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maIiDyaa kI duinayaa maoM mah%vapUNa- GaTnaaAaoM

pr ek saamaiyak stMBa
laoKk: ASaaok manasauKanaI
eDvaaokoT baa^mbao ha[- kaoT-
malTI maIiDyaa kanaUna AaOr rogyaUlaoSanaÀkârpaoroT kanaUna AaOr rogyaUlaoSana
AaOr TO@saoSana ko ivaSaoYa&.

WILL LEGACY MEDIA
SURVIVE IN 2024?

Legacy media in decline in 2023 and
needs to revamp its offerings.

A. LEGACY TELEVISION &
DISTRIBUTION SHOWED
DECLINING TRENDS IN 2023.

 Recently released TRAI data on Legacy Television
and Distribution makes for impressive reading. As
of June 30, 2023, India has 903 approved TV
channels. The number of pay channels increased
to 360 from 358 in the previous
quarter. The total number of free-
to-air channels is 532; among the
360 pay channels, there are 256
standard definition (SD) and 104
high definition (HD) pay TV
channels.  There are 42
broadcaster aggregator chains.
The top three chains are Star (77
channels ), TV 18 (59 channels )
and Zee (50 channels).

 The total number of Multi System
Operators is 1737, with thirteen
larger MSOs and one HITS
operator having more than a million subscribers,
totalling 43.9. million subscribers. The top MSO is
GTPL, with 9.10 million subscribers. There are four
DTH Operators, with Tata Play leading with 21.43
million subscribers and Airtel DTH with 17.58
million subscribers.

 Despite such impressive numbers, annual forecasts
are cautious due to the explosive growth of OTT after
the lockdown. Even so, the PWC 2023-2027 report
expects that by 2027, India will be the fourth largest
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 ivarasatI TolaIivajana va ivatrNa     prprprprpr hala hI maoM jaarI T/a[- ko
AaMkD,o kao pZ,naa ]llaoKnaIya hO.30 jaUna 2023 tk Baart maoM
903 svaIkRt TolaIivajana caOnala hOM.po caOnalaaoM kI saM#yaa ipClaI

itmaahI ko 358 sao baZ,kr 360 hao gayaI.ÍI–TU–
eyar caOnalaaoM kI kula saM#yaa 532 hO¸ 360 po
caOnalaaoM maoM sao 256 sTOMTD- DoifinaSana ³esaDI´
AaOr 104 ha[- DoifinaSana ³ecaDI´ po TIvaI caOnala
hOM.42 p`saark ega`IgaoTr EaRMKlaayaoM hOM.SaIYa- tIna
EaRMKlaayaoM sTar ³77 caOnala77 caOnala77 caOnala77 caOnala77 caOnala´¸ TIvaI 18 ³59
caOnala´ AaOr jaI ³50 caOnala´ hOM.

 malTI isasTma Aa^proTraoM kI kula saM#yaa
1737 hO¸ ijasamaoM 13 baD,o emaesaAao AaOr ek
ihT\sa Aa^proTr ko pasa dsa laaK sao AiQak
ga`ahk hOM.kula imalaakr 43º9 imailayana ga`ahk
hOM.sabasao baD,a emaesaAao jaITIpIela hO ijasako 9º10

imailayana ga`ahk hOM.caar DITIeca Aa^proTr hOM̧  ijanamaoM TaTa Plao
21º43 imailayana gàahkaoM AaOr eyarTola DITIeca 17º58 imailayana
gàahkaoM ko saaqa AgàNaI hO.

 [tnaI p`BaavaSaalaI saM#yaa ko baavajaUd¸ laa^kDa]na ko baad AaoTITI
kI ivasfaoTk vaRiw ko karNa vaaiYa-k pUvaa-naumaana saavaQaanaIpUva-k
lagaayaa gayaa hO.ifr BaI¸ pIDblaUsaI 2023–2027 irpaoT- ]mmaId
krtI hO ik 2027 tk Baart caaOqaa sabasao baD,a TolaIivajana
iva&apna baajaar haogaa¸ jaao 6º4‰ kI saIejaIAar sao baZ,kr
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TV advertising market, growing at a CAGR of 6.4% to
reach USD 6.5 billion by 2027. The EY/FICCI Frames
report for 2023 presciently notes a decline in
subscription revenues, with a marginal increase in
advertising revenues still below 2019 pre-lockdown
levels.

 A Deloitte forecast in its
2023 TMT predictions
focuses on live sports,
reaching USD 100 billion
by 2027 from USD 27
billion in 2020. This holds
out hope for Legacy TV,
but as World Cup Football and

 World Cup Cricket showed people are looking for
free sports content on mobile,  do not mind
advertisements or paying for mobile data, which
can completely upset traditional Legacy TV
forecasts for future years.

COMMENT

 2020 was the turning point for Legacy TV and
Distribution networks with few exceptions as OTT
stormed to capture the viewing habits of millions of
Indians.

 By the end of 2023, Disney-Star had signed a non-
binding agreement to merge their operations in
which Reliance will hold 51% through Shares, cash,
and Disney will save 49%. Based on CCI/MIB
approval, the mega deal should be fructified by
February 2024. While this merger would offer stiff
competition to Netflix and Amazon Prime could
create a “cartel” in legacy TV with 136 Channels,
which should worry the Competition Regulator and
small Independent free-to-air channels.

 After a rocky two years of tumultuous merger
proceedings, the Sony Zee merger, despite all
approvals, has not fructified on Sony’s insistence
that Mr Punit Goenka, MD/CEO of Zee, step aside
till SEBI Investigations against his family and him
are complete. The situation should be clarified in a
few weeks.

 Meanwhile, the second-largest MSO Siticable of the
Essel Zee group is currently undergoing a
corporate insolvency resolution process under the

2027 tk 6º5 ibailayana AmaoirkI Dâlar tk phuMca jaayaogaa.2023
ko ilae [-vaa[-Àif@kI Íomsa irpaoT- maoM sabsaËIPSana rajasva maoM
igaravaT doKI gayaI hO̧  iva&apna rajasva maoM maamaUlaI vaRiw doKI gayaI
hO jaao ik ABaI BaI 2019 maoM laa^kDa]na sao phlao ko str sao naIcao

hO.
 2023 maoM TIemaTI
BaivaYyavaaiNayaaoM maoM Dolaa^[T ka pUvaa-naumaana
laa[va spaoT\sa- pr koMid`t hO̧  jaao 2020
maoM 27 ibailayana AmaoirkI Dâlar sao baZ,kr
2027 tk 100 ibailayana AmaoirkI Dâlar
tk phuMca jaayaogaa.yah laIgaosaI TIvaI ko
ilae AaSaa jagaata hO̧  laoikna ivaSvakp
fuTbaa^la AaOr

 ivaSvakp iËkoT nao idKayaa ik laaoga mauFt Kola saamagàI kI tlaaSa maoM
hOM.maaobaa[la pr iva&apnaaoM yaa maaobaa[la DoTa ko ilae Baugatana krnao maoM kao[-
Aapi<a na kroM̧  jaao BaivaYya ko vaYaao-M ko ilae parMpirk laIgaosaI TIvaI pUvaa-
naumaanaaoM kao pUrI trh sao proSaana kr sakta hO.

iTPpiNayaa MiTPpiNayaa MiTPpiNayaa MiTPpiNayaa MiTPpiNayaa M

 2020     ilagaosaI TIvaI AaOr ivatrNa naoTvak- ilagaosaI TIvaI AaOr ivatrNa naoTvak- ilagaosaI TIvaI AaOr ivatrNa naoTvak- ilagaosaI TIvaI AaOr ivatrNa naoTvak- ilagaosaI TIvaI AaOr ivatrNa naoTvak- ko ilae ek
mah%vapUNa- maaoD, qaa¸ kuC ApvaadaoM kao CaoD,kr AaoTITI nao laaKaoM
BaartIyaaoM kI doKnao kI AadtaoM pr kbjaa kr ilayaa.

