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INDIA’S SVOD
MARKET TO GROW

30% BY 2027
Driven by OTT Bundling.

India’s subscription video-on-demand (SVoD) market
is on a rapid growth trajectory, with paid video subscriptions
projected to rise by 30% over the next two years. This
expansion is fueled by an increasing internet user base of
700 million actively consuming audio and video content,
according to the latest FICCI-EY report, "Shape the Future,"
released today in Mumbai.

The number of subscribing households is expected
to grow from 47 million in 2024 to 65 million by 2027, pushing
total paid subscriptions from 111 million to 144 million—a
near 30% increase. On average, each household will hold
approximately 2.2 subscriptions, signaling strong demand
for digital entertainment.

Industry experts attribute this surge to the bundling
of OTT platforms by telecom operators and internet service
providers (ISPs). Bharti Airtel recently launched its Internet
Protocol Television (IPTV) services in India, offering on-
demand content from 29 OTT apps, including Amazon Prime
Video, Apple TV+, and Netflix. Similarly, Jio and Vi provide
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tojaI sao ivakasa kI rah pr hO̧  ijasamaoM Agalao dao vaYaao-M maoM poD vaIiDyaao
sabsaiËPSana maoM 30‰ vaRiw haonao ka Anaumaana hO.mauMba[- maoM hala hI maoM jaarI
kI gayaI navaInatma if@kI–[-vaa[- irpaoT-̧  ‘Saop d^ FyaUcar’ ko Anausaar¸ yah
ivastar 700 imailayana saiËya $p sao Aa^iDyaao AaOr vaIiDyaao saamaga`I ka
]pBaaoga krnao vaalao [MTrnaoT ]pyaaogakta- AaQaar kI vaRiw sao pòirt hO.

sabsaËa[ba krnao vaalao GaraoM kI saM#yaa 2024 maoM 47 imailayana sao baZ,kr
2027 tk 65 imailayana haonao kI saMBaavanaa hO¸ ijasasao kula saSaulk
sabsaiËPSana 111 imailayana sao baZ,kr 144 imailayana hao jaayaoMgao– lagaBaga
30‰ kI vaRiw.AaOsatna p`%yaok Gar maoM lagaBaga 2º2 sabsaiËPSana haoMgao̧
jaao iDijaTla manaorMjana kI majabaUt maaMga ka saMkot hO.

]Vaoga ivaSaoYa& [sa ]Cala ka Eaoya dUrsaMcaar Aa^proTraoM AaOr
[MTrnaoT saovaa p`dataAaoM ³Aa[-esapI´ Wara AaoTITI PlaoTfa^ma- kao baMDla
krnao kao doto hOM.BaartI eyarTola nao halahI maoM Baart maoM ApnaI [MTrnaoT
p`aoTaoka^la TolaIivajana ³Aa[-pITIvaI´ saovaayaoM Sau$ kI hO̧  jaao Amaojana p`a[ma
vaIiDyaao̧  eoPpla TIvaI Plasa AaOr naoTiFlask saiht 29 AaoTITI eop sao
Aa^na iDmaaMD saamaga`I poSa krtI hOM.[saI trh ijayaao AaOr vaIAa[- ApnaI
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access to multiple streaming platforms with their
subscription plans.

“This strategy is reminiscent of how Distribution
Platform Operators (DPOs) aggregated television content.
However, ensuring consumer choice in bundled offerings
will be key to long-term sustainability,” the report noted.

JIOHOTSTAR POISED TO LEAD
JioHotstar is expected to be a major driver of this

expansion. Recognized as a "first subscription pack" choice
for many users, its vast library of films and premium sports
content—especially marquee events like the Indian Premier
League (IPL)—will be critical in subscriber acquisition.

Kevin Vaz, CEO of JioStar - Entertainment Business
TV & Digital, stated, “Rapid adoption of consumer
technology has enabled streaming to thrive alongside
television. Platforms have taken bold business model risks,
offering hybrid and competitive service formats, which has
democratized content consumption. This has also driven
investments in niche content and provided opportunities
for independent creators while accelerating the adoption
of emerging technologies like AI.”

While crime and action genres currently dominate,
accounting for over 60% of available content, the report
highlights the need for a broader content strategy. There is
rising demand for content that appeals to women, youth,
and elderly audiences, with industry analysts predicting a
surge in new genres by 2025-2026.

FREEMIUM MODEL GAINS TRACTION
Despite the growth in paid subscriptions, a

significant portion of consumers remains reluctant to pay
for content. To tap into this segment, platforms are
increasingly adopting hybrid revenue models that combine
both ad-supported (AVoD) and subscription-based (SVoD)
offerings.

Netflix, for example, introduced an ad-supported tier
in 12 countries in 2023, leading to a 6% increase in
subscriptions and 1% additional ad revenue. Today, most
major SVoD services have incorporated an ad-supported
model to expand their user base.

“A hybrid OTT approach is key to unlocking further
growth. Online video advertising, valued at over $200
billion, is now the largest revenue driver for the global media
and entertainment sector,” industry experts noted.

