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ibailayana dUrsa Mcaar sadsyata ko saaqa Apna o ivaSaala ga `ahkibailayana dUrsa Mcaar sadsyata ko saaqa Apna o ivaSaala ga `ahkibailayana dUrsa Mcaar sadsyata ko saaqa Apna o ivaSaala ga `ahkibailayana dUrsa Mcaar sadsyata ko saaqa Apna o ivaSaala ga `ahkibailayana dUrsa Mcaar sadsyata ko saaqa Apna o ivaSaala ga `ahk
AaQaar kao banaaya o rKa hO.AaQaar kao banaaya o rKa hO.AaQaar kao banaaya o rKa hO.AaQaar kao banaaya o rKa hO.AaQaar kao banaaya o rKa hO.

halaaMik yah idsaMbar 2023 maoM 1º9 ibailayana sao maamaUlaI 0º2‰
kI vaRiw dSaa-ta hO̧  laoikna baajaar majabaUt banaa huAa hO ijasamaoM SahrI
]pyaaogakta- 56‰ AaOr ga`amaINa ]pyaaogakta- 44‰ hOM.Baart ka TolaI
Gana%va 85‰ hO̧  ijasamaoM ga`amaINa xao~aoM maoM 58‰ kI tulanaa maoM 132‰ ka
mah%vapUNa- itrCapna hO̧  jaao dSaa-ta hO ik saamaga`I kI Kpt maoM vaRiw kI
AgalaI lahr ga`amaINa Baart sao Aanao kI saMBaavanaa hO.
5jaI ka tojaI sa o ivastar5jaI ka tojaI sa o ivastar5jaI ka tojaI sa o ivastar5jaI ka tojaI sa o ivastar5jaI ka tojaI sa o ivastar

2024 maoM 5jaI saovaa kao Apnaanao kI saM#yaa daogaunaI sao BaI AiQak
hao gayaI¸ jaao 270 imailayana
ga`ahkaoM tk phuMca gayaI¸ jaao
naoTvak- kvaroja¸ ikfayatI
yaaojanaaAaoM AaOr 5jaI saxama
smaaT-faona maoM vaRiw ko karNa
saMBava huAa hO.vat-maana maoM
23‰ dUrsaMcaar ]pyaaogakta-
5jaI pr calao gayao hOM̧  jabaik
2023 maoM yah saM#yaa kovala
11‰ qaI.$Jaana sao pta
calata hO ik 2030 tk saBaI
maaobaa[la sabsaËIPSana maoM 4jaI
AaOr 5jaI sabsaËIPSana kI
ihssaodarI 92‰ haogaI¸ ijasasao
iDijaTla kMToMT ]pBaao@taAaoM

ka AaQaar kafI baZ, jaayaogaa.
ba`a ^DbaO MD AaOr [MTrnaoT e@saosa mao M vaRiwba`a ^DbaO MD AaOr [MTrnaoT e@saosa mao M vaRiwba`a ^DbaO MD AaOr [MTrnaoT e@saosa mao M vaRiwba`a ^DbaO MD AaOr [MTrnaoT e@saosa mao M vaRiwba`a ^DbaO MD AaOr [MTrnaoT e@saosa mao M vaRiw

Baart maoM ba`a^DbaOMD sadsyata 2024 maoM  945 imailayana tk phuMca
gayaI¸ ijasasao yah caIna ko baad vaOiSvak str pr dUsara sabasao baD,a ba`a^DbaOMD
baajaar bana gayaa hO.ga`amaINa [MTrnaoT sadsyata maoM 4‰ kI vaRiw doKI
gayaI¸ jaao Aba SahrI sadsyata ko dao–itha[- sao AiQak hO̧  jaao daonaaoM
baajaaraoM maoM AnaukUilat saamaga`I kI baat krta hO.[saI trh 97‰ [MTrnaoT
]pyaaogakta-AaoM nao ba`a^DbaOMD saovaaAaoM ka ]pyaaoga ikyaa¸ ijasamaoM sao 5‰ nao

TELECOM &
BROADBAND IN

INDIA: A BILLION-
STRONG  MARKET

 India's telecom sector continues to maintain
its vast subscriber base, with 1.2 billion telecom

subscriptions as of December 2024.

