana vyavahaya- hao jaato hOM¸ ijasasao
Alaga–qalaga xao~aoM maoM svaasqya saovaa ko pirNaamaoM maoM sauQaar haota hO.
saamaaijak samaava oSanasaamaaijak samaava oSanasaamaaijak samaava oSanasaamaaijak samaava oSanasaamaaijak samaava oSana

saUcanaa¸ sarkarI saovaaAaoM AaOr saamaijak naoTvak- tk phuMca AiQak
samaavaoSana AaOr saamaudaiyak BaagaIdarI kao baZ,avaa dotI hO.

pricing models tailored to rural markets, such as prepaid
plans, pay-per-use options, and subsidies for low-income
households.

CASE STUDIES

JIO’S RURAL EXPANSION IN INDIA
Reliance Jio’s aggressive rollout of 4G services in

rural India has significantly boosted internet penetration.
By leveraging economies of scale,
innovative tariff plans, and local
partnerships, Jio has bridged the digital
divide in many underserved areas.

GOOGLE’S PROJECT TAARA
Google’s Project Taara employs

laser-based technology to deliver high-
speed internet in remote regions where
fiber installation is impractical. Successful
deployments in Africa and Asia highlight
its potential for broader adoption.

STARLINK’S SATELLITE
CONNECTIVITY

SpaceX’s Starlink has launched
thousands of LEO satellites to provide
broadband access to rural and
underserved regions globally. With
competitive speeds and increasing
affordability, it has emerged as a game-
changer for remote conn ectivity.

BENEFITS OF RURAL BROADBAND
EXPANSION

ECONOMIC GROWTH
 Enables e-commerce and access to global markets.
 Boosts local businesses through digital tools and

platforms.

EDUCATIONAL OPPORTUNITIES
Broadband access allows students to engage in

remote learning, bridging the educational divide.

ENHANCED HEALTHCARE SERVICES
Telemedicine and remote diagnostics become viable,
improving healthcare outcomes in isolated regions.

SOCIAL INCLUSION
Access to information, government services, and social
networks fosters greater inclusion and community
participation.
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Aaga o kI rahAaga o kI rahAaga o kI rahAaga o kI rahAaga o kI rah
ikfayatIpna pr QyaanaikfayatIpna pr QyaanaikfayatIpna pr QyaanaikfayatIpna pr QyaanaikfayatIpna pr Qyaana

ga`amaINa AabaadI ko baIca [sao Apnaanaa sauinaiScat krnao ko ilae
saibsaDI¸ ikfayatI iDvaa[sa AaOr kma laagat vaalaI DoTa yaaojanaayaoM mah%vapUNa-
haoMgaI.
isqarta pr jaa orisqarta pr jaa orisqarta pr jaa orisqarta pr jaa orisqarta pr jaa or

naoTvak- p`dataAaoM kao ba`a^DbaOMD ivastar ko pyaa-varNaIya p`Baava kao
kma krnao ko ilae }jaa- kuSana tknaIikyaaoM AaOr navaIkrNaIya }jaa- sa`aotaoM
kao Apnaanaa caaihe.
[kaoisasTma sahyaa oga kao majaba Ut krnaa[kaoisasTma sahyaa oga kao majaba Ut krnaa[kaoisasTma sahyaa oga kao majaba Ut krnaa[kaoisasTma sahyaa oga kao majaba Ut krnaa[kaoisasTma sahyaa oga kao majaba Ut krnaa

sarkaraoM̧  inajaI saMsqaanaaoM AaOr gaOr sarkarI saMgaznaaoM ko baIca baohtr
sahyaaoga navaacaar AaOr saMsaaQana saaJaakrNa kao baZ,avaa dogaa.
iDijaTla saaxarta kI kmaI kao paTnaaiDijaTla saaxarta kI kmaI kao paTnaaiDijaTla saaxarta kI kmaI kao paTnaaiDijaTla saaxarta kI kmaI kao paTnaaiDijaTla saaxarta kI kmaI kao paTnaa

iDijaTla kaOSala p`iSaxaNa AaOr jaaga$kta kaya-ËmaaoM maoM inavaoSa
krnao sao ga`amaINa samaudaya ba`a^DbaOMD ka p`BaavaI ZMga sao laaBa ]zanao maoM saxama
haoMgao.
inaYkYain aYkYain aYkYain aYkYainaYkYa -

dUrsqa AaOr ga`amaINa xao~aoM maoM ba`a^DbaOMD phuMca ka ivastar krnaa AiQak
samaavaoSaI AaOr iDijaTla $p sao jauD,I duinayaa kI idSaa maoM ek mah%vapUNa-
kdma hO.jabaik caunaaOityaaM banaI hu[- hOM¸ naoTvak- p`dataAaoM ko p`yaasa¸
sahayak naIityaaoM AaOr navaIna tknaIkaoM ko saaqa imalakr¸ pirvat-nakarI
badlaava ka maaga- p`Sast kr rho hOM.phuMca¸ saamaqya- AaOr isqarta kao
p`aqaimakta dokr¸ ihtQaark yah sauinaiScat kr sakto hOM ik iDijaTla
yauga maoM kao[- BaI samaudaya pICo na CUT jaayao. 

THE ROAD AHEAD

FOCUS ON AFFORDABILITY
Subsidies, affordable devices, and low-cost data plans will
be crucial in ensuring adoption among rural populations.

EMPHASIS ON SUSTAINABILITY
Network providers must adopt energy-efficient technologies
and renewable energy sources to minimize the environmental
impact of broadband expansion.

STRENGTHENING ECOSYSTEM
COLLABORATION
Enhanced collaboration among governments, private
entities, and NGOs will drive innovation and resource
sharing.

BRIDGING THE DIGITAL LITERACY GAP
Investing in digital skills training and awareness programs
will empower rural communities to leverage broadband
effectively.

CONCLUSION
Expanding broadband access in remote and rural

areas is a critical step towards a more inclusive and digitally
connected world. While challenges remain, the efforts of
network providers, combined with supportive policies and
innovative technologies, are paving the way for
transformative change. By prioritizing accessibility,
affordability, and sustainability, stakeholders can ensure
that no community is left behind in the digital age. 
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REVENUE RACE
TRAJECTORY OF

INDIA’S LEADING
BROADCASTERS

India’s broadcasting industry has witnessed
fluctuating subscription revenue trends over the past four
years, shaped by content strategies, regulatory shifts, and
digital advancements. Leading networks like ZEEL, Star
India, Sony Pictures Networks India, and Sun TV have
followed different trajectories, while Network18’s overall
financial performance in FY 2024 reflects its adaptability,
despite undisclosed subscription-specific data.

ZEE SEES REVENUE GROWTH
Zee Entertainment Enterprises Limited (ZEEL) has

demonstrated robust subscription revenue
growth, increasing from Rs. 3246.6 crore in 2022
to Rs. 3666 crore in 2024. This 10% year-on-
year (YoY) increase builds on a modest 2.7%
rise in 2023, when revenues reached Rs. 3335.5
crore. The success of NTO 3.0 and digital
platforms like ZEE5 and Music have fueled this
momentum.

In 2022, ZEEL faced stagnation due to
NTO 2.0 regulatory hurdles, but subsequent
tariff reforms and legal resolutions in 2023 and 2024 led to a
recovery. By leveraging its digital presence and premium
content strategy, ZEEL has revitalized its subscription
revenue performance.

STAR INDIA HOLDS STEADY
Star India, a dominant broadcaster, has exhibited

resilience despite slight revenue
declines. Subscription revenues peaked
at  Rs. 7000 crore in FY 2023 before
settling at ?6909 crore in FY 2024,
reflecting the increasing challenge of
retaining subscribers amid OTT
competition and shifting consumer
preferences.

Star India’s FY 2021 subscription revenue stood at
Rs. 5221 crore, increasing to Rs. 6130 crore in FY 2022.
Following its merger into Reliance Industries Ltd, the newly
formed JioStar now stands at the forefront of industry
transformation.

Baart ko p`mauK p`saarkaoMBaart ko p`mauK p`saarkaoMBaart ko p`mauK p`saarkaoMBaart ko p`mauK p`saarkaoMBaart ko p`mauK p`saarkaoM
kI rajasva daOD,kI rajasva daOD,kI rajasva daOD,kI rajasva daOD,kI rajasva daOD,

kI ]D,anakI ]D,anakI ]D,anakI ]D,anakI ]D,ana
Baart ko p`saarNa ]Vaoga nao ipClao caar vaYaao-M maoM sabsaËIPSana rajasva

p`vaRi<ayaaoM maoM ]tar–caZ,ava doKa hO̧  jaao saamaga`I rNanaIityaaoM̧  ivainayaamak
badlaavaaoM AaOr iDijaTla ]nnait Wara Aakar ilayaa gayaa hO.jaoD[-[-ela¸
sTar [MiDyaa¸ saaonaI ip@casa- naoTvak- [MiDyaa AaOr sana TIvaI jaOsao p`mauK
naoTvak- nao Alaga–Alaga p`xaopvaËaoM ka palana ikyaa hO̧  jabaik naoTvak-
18 ka iva<avaYa- 2024 maoM samaga` iva<aIya p`dSa-na AGaaoiYat sadsyata ivaiSaYT
DoTa ko baavajaUd [sakI AnaukUlanaSaIlata kao dSaa-ta hO.

jaI nao rajasva mao M va Riw dja- kIjaI nao rajasva mao M va Riw dja- kIjaI nao rajasva mao M va Riw dja- kIjaI nao rajasva mao M va Riw dja- kIjaI nao rajasva mao M va Riw dja- kI
jaI eMTrTonamaoMT eMTrp`a[jaoja ilaimaToD ³jaoD[-[-ela´ nao sabsaËIPSana

rajasva maoM majabaUt vaRiw ka p`dSa-na ikyaa hO̧  jaao 2022 maoM
3246º6 kraoD, Épyao sao baZ,kr 2024 maoM 3666 kraoD,
Épyao hao gayaa.yah 10‰ saala–dr–saala ³vaa[-Aaovaa[-́
vaRiw 2023 maoM maamaUlaI 2º7‰ vaRiw pr AaQaairt hO̧
jaba rajasva 3335º5 kraoD, Épyao tk phuMca gayaa
qaa.enaTIAao 3º0 AaOr jaI5 AaOr myaUijak jaOsao iDijaTla
PlaoTfa^ma- kI saflata nao [sa gait kao baZ,ayaa hO.
2022 maoM enaTIAao 2º0 ivainayaamak baaQaaAaoM ko karNa

jaoD[-[-ela kao zhrava ka saamanaa krnaa pD,a¸ laoikna 2023 va 2024 maoM
baad ko TOirf sauQaaraoM AaOr kanaUnaI samaaQaanaaoM nao sauQaar kao baZ,avaa idyaa.ApnaI
iDijaTla ]pisqait AaOr p`Iimayama kMToMT rNanaIit ka laaBa ]zakr jaoD[-[-
ela nao Apnao sabsaËIPSana rajasva p`dSa-na kao puna-jaIiva-t ikyaa hO.
sTar [MiDyaa isqar hO MsTar [MiDyaa isqar hO MsTar [MiDyaa isqar hO MsTar [MiDyaa isqar hO MsTar [MiDyaa isqar hO M

sTar [MiDyaa ek p`mauK p`saark nao maamaUlaI rajasva igaravaT ko
baavajaUd lacaIlaapna idKayaa hO.iva<avaYa- 2023
maoM sabsaËIPSana rajasva 7000 kraoD, Épyao ko
iSaKr pr phuMca gayaa¸ jaao iva<a vaYa- 2024 maoM
6909 kraoD, Épyao pr Aa gayaa¸ jaao AaoTITI
p`itspQaa- AaOr ]pBaao@ta varIyataAaoM maoM badlaava
ko baIca ga`ahkaoM kao banaayao rKnao kI baZ,tI caunaaOtI
kao dSa-ta hO.

sTar [MiDyaa ka iva<a vaYa- 2021 ka sabsaËIPSana rajasva 5221
kraoD, Épyao rha¸ jaao iva<a vaYa- 2022 maoM baZ,kr 6130 kraoD, Épyao hao
gayaa.irlaayaMsa [MDsT/Ija ilaimaToD maoM ivalaya ko baad navagaizt ijayaaosTar
Aba ]Vaoga pirvat-na ko maamalao maoM sabasao Aagao hO.
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SONY PICTURES NETWORKS SHOWS STEADY
GROWTH

Sony Pictures Networks India (SPNI)
has achieved consistent growth, with
subscription revenues rising from Rs. 2484
crore in 2021 to Rs. 3206 crore in 2024. This
success is attributed to strong regional
content strategies and a diversified
programming approach catering to niche
markets.

