PRASAR BHARATI CHARTS A NEW
COURSE IN THE DIGITAL ERA

Prasar Bharati CEO Gaurav Dwivedi has
emphasized the need for public broadcasters to adapt to
the rapidly shifting digital landscape while staying true to
the principles of unbiased journalism. Speaking at an event
on Thursday, Dwivedi acknowledged the dominance of
private networks and the growing influence of algorithms,
which often dictate content visibility, urging public
broadcasters like Doordarshan to evolve to remain
relevant.

“Despite the explosion of
private networks, Doordarshan’s
reach remains unmatched, especially
in India’s remotest corners. Out of the
19-20 crore TV sets in the country,
one-fourth of satellite distribution
comes from our network,” Dwivedi
said. -
Recognizing the surge in digital content
consumption, Dwivedi elaborated on Prasar Bharati’s
strategy to enhance its digital presence, particularly
through its app, active for eight years. “With more people
cutting the cord, we’ve focused on delivering news
through our app to cater to changing audience habits,”
he noted.

Accessibility remains central to Prasar Bharati’s
ethos, as highlighted by platforms like Free Dish and the
recently launched Waves OTT. “Being a public
broadcaster, we ensure low entry barriers for our
platforms,” Dwivedi explained.

Dwivedi also raised concerns about the lack of
transparency in algorithms shaping content visibility. “A
closed algorithm is troubling. In an ideal world, if these
were public resources, [ would accept them. But their lack
of openness raises questions about objectivity,” he
remarked.

PRASAR BHARATI OPENS WAVES OTT

Prasar Bharati has invited agencies with
agreements under the Directorate of Advertising and
Visual Policy (DAVP) to advertise on its OTT platform,
Waves.
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The broadcaster emphasized
that the platform offers a unique
opportunity to engage with a
diverse  audience through
innovative digital advertising
solutions. Agencies are required to
plan their ad-serving arrangements
independently, with all associated
costs borne by them.

As an incentive, agencies
will receive a 20% discount on the total business they
generate. The integration of new ad servers will be evaluated
for compatibility with Prasar Bharati’s infrastructure to
ensure seamless operations. The notice stated that technical
feasibility and performance standards would be thoroughly
assessed before implementation.

PARTNERSHIP WITH SRI ADHIKARI
BROTHERS ENHANCES WAVES AND
DOORDARSHAN OFFERINGS

In a significant collaboration, Prasar Bharati has
partnered with Sri Adhikari Brothers Digital Network Pvt.
Ltd. to expand its content offerings across the Waves OTT
platform and its linear TV channels.

The partnership brings a mix of traditional and
contemporary programming, catering to
a broad spectrum of viewers. Popular
channels like Mastiii, Dabangg, and
Maiboli will now feature on Waves,
enriching its library with regional content,
family dramas, and youth-focused
programming.

Reflecting on the partnership,
Markand Adhikari, Chairman Emeritus of
Sri Adhikari Brothers, said, “This
collaboration feels like a homecoming.
Doordarshan played a pivotal role in our journey, and we’re
excited to deliver quality entertainment once again.”

The agreement also includes plans to co-develop
innovative shows that resonate with modern audiences while
maintaining cultural and social relevance. “Doordarshan has
always been home for us. We’re committed to making this
partnership a success,” said Kailasnath Adhikari, Managing
Director of Sri Adhikari Brothers.H

SRl ADHIKARI BROTHERS
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