 2023 ko AMt tk iDjnaI–sTariDjnaI–sTariDjnaI–sTariDjnaI–sTariDjnaI–sTar nao Apnao pircaalana kao
ivalaya krnao ko ilae ek gaOr–baaQyakarI samaJaaOto pr hstaxar
ikyao qao¸ ijasamaoM Saoyar¸ nakdI ko jaire irlaayaMsairlaayaMsairlaayaMsairlaayaMsairlaayaMsa kI 51‰51‰51‰51‰51‰
ihssaodarI haogaI AaOr iDjnaI iDjnaI iDjnaI iDjnaI iDjnaI ko pasa 49‰49‰49‰49‰49‰ haogaa.saIsaIAa[-
ÀemaAa[-baI ko Anaumaaodna ko AaQaar pr [sa mah%vapUNa- saaOdo kao
frvarI 2024 tk flaIBaUt hao jaanaa caaihe. halaaMik [sa
ivalaya sao naoTiFlaskaoTiFlaskaoTiFlaskaoTiFlaskaoTiFlask kao kD,I p`itspQaa- imalaogaI AaOr Amaoja^naAmaoja^naAmaoja^naAmaoja^naAmaoja^na
p`a[ma 136p`a[ma 136p`a[ma 136p`a[ma 136p`a[ma 136 caOnalaaoM ko saaqa puranao TIvaI maoM ek ‘kTo-lakTo-lakTo-lakTo-lakTo-la’ banaa
sakta hO ijasasao p`itspQaa- inayaamak p`itspQaa- inayaamak p`itspQaa- inayaamak p`itspQaa- inayaamak p`itspQaa- inayaamak AaOr CaoTo svatM~ ÍI–TU–
eyar caOnalaaoM kao icaMta haonaI caaihe.

 dao saala kI ]tar–caZ,ava BarI ivalaya kaya-vaahI ko baad¸ saaonaI–jaIsaaonaI–jaIsaaonaI–jaIsaaonaI–jaIsaaonaI–jaI
ivalaya saBaI svaIkRityaaoM ko baavajaUd¸ saaonaI ko [sa Aagàh pr flaIBaUt
nahIM huAa ik jaI ko emaDIÀsaI[-Aao punaIt gaaoyanakajaI ko emaDIÀsaI[-Aao punaIt gaaoyanakajaI ko emaDIÀsaI[-Aao punaIt gaaoyanakajaI ko emaDIÀsaI[-Aao punaIt gaaoyanakajaI ko emaDIÀsaI[-Aao punaIt gaaoyanaka¸ ]nako
pirvaar AaOr ]nako iKlaaf saobaI saobaI saobaI saobaI saobaI kI jaaMca pUrI haonao tk pd sao
hT jaanao caaihe.kuC saPtah maoM isqaityaaM spYT hao jaanaI caaihe.

 [sa baIca¸ essaola jaI essaola jaI essaola jaI essaola jaI essaola jaI samaUh ka dUsara sabasao baD,a emaesaAao
isaTIkobalaisaTIkobalaisaTIkobalaisaTIkobalaisaTIkobala vat-maana maoM enasaIelaTI mau Mba[- bao McaenasaIelaTI mau Mba[- bao McaenasaIelaTI mau Mba[- bao McaenasaIelaTI mau Mba[- bao McaenasaIelaTI mau Mba[- bao Mca Wara pairt
22 frvarI 202322 frvarI 202322 frvarI 202322 frvarI 202322 frvarI 2023 ko AadoSa ko Anausaar idvaalaa AaOridvaalaa AaOridvaalaa AaOridvaalaa AaOridvaalaa AaOr
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Insolvency and Bankruptcy Code, 2016, per an order
dated 22 February 2023 passed by the NCLT
Mumbai Bench. The last quoted share price is only
Rs. 0.80 paise.

 Dish TV, also of the Essel Zee group, is fighting a
case in the Bombay High Court against
Yes Bank, which owns 440 million
Shares (25%) and wants a change in
management and Board. So far, the
Bombay High Court has decided in
favour of Yes Bank, leading to repeated rejections
of Promoters' desire to install their slate of
Directors. This has led to the current price of Dish
TV languishing at a mere Rs. 18.25 a share.

 On the other hand, the premiere DTH operator, Tata
Play, is charging ahead, “reinventing itself to be
medium agnostic and become an OTT
Aggregator through the Tata Sky
Binge platform” with major OTTs. It
offers Tata Play Binge Combos – an
“inventive bundled offering that brings the best of
broadcast channels and OTT apps in one integrated
pack for the subscribers.”

 Tata Play has done what MSOs could have emulated
a decade back. Tata Play will, this writer feel
confident beat all distribution competition by
embracing the challenges of digital media.

 One view is that Legacy Broadcasters can focus on
premium content catering to specific viewer
segments, like sports, news, and regional language
programming. Offering exclusive content and
bundled Packages with OTT platforms can also
attract viewers.

 This writer often has written that unless Legacy TV
and Distribution innovated their offerings with
variety and depth, the danger of cord--cutting could
cripple the existing industry.

 Luckily, at least for the foreseeable future, rural
areas still favour Legacy TV over OTT platforms
due to affordability and accessibility. Urban
audiences, with significantly younger
demographics, are shifting towards OTT.

 The acceleration of moving away will speed up
unless the Legacy Industry reinvents itself, but that
still needs to be evident as we enter 2024.

idvaailayaapna saMihta¸ 2016idvaailayaapna saMihta¸ 2016idvaailayaapna saMihta¸ 2016idvaailayaapna saMihta¸ 2016idvaailayaapna saMihta¸ 2016 ko tht ek ka^pao-roT idvaalaa
samaaQaana p`iËyaa sao gaujar rha hO.AMitma ]dRt Saoyar kI kImat
kovala 0º80 É0º80 É0º80 É0º80 É0º80 É qaI.

 essaola jaI essaola jaI essaola jaI essaola jaI essaola jaI samaUh ka iDSa TIvaI iDSa TIvaI iDSa TIvaI iDSa TIvaI iDSa TIvaI BaI yasa baOMk yasa baOMk yasa baOMk yasa baOMk yasa baOMk ko iKlaaf
mauMba[- ha[- kaT- maoM kosa laD, rha hO¸ ijasako ijasako ijasako ijasako ijasako pasa 440
imailayana Saoyar ³25‰´ hO¸ AaOr vah p`baMQana AaOr
baaoD- maoM badlaava caahta hO.Aba tk¸ baMba[- ha[- kaoT-
nao yasa     baOMk ko pxa maoM fOsalaa idyaa     hO¸ ijasasao p`maaoTraoM
kI Apnao inadoSakaoM kI saUcaI sqaaipt krnao kI [cCa

kao baar baar Kairja kr idyaa gayaa hO.[sako calato iDSaiDSaiDSaiDSaiDSa
TIvaI TIvaI TIvaI TIvaI TIvaI kI maaOjaUda kImat mahja 18º25 Épyao 18º25 Épyao 18º25 Épyao 18º25 Épyao 18º25 Épyao p`it Saoyar pr
Aa gayaI hO.

 dUsarI Aaor p`mauK DITIeca Aa^proTr TaTa Plao¸TaTa Plao¸TaTa Plao¸TaTa Plao¸TaTa Plao¸ p`mauK AaoTITI
ko saaqa maQyama A&oyavaadI bananao AaOr TaTa ska[- ibaMja TaTa ska[- ibaMja TaTa ska[- ibaMja TaTa ska[- ibaMja TaTa ska[- ibaMja PlaoTfa^ma-

ko maaQyama sao ek AaoTITI ega`IgaoTr bananao ko ilae
Aagao baZ, rha hO.yah TaTa Plao ibaMga ka^mbaao TaTa Plao ibaMga ka^mbaao TaTa Plao ibaMga ka^mbaao TaTa Plao ibaMga ka^mbaao TaTa Plao ibaMga ka^mbaao p`dana
krta hO–ek AivaYkarSaIla baMDla poSakSa jaao ga`ahkaoM

ko ilae ek ekIkRt pOk maoM savaao-<ama p`saarNa caOnala AaOr AaoTITI
eoPsa laatI hO.