Despite challenges such as the
failed merger with Zee and ongoing
litigations, SPNI has remained resilient. The
appointment of Gaurav Banerjee as CEO
and MD marks a strategic shift, with FY
2025 and FY 2026 set to be defining years for the
company.

SUN TV FALTERS AND REGAINS
STRENGTH

Sun TV has faced stagnation in
subscription revenues, reporting Rs. 1814
crore in 2024, a slight increase from Rs.
1761 crore in 2021. Despite its regional
market dominance, Sun TV has struggled
to adapt to the digital transformation,
limiting its competitive edge against more
tech-savvy rivals.

NETWORK18 LEADS THE REVENUE RACE
Among India’s top broadcasters, Network18 recorded

the highest growth in 2024, with a 45.8% surge in
consolidated revenues from
advertising, subscription,
and program syndication.
Revenues skyrocketed from
Rs. 5537 crore in 2023 to Rs.
8076.6 crore in 2024. Though
subscription revenue figures
remain undisclosed, the
company has successfully
leveraged digital expansion
and market trends.

With a focus on innovative programming and
strategic partnerships, Network18 has established itself as
an industry leader. By continuously exploring new revenue
streams and enhancing digital offerings, it has set a
benchmark for adaptability in the rapidly evolving
broadcasting sector. 

saa onaI ip@casa - na oTvak- na o lagaatar va Riw dja- kIsaa onaI ip@casa - na oTvak- na o lagaatar va Riw dja- kIsaa onaI ip@casa - na oTvak- na o lagaatar va Riw dja- kIsaa onaI ip@casa - na oTvak- na o lagaatar va Riw dja- kIsaa onaI ip@casa - na oTvak- na o lagaatar va Riw dja- kI
saaonaI ip@casa- naoTvak- [MiDyaa ³esapIenaAa[-́  nao lagaatar vaRiw

haisala kI hO ijasamaoM sabsaËIPSana rajasva 2021 maoM
2484 kraoD, Épyao sao baZ,kr 2024 maoM 3206 kraoD,
Épyao hao gayaa hO.[sa saflata ka Eaoya majabaUt xao~Iya
kMToMT rNanaIityaaoM AaOr ivaiSaYT baajaaraoM kao Qyaana maoM
rKkr ivaivaQa p`aoga`aimaMga dRiYTkaoNa kao jaata hO.

jaI ko saaqa Asafla ivalaya AaOr cala rho maukdmaoM
jaOsaI caunaaOityaaoM ko baavajaUd¸ esapIenaAa[- lacaIlaa banaa
huAa hO.saI[-Aao AaOr emaDI ko $p maoM gaaOrva banajaI- kI
inayaui@t ek rNanaIitk badlaava kao dSaa-tI hO̧  ijasamaoM
iva<avaYa- 2025 AaOr iva<avaYa- 2026 kMpnaI ko ilae
inaNaa-yak vaYa- haonao vaalao hOM.

sana TIvaI laDKD,ayaa AaOr ifr sao majaba Ut huAasana TIvaI laDKD,ayaa AaOr ifr sao majaba Ut huAasana TIvaI laDKD,ayaa AaOr ifr sao majaba Ut huAasana TIvaI laDKD,ayaa AaOr ifr sao majaba Ut huAasana TIvaI laDKD,ayaa AaOr ifr sao majaba Ut huAa
sana TIvaI kao sabsaËIPSana rajasva maoM zhrava ka saamanaa
krnaa pD,a hO̧  ijasanao 2024 maoM 1814 kraoD, Épyao kI
irpaoT- kI¸ jaao 2021 maoM 1761 kraoD, Épyao sao qaaoD,I
vaRiw hO.Apnao xao~Iya baajaar p`Bau%va ko baavajaUd sana
TIvaI nao iDijaTla pirvat-na ko AnaukUla haonao ko ilae
saMGaYa- ikyaa hO̧  ijasasao AiQak tknaIk pòmaI p`itWMiWyaaoM
ko iKlaaf [sakI p`itspQaa-%mak baZ,t saIimat hao gayaI
hO.

naoTvak- 18 rajasva kI daOD, ma M sabasao Aagaona oTvak- 18 rajasva kI daOD, ma M sabasao Aagaona oTvak- 18 rajasva kI daOD, ma M sabasao Aagaona oTvak- 18 rajasva kI daOD, ma M sabasao Aagaona oTvak- 18 rajasva kI daOD, ma M sabasao Aagao
Baart maoM SaIYa- p`saarkaoM maoM sao ek naoTvak- 18 nao 2024 maoM sabasao

AiQak vaRiw dja- kI¸ ijasamaoM iva&apna¸ sadsyata AaOr kaya-Ëma isaMiDkoSana
sao samaoikt rajasva maoM 45º8‰ kI
vaRiw hu[-.rajasva 2023 maoM 5537
kraoD, Épyao sao baZ,kr 2024 maoM
8076º6 kra oD ,  Épya o  ha o
gayaa.halaaMik sadsyata rajasva ko
AaMkD,o ABaI BaI A&at hOM̧  laoikna
kMpnaI iDijaTla ivastar AaOr baajaar
ko $JaanaaoM ka saflatapUva-k laaBa

]zayaa hO.
navaInatma p`aoga`aimaMga AaOr rNanaIitk saaJaodarI pr Qyaana koMid`t

krnao ko saaqa¸ naoTvak-18 nao Kud kao ek ]Vaoga naota ko $p maoM sqaaipt
ikyaa hO.lagaatar nayao rajasva sa`aotaoM kI Kaoja AaOr iDijaTla poSakSaaoM kao
baZ,anao ko Wara [sanao tojaI sao ivakisat hao rho p̀saarNa xao~ maoM AnaukUlanaSaIlata
ko ilae ek baoMcamaak- sqaaipt ikyaa hO. 
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TRAI ENABLES
GROUND-BASED

BROADCASTING WITH
FLEXIBLE FRAMEWORK

The Telecom Regulatory
Authority of India (TRAI) has
issued recommendations allowing
broadcasters to choose their
preferred technology for
providing channels to
Distribution Platform Operators
(DPOs). These recommendations
are part of a broader regulatory
framework for ground-based
broadcasters (GBBs) aimed at
modernizing India's broadcasting
industry.

In October 2023, TRAI released a consultation paper
seeking stakeholder feedback on non-satellite-based
broadcasting technologies. Traditionally, broadcasters in
India distribute content via satellite-based uplinking and
downlinking, as mandated by the Ministry of Information
and Broadcasting (MIB). However, advancements in
technology have made it possible to deliver TV channels
through terrestrial communication mediums, opening up new
avenues for distribution.

KEY RECOMMENDATIONS
TRAI highlighted the need for an enabling framework

that supports technological advancements while protecting
consumer interests. The authority emphasized a technology-
agnostic approach to foster industry growth. Here are the
main points:

Broadcaster’s Choice of Technology: Broadcasters
should have the freedom to choose between satellite and
terrestrial communication mediums for delivering channels
to DPOs.

Terrestrial Broadcasting:
Ground-based broadcasting technologies allow

broadcasters to distribute channels via terrestrial
infrastructure, including cable, fiber, cellular, microwave, Wi-
Fi, internet, or cloud-based systems. These channels can
be retransmitted through DPO networks under commercial
agreements.

T/a[- nao lacaIlao Z,aMcao ko saaqaT/a[- nao lacaIlao Z,aMcao ko saaqaT/a[- nao lacaIlao Z,aMcao ko saaqaT/a[- nao lacaIlao Z,aMcao ko saaqaT/a[- nao lacaIlao Z,aMcao ko saaqa
ga`a]MD AaQaairt p`saarNa kaoga`a]MD AaQaairt p`saarNa kaoga`a]MD AaQaairt p`saarNa kaoga`a]MD AaQaairt p`saarNa kaoga`a]MD AaQaairt p`saarNa kao

saxama banaayaasaxama banaayaasaxama banaayaasaxama banaayaasaxama banaayaa
BaartIya d Ursa Mca ar ivainayaam ak p ` a iQakrNa ³T / a[ -´ na oBa artIya d Ursa Mca ar ivainayaam ak p ` a iQakrNa ³T / a[ -´ na oBa artIya d Ursa Mca ar ivainayaam ak p ` a iQakrNa ³T / a[ -´ na oBa artIya d Ursa Mca ar ivainayaam ak p ` a iQakrNa ³T / a[ -´ na oBa artIya d Ursa Mca ar ivainayaam ak p ` a iQakrNa ³T / a[ -´ na o