While this reflects a minor 0.2% growth from 1.19
billion in December 2023, the market remains robust, with
urban users comprising 56% and rural users 44%. India's
tele-density stands at 85%, with a significant urban skew of
132% compared to 58% in rural areas, indicating that the
next wave of content consumption growth is likely to come
from rural India.

5G EXPANDS RAPIDLY
The adoption of 5G services more than doubled in

2024, reaching 270
million subscribers,
driven by expanding
network coverage,
affordable plans, and an
increase in 5G-enabled
smartphones. Currently,
23% of telecom users
have migrated to 5G,
compared to just 11% in
2023. The trend
suggests that 4G and
5G subscriptions will
account for 92% of all
mobile subscriptions by
2030, significantly
expanding the base of
digital content
consumers.

BROADBAND & INTERNET ACCESS ON THE
RISE

India’s broadband subscriptions reached 945 million
in 2024, making it the second-largest broadband market
globally after China. Rural internet subscriptions saw a 4%
growth, now comprising over two-thirds of urban
subscriptions, highlighting the need for tailored content in
both markets. Additionally, 97% of internet users accessed
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broadband services, with 5% opting for wired connections
and the majority relying on wireless broadband.

According to Ookla's December 2024 report, India
ranked 23rd globally for mobile internet speeds (103.75
Mbps median speed) and 93rd for fixed broadband speeds
(62.62 Mbps median speed).

EVOLVING CONTENT DISTRIBUTION
LANDSCAPE

India now has four major methods of content
distribution to large screens:

♦ Wired broadband (46 million homes)
♦ DTH (Direct-to-Home) services
♦ Cable TV
♦ Free TV platforms This diversification in content

delivery underscores the growing importance of
broadband-powered entertainment.

SMART DEVICE ADOPTION & CONNECTED
TVS

India’s smartphone user base expanded to 562 million
in 2024, accounting for 39% of the total population. Despite
this, 230 million feature phone users remain, signaling a
substantial opportunity for digital growth.

Connected TV (CTV) penetration also surged,
surpassing 50 million monthly active users. With over 100
million non-smart TVs still in use, the market is primed for
further expansion, fueled by affordable smart TVs (available
under INR 10,000), improved broadband speeds, and major
sports events like the ICC Cricket World Cup, IPL, and FIFA
World Cup. It is estimated that 30 million of the 50 million
CTV sets are used actively on a weekly basis, marking a
30% increase over 2023.

vaayaD- knao@Sana va AiQakaMSa nao vaayarlaosa ba`a^DbaOMD pr Baraosaa ikyaa.
Ookla kI idsaMbar 2024 kI irpaoT- ko Anausaar maaobaa[la

[MTrnaoT spID ³103º75 emabaIpIesa AaOsat spID´ ko ilae Baart
ivaSvastr pr 23 vaoM sqaana pr hO AaOr if@sD ba`a^DbaOMD spID ³62º62
emabaIpIesa AaOsat spID´ ko ilae 93 vaoM sqaana pr hO.
ivakisat hao rha kMTo MT ivatrNa pirdRSyaivakisat hao rha kMTo MT ivatrNa pirdRSyaivakisat hao rha kMTo MT ivatrNa pirdRSyaivakisat hao rha kMTo MT ivatrNa pirdRSyaivakisat hao rha kMTo MT ivatrNa pirdRSya

Baart maoM Aba baD,I sËIna pr kMToMT ivatrNa ko caar p`mauK trIkoM
hOM:

♦ vaayaD- ba`a^DbaOMD ³46 imailayana Gar´
♦ DITIeca ³Da^yaro@T–TU–haoma´ saovaayaoM
♦ kobala TIvaI
♦ ina:Saulk  TIvaI PlaoTfa^ma- kMo Mt ivatrNa mao M yah ivaivaQata

ba`a^DbaOMD saMcaailat manaaorMjana ko baZ,to mah%va kao roKaMikt
krtI hO.