 TaTa Plao TaTa Plao TaTa Plao TaTa Plao TaTa Plao nao vah ikyaa hO ijasaka AnaukrNa emaesaAao emaesaAao emaesaAao emaesaAao emaesaAao ek
dSak phlao kr sakto qao.laoKk ko saaqa TaTa PlaTaTa PlaTaTa PlaTaTa PlaTaTa Plao iDijaTla
maIiDyaa kI caunaaOityaaoM kao svaIkar krko saBaI ivatrNa p`itspQaa-
kao hranao maoM Aa%maivaSvaasa mahsaUsa krogaa.

 ek dRiYTkaoNa yah hO ik laIgaosaI p`saarklaIgaosaI p`saarklaIgaosaI p`saarklaIgaosaI p`saarklaIgaosaI p`saark Kola¸ samaacaar AaOr
xao~Iya BaaYaa kaya-ËmaaoM jaOsao ivaiSaYT dSa-k vagaao-M kao pUra krnao
vaalaI p`Iimayama saamaga`I pr Qyaana koMid`t kr sakto hOM̧  AaoTITI ko
saaqa ivaSaoYa saamaga`I AaOr baMDla pOkoja poSa krnao vaalao PlaoTfa^ma-
BaI dSa-kaoM kao AakiYa-t kr sakto hOM.

 [sa la oKk na o A@sar ilaKa hO ik jaba tk laIga osaI[sa la oKk na o A@sar ilaKa hO ik jaba tk laIga osaI[sa la oKk na o A@sar ilaKa hO ik jaba tk laIga osaI[sa la oKk na o A@sar ilaKa hO ik jaba tk laIga osaI[sa la oKk na o A@sar ilaKa hO ik jaba tk laIga osaI
TIvaI AaOr ivatrNa nao ivaivaQata AaOr gahrayaI ko saaqaTIvaI AaOr ivatrNa nao ivaivaQata AaOr gahrayaI ko saaqaTIvaI AaOr ivatrNa nao ivaivaQata AaOr gahrayaI ko saaqaTIvaI AaOr ivatrNa nao ivaivaQata AaOr gahrayaI ko saaqaTIvaI AaOr ivatrNa nao ivaivaQata AaOr gahrayaI ko saaqa
ApnaI poSakSaao M kao nayaa nahIM banaayaa¸ ka^D-–kiTMga kaApnaI poSakSaao M kao nayaa nahIM banaayaa¸ ka^D-–kiTMga kaApnaI poSakSaao M kao nayaa nahIM banaayaa¸ ka^D-–kiTMga kaApnaI poSakSaao M kao nayaa nahIM banaayaa¸ ka^D-–kiTMga kaApnaI poSakSaao M kao nayaa nahIM banaayaa¸ ka^D-–kiTMga ka
Ktra maa Oja Uda ]Vaoga kao pMga u banaa sakta hO.Ktra maa Oja Uda ]Vaoga kao pMga u banaa sakta hO.Ktra maa Oja Uda ]Vaoga kao pMga u banaa sakta hO.Ktra maa Oja Uda ]Vaoga kao pMga u banaa sakta hO.Ktra maa Oja Uda ]Vaoga kao pMga u banaa sakta hO.

 saaOBaagya sao̧  inakT BaivaYya ko ilae¸ ga`amaINa xao~ ABaI BaI saamaqya-
AaOr phuMca ko karNa AaoTITI PlaoTfa^maao- M AaoTITI PlaoTfa^maao- M AaoTITI PlaoTfa^maao- M AaoTITI PlaoTfa^maao- M AaoTITI PlaoTfa^maao- M pr ilagaosaI TIvaIilagaosaI TIvaIilagaosaI TIvaIilagaosaI TIvaIilagaosaI TIvaI
kao psaMd krto hOM.kafI yauvaa janasaaMi#yakI vaalao SahrI dSa-k
AaoTITI kI Aaor baZ, rho hOM.

 jaba tk laIgaosaI ]Vaoga laIgaosaI ]Vaoga laIgaosaI ]Vaoga laIgaosaI ]Vaoga laIgaosaI ]Vaoga Kud kao ifr sao majabaUt nahIM kr
laotI¸ tba tk dUr jaanao kI gait toja hao jaayaogaI¸ laoikna 20242024202420242024
maoM p`vaoSa krto samaya [sao ABaI BaI spYT haonao kI ja$rt hO.
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baIº1º AaoTITI AaOr yaUjar jaonaroToD kMToMT nao laIgaosaIbaIº1º AaoTITI AaOr yaUjar jaonaroToD kMToMT nao laIgaosaIbaIº1º AaoTITI AaOr yaUjar jaonaroToD kMToMT nao laIgaosaIbaIº1º AaoTITI AaOr yaUjar jaonaroToD kMToMT nao laIgaosaIbaIº1º AaoTITI AaOr yaUjar jaonaroToD kMToMT nao laIgaosaI
TIvaI kao Qvast kr idyaa hOTIvaI kao Qvast kr idyaa hOTIvaI kao Qvast kr idyaa hOTIvaI kao Qvast kr idyaa hOTIvaI kao Qvast kr idyaa hO

 Amaojana p`a[ma vaIiDyaao̧  naoTiFlask¸ iDjnaI Plasa ha^TsTar¸ jaI5
AaOr saaonaI ilava jaOsao p`mauK iKlaaD,I BaartIya AaoTITI pr havaI
hOM.pIDblaUsaI 2023–2027 irpaoT- [sa baat pr p`kaSa DalatI hO
ik Baart maoM AaoTITI baajaar vaOiSvak AaOsat kI tulanaa maoM bahut
tojaI sao baZ, rha hO̧  jaao ‘GarolaU AaOr AMtrraYT/Iya iKlaaiD,yaaoM’ ko
ilae AakYa-k pirdRSya p`dana krtI hO.

 pIDblaUsaI AQyayana ko mautaibak BaartIya AaoTITI PlaoTfa^maao-M ka
rajasva daogaunaa haonao vaalaa hO jaao 2027 kI vaaiYa-k vaRiw dr
³saIejaIAar´ pr 1º8 ibailayana AmaoirkI Da^lar sao baZ,kr 2027
tk 3º5 ibailayana AmaoirkI Da^lar tk phuMca jaayaogaa¸ jaao vaOiSvak
AaoTITI KMD kI 8º4‰ kI vaRiw dr kao pICo CaoD, dogaa.

 xa o~Iya saamaga ` I ko ek
mah%vapUNa- caalak haonao kI ]mmaId hO AaOr
5jaI va ba`a^DbaOMD bauinayaadI Z,aMcao maoM sauQaar
AaOr BaI AiQak mah%vapUNa - baajaar
saMBaavanaaAaoM kao Kaola sakta hO.
 irpaoT- maoM Anaumaana lagaayaa gayaa
hO ik iva&apna samaiqa-t sT/IimaMga nayaI
saamaanya isqait bana jaayaogaI¸ 2027 tk

iva&apna samaiqa-t vaIiDyaao Aa^na iDmaaMD ³evaIAaoDI´ AaoTITI rajasva
ka 22º3‰ haonao ka Anaumaana hO.

 [sako p`mauK fayadaoM maoM AaoTITI PlaoTfa^maao-M Wara poSa kI jaanao
vaalaI vyaapk saamaga`I¸ ivaivaQa p`aqaimaktaAaoM kao pUra krnaa AaOr
dSa-kaoM kao ]nakI sauivaQaanausaar iflmaaoM AaOr Saao laa[ba`orI tk
phuMcanao kI Anaumait donaa hO.

 sauivaQaa karNa ek mah%vapUNa- AakYa-Na hO̧  @yaaoMik AaoTITI PlaoTfâma-
]pyaaogakta-AaoM kao BaaOitk sqaana pr jaanao kI AavaSyakta ko
ibanaa kBaI BaI khIM BaI saamaga`I doKnao maoM saxama banaata hO.