i v atrNa Pl a oTfa ^ m a -  Aa ^pr oTra o Mi v atrNa Pl a oTfa ^ m a -  Aa ^pr oTra o Mi v atrNa Pl a oTfa ^ m a -  Aa ^pr oTra o Mi v atrNa Pl a oTfa ^ m a -  Aa ^pr oTra o Mi v atrNa Pl a oTfa ^ m a -  Aa ^pr oTra o M
³DIpIAao´ kao ca Onala p`dana krna o³DIpIAao´ kao ca Onala p`dana krna o³DIpIAao´ kao ca Onala p`dana krna o³DIpIAao´ kao ca Onala p`dana krna o³DIpIAao´ kao ca Onala p`dana krna o
ko ilae p`saarkaoM kao ApnaI psaMdIdako ilae p`saarkaoM kao ApnaI psaMdIdako ilae p`saarkaoM kao ApnaI psaMdIdako ilae p`saarkaoM kao ApnaI psaMdIdako ilae p`saarkaoM kao ApnaI psaMdIda
tknaIk caunanao kI Anaumait donao vaalaItknaIk caunanao kI Anaumait donao vaalaItknaIk caunanao kI Anaumait donao vaalaItknaIk caunanao kI Anaumait donao vaalaItknaIk caunanao kI Anaumait donao vaalaI
isafairSao M jaarI kI hOM.yao isafairSao MisafairSao M jaarI kI hOM.yao isafairSao MisafairSao M jaarI kI hOM.yao isafairSao MisafairSao M jaarI kI hOM.yao isafairSao MisafairSao M jaarI kI hOM.yao isafairSao M
Baart ko p`saarNa ]Vaoga kao AaQauinakBaart ko p`saarNa ]Vaoga kao AaQauinakBaart ko p`saarNa ]Vaoga kao AaQauinakBaart ko p`saarNa ]Vaoga kao AaQauinakBaart ko p`saarNa ]Vaoga kao AaQauinak
banaanao ko ]_oSya sao ga`a]MD AaQaairtbanaanao ko ]_oSya sao ga`a]MD AaQaairtbanaanao ko ]_oSya sao ga`a]MD AaQaairtbanaanao ko ]_oSya sao ga`a]MD AaQaairtbanaanao ko ]_oSya sao ga`a]MD AaQaairt
p`saarka o M ³jaIbaIbaI´ ko ilae ekp`saarka o M ³jaIbaIbaI´ ko ilae ekp`saarka o M ³jaIbaIbaI´ ko ilae ekp`saarka o M ³jaIbaIbaI´ ko ilae ekp`saarka o M ³jaIbaIbaI´ ko ilae ek
vyaapk ivainayaamak Z, Maca o ka ihssaavyaapk ivainayaamak Z, Maca o ka ihssaavyaapk ivainayaamak Z, Maca o ka ihssaavyaapk ivainayaamak Z, Maca o ka ihssaavyaapk ivainayaamak Z, Maca o ka ihssaa

h O M.hO M.hO M.hO M.hO M.
A@TUbar 2023 maoM T/a[- nao gaOr saOTolaa[T AaQaairt p̀saarNa tknaIikyaaoM

pr ihtQaarkaoM kI p̀itiËyaa maaMgato hue ek pramaSa-p~ jaarI ikyaa.prMpragat
$p sao Baart maoM p`saarNakta- saUcanaa va p`saarNa maM~alaya ³emaAa[-baI´ Wara
Ainavaaya- ikyao gayao saOTolaa[T AaQaairt ApilaMikMga AaOr Da]nailaMikMga ko
maaQyama sao saamaga`I ivatirt krto hOM.halaaMik¸ tknaIkI maoM p`gait nao TorisT/
yala saMcaar maaQyamaaoM ko maaQyama sao TIvaI caOnala ivatirt krnaa saMBava banaa
idyaa hO̧  ijasasao ivatrNa ko ilae nayao rasto Kula gayao hOM.
ma u#ya isafairSa o Mma u#ya isafairSa o Mma u#ya isafairSa o Mma u#ya isafairSa o Mma u#ya isafairSa o M

T/a[- nao ek saxama Z,aMcao kI AavaSyakta pr p`kaSa Dalaa jaao
]pBaao@ta ihtaoM kI rxaa krto hue tknaIkI p`gait ka samaqa-na krta
hO.p`aiQakrNa nao ]Vaoga ko ivakasa kao baZ,avaa donao ko ilae p`aOVaoigakI
A&oya dRiYTkaoNa pr jaaor idyaa.yahaM mau#ya ibaMdu idyao gayao hOM: p`saarkaoM kI
p`aOVaoigakI ka ivaklp: p`saarkaoM kao DIpIAao kao caOnala ivatirt krnao ko
ilae saOTolaa[T AaOr TorisT/yala saMcaar maaQyamaaoM ko baIca cayana krnao kao
svatM~ haonaI caaihe.

TorisT/yala p`saarNa:TorisT/yala p`saarNa:TorisT/yala p`saarNa:TorisT/yala p`saarNa:TorisT/yala p`saarNa:
ga`a]D AaQaairt p`saarNa tknaIkoM p`saarkaoM kao kobala¸ fa[bar¸

saolaular¸ maa[Ëaovaova¸ vaa[-–fa[-¸ [MTrnaoT yaa @laa]D AaQaairt isasTma
saiht sqalaIya bauinayaadI Z,aMcao ko maaQyama sao caOnala ivatirt krnao kI
Anaumait dotI hOM.[na caOnalaaoM kao vaaiNaijyak samaJaaOtaoM ko tht DIpIAao
naoTvak- ko maaQyama sao puna: p`saairt ikyaa jaa sakta hO.
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Regulatory Framework for GBBs:
The framework for ground-based

broadcasters should align with the 2022
‘Guidelines for Uplinking and Downlinking
of Satellite Television Channels in India,’
excluding provisions specific to satellite
communications. GBBs will not require
authorization from IN-SPACe or frequency
assignments from the WPC wing of the
Department of Telecommunications but will
still need other clearances, such as from
the Ministry of Home Affairs.

Scope of Ground-based Broadcasting:
GBBs can use any terrestrial communication

technology to provide channels to DPOs. They can also
combine terrestrial and satellite technologies for the same
channel, subject to prior government approval.

Policy for FAST Channels:
TRAI recommended that MIB examine the

compliance of Free Ad-Supported Television (FAST)
channels with existing guidelines and, if necessary, issue
updated policies.

BENEFITS OF THE NEW FRAMEWORK
TRAI’s recommendations aim to:

• Expand distribution options for broadcasters and DPOs.
• Facilitate industry growth by leveraging advancements

in terrestrial communication technologies.
• Ensure flexibility for broadcasters to adapt to

technological changes.
• Streamline regulatory processes under the ‘Ease of

Doing Business in Telecom and Broadcasting Sector’
initiative.

NEXT STEPS
TRAI’s recommendations build upon its 2014

suggestions on platform services, updated to reflect current
industry developments. Following a request from MIB in
May 2024, these recommendations aim to align with the
evolving broadcasting landscape under Section 11(1)(a) of
the TRAI Act, 1997.

The regulatory framework will ensure that
broadcasters can reap the benefits of technological
advancements while maintaining service continuity and
compliance with industry standards. If implemented, these
changes will mark a significant shift in India’s broadcasting
ecosystem, enhancing its efficiency and adaptability in a
technology-driven era. 

jaIbaIbaI ko ilae ivainayaamak Z,a Mcaa:jaIbaIbaI ko ilae ivainayaamak Z,a Mcaa:jaIbaIbaI ko ilae ivainayaamak Z,a Mcaa:jaIbaIbaI ko ilae ivainayaamak Z,a Mcaa:jaIbaIbaI ko ilae ivainayaamak Z,a Mcaa:
BaU AaQaairt p`saarkaoM ko ilae Z,aMcaa 2022 ko

‘Baart maoM saOTolaa[T TolaIivajana caOnalaaoM kI ApilaikMga
AaOr Da]nailaMikMga ko ilae idSaa inado-Saao-M’ ko Anau$p
haonaa caaihe¸ ijasasao saOTolaa[T saMcaar ko ilae ivaiSaYT
p̀avaQaana Saaimala nahIM hO.jaIbaIbaI kao [na–sposa sao p̀aiQakrNa
yaa dUrsaMcaar ivaBaaga ko DblaUpIsaI ivaMga sao ÍI@vaoMsaI
Asaa[namaoMT kI AavaSyakta nahIM haogaI¸ laoikna ifr BaI
]nhoM gaRh maM~alaya jaOsaI Anya maMjaUiryaaoM kI AavaSyakta
haogaI.

ga `a]MD AaQaairt p`saarNa ka dayara:ga `a]MD AaQaairt p`saarNa ka dayara:ga `a]MD AaQaairt p`saarNa ka dayara:ga `a]MD AaQaairt p`saarNa ka dayara:ga `a]MD AaQaairt p`saarNa ka dayara:
jaIbaIbaI DIpIAao kao caOnala p`dana krnao ko ilae iksaI BaI sqalaIya

saMcaar tknaIk ka ]pyaaoga kr sakto hOM.vao hI ek caOnala ko ilae
sqalaIya AaOr saOTolaa[T tknaIkaoM kao BaI jaaoD, sakto hOM̧  jaao ik pUva-
sarkarI Anaumaaodna ko AQaIna hO.

fa^sT caOnalaaoM ko ilae naIit:T/a[- nao isafairSa kI ik emaAa[-baI
maaOjaUda idSaa–inado-SaaoM ko saaqa mauFt iva&apna samaiqa-t TolaIivajana ³fasT´
caOnalaaoM ko Anaupalana kI jaaMca kroM AaOr yaid AavaSyak hao tao ApDoT
naIityaaM jaarI kroM.
nayao Z,a Mca o ka laaBanayao Z,a Mca o ka laaBanayao Z,a Mca o ka laaBanayao Z,a Mca o ka laaBanayao Z,a Mca o ka laaBa

T/a[- kI isafairSaaoM ka laxya hO:
• p`saarkaoM AaOr DIpIAao ko ilae ivatrNa ivaklp ka ivastar krnaa.
• TorisT/yala saMcaar p`aOVaoigaikyaaoM maoM p`gait ka laaBa ]zakr ]Vaoga ko

ivakasa kao sauivaQaajanak banaanaa.
• p`saarkaoM ko ilae tknaIkI pirvat-naaoM ko AnaukUla haonao ko ilae

lacaIlaapna sauinaiScat krnaa.
• dUrsaMcaar AaOr p`saarNa xao~ maoM vyaapar krnao maoM AasaanaI phla ko

tht ivainayaamak p`iËyaaAaoM kao sauvyavaisqat krnaa.
Agala o kdmaAgala o kdmaAgala o kdmaAgala o kdmaAgala o kdma

T/a[- kI isafairSaoM PlaoTfa^ma- saovaaAaoM pr 2014 ko sauJaavaaoM pr
AaQaairt hOM̧  ijanhoM vat-maana ]Vaoga ivakasa kao dSaa-nao ko ilae ApDoT
ikyaa hO.ma[- 2014 maoM emaAa[-baI ko AnauraoQa ko baad [na isafairSaaoM ka
]_oSya T/a[- AiQainayama 1997 kI Qaara 11 ³1´³e´ ko tht ivakisat
hao rho p`saarNa pirdRSya ke saaqa talamaola baOzanaa hO.

ivainayaamak Z,aMcaa yah sauinaiScat krogaa ik p̀saarNakta- saovaa inarMtrta
AaOr ]Vaoga maanakaoM ko Anaupalana kao banaayao rKto hue tknaIkI p`gait
ka laaBa ]za sakoM.yaid yao pirvat-na laagaU ikyao jaato hOM tao yao Baart ko
p̀saarNa pairisqaitkI tM~ maoM ek mah%vapUNa- badlaava laayaoMgao̧  ijasasao p̀aOVaoigakI
saMcaailat yauga maoM [sakI dxata AaOr AnaukUlanaSaIlata baZ,ogaI. 
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5G IMPACT ON
SATELLITE AND CABLE

TV NETWORKS IN
INDIA

The advent of 5G technology is set to transform the
landscape of satellite and cable TV networks in India. The
article examines the challenges and opportunities 5G
presents for satellite and cable operators and outlines
strategic recommendations to adapt to the evolving
ecosystem.

