MARKET ANALYSIS

TELECOM &
BROADBAND IN
INDIA: A BILLION-
STRONG MARKET

India's telecom sector continues to maintain
its vast subscriber base, with 1.2 billion telecom
subscriptions as of December 2024.

While this reflects a minor 0.2% growth from 1.19
billion in December 2023, the market remains robust, with
urban users comprising 56% and rural users 44%. India's
tele-density stands at 85%, with a significant urban skew of
132% compared to 58% in rural areas, indicating that the
next wave of content consumption growth is likely to come
from rural India.

5G EXPANDS RAPIDLY
The adoption of 5G services more than doubled in
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BROADBAND & INTERNET ACCESS ON THE
RISE

India’s broadband subscriptions reached 945 million
in 2024, making it the second-largest broadband market
globally after China. Rural internet subscriptions saw a 4%
growth, now comprising over two-thirds of urban
subscriptions, highlighting the need for tailored content in
both markets. Additionally, 97% of internet users accessed
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broadband services, with 5% opting for wired connections
and the majority relying on wireless broadband.

According to Ookla's December 2024 report, India
ranked 23rd globally for mobile internet speeds (103.75
Mbps median speed) and 93rd for fixed broadband speeds
(62.62 Mbps median speed).

EVOLVING CONTENT DISTRIBUTION
LANDSCAPE

India now has four major methods of content
distribution to large screens:
Wired broadband (46 million homes)
DTH (Direct-to-Home) services
Cable TV
Free TV platforms This diversification in content
delivery underscores the growing importance of
broadband-powered entertainment.

SMART DEVICE ADOPTION & CONNECTED
TVS
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India’s smartphone user base expanded to 562 million
in 2024, accounting for 39% of the total population. Despite
this, 230 million feature phone users remain, signaling a
substantial opportunity for digital growth.

Connected TV (CTV) penetration also surged,
surpassing 50 million monthly active users. With over 100
million non-smart TVs still in use, the market is primed for
further expansion, fueled by affordable smart TVs (available
under INR 10,000), improved broadband speeds, and major
sports events like the ICC Cricket World Cup, IPL, and FIFA
World Cup. It is estimated that 30 million of the 50 million
CTV sets are used actively on a weekly basis, marking a
30% increase over 2023.
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INDIA’S EXPANDING DIGITAL

INFRASTRUCTURE
¢ Telecom subscriptions remained stable at 1.19 billion
as of September 2024.

¢ Internet penetration grew by 4%, with broadband
making up 97% of connections.

¢ 5G subscriptions grew to 23%, up from 11% in 2023.

¢ Teledensity remains urban-skewed, emphasizing
digital inequality.

¢ Monthly data consumption per user continued to rise.

THE DIGITAL AUDIENCE BOOM
India’s total online audience reached 524 million in 2024,
with similar reach across online news and entertainment
platforms.
¢ Online Video & Streaming Trends
¢ SVOD (Subscription Video on Demand)
subscriptions increased fivefold since 2019.
4 Premium video is projected to
grow by 27% in 2025.
¢ Investment in online video
content has quadrupled since
2019.
¢ Advertising revenue |
accounted for 75% of the total
online video market in 2024.
¢ The Indian App Market: A
Global Leader
¢ India continued to dominate the global app economy
in2024:
¢ Highest number of app downloads worldwide.
¢ Indians spent the most time on their smartphones.
¢ Disparity between Monthly Active Users (MAUS)
and spending patterns.
¢ Social media usage doubled since early 2021.
¢ Time spent on video streaming declined, but
consumer spending on streaming services increased.
¢ Social media app downloads and consumer spending
grew significantly.
¢ Indian publishers accounted for a third of all app
downloads but only 8.5% of total app revenue.

CONCLUSION

With strong telecom infrastructure, increasing
broadband adoption, and a rising base of digital consumers,
India’s media and entertainment ecosystem is poised for
sustained growth. The expansion of 5G, smart devices, and
streaming services is expected to redefine content
consumption patterns in the coming years. B
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