 SaIYa- AaoTITI PlaoTfa^maao-M maoM sao̧  naoTiFlask nao BaartIya dSa-kaoM ko
ilae baD,o krInao sao vyavaisqat ivaSaala saamaga`I ko Sau$AatI ]%saah
ko baad Baart maoM zaokr Ka[- hO̧  jaao AMtrraYT/Iya saamaga`I kI
poSakSa krta hO AaOr ifr BaI BaartIya saamaga`I rcanaakaraoM kao
duinayaaBar maoM phuMca p`dana krta hO.yah xao~Iya saamaga`I maoM BaarI
inavaoSa kr rha hO AaOr [sanao maaobaa[la AnaukUla sadsyata pOkoja
ivakisat ikyao hOM.

B.1.OTT AND USER GENERATED
CONTENT HAS GATECRASHED
LEGACY TV

 Key players like Amazon Prime Video, Netflix,
Disney+ Hotstar, Zee 5 and Sony Liv dominate
Indian OTT. The PwC 2023-2027 report highlights
that the OTT market is growing significantly faster
in India than the global average, providing a
“lucrative landscape for domestic and international
players.”

 According to the PWC study, the revenue of
Indian OTT Platforms are set to double, reaching
$3.5 billion by 2027 from USD 1.8 billion at an
Annual Growth Rate (CAGR) of 2027, outpacing
the global OTT segment growth rate of 8.4%.

 Regional  content  is
expected to be a significant
driver,  and 5G and
broadband infrastructure
improvements  could
unlock even more
considerable market
potential.

 The report forecasts ad-
supported streaming becoming the new normal,
with ad-supported video on demand (AVOD)
forecasted to account for 22.3% of OTT revenue
by 2027.

 Among its key advantages is the extensive content
offered by OTT platforms, catering to diverse
preferences and allowing viewers to access an
extensive library of movies and shows at their
convenience.

 The convenience factor is a significant draw, as
OTT platforms enable users to watch content
anytime, anywhere, without the need to visit a
physical location.

 Among the top OTT platforms, Netflix has
stumbled in India after the initial excitement of vast
content neatly organised for the Indian viewer,
offering international content yet offering Indian
content creators a worldwide reach. It is heavily
investing in regional content and has developed
mobile-friendly subscription packages.
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 Amazon Prime has acquired vast regional content
and invested in edgy local content originals with
renowned filmmakers and actors.

 Disney Hotstar lost millions of viewers after losing
lucrative IPL cricket rights. It promotes other
sports like Pro Kabaddi, Indian Super League, and
Formula One.

 I t  also obtains high-quali ty
regional  content ,  and i ts
Originals are top-rated. It also
recently offered free mobile
watching of the World Cup. A
planned merger with Reliance in
2024 may help it recover its
viewer base.

 Zee 5 has relied on its regional
solid content and promoted original content. It is
also trying to reach out to the vast Indian diaspora
abroad.

 Sony Liv has mainly thrived in 2023 on highly high-
quality content like Scam 92, Rocket Boys and
Scam 2003: The Telgi Scam and Live Sports football
content.

 Its planned merger with Zee will lead to content
differentiation of the combined streaming networks
in 2024. Both have strong creative and marketing
teams and will thrive under unified management.

COMMENT

 As India’s OTT market continues its explosive
growth, it is crucial for OTT platforms to focus on
regional content and address Pricing concerns for
sustained growth. The shift towards ad-supported
streaming models and collaborations with regional
Players can further boost revenue streams.

 Foreign and Indian OTT platforms are shifting to
ad-supported Programming, which will put off those
interested in ad-free Programming. Amazon Prime
is already planning to offer ad - supported and ad-
free models, but how the highly price-sensitive Indian
viewers' reactions remain to be seen.

 New content regulations with elaborate self-control
mechanisms but giving the Government power to
interfere with edgy or politically sensitive content

 Amaoja^na p`a[ma nao ivaSaala xao~Iya saamaga`I haisala kI hO AaOr p`isaw
iflma inamaa-taAaoM AaOr AiBanaotaAaoM ko saaqa AakYa-k sqaanaIya
saamaga`I maUla maoM inavaoSa ikyaa hO.

 AakYa-k Aa[-pIela AiQakar Kaonao ko baad iDjnaI–ha^TsTar nao
laaKaoM dSa-kaoM kao Kao idyaa hO.yah p`ao kbbaD\DI¸ [MiDyana sauprlaIga
AaOr fa^maU-laa vana jaOsao Anya KolaaoM kao baZ,avaa dota hO.

 yah ]cca gauNava<aa vaalaI xao~Iya saamaga`I
BaI haisala kr rha hO AaOr [sako maUla khainayaaM
savaao-cca str ko hOM.[sanao hala hI maoM ivaSvakp kao
mauFt maaobaa[la pr doKnao kI poSakSa BaI kI
qaI.2024 maoM irlaayaMsa ko saaqa ek inayaaijat
ivalaya sao ]sao Apnao dSa-k AaQaar kao ifr sao p̀aPt
krnao maoM madd imala saktI hO.
 jaI 5 nao Apnao xao~Iya kMToMT pr Baraosaa

ikyaa hO AaOr maUla kMToMT kao baZ,avaa idyaa hO.yah ivadoSaaoM maoM
ivaSaala BaartIya p`vaaisayaaoM tk phuMcanao kI kaoiSaSa kr rha hO.

 saaonaI ilava 2023 maoM mau#ya $p sao skOma 92¸ râkoT baâyaja AaOr skOma
2003: d TolgaI skOma AaOr laa[va spaoT\sa- fuTbaâla saamagàI jaOsaI ]cca
gauNava<aa vaalaI saamagàI pr flaafUlaa hO.

 jaI ko saaqa [sako inayaaoijat ivalaya sao 2024 maoM saMyau@t sT/IimaMga
naoTvak- kI saamaga`I maoM iBannata AayaogaI.daonaaoM ko pasa majabaUt
rcanaa%mak AaOr maako-iTMga TImaoM hOM AaOr ekIkRt p`baMQana ko tht yao
flaoMgao–fUlaoMgao.

iTPpNa IiTPpNa IiTPpNa IiTPpNa IiTPpNa I
 caUMik BaartIya AaoTITI baajaar AaoTITI baajaar AaoTITI baajaar AaoTITI baajaar AaoTITI baajaar maoM ivasfaoTk vaRiw jaarI hO¸

[sailae AaoTITI PlaoTfa^maao-M AaoTITI PlaoTfa^maao-M AaoTITI PlaoTfa^maao-M AaoTITI PlaoTfa^maao-M AaoTITI PlaoTfa^maao-M ko ilae xao~Iya saamaga`I pr Qyaana
koMid`t krnaa AaOr inarMtr ivakasa ko ilae maUlya inaQaa-rNa saMbaMQaI
icaMtaAaoM kao dUr krnaa mah%vapUNa- hO.iva&apna samaiqa-t sT/IimaMga
maa^Dla kI Aaor badlaava AaOr xao~Iya iKlaaiD,yaao ko saaqa sahyaaoga
sao rajasva QaaraAaoM kao baZ,avaa imala sakta hO.

 iiiiivadoSaI AaOr BaartIya AaoTITI PlaoTfa^ma- AaoTITI PlaoTfa^ma- AaoTITI PlaoTfa^ma- AaoTITI PlaoTfa^ma- AaoTITI PlaoTfa^ma- iva&apna samaiqa-t
kaya-Ëma kI Aaor baZ, rho hOM̧  ijasasao iva&apna mau@t kaya-Ëma maoM
$ica rKnao vaalao laaoga dUr hao jaayaoMgao.Amaojana p`a[ma Amaojana p`a[ma Amaojana p`a[ma Amaojana p`a[ma Amaojana p`a[ma phlao sao
hI iva&apna poSa krnao kI yaaojanaa banaa rha hO.samaiqa-t AaOr
iva&apna mau@t maa^Dla¸ laoikna A%yaiQak maUlya saMvaodnaSaIla BaartIya
dSa-kaoM kI p`itiËyaa kOsaI haogaI yah doKnaa baakI hO.

 ivastRt Aa%ma inayaM~Na tM~ ko saaqa nayaI saamaga`I inayama¸ laoikna
sarkar kao AaËamak yaa rajanaIitk $p sao saMvaodnaSaIla saamaga`I maoM
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is bound to put foreign and Indian platforms on the
backfoot. The stern content regulations introduced
by the 2021 IT Rules are pending appeals in the
Supreme Court and further tightening in 2022 and
2023 by the introduction of a three-tier self-
regulatory mechanism, parental locks, accessibility
mechanisms, and enhanced prohibition of harmful
content can not only increase compliance costs but
can have a chilling effect on freedom of expression,
leading to Homogenisation of content.