India's broadcasting industry has long been
dominated by satellite and cable TV networks. However,
with increasing internet penetration and the rise of OTT
platforms, consumer preferences are shifting towards on-
demand, personalized, and mobile-friendly content. The
rollout of 5G networks, expected to reach significant
coverage by 2025, adds another dimension to this
transformation.

SCOPE OF 5G IN BROADCASTING
 Enhanced Connectivity: 5G enables faster content

Baart maoM saOTolaa[T AaOrBaart maoM saOTolaa[T AaOrBaart maoM saOTolaa[T AaOrBaart maoM saOTolaa[T AaOrBaart maoM saOTolaa[T AaOr
kobala TIvaI naoTvak- prkobala TIvaI naoTvak- prkobala TIvaI naoTvak- prkobala TIvaI naoTvak- prkobala TIvaI naoTvak- pr

5jaI ka p`Baava5jaI ka p`Baava5jaI ka p`Baava5jaI ka p`Baava5jaI ka p`Baava
5jaI tknaIk ko Aagamana sao Baart maoM saOTolaa[T AaOr kobala TIvaI

ka pirdRSya badlanao vaalaa hO.yah laoK saOTolaa[T AaOr kobala Aa^proTraoM
ko ilae 5jaI Wara p`stut caunaaOityaaoM AaOr AvasaraoM kI jaaMca krta hO AaOr
ivakisat hao rho pairisqaitkItM~ ko AnaukUla haonao ko ilae rNanaIitk
isafairSa kI $p roKa tOyaar krta hO.

Baart ko psaarNa ]Vaoga pr lMabao samaya sao saOTolaa[T AaOr kobala
TIvaI naoTvak- ka dbadbaa rha hO.halaaMik¸ [MTrnaoT kI baZ,tI phuMca AaOr
AaoTITI PlaoTfa^ma- ko ]dya ko saaqa¸ ]pBaao@ta kI p`aqaimaktayaoM Aa^na
iDmaaMD¸ vyai@tgat AaOr maaobaa[la ÍoMDlaI kMToMT kI Aaor baZ, rhI hOM.5jaI
naoTvak- ka raola Aa]T¸ ijasako 2025 tk mah%vapUNa- kvaroja tk
phuMcanao kI ]mmaId hO̧  [sa pirvat-na maoM ek AaOr Aayaama jaaoD,ta hO.

p`saarNa ma o M 5jaI ka dayarap`saarNa ma o M 5jaI ka dayarap`saarNa ma o M 5jaI ka dayarap`saarNa ma o M 5jaI ka dayarap`saarNa ma o M 5jaI ka dayara
 baZ,I hu[- knaoi@TivaTI:baZ,I hu[- knaoi@TivaTI:baZ,I hu[- knaoi@TivaTI:baZ,I hu[- knaoi@TivaTI:baZ,I hu[- knaoi@TivaTI: 5jaI toja kMToMT iDlaIvarI AaOr 4ko¸
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delivery and immersive experiences such as 4K, 8K,
and AR/VR streaming.

 Ubiquitous Access: Low latency and high-speed
connections make content consumption seamless
across devices.

 Interactivity: Supports real-time audience
engagement through features like live voting, multi-
angle viewing, and gamification.

CHALLENGES FOR SATELLITE AND CABLE TV
NETWORKS
Competitive Pressures
 OTT Platforms: The

proliferation of
affordable streaming
services (e.g., Netflix,
JioCinema, Disney+
Hotstar) has already
reduced traditional TV
subscriptions.

 Cord-Cutting Trend:
Younger demographics
prefer internet-based,
flexible viewing models over linear TV.

Infrastructure Limitations
 Bandwidth Constraints: Satellite and cable operators

face limitations in delivering high-resolution,
interactive content compared to 5G.

 Upgradation Costs: Transitioning to hybrid models
integrating IP-based services can require significant
investment.

Regulatory Hurdles
 Spectrum allocation for 5G may result in interference

with certain satellite communication bands (e.g., C-
band).

 Need for alignment between telecom and broadcasting
regulations to enable convergence.

OPPORTUNITIES FOR SATELLITE AND CABLE
OPERATORS
Hybrid Broadcasting Models
 Converged Networks: Satellite and cable operators

can leverage 5G to deliver OTT-like services alongside
traditional broadcasts.

 Edge Computing Integration: Deploying edge
computing can improve the efficiency of content
caching and reduce latency.

8ko AaOr eAarÀvaIAar sT/IimaMga jaOsao [maisa-va AnauBava kao saxama
banaata hO.

 sava-vyaapI phuMca:sava-vyaapI phuMca:sava-vyaapI phuMca:sava-vyaapI phuMca:sava-vyaapI phuMca: kma ivalaMbata AaOr ]cca gait vaalao knao@Sana
saBaI ]pkrNa pr saamaga`I kI Kpt kao sahja banaato hMO.

 [MTrOi@TivaTI:[MTrOi@TivaTI:[MTrOi@TivaTI:[MTrOi@TivaTI:[MTrOi@TivaTI: laa[va vaaoiTMga¸ malTI eMgala vyaU[-Mga AaOr gaomaIifkoSana
jaOsaI sauivaQaaAaoM ko maaQyama sao vaastivak samaya maoM dSa-kaoM kI sahBaaigata
ka samaqa-na krta hO.

saOTolaa[T AaOr kobala TIvaI na oTvak- ko ilae caunaa Oityaa Msa OTolaa[T AaOr kobala TIvaI na oTvak- ko ilae caunaa Oityaa Msa OTolaa[T AaOr kobala TIvaI na oTvak- ko ilae caunaa Oityaa Msa OTolaa[T AaOr kobala TIvaI na oTvak- ko ilae caunaa Oityaa Msa OTolaa[T AaOr kobala TIvaI na oTvak- ko ilae caunaa Oityaa M

p ` itspQaI - dbaavap `itspQaI - dbaavap `itspQaI - dbaavap `itspQaI - dbaavap `itspQaI - dbaava

 AaoTITI PlaoTfa^ma-: AaoTITI PlaoTfa^ma-: AaoTITI PlaoTfa^ma-: AaoTITI PlaoTfa^ma-: AaoTITI PlaoTfa^ma-: ikfayatI
sT/IimaMga saovaaAaoM ³jaOsao naoTiFlsk¸
ijayaao isanaomaa¸ iDjnaIPlasa ha^TsTar´
ko p`saar nao phlao hI parMpirk TIvaI
sabsaËIPSana kao kma kr idyaa hO.
  ka^D- kiTMga T/oMD: ka^D- kiTMga T/oMD: ka^D- kiTMga T/oMD: ka^D- kiTMga T/oMD: ka^D- kiTMga T/oMD: AamataOr
yauvaa vaga- ko baIca laIinayar TIvaI kI
tulanaa maoM [MTrnaoT AaQaairt lacaIlao
doKnao ko maa^Dla kao psaMd krto hOM.

ba uinayaadI Z,a Mca o kI saImaaya o Mba uinayaadI Z,a Mca o kI saImaaya o Mba uinayaadI Z,a Mca o kI saImaaya o Mba uinayaadI Z,a Mca o kI saImaaya o Mba uinayaadI Z,a Mca o kI saImaaya o M
 baOMDivaD\qa baaQaayaoM: saOTolaa[T AaOr kobala Aa^proTr 5jaI kI tulanaa

maoM ]cca irjaa^lyaUSana¸ [MTrOi@Tva saamaga`I donao maoM saImaaAaoM ka saamanaa
krto hMO.

 ApgaòDoSana laagat: Aa[-pI AaQaairt saovaaAaoM kao ekIkRt krnao
vaalao ha[iba`D maa^Dla maoM saMËmaNa ko ilae mah%vapUNa- inavaoSa kI
AavaSyakta hao saktI hO.

inayaamak baaQaaya o Minayaamak baaQaaya o Minayaamak baaQaaya o Minayaamak baaQaaya o Minayaamak baaQaaya o M
 5jaI ko ilae spo@T/ma AavaMTna ko pirNaamasva$p kuC saOTolaa[T

saMcaar baOMD ³jaOsao saI baOMD´ maoM vyavaQaana hao sakta hO.
 knvaja-Msa kao saxama krnao ko ilae dUrsaMcaar AaOr p`saarNa ivainayamaaoM

ko baIca saMroKNa kI AavaSyakta hO.

saOTolaa[T AaOr kobala Aa^proTrao M ko ilae AvasarsaOTolaa[T AaOr kobala Aa^proTrao M ko ilae AvasarsaOTolaa[T AaOr kobala Aa^proTrao M ko ilae AvasarsaOTolaa[T AaOr kobala Aa^proTrao M ko ilae AvasarsaOTolaa[T AaOr kobala Aa^proTrao M ko ilae Avasar

ha[iba `D p`saarNa maa ^Dlaha[iba `D p`saarNa maa ^Dlaha[iba `D p`saarNa maa ^Dlaha[iba `D p`saarNa maa ^Dlaha[iba `D p`saarNa maa ^Dla

 knva-jD naoTvak-:knva-jD naoTvak-:knva-jD naoTvak-:knva-jD naoTvak-:knva-jD naoTvak-: saOTolaa[T AaOr kobala Aa^proTr parMpirk
p`saarNa ko saaqa–saaqa AaoTITI jaOsaI saovaayaoM donao ko ilae 5jaI ka
laaBa ]za  sakto hOM.

 eja kMPyaUiTMga ekIkrNa:eja kMPyaUiTMga ekIkrNa:eja kMPyaUiTMga ekIkrNa:eja kMPyaUiTMga ekIkrNa:eja kMPyaUiTMga ekIkrNa: eja kMPyaUiTMga kao laagaU krnao sao
kMToMT kOiSaMga kI dxata maoM sauQaar hao sakta hO AaOr ivalaMbata kma
hao saktI hO.
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 Enhanced Content Delivery
 Dynamic Advertising: 5G’s analytics capabilities

enable targeted advertising based on viewer behavior.
 Immersive Experiences: Offering AR/VR-based

channels and interactive content can attract tech-
savvy audiences.

Market Expansion
 Rural Penetration: With 5G, content can reach

previously underserved areas, opening new revenue
streams for operators.

 Localized Content: Combining hyperlocal content
with digital delivery can differentiate offerings in
competitive markets.

STRATEGIC RECOMMENDATIONS
Embrace Digital Transformation
 Invest in hybrid set-top boxes that integrate traditional

TV with OTT and internet-based services.
 Partner with telecom providers to bundle services,

leveraging their 5G infrastructure.
 Innovate with Technology
 Adopt cloud-based workflows to reduce operational

costs and enhance scalability.
 Explore AI and analytics to personalize content and

optimize viewer engagement.
Collaborate Across Ecosystems
 Work with regulators to address spectrum-sharing

challenges.
 Form alliances with OTT platforms to co-create

exclusive content.
Focus on Consumer Experience
 Develop intuitive user interfaces and flexible

subscription models.
 Enhance customer service through AI-driven chatbots

and predictive maintenance.

CONCLUSION
The rollout of 5G in India is a double-edged sword

for satellite and cable TV networks. While it poses
significant competitive challenges, it also opens avenues
for innovation and growth. By embracing digital
transformation, adopting hybrid models, and focusing on
enhanced consumer experiences, traditional operators can
remain relevant in the rapidly evolving broadcasting
landscape.