smaaT- ]pkrNa Apnaanaa AaOr kna o@ToD TIvaIsmaaT- ]pkrNa Apnaanaa AaOr kna o@ToD TIvaIsmaaT- ]pkrNa Apnaanaa AaOr kna o@ToD TIvaIsmaaT- ]pkrNa Apnaanaa AaOr kna o@ToD TIvaIsmaaT- ]pkrNa Apnaanaa AaOr kna o@ToD TIvaI
Baart ka smaaT-faona ]pyaaogakta- AaQaar 2024 maoM 562 imailayana

tk tk baZ, gayaa¸ jaao kula AabaadI ka 39‰ hO.[sako baavajaUd 230
imailayana fIcar faona ]pyaaogakta- banao hue hOM̧  jaao iDijaTla ivakasa ko
ilae pyaa-Pt Avasar ka saMkot doto hOM.

knao@ToD TIvaI ³saITIvaI´ kI phuMca 50 imailayana saiËya maaisak
]pyaaogakta-AaoM kao par kr gayaI hO.100 imailayana sao AiQak gaOr–smaaT-
TIvaI baajaar maoM Aagao ivastar ko ilae tOyaar hOM̧  jaao ikfayatI smaaT- TIvaI
³10¸000 É sao kma maoM ]plabQa´¸ baohtr ba`a^DbaOMD spID AaOr Aa[-saIsaI
ivaSvakp¸ Aa[-pIela AaOr fIfa ivaSvakp jaOsao p`mauK Kola AayaaojanaaoM
Wara saMcaailat hO.yah Anaumaana lagaayaa gayaa hO ik 50 imailayana saITIvaI
saoTaoM maoM sao 30 imailayana ka saaPtaihk AaQaar pr saiËya $p sao ]pyaaoga
ikyaa jaata hO̧  jaao 2023 kI tulanaa maoM 30‰ kI vaRiw dSaa-ta hO.
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INDIA’S EXPANDING DIGITAL
INFRASTRUCTURE

♦ Telecom subscriptions remained stable at 1.19 billion
as of September 2024.

♦ Internet penetration grew by 4%, with broadband
making up 97% of connections.

♦ 5G subscriptions grew to 23%, up from 11% in 2023.
♦ Teledensity remains urban-skewed, emphasizing

digital inequality.
♦ Monthly data consumption per user continued to rise.

THE DIGITAL AUDIENCE BOOM
India’s total online audience reached 524 million in 2024,
with similar reach across online news and entertainment
platforms.

♦ Online Video & Streaming Trends
♦ SVOD (Subscription Video on Demand)

subscriptions increased fivefold since 2019.
♦ Premium video is projected to

grow by 27% in 2025.
♦ Investment in online video

content has quadrupled since
2019.

♦ Advertising revenue
accounted for 75% of the total
online video market in 2024.

♦ The Indian App Market: A
Global Leader

♦ India continued to dominate the global app economy
in 2024:

♦ Highest number of app downloads worldwide.
♦ Indians spent the most time on their smartphones.
♦ Disparity between Monthly Active Users (MAUs)

and spending patterns.
♦ Social media usage doubled since early 2021.
♦ Time spent on video streaming declined, but

consumer spending on streaming services increased.
♦ Social media app downloads and consumer spending

grew significantly.
♦ Indian publishers accounted for a third of all app

downloads but only 8.5% of total app revenue.

CONCLUSION
With strong telecom infrastructure, increasing

broadband adoption, and a rising base of digital consumers,
India’s media and entertainment ecosystem is poised for
sustained growth. The expansion of 5G, smart devices, and
streaming services is expected to redefine content
consumption patterns in the coming years. 