 With the market set to reach new heights, the Indian
OTT sector’s evolution in 2024 and beyond is
expected to be dynamic and transformative for
India’s economy.

B.2. USER GENERATED CONTENT IS
THE NEW INDIAN RAGE

 YouTube has approximately 467 million monthly
users in India. It is said that 93% of Indian Internet
users watch YouTube. Over 95 % of
content consumed by Indian
YouTube viewers is regional. The
most popular is T-Series Bollywood
content,  the most widely watched channel
worldwide. Popular forms include vlogs, comedies,
educational videos, tutorials, gaming content, music
covers, lifestyle travel, and food channels.

 A distant second is Instagram, with 357.30 million
users. It is most popular with young Indians, over
70% below age 34. Over 66 % of viewers are male.
With 11.7 hours per month on Instagram, India is
the world leader. Cricketer Virat Kohli is the most
popular Indian viewed on Instagram. They are most
interested in personal growth, self-development and
running their businesses. Mumbai has the highest
number of Instagram viewers.

 The most popular Instagram accounts belong to
celebrit ies and influencers.  Indians watch
Instagram Reels for an average of 25 Minutes daily.
The most popular Reels are fashion, beauty,
comedy, and music.

 Facebook has approximately 315 million viewers.
Its ad reach in India equals 22.1 percent of the
pollution. 76.3% of viewers are male, and the rest
are female. As it restricts its platform to people aged

hstxaop krnao kI Sai@t donaa ivadoSaI AaOr BaartIya ka p`Baaivat
krnao ko ilae baaQya hO.PlaoTfa^ma- baOkfUT pr hO.2021 Aa[-2021 Aa[-2021 Aa[-2021 Aa[-2021 Aa[-
TI inayamaaoM TI inayamaaoM TI inayamaaoM TI inayamaaoM TI inayamaaoM Wara poSa ikyao gayao kzaor saamaga`I inayamaaoM ko iKlaaf
saup`Ima kaoT- maoM ApIla laMbaIt hO AaOr 20222022202220222022 va 20232023202320232023 maoM
i~strIya sva inayaamak tM~¸ pOroMTla laa^k¸ e@saosaibailaTI tM~ AaOr
hainakark saamaga`I pr baZ,o hue p`itbaMQa kI Sau$Aat krko [sao
AaOr kD,a ikyaa jaa sakta hO.na kovala Anaupalana laagat maoM
baZ,aotrI haogaI bailk AiBavyai@t kI svatM~ta pr p`itkUla p`Baava
pD, sakta hO ijasasao saamaga`I ka ek$pIkrNa hao sakta hO.

 bbbbbaajaar nayaI }Mcaa[yaaoM pr phuMcanao ko ilae tOyaar hO̧  BaartIya
AaoTITI xao~ 20242024202420242024 AaOr ]sako baad ka ivakasa Baart kI Aqa-
vyavasqaa ko ilae gaitSaIla AaOr pirvat-nakarI haonao kI ]mmaId hO.

baIº2º BaartIyaao M mao M laaokip`ya hO ]pyaaogakta- WarabaIº2º BaartIyaao M mao M laaokip`ya hO ]pyaaogakta- WarabaIº2º BaartIyaao M mao M laaokip`ya hO ]pyaaogakta- WarabaIº2º BaartIyaao M mao M laaokip`ya hO ]pyaaogakta- WarabaIº2º BaartIyaao M mao M laaokip`ya hO ]pyaaogakta- Wara
inaima -t saamaga `Iinaima -t saamaga `Iinaima -t saamaga `Iinaima -t saamaga `Iinaima -t saamaga `I

 Baart maoM yaUT\yaUba ko lagaBaga 467 imailayana maaisak ]pyaaogakta- hOM.eosaa
kha jaata hO ik 93‰ BaartIya [MTrnaoTrnaoT ]pyaaogakta-
yaUT\yaUba doKto hOM.BaartIya yaUT\yaUba dSa-kaoM Wara ]pBaaoga kI
jaanao vaalaI 95‰ sao AiQak saamagàI xao~Iya hO.sabasao
laaokip̀ya TI saIirja baâlaIvauD saamagàI hO̧  jaao duinayaaBar maoM

sabasao AiQak doKa jaanao vaalaa caOnala hO.laaokip̀ya saamagàI maoM vlaâga¸
kâmaoDI¸ SaOixak vaIiDyaao̧  T\yaUTaoiryala¸ gaoimaMga saamagàI¸ saMgaIt kvar¸
laa[fsTa[la T/Ovala AaOr fuD caOnala Saaimala hO.

 dUsaro sqaana pr [MsTagàama hO ijasako 357º30 imailayana ]pyaaogakta-
hO.yah yauvaa BaartIyaaoM maoM sabasao AiQak laaokip̀ya hO ijasamaoM sao 70‰ sao
AiQak 34 vaYa- sao kma Aayau vaga- ko hOM.66‰ sao AiQak dSa-k
pu$Ya hOM.[MsTagàama pr p̀it maah 11º7 GaMTo ko saaqa Baart ivaSva maoM
AgàNaI hO.iËkoTr ivaraT kaohlaI [MsTagàama pr doKo jaanao vaalao sabasao
laaokip̀ya BaartIya hOM.vao vyai@tgat ivakasa¸ Aa%ma ivakasa AaOr
Apnaa vyavasaaya calaanao maoM sabasao AiQak $ica rKto hOM.mauMba[- maoM
[MsTagàama ko dSa-kaoM kI saM#yaa sabasao AiQak hO.

 sabasao laaokip`ya [MsTaga`ama Aka]MT maSahUr histyaaoM AaOr p`BaavaSaalaI
laaogaaoM ko hOM.BaartIya raojaanaa AaOsatna 25 imanaT tk [MsTaga`ama
rIlsa doKto hOM.sabasao laaokip`ya rIlaoM fOSana¸ saaOMdya-̧  ka^maoDI AaOr
saMgaIt hO.

 fosabauk ko lagaBaga 315 imailayana dSa-k hOM.Baart maoM [sako iva&apna
kI phuMca janasaM#yaa ko lagaBaga 22º1 p̀itSat ko barabar hO.76º3‰
dSa-k pu$Ya hOM AaOr SaoYa maihlaayaoM hOM.caUMik yah Apnao PlaoTfâma- kao
13 vaYa- yaa ]sasao AiQak Aayau ko laaogaaoM tk hI saIimat rKta hO̧
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13 and above, numbers are not as high as YouTube.
Content popular in India includes Live Q&A,
educational workshops, cooking shows, gaming
streams, and product demonstrations.

 Tik TikTok-like copies like MX TakaTak, Josh, Moj
and Chingari are nowhere as famous as the original
TikTok. Popular content includes short-form dance
and lip-sync videos, comedy sketches, educational
content, and creative storytelling. It is challenging to
estimate their reach, but they are trendy in rural India.

COMMENT

 User-generated content has given rise to
thousands of content creators, many of whom
have become co-creators with world-famous
brands.

 Viewer content has gained popularity through
platforms like Patreon, enabling them to receive
funds directly from their viewers, allow the
monetisation of their work, and retain creative
control. It is very popular with independent
artists, musicians, writers and even travel and
food vloggers.

 It has also given voice and freedom of expression
to thousands of young Indians who otherwise
would not find a viable mode of expression.

 Of course, the self-regulatory restrictions
introduced through IT Rules 2021, amendments
in 2022 and 2023, and the new Broadcast Bill
2023 could dampen their enthusiasm. Still, as they
professionalise, they will take such roadblocks
in their stride.