]nnat saamaga ` I ivatrNa]nnat saamaga ` I ivatrNa]nnat saamaga ` I ivatrNa]nnat saamaga ` I ivatrNa]nnat saamaga ` I ivatrNa
 gaitSaIla iva&apna:gaitSaIla iva&apna:gaitSaIla iva&apna:gaitSaIla iva&apna:gaitSaIla iva&apna: 5jaI kI ivaSlaoYaNa xamatayaoM dSa-kaoM ko

vyavahar ko AaQaar pr laixat iva&apna saxama krtI hOM.
 [maisa-va AnauBava:[maisa-va AnauBava:[maisa-va AnauBava:[maisa-va AnauBava:[maisa-va AnauBava: eAarÀvaIAar AaQaairt caOnala AaOr [MTrOi@Tva

saamaga`I kI poSakSa tknaIk pòmaI dSa-kaoM kao AakiYa-t kr saktI
hO.

baajaar ivastarbaajaar ivastarbaajaar ivastarbaajaar ivastarbaajaar ivastar
 ga`amaINa xao~aoM maoM pOz:ga`amaINa xao~aoM maoM pOz:ga`amaINa xao~aoM maoM pOz:ga`amaINa xao~aoM maoM pOz:ga`amaINa xao~aoM maoM pOz: 5jaI ko saaqa¸ saamaga`I phlao sao vaMicat xao~aoM

tk phuMca saktI hOM̧  ijasasao Aa^proTraoM ko ilae rajasva ko nayao sa`aot
Kula sakto hOM.

 sqaanaIyakRt saamaga`I:sqaanaIyakRt saamaga`I:sqaanaIyakRt saamaga`I:sqaanaIyakRt saamaga`I:sqaanaIyakRt saamaga`I: ha[prlaaokla saamaga`I kao iDijaTla iDlaIvarI
ko saaqa imalaakr p`itspQaI- baajaaraoM maoM poSakSaaoM kao Alaga ikyaa
jaa sakta hO.

rNanaIitk isafairSa o MrNanaIitk isafairSa o MrNanaIitk isafairSa o MrNanaIitk isafairSa o MrNanaIitk isafairSa o M
iDijaTla pirvat-na kao Apnaaya o MiDijaTla pirvat-na kao Apnaaya o MiDijaTla pirvat-na kao Apnaaya o MiDijaTla pirvat-na kao Apnaaya o MiDijaTla pirvat-na kao Apnaaya o M
 ha[-iba`D saoT Ta^p baa^@sa maoM inavaoSa kroM jaao parMpirk TIvaI kao

AaoTITI AaOr [MTrnaoT AaQaairt saovaaAaoM ko saaqa ekIkRt krto hOM.
 dUrsaMcaar p`dataAaoM ko saaqa saaJaodarI krko saovaaAaoM kao baMDla kroM̧

]nako 5jaI [MÍasT/@car ka laaBa ]zayaoM
tknaIkI ko saaqa navaacaar kro MtknaIkI ko saaqa navaacaar kro MtknaIkI ko saaqa navaacaar kro MtknaIkI ko saaqa navaacaar kro MtknaIkI ko saaqa navaacaar kro M
 pircaalana laagat kao kma krnao AaOr maapnaIyata kao baZ,anao ko ilae

@laa]D AaQaairt vak-Flaao kao ApnaayaoM.
 saamaagàI kao inajaIkRt krnao AaOr dSa-kaoM kI sahBaaigata kao AnaukUilat

krnao ko ilae eAa[- AaOr enaailaiT@sa ka AnvaoYaNa kroM.
pairisqaitkItM~ ma o M sahyaa oga kro MpairisqaitkItM~ ma o M sahyaa oga kro MpairisqaitkItM~ ma o M sahyaa oga kro MpairisqaitkItM~ ma o M sahyaa oga kro MpairisqaitkItM~ ma o M sahyaa oga kro M
 spo@T/ma saaJaakrNa caunaaOityaaoM ka samaaQaana krnao ko ilae inayaamakaoM

ko saaqa kama kroM.
 ivaSaoYa saamaga`I sah inamaa-Na krnao ko ilae AaoTITI PlaoTfa^ma- ko saaqa

gazbaMQana kroM.
]pBaa o@ta Ana uBava pr Qyaana do M]pBaa o@ta Ana uBava pr Qyaana do M]pBaa o@ta Ana uBava pr Qyaana do M]pBaa o@ta Ana uBava pr Qyaana do M]pBaa o@ta Ana uBava pr Qyaana do M
 sahja ]pyaaogakta- [MTrfosa AaOr lacaIlao sabsaËIPSana maâDla ivakisat

kroM.
 eAa[- saMcaailat caOTbaa^T AaOr puvaa-naumaainat rKrKava ko maaQyama sao

ga`ahk saovaa kao baohtr banaayaoM.
inaYkYa -i n aYkYa -i n aYkYa -i n aYkYa -i n aYkYa -

Baart maoM 5jaI kI Sau$Aat saOTolaa[T AaOr kobala TIvaI naoTvak- ko
ilae daoQaarI tlavaar hO.halaaMik yah mah%vapUNa- p`itspQaI- caunaaOityaaM poSa
krta hO̧  laoikna yah navaacaar AaOr ivakasa ko ilae rasto BaI Kaolata hO.
iDijaTla pirvat-na kao Apnaakr¸ ha[-iba`D maa^Dla Apnaakr AaOr baohtr
]pBaao@ta AnauBava pr Qyaana koMid`t krko̧  parMpirk Aa^proTr tojaI sao
ivakisat hao rho p`saarNa pirdRSya maoM p`asaMigak banao rh sakto hOM.
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DTH REPORT

DTH SUBSCRIBER BASE
SEES DECLINE

REFLECTS SHIFTING
MEDIA CONSUMPTION

TRENDS
India’s pay Direct-to-Home (DTH) sector is

experiencing a steady decline in its active subscriber base.
According to the Telecom Regulatory Authority of India
(TRAI), the active pay DTH subscribers dropped from 62.17
million in June 2024 to 59.91 million by September 2024.
This figure excludes subscribers of DD Free Dish,
Doordarshan's free DTH service, shedding light on shifting
television consumption trends across the country.

Pay DTH has attained a total active subscriber base
of around 59.91 million. This is in addition to the subscribers
of DD Free Dish (free DTH services of Doordarshan). The
total active subscriber base has decreased from 62.17 million
in June 2024 to 59.91 million in September 2024.

The report also highlights a year-on-year decline in
the sector. In the corresponding quarter ending September
2023, the pay DTH subscriber base stood at 64.18 million.
Since then, the sector has faced a consistent drop in
numbers, barring a brief increase of 200,000 subscribers
between March and June 2024.

DITIeca sabsaËa[bar baosaDITIeca sabsaËa[bar baosaDITIeca sabsaËa[bar baosaDITIeca sabsaËa[bar baosaDITIeca sabsaËa[bar baosa
maoM igaravaT maIiDyaa ]pBaaogamaoM igaravaT maIiDyaa ]pBaaogamaoM igaravaT maIiDyaa ]pBaaogamaoM igaravaT maIiDyaa ]pBaaogamaoM igaravaT maIiDyaa ]pBaaoga

ko badlato $JaanaaoM kaoko badlato $JaanaaoM kaoko badlato $JaanaaoM kaoko badlato $JaanaaoM kaoko badlato $JaanaaoM kao
dSaa-tI hOdSaa-tI hOdSaa-tI hOdSaa-tI hOdSaa-tI hO

Baart ko Da^yaro@T–TU–haoma ³DITIeca´ sao@Tr maoM [sako saiËya
sabsaËa[bar baosa maoM lagaatar igaravaT doKI jaa rhI hO.BaartIya dUrsaMcaar
ivainayaamak p`aiQakrNa ³T/a[-´ ko Anausaar¸ jaUna 2024 maoM saiËya po
TIDIeca sabsaËa[bar 62º17 imailayana sao GaTkar isatMbar 2024 tk
59º91 imailayana rh gayaa.[sa AaMkD,o maoM dUrdSa-na kI mauFt DITIeca saovaa
ÍIiDSa ko sabsaËa[bar Saaimala nahIM hOM̧  jaao doSaBar maoM TolaIivajana ]pBaaoga
ko badlato $JaanaaoM pr p`kaSa Dalata hO.

po–DITIeca lagaBaga 59º91 imailayana ka kula saiËya gàahk AaQaar
p̀aPt kr ilayaa hO.yah DIDI ÍIiDSa ³dUrdSa-na kI mauFt DITIeca saovaayaoḾ
ko gàahkaoM ko Aitir@t hO.jaUna 2024 maoM kula saiËya gàahk AaQaar
62º17 imailayana sao GaTkr isatMbar 2024 maoM 59º91 imailayana rh gayaa.

irpaoT- maoM [sa xao~ maoM saala–dr–saala igaravaT pr BaI p`kaSa Dalaa
gayaa hO.isatMbar 2023 kao samaaPt haonao vaalaI [saI itmaahI maoM̧  po DITIeca
ga`ahkaoM kI saM#yaa 64º18 imailayana qaI.tba sao̧  [sa xao~ maoM saM#yaa maoM
lagaatar igaravaT doKI gayaI hO̧  maaca- AaOr jaUna 2024 ko baIca 200¸000
ga`ahkaoM kI qaaoD,I baZ,aotrI doKnao kao imalaI qaI.
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DTH REPORT

Currently, India’s
pay DTH market is
dominated by four major
players. Tata Play leads
with a 31.99% market
share, followed by Bharti
Telemedia at 29.38%,
Dish TV at 19.53%, and
Sun Direct at 19.10%.

PAY TV
LANDSCAPE

India’s television
ecosystem continues to
evolve, with the Ministry
of Information and
Broadcasting (MIB)
approving 912 private
satellite TV channels for
various operational modes. As of September 30, 2024, 902
channels were available for downlinking, of which 362 were
pay TV channels.

“Based on broadcasters’ reporting under the Tariff
Order dated March 3, 2017, as amended, 362 satellite pay
TV channels were available in India as of September 30,
2024. Among these, 258 are SD satellite pay TV channels,”
noted the report. Additionally, there were 540 free-to-air
(FTA) channels.

Among the pay channels, the top five
broadcasters—Star India, Zee Entertainment Enterprises Ltd,
Viacom18 Media Pvt Ltd, SUN TV Network Ltd, and Culver
Max Entertainment Pvt Ltd—account for 205 channels
collectively. Star India leads the group with 64 channels,
followed by Zee Entertainment (49), Viacom18 (39), SUN TV
Network (31), and Culver Max Entertainment (22).

CABLE TV SECTOR INSIGHTS
The number of Multi-System Operators (MSOs) with

Permanent Registration (valid for 10 years) has also
declined, dropping from 880 in June 2024 to 845 in September
2024. Among them, GTPL Hathway leads with 8.97 million
subscribers, followed by Hathway Digital (5.17 million) and
Siti Networks (4.81 million).

The decline in pay DTH subscribers underscores a
shift in consumer preferences, likely driven by the rising
popularity of over-the-top (OTT) platforms and changes in
content consumption habits. With fewer MSOs and
intensified competition among broadcasters and DTH
providers, the sector faces mounting challenges in adapting
to the rapidly evolving media landscape. 