Baart ka iDijaTla [MÍasT/@car baZ, rha hOBaart ka iDijaTla [MÍasT/@car baZ, rha hOBaart ka iDijaTla [MÍasT/@car baZ, rha hOBaart ka iDijaTla [MÍasT/@car baZ, rha hOBaart ka iDijaTla [MÍasT/@car baZ, rha hO
♦ isatMbar 2024 tk TolaIka^ma sabsaiËPSana 1º19 ibailayana pr

isqar rha.
♦ [MTrnaoT kI phuMca maoM 4‰ vaRiw hu[- hO̧  ijasamaoM ba`a^DbaOMD knao@Sana

97‰ rha
♦ 5jaI sabsaiËPSana 2023 maoM 11‰ sao baZ,kr 23‰ hao gayaa.
♦ TolaIDoMisaTI ABaI BaI SahrI xao~aoM maoM saIimat hO̧  jaao iDijaTla

Asamaanata pr jaaor dota hO.
♦ p`it ]pyaaogakta- maaisak DoTa Kpt maoM vaRiw jaarI hO.

iDijaTla Aa^iDya Msa ba UmaiDijaTla Aa^iDya Msa ba UmaiDijaTla Aa^iDya Msa ba UmaiDijaTla Aa^iDya Msa ba UmaiDijaTla Aa^iDya Msa ba Uma
Baart ko Aa^nalaa[na dSa-k 2024 maoM 524 imailayana hao gayao̧

Aa^nalaa[na samaacaar va manaaorMjana PlaoTfa^ma- pr BaI [tnaI hI phuMca hO.
♦ Aa^nalaa[na vaIiDyaao AaOr sT/IimaMga $Jaana
♦ esavaIAaoDI ³sabsaiËPSana vaIiDyaao Aa^na iDmaaMD´ sadsyata 2019

sao paMca gaunaa baZ, gayaI hO.
♦ p`Iimayana vaIiDyaao ko 2025 maoM 27‰
baZ,nao ka Anaumaana hO.
♦ 2019 sao Aânalaa[na vaIiDyaao saamagàI inavaoSa
caar gaunaa baZ, gayaa hO.
♦ 2024 maoM kula Aa^nalaa[na vaIiDyaao baajaar
maoM iva&apna rajasva ka ihssaa 75‰ qaa.
♦ BaartIya eop baajaar: ek vaOiSvak naota
♦ Baart 2024 maoM vaOoiSvak eop Aqa-vyavasqaa
pr havaI rhogaa

♦ duinayaaBar maoM sabasao jyaada eop Da]nalaaoD ikyao jaayaoMgao
♦ BaartIyaaoM nao Apnao smaaT-faona pr sabasao jyaada samaya ibatayaa.
♦ maaisak saiËya ]pyaaogakta-AaoM ³emaeyaÚ  AaOr Kca- krnao ko

pOTna- ko baIca Asamaanata.
♦ 2021 sao saaoSala maIiDyaa ka ]pyaaoga daogaunaa hao gayaa.
♦ vaIiDyaao sT/IimaMga pr ibatayaa gayaa samaya kma huAa¸ laoikna sT/IimaMga

saovaaAaoM pr ]pBaao@ta Kca- baZ,a hO
♦ saaoSala maIiDyaa eop Da]nalaaoD AaOr ]pBaao@ta Kca- maoM ]llaoKnaIya

vaRiw hu[- hO.
♦ BaartIya p`kaSakaoM nao saBaI eop Da]nalaaoD ka ek itha[- ihssaa

haisala ikyaa¸ laoikna kula rajasva ka kovala 8º5‰ ihssaa.

inaYkYa -i n aYkYa -i n aYkYa -i n aYkYa -i n aYkYa -
majabaUt dUrsaMcaar AvasaMrcanaa¸ baa^DbaOMD Apnaanao maoM vaRiw AaOr

iDijaTla ]pBaao@ta ko baZ,to AaQaar ko saaqa¸ Baart ka maIiDyaa AaOr
manaaorMjana pairisqaitkI tM~ inarMtr ivakasa ko ilae tOyaar hO.5jaI¸ smaaT-
]pkrNa AaOr sT/IimaMga saovaaAaoM ko ivastar sao Aanao vaalao vaYaao-M maoM kMToT
]pBaaoga pOTna- kao ifr sao pirBaaiYat krnao kI ]mmaId hO. 




