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The imminent launch of satellite internet services by
major players like Starlink and Bharti Airtel marks a
transformative moment for India’s broadband ecosystem.
While urban regions benefit from robust digital infrastructure,
rural India continues to face significant connectivity
challenges. Satellite internet, with its ability to provide
seamless nationwide coverage, is poised to bridge this gap,
ensuring greater digital inclusion.

This development comes at a time when internet demand
is at an all-time high, driven by increasing digital consumption,
remote work, and online education. As India prepares for
this broadband revolution, its traditional television
distribution ecosystem—DTH and Cable TV—faces mounting
challenges.

India’s pay DTH sector has seen a steady decline in active
subscribers, dropping from 62.17 million in June 2024 to 59.91
million by September 2024. Meanwhile, Cable TV subscriptions
stood at approximately 52 million during the same period.

As of September 2024, India has 902 satellite TV channels
available for downlinking, of which:

362 are pay-TV channels (258 SD and 104 HD)

540 are free-to-air (FTA) channels.

Among the 362 pay-tv channels, the top broadcasters
dominate the market:

Star India: 64 channels

Zee Entertainment Enterprises Ltd: 49 channels

Viacom18 Media Private Limited: 39 channels

Sun TV Network Limited: 31 channels

Culver Max Entertainment Private Limited: 22 channels

Additionally, the number of Multi System Operators (MSOs)
providing cable TV services through Digital Addressable Systems
(DAS) declined to 845 in September 2024, reflecting the ongoing
consolidation in the industry.

DTH and Cable TV industry must unlock new growth
opportunities and leverage Government Support.

Look at ways to subsidize hardware, such as TVs with inbuilt
receivers or bundled STBs, to make television access more
affordable. Expand Rural Reach with FTA-Based STBs

Introduce one-time purchase STBs with preloaded FTA
content for rural markets and curate premium content for urban
viewers. Partner with broadcasters to offer low-cost, regional
pay-TV packs.

By embracing innovation, strategic partnerships, and
consumer-centric solutions, The DTH and Cable TV sector should
explore new partnerships and innovate and thus navigate the
shifting landscape and expand its reach.
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