Tata Play
31.99%

Bharti
Telemedia

29.38%

Dish TV
 19.53%,

Sun Direct
19.10%

PAY DTH MARKET SHARE

vat-maana maoM̧  Baart ko po DITIeca
baajaar pr 4 p`mauK iKlaaiD,yaaoM
ka dbadba a h O.TaTaPla o
31º99‰ baajaar ihssaodarI ko
saaqa sabasao Aagao hO.]sako baad
BaartI TolaImaIiDyaa 29º38‰¸
iDSa TIvaI 19º53‰ AaOr sana
Da^yaro@T 19º10‰ pr hO.
po TIvaI pirdRSyapo TIvaI pirdRSyapo TIvaI pirdRSyapo TIvaI pirdRSyapo TIvaI pirdRSya
Baart ka TolaIivajana [kao–
isasTma lagaatar ivakisat hao rha
hO̧  saUcanaa AaOr p`saarNa maM~alaya
³emaAa[ -baI´ na o ivaiBanna
pircaalana maaoD ko ilae 912
inajaI saOTolaa[T TIvaI caOnalaaoM kao
maMjaUrI dI hO.30 isatMbar 2024

tk 902 caOnala Da]nailaMikMga ko ilae ]plabQa qao̧  ijasamaoM 262 po TIvaI
caOnala qao.

irpaoT- maoM kha gayaa hO ik ‘3 maaca- 2017 ko saMSaaoiQat TOirf Aa^D-
r ko tht p`saarkaoM kI irpaoiT-Mga ko AaQaar pr¸ 30 isatMbar 2024 tk
Baart maoM 362 saOTolaa[T po TIvaI caOnala ]plabQa qao.[samaoM sao 258 esaDI
saOTolaa[T po TIvaI caOnala hOM.[sako Alaavaa 540 ÍI–TU–eyar ³efTIe´
caOnala BaI qao.po–caOnalaaoM maoM–paMca SaIYa- p̀saarkaoM maoM sTar [MiDyaa¸ jaI eMTrTonamaoMT
eMTrp`a[jaoja ilaimaToD¸ vaayaka^ma 18 maIiDyaa p`a[vaoT ilaimaToD¸ sana TIvaI
naoTvak- ilaimaToD AaOr klvar maO@sa eMTrTonamaoMT p`a[vaoT ilaimaToD ko pasa
saamaUihk $p sao 205 caOnala hOM.sTar [MiDyaa 64 caOnalaaoM ko saaqa samaUh maoM
sabasao Aagao hO̧  ]sako baad jaI eMTrTonamaoMT ³49´¸ vaayaka^ma 18 ³39´¸
sana TIvaI naoTvak- ³31´ AaOr klvar maO@sa eMTrTonamaoMT ³22´ hOM.

kobala TIvaI xa o~ kI jaanakarIkobala TIvaI xa o~ kI jaanakarIkobala TIvaI xa o~ kI jaanakarIkobala TIvaI xa o~ kI jaanakarIkobala TIvaI xa o~ kI jaanakarI
sqaayaI pMjaIkrNa ³10 vaYaao-M ko ilae vaOQa´ vaalao malTI isasTma

Aa^proTraoM ³emaesaAaó  kI saM#yaa maoM igaravaT AayaI hO̧  jaao jaUna 2024 maoM
880 sao GaTkr isatMbar 2024 maoM 845 hao gayaI hO.[namaoM sao̧  jaITIpIela
hOqavao 8º97 imailayana ga`ahkaoM ko saaqa sabasao Aagao hO̧  ]sako baad hOqavao
iDijaTla ³5º17 imailayana´ AaOr isaTI naoTvak- ³4º81 imailayana´ hOM.

po DITIeca ga`ahkaoM kI saM#yaa maoM igaravaT ]pBaao@taAaoM varIyataAaoM
maoM badlaava kao roKaMikt krtI hO̧  jaao saMBavat: Aaovar–d–Ta^p ³AaoTITI´
maoM baZ,tI laaokip`yata AaOr saamaga`I ]pBaaoga kI AadtaoM maoM badlaava ko karNa
hO.emaesaAao kI saM#yaa maoM kmaI AaOr p`saarkaoM AaOr DITIeca p`dataAaoM ko
baIca tIvà p̀itspQaa- ko karNa¸ [sa xao~ kao tojaI sao ivakisat hao rho maIiDyaa
pirdRSya ko AnaukUla haonao maoM caunaaOityaaoM ka saamanaa krnaa pD, rha hO. 
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SATELLITE INDUSTRY NEWS

BHARTI ENTERPRISES’
SATELLITE TELECOM
SERVICE READY FOR

LAUNCH
Rajan Bharti Mittal, Vice Chairman of

Bharti Enterprises, announced  that the
company’s satellite telecom service is ready for
rollout in India, pending government approval.

“In India, we are waiting for the
spectrum allocation to be done. Both our
stations are ready, one in Gujarat and one in
Tamil Nadu. The base stations are ready. So as
soon as we get permission, we will be launching
in India as well,” Mittal stated in an interview
with ANI at the World Economic Forum.

Bharti Enterprises has already launched 635 satellites
and is providing services in several global markets.

SPECTRUM ALLOCATION AND REGULATORY
DEBATE

On the ongoing debate regarding spectrum
allocation—whether it should be done through an
administrative process or an auction—Mittal reaffirmed
Bharti Airtel’s stance that satellite operators should pay
licensing fees and acquire spectrum via auctions, similar to
traditional telecom companies.

“We are advocating for a level playing field. Satellite
services play a crucial role in providing broadband
connectivity in remote areas where terrestrial networks
cannot reach. However, a balanced regulatory approach
is needed to ensure fair competition,” he explained.

Mittal also noted that Bharti Enterprises is awaiting
government recommendations on the matter before moving
forward.

SATELLITE SERVICES PRICING AND MARKET
FOCUS

Mittal emphasized that satellite telecom services will
be particularly beneficial for far-flung areas, rather than urban
centers where 4G and 5G networks are already well-
established.

“Satcom will deliver services to remote regions at a
reasonable price. The pricing model should reflect the need
for connectivity in underserved areas while aligning with
terrestrial network collaborations seen globally. We aim
to provide affordable services without inflating costs,” he
stated. 

BaartI eMTrp`a[jaoja kIBaartI eMTrp`a[jaoja kIBaartI eMTrp`a[jaoja kIBaartI eMTrp`a[jaoja kIBaartI eMTrp`a[jaoja kI
saOTolaa[T TolaIka^ma saovaasaOTolaa[T TolaIka^ma saovaasaOTolaa[T TolaIka^ma saovaasaOTolaa[T TolaIka^ma saovaasaOTolaa[T TolaIka^ma saovaa
laa^nca ko ilae tOyaarlaa^nca ko ilae tOyaarlaa^nca ko ilae tOyaarlaa^nca ko ilae tOyaarlaa^nca ko ilae tOyaar

BaartI eMTrp`a[jaoja ko ]paQyaxa rajana BaartI ima<ala nao
GaaoYaNaa kI hO ik kMpnaI kI saOTolaa[T TolaIka^ma saovaa Baart
maoM raola Aa]T ko ilae tOyaar hO̧  basa sarkar kI maMjaUrI
imalanaI baakI hO.
ima<ala nao valD- [knaaoimak faorma maoM eenaAa[- kao idyao gayao
saaxaa%kr maoM kha¸ Baart maoM̧  hma spo@T/ma AavaMTna haonao ka
[Mtjaar kr rho hOM.hmaaro daonaaoM sToSana tOyaar hOM¸ ek
gaujarat maoM AaOr ek timalanaaDu maoM.baosa sToSana tOyaar
hOM.[sailae jaOsao hI hmaoM Anaumait imalaogaI¸ hma Baart maoM BaI
laa^nca kroMgao.’

BaartI eMTrp`a[jaoja nao phlao hI 335 saOTolaa[T laa^nca ikyao hOM
AaOr k[- vaOiSvak baajaaraoM maoM saovaayaoM p`dana kr rhI hO.
spo@T/ma Aava MTna AaOr ivainayaamak bahsaspo@T/ma Aava MTna AaOr ivainayaamak bahsaspo@T/ma Aava MTna AaOr ivainayaamak bahsaspo@T/ma Aava MTna AaOr ivainayaamak bahsaspo@T/ma Aava MTna AaOr ivainayaamak bahsa

spo@T/ma AavaMTna ko baaro maoM cala rhI bahsa pr–caaho [sao p`Saasainak
p`iËyaa yaa naIlaamaI ko maaQyama sao ikyaa jaanaa caaihe–ima<ala nao BaartI
eyarTola ko $K kI puiYT kI ik saOTolaa[T Aa^proTraoM kI parMpirk
dUrsaMcaar kMpinayaaoM kI trh hI laa[saoMisaMga Saulk ka Baugatana krnaa caaihe
AaOr naIlaamaI ko maaQyama sao spo@T/ma p`aPt krnaa caaihe.

]nhaoMnao batayaa¸ hma samaana Avasar kI vakalat kr rho hOM.saOTolaa[T
saovaayaoM dUrdraja ko xao~aoM maoM ba`a^DbaOMD knaoi@TivaTI p`dana krnao maoM mah%vapUNa-
BaUimaka inaBaatI hO̧  jahaM TorisT/yala naoTvak- nahIM phuMca pato hOM.halaaMik
inaYpxa p`itspQaa- sauinaiScat krnao ko ilae ek saMtuilat inayaamak dRiYTkaoNa
kI AavaSyakta hO.’ ima<ala nao yah BaI batayaa ik BaartI eMTrp`ajaoja
Aagao baZ,nao sao phlao [sa maamalao sarkar kI isafairSaaoM ka [Mtjaar kr rhI
hO.
saOTolaa[T saovaaAao M ka ma Ulya inaQaa -rNa AaOr baajaar faoksasa OTolaa[T saovaaAao M ka ma Ulya inaQaa -rNa AaOr baajaar faoksasa OTolaa[T saovaaAao M ka ma Ulya inaQaa -rNa AaOr baajaar faoksasa OTolaa[T saovaaAao M ka ma Ulya inaQaa -rNa AaOr baajaar faoksasa OTolaa[T saovaaAao M ka ma Ulya inaQaa -rNa AaOr baajaar faoksa

ima<ala nao [sa baat pr jaaor idyaa ik saOTolaa[T dUrsaMcaar saovaayaoM SahrI
koMd̀aoM ko bajaaya dUr–dUraja ko xao~aoM ko ilae ivaSaoYa $p sao fayadomaMd haogaI¸
jahaM 4jaI AaOr 5jaI naoTvak- phlao sao hI AcCI trh sao sqaaipt hO.

]nhaoMnao kha ‘saOTka^ma dUrdraja ko xao~aoM maoM ]icat maUlya pr saovaayaoM
p`dana krogaa.maUlya inaQaa-rNa maa^Dla kao vaOiSvak str pr doKo jaanao vaalao
TorisT/yala naoTvak- sahyaaoga ko saaqa saMroiKt krto hue kma saovaa vaalao xao~aoM
maoM knaoi@TivaTI kI AavaSyakta kao p`itibaMibat krnaa caaihe.hmaara
laxya laagat maoM vaRiw ikyao ibanaa sastI saovaayaoM p`dana krnaa hO. 