 The banning of TikTok for geopolitical reasons
was traumatic for young content creators, but
new short-form video platforms have come up and
will draw back the content creators.

B.3.TRANSFORMATIVE ROLE OF
INDIAN INFLUENCERS

 2023 has seen the seminal role of Influencers in
revolutionising communication and establishing
direct connections with young audiences.

 They have facilitated deeper audience engagement
and created trust and community around topics

[sailae [nakI saM#yaa yaUT\yaUba ijatnaI AiQak nahIM hO.Baart maoM laaokip̀ya
saamagàI maoM laa[va @yaU eMD e¸ SaOixak kaya-SaalaayaoM̧  kuikMga Saao̧  gaoimaMga sT/
Ima AaOr ]%pad p̀dSa-na Saaimala hO.

 emae@sa TakaTk¸ jaaoSa¸ maaoja AaOr icaMgaarI jaOsaI iTk iTkTa^k
jaOsaI p`ityaaM khIM BaI maUla iTkTa^k ijatnaI p`isaw nahIM hO.laaokip`ya
saamaga`I maoM laGau–$p naR%ya AaOr ilap isaMk vaIiDyaao̧  ka^maoDI skoca¸
SaOixak saamagàI AaOr rcanaa%mak khainayaaM Saaimala hOM.]nakI phuMca ka
Anaumaana lagaanaa caunaaOitpUNa- hO̧  laoikna vao gàamaINa Baart maoM T/oMD maoM hO.

iTPpNa IiTPpNa IiTPpNa IiTPpNa IiTPpNa I
 ]pyaaogakta- jainat saamaga`I nao hjaaraoM saamaga`I inamaa-taAaoM kao janma

idyaa hO̧  ijasamaoM sao k[- ivaSva p`isaw ba`aMDaoM ko saaqa sah inamaa-ta
bana     gayao hOM.

 dSa-kaoM kI saamagàI nao pOiT/yana pOiT/yana pOiT/yana pOiT/yana pOiT/yana jaOsao PlaoTfâmaao-M ko maaQyama sao laaokip̀yata
haisala kI hO̧  ijasasao vao Apnao dSa-kaoM sao saIQao Qana p̀aPt kr sakto hOM̧
Apnao kama ko maud̀IkrNa kI Anaumait do sakto hOM AaOr rcanaa%mak
inayaM~Na banaayao rK sakto hOM.yah svatM~ klaakaraoM̧  saMgaIgatkaraoM̧
laoKkaoM AaOr yahaM tk ik yaa~a AaOr KaV blaâgasa- ko baIca bahut
laaokip̀ya hO.

 [sanao hjaaraoM yauvaa BaartIyaaoM kao Aavaaja AaOr AiBavyai@t kI
svatM~ta BaI dI hO ijanhoM Anyaqaa AiBayai@t ka kao[- vyavahaya-
trIka nahIM imala pata.

 ba oSak¸ Aa[-TI inayama 2021¸ 2022 AaOr 2023 ma o MAa[ -TI inayama 2021¸ 2022 AaOr 2023 ma o MAa[ -TI inayama 2021¸ 2022 AaOr 2023 ma o MAa[ -TI inayama 2021¸ 2022 AaOr 2023 ma o MAa[ -TI inayama 2021¸ 2022 AaOr 2023 ma o M
saMSaaoQana saMSaaoQana saMSaaoQana saMSaaoQana saMSaaoQana AaOr nayao p`saarNa ibala 2023 ko maaQyama sao poSa ikyao
gayao sva inayaamak p`itbaMQa ]nako ]%saah kao kma kr sakto
hOM.ifr BaI¸ jaOsao jaOsao vao poSaovar haoto jaayaoMgao̧  vao ApnaI p`gait maoM
eosaI baaQaaAaoM ka saamanaa kroMgao.

 BaU–rajanaIitk karNaaoM sao iTkTa^kiTkTa^kiTkTa^kiTkTa^kiTkTa^k pr p`itbaMQa lagaanaa yauvaa
saamaga`I inamaa-taAaoM ko ilae duKd qaa¸ laoikna nayao Saa^T- fa^ma-
vaIiDyaao PlaoTfa^ma- saamanao Aayao hOM AaOr saamaga`I rcanaakaraoM kao
vaapsa KIMca laoMgao.

ba Iº3 BaartIya p `Ba av aka o M  kI pirvat - n akarIba Iº3 BaartIya p `Ba av aka o M  kI pirvat - n akarIba Iº3 BaartIya p `Ba av aka o M  kI pirvat - n akarIba Iº3 BaartIya p `Ba av aka o M  kI pirvat - n akarIba Iº3 BaartIya p `Ba av aka o M  kI pirvat - n akarI
B a U i m akaB a U i m akaB a U i m akaB a U i m akaB a U i m aka

 2023 maoM saMcaar ËaMit laanao AaOr yauvaa dSa-kaoM ko saaqa saIQao
saMbaMQa sqaaipt krnao mao M [nFlaueMsasa- kI maaOilak BaUimaka doKI
gayaI hO.

 ]nhaoMnao dSa-kaoM kI gahrI sahBaaigata kao saugama banaayaa hO AaOr
ivaYayaao M va ba`aMDaoM ko p`it ivaSvaasa va samaudaya ka inamaa-Na ikyaa
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hO.vao ivaiSaYT dSa-kaoM kao laixat kr sakto hOM¸ ba`anD ko p`it
vafadarI banaa sakto hOM AaOr p`BaavaI ZMga sao ibaËI baZ,a sakto
hO M.

 SaIYa- p`BaavaSaalaI laaoga ]%pad ivakasa sao Aagao baZ,kr saamaaijak
AiBayaanaao M AaOr saamaga`I sah–inamaa-Na kI Aaor Aagao baZ, gayao hOM.

 kuSaa kiplaa¸ AaSaIYa caMcalaanaI¸ kOrI imanaatI¸ iryaaja AlaI
AaOr Bauvana baama jaOsao SaIYa- p`BaavaSaalaI laaoga ivaSaala dSa-k
saM#yaa AaOr jabardst p`Baava vaalao GarolaU naama hOM.

 ivaraT kaohlaI¸ ip`yaMka caaopD,a¸ rNavaIr kpUr AaOr dIipka
paDukaoNa jaOsao saoilaiba`TI p`BaavaSaalaI laaoga pUrI trh sao Alaga
laIga mao M hOM.

iTPpiNayaa MiTPpiNayaa MiTPpiNayaa MiTPpiNayaa MiTPpiNayaa M
 vaOiSvakstr pr [-vaa[- [MiDyaa paT-nar raGava AanaMd[-vaa[- [MiDyaa paT-nar raGava AanaMd[-vaa[- [MiDyaa paT-nar raGava AanaMd[-vaa[- [MiDyaa paT-nar raGava AanaMd[-vaa[- [MiDyaa paT-nar raGava AanaMd ka

Anaumaana hO ik p`BaavaSaalaI gaitivaiQa 15 ibailayana AmaoirkIp`BaavaSaalaI gaitivaiQa 15 ibailayana AmaoirkIp`BaavaSaalaI gaitivaiQa 15 ibailayana AmaoirkIp`BaavaSaalaI gaitivaiQa 15 ibailayana AmaoirkIp`BaavaSaalaI gaitivaiQa 15 ibailayana AmaoirkI
Da^lar Da^lar Da^lar Da^lar Da^lar sao AiQak hO.BaartIya p`BaavaSaalaI laaogaaoM pr ek dSak
phlao hI Qyaana idyaa jaanaa Sau$ huAa qaa¸ laoikna ijayaao ijayaao ijayaao ijayaao ijayaao Wara
haisala kI gayaI [MTrnaoT phuMca ko saaqa ]naka p`Baava ga`amaINa
Baart maoM BaI baZ, gayaa hO.Aba ]nhoM 20302030203020302030 tk 6 ibailayana6 ibailayana6 ibailayana6 ibailayana6 ibailayana
AmaoirkI Da^lar ko Anaumaainat Aaiqa-k maUlya ko saaqa pyaa-Pt
saamaaijak p`Baava ko ]%pòrk ko $p maoM maanaa jaata hO.

 sarkar tojaI sao baZ,to p`BaavaSaalaI ]Vaoga kao ivaiBanna trIkaoM sao
ivainayaimat krnao ka p`yaasa kr rhI hO.iva&apna maanakaoM ko
maaQyama sao p`ayaaoijat saamaga`I AaOr ba`aMD BaagaIdarI ka Kulaasaa krnao
ko ilae iva&apna p`kTIkrNa maanadMD iva&apna p`kTIkrNa maanadMD iva&apna p`kTIkrNa maanadMD iva&apna p`kTIkrNa maanadMD iva&apna p`kTIkrNa maanadMD hO M.eesasaIAa[-eesasaIAa[-eesasaIAa[-eesasaIAa[-eesasaIAa[-
]llaMGanaaoM pr sa#tI sao kar-vaa[- nahIM krta hO.

