MARKET REPORT

INDIA’'S SVOD
MARKET TO GROW
30% BY 2027

Driven by OTT Bundling.

India’s subscription video-on-demand (SVoD) market
is on a rapid growth trajectory, with paid video subscriptions
projected to rise by 30% over the next two years. This
expansion is fueled by an increasing internet user base of
700 million actively consuming audio and video content,
according to the latest FICCI-EY report, "Shape the Future,"
released today in Mumbai.
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The number of subscribing households is expected
to grow from 47 million in 2024 to 65 million by 2027, pushing
total paid subscriptions from 111 million to 144 million—a
near 30% increase. On average, each household will hold
approximately 2.2 subscriptions, signaling strong demand
for digital entertainment.

Industry experts attribute this surge to the bundling
of OTT platforms by telecom operators and internet service
providers (ISPs). Bharti Airtel recently launched its Internet
Protocol Television (IPTV) services in India, offering on-
demand content from 29 OTT apps, including Amazon Prime
Video, Apple TV+, and Netflix. Similarly, Jio and Vi provide
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access to multiple streaming platforms with their
subscription plans.

“This strategy is reminiscent of how Distribution
Platform Operators (DPOs) aggregated television content.
However, ensuring consumer choice in bundled offerings
will be key to long-term sustainability,” the report noted.

JIOHOTSTAR POISED TO LEAD

JioHotstar is expected to be a major driver of this
expansion. Recognized as a "first subscription pack" choice
for many users, its vast library of films and premium sports
content—especially marquee events like the Indian Premier
League (IPL)—will be critical in subscriber acquisition.

Kevin Vaz, CEO of JioStar - Entertainment Business
TV & Digital, stated, “Rapid adoption of consumer
technology has enabled streaming to thrive alongside
television. Platforms have taken bold business model risks,
offering hybrid and competitive service formats, which has
democratized content consumption. This has also driven
investments in niche content and provided opportunities
for independent creators while accelerating the adoption
of emerging technologies like AI.”

While crime and action genres currently dominate,
accounting for over 60% of available content, the report
highlights the need for a broader content strategy. There is
rising demand for content that appeals to women, youth,
and elderly audiences, with industry analysts predicting a
surge in new genres by 2025-2026.

FREEMIUM MODEL GAINS TRACTION

Despite the growth in paid subscriptions, a
significant portion of consumers remains reluctant to pay
for content. To tap into this segment, platforms are
increasingly adopting hybrid revenue models that combine
both ad-supported (AVoD) and subscription-based (SVoD)
offerings.

Netflix, for example, introduced an ad-supported tier
in 12 countries in 2023, leading to a 6% increase in
subscriptions and 1% additional ad revenue. Today, most
major SVoD services have incorporated an ad-supported
model to expand their user base.

“A hybrid OTT approach is key to unlocking further
growth. Online video advertising, valued at over $200
billion, is now the largest revenue driver for the global media
and entertainment sector,” industry experts noted.

However, the report cautions that India’s relatively
low digital advertising rates pose a challenge and will need
to be addressed for sustainable long-term revenue
generation. W
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