However, the report cautions that India’s relatively
low digital advertising rates pose a challenge and will need
to be addressed for sustainable long-term revenue
generation.  

sadsyata yaaojanaaAaoM k[- sT/IimaMga PlaoTfa^ma- tk phuMca p`dana krto hOM.
irpaoT- maoM kha gayaa hO ‘yah rNanaIit ivatrNa PlaoTfa^ma- Aa^proTraoM

³DIpIAaó  Wara TolaIivajana saamaga`I kao eki~t krnao ko trIko kI yaad
idlaatI hO.halaaMik baMDla poSakSaaoM maoM ]pBaao@ta kI psaMd sauinaiScat
krnaa dIGa-kailak isqarta ko ilae mah%vapUNa- haogaa.
naotR%va krnao kao tOyaar hO ijayaa oha ^TsTarna otR%va krnao kao tOyaar hO ijayaa oha ^TsTarna otR%va krnao kao tOyaar hO ijayaa oha ^TsTarna otR%va krnao kao tOyaar hO ijayaa oha ^TsTarna otR%va krnao kao tOyaar hO ijayaa oha ^TsTar

ijayaaoha^TsTar kao [sa ivastar ka ek p`mauK caalak maanaa jaa
rha hO.k[- ]pyaaogakta- ko ilae ‘phlao sabsaiËPSana pOk’ ivaklp ko
$p maoM phcaanao jaanao vaalao̧  iflmaaoM AaOr p`Iimayama Kola saamaga`I kI [sakI
ivaSaala laa[baorI–ivaSaoYa $p sao [MiDyana p`Iimayar laIga ³Aa[-pIela´ jaOsao
p`mauK Aayaaojana–ga`ahk AiQaga`hNa maoM mah%vapUNa- haoMgao.

ijayaaosTar [MTrTonamaoMT ibajanaosa va iDijaTla ko saI[-Aao koivana
baaja nao kha ‘]pBaao@ta p`aOVaoigakI ko tojaI sao Apnaanao sao sT/IimaMga kao
TolaIivajana ko saaqa–saaqa flanao–fUlanao maoM madd imalaI hO.PlaoTfa^ma- nao
ha[iba`D AaOr p`itspQaI- saovaa p`a$paoM kI poSakSa krto hue saahisak
vyaavasaaiyak maa^Dla kI jaaoiKma ]zayaa hO.[sanao ivaiSaYT saamaga`I maoM inavaoSa
kao BaI baZ,ayaa hO AaOr svatM~ rcanaakaraoM ko ilae Avasar p`dana ikyao hOM̧
jabaik eAa[- jaOsaI ]BartI hu[- tknaIkaoM kao Apnaanao maoM tojaI AayaI hO.

halaaMik maaOjaUda maoM Ëa[ma va e@Sana SaOilayaaoM ka baaolabaalaa hO̧  jaao
]plabQa saamaga`I ka 60‰ sao AiQak ihssaa hO̧  irpaoT- ek vyaapk
saamaga`I rNanaIit kI baat krta hO.maihlaaAaoM̧  yauvaaAaoM AaOr baujauga- dSa-kaoM
kao AakiYa-t krnao vaalaI saamaga`I kI maaMga baZ, rhI hO̧  ivaSlaoYakaoM nao
2025–26 tk nayaI SaOilayaaoM maoM tojaI kI BaivaYyavaaNaI kI hO.
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poD sabsaiËPSana maoM vaRiw ko baavajaUd¸ ]pBaao@taAaoM ka ek

mah%vapUNa- ihssaa kMToMT ko ilae Baugatana krnao maoM AinacCuk hO.[sa saogamaoMT
maoM laaBa ]zanao ko ilae PlaoTfa^ma- tojaI sao ha[-iba`D rovaonyaU maa^Dla Apnaa rho
hOM jaao iva&apna samaiqa-t ³evaIAaoDI´ AaOr sabsaiËPSana AaQaairt
³esavaIAaoDI´ daonaaoM poSakSaaoM kao imalaato hOM.

]dahrNa ko ilae naoTiFlask nao 2023 maoM 12 doSaaoM maoM iva&apna
samaiqa-t iTyar poSa ikyaa¸ ijasasao sabsaiËPSana maoM 6‰ kI vaRiw hu[- AaOr
1‰ Aitir@t iva&apna rajasva p`Pt huAa.Aaja AiQakaMSa p`mauK
esavaIAaoDI saovaaAaoM nao Apnao ]pyaaogakta- AaQaar ka ivastar krnao ko
ilae iva&apna samaiqa-t maa^Dla kao Saaimala ikyaa hO.

]Vaoga ivaSaoYa&aoM nao kha hO ‘ha[iba`D AaoTITI dRiYTkaoNa Aagao kI
vaRiw kao gait donao ko ilae mah%vapNa- hOM.Aa^nalaa[na vaIiDyaao iva&apna¸
ijasakI kImat 200 ibailayana Da^lar sao AiQak hO̧  Aba vaOiSvak maIiDyaa
AaOr manaaorMjana xao~ ko ilae sabasao baD,a rajasva caalak hO.’

halaaMik irpaoT- maoM Agaah ikyaa gayaa hO ik Baart maoM iDijaTla
iva&apna kI ApoxaakRt kma dr caunaaOtI hOM AaOr dIGa-kailak rajasva saRjana
ko ilae [sa pr Qyaana donao kI AavaSyakta hO. 