 ]pBaao@ta saMrxaNa AiQainayama ]pBaao@ta saMrxaNa AiQainayama ]pBaao@ta saMrxaNa AiQainayama ]pBaao@ta saMrxaNa AiQainayama ]pBaao@ta saMrxaNa AiQainayama Ba`amak yaa JaUzo davao ko ilae
p̀BaavaSaalaI vyai@tyaaoM kao ijammaodar zhrata hO.halaaMik¸ TolaIivajana
caOnala AaOr iDijaTla maIiDyaa inayaimat $p sao [na maanadMDaoM ka
]llaMGana krto hOM.

 Aanao vaalao samaya maoM ifTnaosa¸ svaasqya¸ fOSana¸ saMgaIt¸ yaa~a AaOr
Baaojana maoM ivaSaoYa& p`BaavaSaalaIivaSaoYa& p`BaavaSaalaIivaSaoYa& p`BaavaSaalaIivaSaoYa& p`BaavaSaalaIivaSaoYa& p`BaavaSaalaI laaoga idKayaI doMgao¸ ijanamaoM
xao~Iya saamaga`I p`BaavaSaalaI laaoga p`mauK haoMgao.

saIºsaIºsaIºsaIºsaIº     2024 ma o M  iËsTla ga o ija M g a nayaI $Jaana2024 ma o M  iËsTla ga o ija M g a nayaI $Jaana2024 ma o M  iËsTla ga o ija M g a nayaI $Jaana2024 ma o M  iËsTla ga o ija M g a nayaI $Jaana2024 ma o M  iËsTla ga o ija M g a nayaI $Jaana
h a o g a ah a o g a ah a o g a ah a o g a ah a o g a a

 evaIAaoDI rajasva daogaunaa hao jaayaogaa–iva&apna samaiqa-t vaIiDyaao
Aa^na iDmaaMD ³evaIAaoDI´ sao rajasva lagaBaga daogaunaa haonao vaalaa
hO.sT/Ima ]Vaoga ]sa ]Vaoga maoM badla gayaa hO jaao mau#ya rajasva sa`aot

and brands. They can target niche audiences, build
brand loyalty, and drive sales effectively.

 The top Influencers have moved beyond product
development to social campaigns and content co-
creation.

 Top influencers l ike Kusha Kapila,  Ashish
Chanchlani, Carry Minati, Riyaz Aly, and Bhuvan
Bam are household names with vast viewership
and enormous influence.

 Celebrity influencers like Virat Kohli, Priyanka
Chopra, Ranveer Kapoor and Deepika Padukone
are in a different league altogether.

COMMENT

 On a global scale, EY India Partner Raghav
Anand estimates that influencer activity exceeds
USD 15 billion. Indian influencers started getting
noticed a decade ago, but with the internet
penetration achieved by Jio, their influence has
exploded even in rural India. They are now
treated as catalysts of substantial social impact
with an economic value estimated at USD 6
Billion by 2030.

 The Government has been quick to try to regulate
the burgeoning Influencer industry in various
ways. There are Advertising Disclosure Norms to
disclose sponsored content and brand
partnerships through the Advertising Standards.
The ASCI does not strictly administer violations.

 The Consumer Protection Act holds Influencers
accountable for misleading or false claims.
However, Television channels and Digital Media
regularly violate these norms.

 In time to come, specialist influencers in fitness,
health, fashion, music, travel and food will
appear, with the regional content influencer
being prominent.

C. CRYSTAL GAZING NEW
TRENDS IN 2024

 AVOD Revenues to double- Revenue from ad-
supported video on demand (AVOD) is set to
nearly double.  The streaming industry has
switched to one that relies on advertising as a core
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ko $p maoM iva&apna pr inaBa-r krta hO.³pIDblaUsaI glaaobala maIiDyaa
irpaoT-–2023–2027´

 saamaga`I AaOr vaaiNajya kao QauMQalaa krnaa–vaIiDyaao iva&apnaaoM sao pro̧
evaIAaoDI phlao sao hI ivaiBanna p`kar ko jauD,ava kao saxama kr rha
hO̧  jaOsao ]%pad PlaosamaoMT AaOr [MTrOi@Tva iva&apna.kuC fa^ma- KrIdarI
yaaogya fM@Sana BaI p`dana krto hOM jaao saIQao KrIdarI kI sauivaQaa
p`dana krto hOM ijasasao saamaga`I AaOr vaaiNaijya ko baIca kI roKayaoM

AaOr QauMQalaI hao jaatI hOM.³kMtar maIiDyaa 24´
 fasT TIvaI ka Aagamana–ma uFt¸ iva&apnafasT TIvaI ka Aagamana–ma uFt¸ iva&apnafasT TIvaI ka Aagamana–ma uFt¸ iva&apnafasT TIvaI ka Aagamana–ma uFt¸ iva&apnafasT TIvaI ka Aagamana–ma uFt¸ iva&apna
samaiqa-t sT/IimaMga TIvaI ³fasT´samaiqa-t sT/IimaMga TIvaI ³fasT´samaiqa-t sT/IimaMga TIvaI ³fasT´samaiqa-t sT/IimaMga TIvaI ³fasT´samaiqa-t sT/IimaMga TIvaI ³fasT´ saovaayaoM AaOr @yaUroToD
caOnalaaoM ko iDijaTla naoTvak- jaao pUrI trh sao saMbaaoiQat
krnao yaaogya hOM AaOr laixt iva&apna ko ilae AadSa- $p
sao ]pyau@t hO̧  ]BaroMgao.pIDblaUsaI glaaobala maIiDyaa irpaoT-
2023–2027.

 gaoimaMga rajasva maoM vaRiw haogaI–gaoma rcanaa%makta¸ ]pBaao@ta Kca- AaOr
iva&apna ko maaQyama ko $p maoM saamanao Aa rho hOM.kula gaoimaMga rajasva
2023 maoM 227 ibailayana AmaoirkI Da^lar sao baZ,kr 2027 maoM 312
ibailayana AmaoirkI Da^lar haonao kI ]mmaId hO.pIDblaUsaI glaaobala
maIiDyaa irpaoT- 2023–2027.

 laIinayar dRSya ka AakYa-Na jaarI hO: Aa^na–iDmaaMD doKnao ka calana
baZ, rha hO.ifr BaI¸ laIinayar doKnao ka AakYa-Na majabaUt rhogaa¸
ivaSaoYa $p sao 2024 ko poirsa AaolaMipk AaOr rajanaIitk caunaavaaoM
³kMtar maIiDyaa 24´ jaOsaI mah%vapUNa- GaTnaaAaoM ko ilae.