DISNEY, FOX, AND WARNER
BROS. DISCOVERY SCRAP
JOINT STREAMING VENTURE

Disney, Fox, and Warner Bros.
Discovery have decided not to move
forward with their proposed joint
streaming service, Venu Sports. The
decision comes after months of
uncertainty following legal objections
by FuboTV and a temporary
suspension of the project by a U.S.
judge last August.

Recently, FuboTV agreed to a
$220 million settlement that includes
merging with Disney’s Hulu with Live.
Under the terms of the agreement,
Disney will hold a 70% stake in the
newly created entity, while FuboTV
was set to manage the service.

In a joint statement issued, the
companies stated, “In an ever-
changing marketplace, we determined
that it was best to meet the evolving
demands of sports fans by focusing
on existing products and distribution
channels. We are proud of the work
done on Venu and are committed to
supporting the Venu staff through this
transition.”

CNN NEW GLOBAL
STREAMING SERVICE

CNN CEO Mark Thompson has

unveiled plans for a new global
streaming service, marking a
significant shift in the network’s
digital strategy. The announcement
follows the previous failure of CNN
Plus, which shut down just one month
after launching in 2021.

Thompson emphasized that
CNN Max, currently hosted on
Warner Bros. Discovery's Max
platform, has been a valuable learning
tool. “We’ve been able to test what
programming resonates with Max’s
110 million global subscribers, but we
believe the future of CNN requires a
standalone platform,” Thompson said.

The forthcoming service aims to
deliver live news programming
accessible on any device, enhancing
the traditional CNN experience for a
global audience. Details about pricing
and launch timelines are yet to be
disclosed.

Paramount+ Introduces Ad-
Supported Tier for Sky Customers

Sky TV customers with a Sky
Cinema subscription will transition to
Paramount+ Basic (with ads) starting
January 21, 2025. This move reflects a
growing trend among streaming
platforms, including Netflix, Amazon
Prime, and Disney+, to introduce
advertising-supported tiers.

Sky has recently enhanced its
£10-per-month premium movie
package, adding perks like two free Vue
cinema tickets each month and
Paramount+ access. While the Basic
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plan offers HD content for £4.99 per
month, Paramount+ subscribers can
also opt for the Standard Plan (£6.99)
or the Premium Plan (£10.99), which
includes 4K UHD, Dolby Vision, and
Dolby Atmos for selected titles.
Upgrades to other Paramount+ tiers are
currently unavailable through Sky.

COMCAST UNVEILS XFINITY
SPORTS & NEWS TV
PACKAGE

Comcast has launched Xfinity
Sports & News TV, a new package
tailored for its Xfinity Internet
customers. The offering combines live
news and sports content with access
to streaming services and additional
features.

The package includes:
♦ 50+ broadcast and cable

channels, such as ABC, CBS,
FOX, NBC, and Univision.

♦ National news channels like
CNN, FOX News, and MSNBC.

♦ Sports networks, including
ESPN, FS1, SEC Network, and
Big Ten Network.

♦ A subscription to Peacock,
featuring over 8,000 hours of
live sports, original series, and
upcoming NBA coverage.

♦ 300 hours of cloud DVR
storage and access to 100+ free
streaming channels seamlessly
integrated into the interface.
This offering underscores

Comcast’s strategy to blend live TV
with digital streaming, catering to the
evolving preferences of modern
viewers.



NDTV ‘S QUARTER OF
GROWTH AND MILESTONES

NDTV delivered an impressive
performance in Q3 FY2024-25, reporting
a 34% year-on-year revenue growth
and a 20% increase quarter-on-quarter.
This growth was driven by higher
advertising revenues and the success
of key events and digital initiatives.

Highlights of the quarter
included coverage of major events
such as the Maharashtra and US
elections, and marquee events like the
NDTV Indian of the Year, NDTV Auto
Conclave, Emerging Business
Conclave, and Real Estate Conclave.
Notably, NDTV rejoined the Broadcast
Audience Research Council (BARC)
measurement system after a hiatus of
over two and a half years.

Sanjay Pugalia, Executive
Director and Editor-in-Chief of NDTV,
described the quarter as pivotal,
emphasizing the company's efforts to
expand its global presence with
initiatives like the NDTV World Summit
and the launch of NDTV World. He
added, “While short-term profit was
impacted by strategic investments, we
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are confident these efforts will drive
substantial growth in the future.”

ZEE ‘S MIXED RESULTS
AMID TOUGH ADVERTISING
ENVIRONMENT

Zee Entertainment Enterprises
Ltd (ZEEL) reported a total revenue of
Rs. 2,013.3 crore in Q3 FY2024-25,
reflecting a 2.8% decline compared to
the same quarter last fiscal. Despite
this, the company's profit after tax
(PAT) surged by 207% to Rs.163.6
crore, up from Rs. 53.3 crore in Q3
FY2023-24.
Key financial metrics:

♦ Operating revenue fell by 3%
YoY to Rs. 1,978.8 crore.

♦ Advertising revenue dropped
by 8% YoY to Rs. 940.6 crore,
due to weaker consumer
demand and reduced ad
spends, particularly in urban
markets.

♦ Subscription revenue grew by
7% YoY to Rs.982.5 crore,
driven by both traditional linear
subscriptions and the
performance of OTT platform
ZEE5.
Deputy CEO Mukund Galgali

highlighted the challenging advertising
climate, noting, “While Diwali brought
some momentum in October, it quickly
cooled in November and December.
Advertising weakness was more
pronounced in urban areas compared
to other language markets in the
south.”

NETWORK18 AMIDST
REVENUE CHALLENGES

Network18 faced a 25% decline
in total revenue, from ?1,930 crore in
Q3 FY2023-24 to Rs. 1,443 crore in Q3
FY2024-25, as advertising volumes
remained under pressure. The
company reported a widened loss of
Rs. 1,401 crore, compared to Rs. 102
crore in the same quarter last year,
largely due to the derecognition of
subsidiaries during the quarter.
Despite the challenges:

♦ Operating revenue grew by 2%
YoY to Rs. 476 crore.

♦ Digital advertising revenue
showed growth, though from a
smaller base.

♦ Operating expenses rose by
4% YoY, compressing EBITDA
margins.

The completion of the
Viacom18-Star India merger on
November 14, 2024, was a significant
milestone. The new joint venture
positions itself as one of India's
largest broadcasting and streaming
companies, with Reliance Industries
(RIL) investing Rs.11,500 crore for
growth.

Network18 now holds 16.12%
equity in Viacom18, with the rest split
between RIL (16.34%) and Disney
(36.84%). Chairman Adil Zainulbhai
remarked, “The restructuring of the
business is now complete, simplifying
the corporate structure. Our focus is
now on regional markets and
harnessing digital platforms to deliver
superior experiences.”
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Ask us any questions or problems faced by you in the course of your
business. Our DISH DOCTOR will try and answer them in the best
way possible, in the simplest terms, avoiding the unnecessary use of
technical terms where possible. The service is available free to our
readers and subscribers.
Send Your Queries To: Dish Doctor, 312/313, A Wing,3rd Floor, Dynasty Business
Park, Andheri Kurla Road, Andheri (E), Mumbai – 400059.  or
Email: manoj.madhavan@nm-india.com. Now you can WhatsApp Your Dish
Doctor Queries To: +91-91082 32956

DISH DOCTOR

Baart AaOr ya Ura op ma o M efTITIeca kI tOnaatIBaart AaOr ya Ura op ma o M efTITIeca kI tOnaatIBaart AaOr ya Ura op ma o M efTITIeca kI tOnaatIBaart AaOr ya Ura op ma o M efTITIeca kI tOnaatIBaart AaOr ya Ura op ma o M efTITIeca kI tOnaatI
p `Sna: p `Sn a: p `Sn a: p `Sn a: p `Sn a: k Rpy a a B a art Aa O r y a U r a op m a o M  fa[b ar–T U–d–ha o m ak Rpy a a B a art Aa O r y a U r a op m a o M  fa[b ar–T U–d–ha o m ak Rpy a a B a art Aa O r y a U r a op m a o M  fa[b ar–T U–d–ha o m ak Rpy a a B a art Aa O r y a U r a op m a o M  fa[b ar–T U–d–ha o m ak Rpy a a B a art Aa O r y a U r a op m a o M  fa[b ar–T U–d–ha o m a
³efTITIeca´ kI tOnaatI pr jaanakarI p`dana kro MÆ³efTITIeca´ kI tOnaatI pr jaanakarI p`dana kro MÆ³efTITIeca´ kI tOnaatI pr jaanakarI p`dana kro MÆ³efTITIeca´ kI tOnaatI pr jaanakarI p`dana kro MÆ³efTITIeca´ kI tOnaatI pr jaanakarI p`dana kro MÆ

maa[kla iDsa Ujaa¸maa[kla iDsa Ujaa¸maa[kla iDsa Ujaa¸maa[kla iDsa Ujaa¸maa[kla iDsa Ujaa¸
ma O M galaa or¸ efTITIeca salaahkarma O Mgalaa or¸ efTITIeca salaahkarma O Mgalaa or¸ efTITIeca salaahkarma O Mgalaa or¸ efTITIeca salaahkarma O Mgalaa or¸ efTITIeca salaahkar

]<ar: ]<ar: ]<ar: ]<ar: ]<ar: Baart maoM efTITIeca kI tOnaatI yaUraop ko maukabalao ApoxaakRt
der sao Sau$ hu[-̧  laoikna yah gait pkD, rhI hO.maaobaa[la ba`a^DbaOMD ivakasa
AaOr saovaaAaoM ko iDijaTla pirvat-na Wara saMcaailat ha[- spID [MTrnaoT kI
baZ,tI maaMga ko karNa Baart Apnao efTITIeca fuTipM̀T ka ivastar kr
rha hO.

BaartnaoT jaOsaI phlaaoM pr sarkar ka Qyaana¸ ijasaka ]_oSya ga`amaINa
xao~aoM maoM fa[bar Aa^iPTk knaoi@TivaTI p`dana krnaa hO̧  BaI ek mah%vapUNa-
]%pòrk rha hO.irlaayaMsa ijayaao AaOr eyarTola jaOsaI inajaI iKlaaD,I SahrI
xao~aoM maoM ivastar kao Aagao baZ,a rha hOM ijasamaoM fa[bar 4jaIÀ5jaI AaOr ha[-
spID ba`a^DbaOMD p`dana krnao ko ilae ek p`mauK p`vat-k hO.

FTTH DEPLOYMENT IN INDIA AND EUROPE
Q: Please share insights on the deployment of Fiber-
to-the-Home (FTTH) in India and Europe.

Michael Dsouza,
Mangalore, FTTH Consultant

Ans.: FTTH deployment in India started relatively late
compared to Europe, but it's picking up pace. India has
been expanding its FTTH footprint due to an increasing
demand for high-speed internet, driven by mobile
broadband growth and the digital transformation of
services.

The government’s focus on initiatives like BharatNet,
which aims to provide fiber optic connectivity to rural areas,
has also been an important catalyst. Private players like
Reliance Jio and Airtel are driving the expansion in urban
areas, with fiber being a key enabler for delivering 4G/5G
and high-speed broadband.

Fiber-To-The-Home
(FTTH)
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DISH DOCTOR

Baart maoM p`arMiBak pirinayaaojana ka AiQakaMSa ihssaa SahrI koMid`t
rha hO̧  ijasamaoM idllaI¸ mauMba[- AaOr baMgalau$ jaOsao SahraoM maoM tojaI sao raola Aa]T
doKa gayaa hO.halaaMik¸ rsad AaOr laagat saMbaMQaI caunaaOityaaoM ko karNa
ga`amaINa xao~aoM maoM pirinayaaojana kI gait QaImaI rhI hO.

yaUraop nao ApnaI efTITIeca yaa~a kI Sau$ bahut phlao kI
qaI.svaIDna¸ ifnalaOMD¸ ÍaMsa AaOr spona jaOsao doSaaoM maoM efTITIeca naoTvak-

AcCI trh sqaaipt hO.k[- yaUraopIya
doSaaoM maoM majabaUt ivainayaamak phla hO̧
jaao Aa^proTraoM kao ivaSaoYa $p sao SahrI
xao~ao M mao M fa[bar ibaCanao ko ilae
p`ao%saaiht krtI hO.yaUraopIya saMGa
³[-yaÚ  nao iDijaTla kmpasa yaaojanaa ko
tht mah%vakaMxaI iDijaTla laxya BaI
inaQaa-irt ikyao hOM.
svaIDna¸ Donamaak- AaOr ilaqauAainayaa jaOsao
doSaaoM maoM efTITIeca kI phuMca sabasao
AiQak hO jabaik jama-naI AaOr [TlaI
jaOsao doSa pICo hOM.halaaMik kula imalaakr
ipClao dSakaoM maoM yauraop maoM kafI vaRiw

doKI gayaI hO.yaUraopI raYT/ KasataOr pr [-yaU ko doSa efTITIeca raola
Aa]T maoM tojaI laanao ko ]_oSya sao sarkar Wara samaiqa-t fMiDMga kaya-ËmaaoM sao
laaBaaMivat haoto hOM ijasamaoM ga`amaINa xao~aoM AaOr kma ba`a^DbaOMD phuMca vaalao xao~aoM ko
ilae saibsaDI Saaimala hO.

Baart maoM efTITIeca raolaAa]T laasT maa[la knaoi@TivaTI ek
baD,I baaQaa banaI hu[- hO.ga`amaINa AaOr SahrI xao~aoM maoM fa[bar ibaCanao kI
]cca laagat¸ saaqa hI pyaa-Pt bauinayaadI Z,aMcao kI Anaupisqait¸ dUrdraja ko
xao~aoM maoM GaraoM tk phuMcanaa caunaaOtIpUNa- banaatI hO.

[na caunaaOityaaoM sao par panao ko ilae Aa[-esapI eosao ha[-iba`D maa^Dla
kI Kaoja kr rho hOM jaao fa[bar kI vaayalaosa baOkha^la samaaQaanaaoM kao jaaoD,to
hOM.]dahrNa ko ilae 5jaI ka ]pyaaoga ]na xao~aoM maoM AMitma maIla samaaQaana
ko $p maoM ikyaa jaa sakta hO̧  jahaM fa[bar kI tOnaatI mahMgaI yaa taik-k
$p sao kizna hO.

yaUraopIya doSaaoM nao mau#ya $p sao efTITIeca AaOr fa[bar–TU–d–
ibailDMga ³efTITIbaI´ maa^Dla ko maaQyama sao AMitma maIla knaoi@TivaTI kao
baohtr banaanao pr Qyaana koMid`t ikyaa hO.]dahrNa ko ilae GanaI AabaadI
vaalao SahrI xao~aoM maoM efTITIbaI A@sar ek sasta AaOr AiQak skolaobala
ivaklp ko $p maoM kaya- krta hO.

yaUraop maoM AaQauinak efTITIeca naoTvak- vaalao doSa AamataOr pr
SahrI AaOr ga`amaINa daonaaoM trh ko samaaQaana p`dana krto hOM̧  kBaI–kBaI
sarkarI saibsaDI ka ]pyaaoga krko fa[bar kao kma saovaa vaala xao~aoM maoM Aagao
baZ,ato hO.ga`amaINa xao~aoM maoM̧  if@sD vaayarlaosa ³efDblaUe´ AaOr saOTolaa[T
ba`a^DbaOMD ka ]pyaaoga A@sar efTITIeca kI pUrk tknaIkI ko $p maoM
ikya jaata hO.

Much of the initial deployment in India has been
urban-focused, with cities like Delhi, Mumbai, and Bengaluru
seeing faster rollouts. However, the pace of deployment in
rural areas has been slower due to logistical and cost-related
challenges.

Europe began its FTTH journey much earlier.
Countries like Sweden, Finland, France, and Spain have
well-established FTTH
networks. Many European
nations have a strong
regulatory push, encouraging
operators to lay fiber,
especially in urban areas. The
European Union (EU) has
also set ambitious digital
targets under the Digital
Compass plan.

While countries like
Sweden, Denmark, and
Lithuania have high FTTH
penetration, others like
Germany and Italy lag behind.
However, overall, Europe has seen substantial growth in
the past decade.

European nations, particularly those in the EU,
benefit from government-backed funding programs aimed
at accelerating FTTH rollouts, including subsidies for rural
areas and areas with low broadband penetration.

Last-mile connectivity remains one of the significant
hurdles in India’s FTTH rollout. The high cost of laying
fiber in rural and semi-urban areas, along with the absence
of adequate infrastructure, makes it challenging to reach
households in remote areas.

To overcome these challenges, ISPs are exploring
hybrid models that combine fiber with wireless backhaul
solutions. For instance, 5G could be used as a last-mile
solution in areas where fiber deployment is costly or
logistically difficult.

European countries have largely focused on
improving last-mile connectivity through both FTTH and
Fiber-to-the-Building (FTTB) models. For example, in
densely populated urban areas, FTTB often serves as a
cheaper and more scalable alternative.

Countries with advanced FTTH networks in Europe
typically provide both urban and rural solutions, sometimes
using government subsidies to push fiber further into
underserved areas. In rural regions, fixed wireless access
(FWA) and satellite broadband are often used as
complementary technologies to FTTH.
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CHANNEL CHANGES

Here are the major changes that have taken place on the various satellites over
India in the past month.
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AMOS4 AT 65 DEG E
On 14th SET India has started on
10860 V, encrypted; Sony Pix,
France 24 English, Dubai TV
International, Arirang World,
CBeebies Asia, KBS World,
FashionTV Asia, Kartoon Channel,
Aljazeera English, DD Sports, PTV
Sports and Fast Sports have started
on 11289 V, encrypted; Star Bharat
India, NHK World Japan, CNA Asia,
TRT World, Macau Lotus TV, Star
Gold Select, Star Movies Select,
Discovery Channel India, Animal
Planet India, TLC India, Comedy
Central India, Disney International
HD, Inplus, DW English, NTV
National and Himalaya TV have
started on 12714 V, encrypted.

THAICOM 5/6A/8 AT 78.5 DEG E
On 18th Zee TV Asia Pacific has
started on 12604 V, encrypted; Zee
Anmol and 4 Edu have left.

INSAT 4A/4B/ GSAT-10 /GSAT- 30
AT 83 DEG E
On 4th Mahaa Bhakti has started on
3756 H, FTA. On 7th Sharnam TV
and MoviePlex have left 4054 H. On
8th ETV Telugu, ETV Bal Bharat
English, ETV Bal Bharat Hindi, ETV
Andhra Pradesh, ETV Telangana,
ETV Life, ETV Abhiruchi, ETV
Cinema, ETV Plus and ETV Bal
Bharat have left 4005 V. On 10th
Channel 36 UP/UK has started on
3896 H, FTA. On 19th Om TV has
started on 3805 H, FTA; Desh News
and Om TV have left 3896 H; DNN
has left 4054 H.

CHINASAT 12 AT 87.5 DEG E
On 2nd Watan HD, Zee Cinema and

Jhumar TV have left 12550 H. On 16th
Watan HD, Zee Cinema and Jhumar
TV are back on 12550 H, FTA.

MEASAT 3B/3D AT 91.5 DEG E
On 24rh SET Middle East and Max
Middle East have left 3960 H;
DreamWorks TV Asia has started on
4120 V, Irdeto.

INSAT 4B/3A / GSAT 15 / GSAT
17AT 93.5 DEG E
On 31st December BTV News has
replaced BTV World on 11630 V,
FTA. On 3rd Sony Wah has left
11510 V.

SES 8 / 12/ NSS 6 AT 95 DEG E
On 2nd DD Malayalam has started
on 12464 H, encrypted; Mh 1,
Sidharth Utsav, NDTV Marathi, NDTV
Rajasthan and NDTV Madhya
Pradesh & Chhattisgarh have started
on 12535 V, encrypted; Sidharth
Bhakti has left; Bflix Movies has left
12647 H. On 3rd Daily Post has
started on 12464 H, encrypted; Zee
News +1 has started on 12535 V,
encrypted.

GSAT 9 AT 97.3 DEG E
On 25th BBS TV and BBS Channel
2-3 have started on 11432 V, FTA.

SES 7/9/TELKOM 4 AT 108 DEG E
On 29th Arirang World has started
on 12401 H, Conax; Travel Channel
Asia, INC TV, My Cinema Europe,
HBO Hits, HBO Family Asia and
HBO Signature Asia have left; Travel
Channel Asia and INC TV have
started on 12461 H, Conax; HBO
Asia and Warner TV Asia have left;
VoA TV China has left 12614 H.

THAICOM 4 / BANGABANDHU 1 AT
119.5 DEG E
On 31st December BTV News has
replaced BTV World on 4660 V and
4720 H, FTA; BTV News has
replaced BTV World on 11265 V,
Irdeto; BTV News has replaced
BTV World on 11725 V, FTA. On
1st Sony Sports Ten 2 and Sony
Aath have started on 10805 V,
Irdeto; Gaan Bangla TV has left
10805 V; Sony Sports Ten 1/5 have
started on 10845 V, Irdeto. On 20th
Sony Pix, Sony Max 2 and Sony
BBC Earth have started on 10805
V, Irdeto. On 21st Sony Max India,
SET India and Sony SAB India have
started on 10805 V,

LAOSAT 1 AT 128.5 DEG E
On 1st Channel A1 and Shemaroo
Bangla have started on 3651 V, FTA;
Sagarmatha TV has left. On 5th
Sagarmatha TV is back on 3651 V,
FTA.

VINASAT 1/2 AT 132E/131.8E
On 3rd QPVN and An Ninh TV have
started on 10968 H, FTA; HBO Asia
and DW English have left; HBO Asia
and Discovery Asia have left 11549
H; Cartoonito South East Asia, CNN
International Asia Pacific and BBC
News Asia Pacific have left 11589 H;
Cartoon Network Vietnam,
FashionTV Asia, AXN East Asia and
Discovery Channel Southeast Asia
have left 11629 H.

NUSANTARA SATU AT 146.0E
On 1st Madani TV has moved from
4013 H to 3580 V, FTA. On 2nd
Saling Sapa TV and Madani TV have
started on 4017 H, FTA.
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