 xao~Iya saamaga`I kI vaOiSvak phuMca: naoTiFla@sa AaOr iDjnaI Plasa
jaOsaI sT/IimaMga saovaaAaoM ko ]dya nao jaapanaI enaImao sao laokr baa^laIvauD
iflmaaoM tk xao~Iya saamagàI kI vaOiSvak phuMca kao baZ,a idyaa hO.³kMtar
maIiDyaa 24´

 eAa[- hr jagah¸ ek hI baar maoM: 2024 maoM̧  hma maIiDyaa pirdRSya
kao doKoMgao–baohtr yaa badtr ko ilae–eAa[- tknaIikyaaoM ka AiQak
gahra ekIkrNa¸ prIxaNa AaOr saIKnao kI pwityaaoM kao tOnaat
krnaa.³kMtar maIiDyaa 24´

 eAa[- saMcaailat khanaI: eAa[- Wara ilaiKt AaOr inado-iSat AaOr
vaastivak samaya ko dSa-kaoM kI p`aqaimaktaAaoM ko Anausaar AnaukUilat
samaacaar khainayaaM yaa iflmaoM ‘vyai@tgat kqana¸ gaitSaIla kqaanak
AaOr Ait–yaqaa-qavaadI dRSya’ kao janma do saktI hOM.

 maa[Ëao kMToMT baUma: [MsTaga`ama rIlsa AaOr yaUT\yaUba[MsTaga`ama rIlsa AaOr yaUT\yaUba[MsTaga`ama rIlsa AaOr yaUT\yaUba[MsTaga`ama rIlsa AaOr yaUT\yaUba[MsTaga`ama rIlsa AaOr yaUT\yaUba Sa^T\-saSa^T\-saSa^T\-saSa^T\-saSa^T\-sa jaOsao
Saa^T\- fa^ma-̧  sËOMbala kMToMT PlaoTfa^ma- nao kafI laaokip`yata haisala
kI hO.[MTrOi@Tva paola¸ i@vaja AaOr CaoTo Aakar ko vaR<aica~ jaOsao
AiQak navaIna p`a$p haoMgao.

revenue stream. (PWC Global Media Report 2023-
2027)

 Blurring content and commerce -Beyond video
ads, AVOD is already enabling different types of
engagement, such as product placement and
interactive ads. Some forms even offer shoppable
functions that facilitate direct purchases, further
blurring the lines between content and commerce
(Kantar Media 24)

 The advent of FAST TV - Free, ad-
supported streaming TV (FAST)
services and digital networks of
curated channels that are fully
addressable and ideally suited to
targeted advertising will emerge.
PWC Global Media Report 2023-
2027)

 Gaming Revenue will spike -Games are coming into
their own as a medium for creativity, consumer
spending and advertising. Total gaming revenue
is expected to rise from US $227 billion in 2023 to
US$ 312 billion in 2027, PWC Global Media Report
2023-2027).

 The allure of linear viewing continues. On-demand
viewing continues to gain traction. Yet, the allure
of linear viewing will remain strong, notably for
significant events like the 2024 Paris Olympics and
political elections (Kantar Media 24).

 Global Reach of Regional Content: The rise of streaming
services like Netflix and Disney+ has amplified the global
reach of regional content, from Japanese anime to
Bollywood films. (Kantar Media 24)

 AI everywhere; all at once. In 2024, we will see the
media landscape – for better or worse – make much
deeper integrations of AI technologies, deploying
test-and-learn methodologies. (Kantar Media 24).

 AI-powered Storytelling: News stories or movies
written and directed by AI and adapted to real-
t ime audience preferences can lead to
“personalised narrations, dynamic plotlines, and
hyper-realistic visuals.”

 Micro-content Boom: Short-form, snackable
content platforms like Instagram Reels and
YouTube Shorts have gained immense popularity.
There will be more innovative formats like
interact ive pol ls ,  quizzes,  and bi te-s ized
documentaries.
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 Cross-cultural Collaborations: In the future,
Bollywood dance numbers could be filmed in the
Metaverse with global artists or Indian musicians
collaborating with K-Pop stars.

 Interactive Storytelling: Media can become more
participatory, allowing viewers to influence
storylines, vote on character decisions, and create
alternate endings. This could transform traditional
narratives into dynamic, audience-driven experiences.

 Greater Focus on Regional
Languages: With the rise of
regional OTT platforms
and increasing internet
penetration in rural areas,
new content could give
voice to underrepresented
stories and connect with
diverse audiences.

CONCLUSION

 As we have entered 2024, content choices will
only increase. People will consume content in
various forms, with mobile remaining the most
popular.

 New forms of audience engagement will happen
in all forms of communication due to the growing
attraction of connected TVs. The smart TV market
is estimated to be worth USD 9.88 billion and is
expected to grow at a CAGR of 16.7% from 2023
to 2030.

 The fast spread of 5G by Jio/Airtel has speeded
up sales. Reliance Jio has announced its own
Operating System development. HD TV amounts
to 53% of current sales. This will improve data
analytics for targeted programming and
advertising and predictive analysis using AI.

 So, to answer the query at the start of this column,
will Legacy TV survive the Digital media
onslaught? This writer feels that if Legacy TV
becomes more targeted in customer approach
and DTH and Multi System Operators offer
various multi-services, including Legacy TV, OTT
aggregation, High-Speed Broadband, and Home
Security, they will still be going strong at the
end of this decade.

 Happy New Year to all our readers. 

 Ëa^sa–saaMskRitk sahyaaoga: BaivaYya mao M¸ baa^laIvauD DaMsa naMbaraoM kao
maoTavasa- mao M vaOiSvak klaakaraoM yaa BaartIya saMgaItkaraoM  ko saaqa
ko–pa^p isataraoM ko saaqa iflmaayaa jaa sakta hO.

 [MTrOi@Tva sTaorIToilaMga: maIiDyaa AiQak sahBaagaI bana sakta
hO ijasasao dSa-kaoM kao khanaI kao p`Baaivat krnao¸ cair~ inaNa-
yaao M pr vaaoT krnao AaOr vaOkilp AMt banaanao kI Anaumait
imalatI hO.yah parMpirk Aa#yaanaaoM kao gaitSaIla¸ dSa-k saMcaailat

AnauBavaao M mao M badla sakta hO.

 xao~Iya BaaYaaAaoM pr AiQak
Qyaana: xao~Iya PlaoTfa^maao - M ko ]dya AaOr
ga`amaINa xao~aoM maoM [MTrnaoT kI baZ,tI phuMca
ko saaqa nayaI saamaga`I kma p`itinaiQa%va
vaalaI khainayaao M kao Aavaaja do saktI
hO AaOr ivaivaQa dSa-kaoM sao jauD, saktI
hO.

inaYkYa -i n aYkYa -i n aYkYa -i n aYkYa -i n aYkYa -
 jaOsaaik hmanao 2024 maoM p`vaoSa ikyaa hO̧  saamaga`I ivaklp kovala

baZ,oMgao.laaoga ivaiBanna $paoM sao saamaga`I ka ]pBaaoga kroMgao̧  ijasamaoM
maaobaa[la sabasao laaokip`ya rhogaa.

 knao@ToD TIvaI ko baZ,to AakYa-Na ko karNa saMcaar ko saBaI $paoM
maoM oM oM oM oM dSa-kaoM kI sahBaaigata ko nayao $p saamanao AayaoMgao.smaaT- TIvaIsmaaT- TIvaIsmaaT- TIvaIsmaaT- TIvaIsmaaT- TIvaI
baajaarbaajaarbaajaarbaajaarbaajaar ka maUlya 9º88 ibailayana Da^lar9º88 ibailayana Da^lar9º88 ibailayana Da^lar9º88 ibailayana Da^lar9º88 ibailayana Da^lar haonao kI ]mmaId hO
AaOr 20232023202320232023 sao 20302030203020302030 tk 16º7‰ kI saIejaIAar16º7‰ kI saIejaIAar16º7‰ kI saIejaIAar16º7‰ kI saIejaIAar16º7‰ kI saIejaIAar sao
baZ,nao kI ]mmaId hO.

 ijayaaoÀeyarTola Wara 5jaI p`saar nao ibaËI maoM tojaI laa idyaa
hO.irlaayaMsa ijayaao nao Apnao Kud ka Aa^proiTMga isasTmaAa^proiTMga isasTmaAa^proiTMga isasTmaAa^proiTMga isasTmaAa^proiTMga isasTma ivakisat
krnao kI GaaoYaNaa kI hO.vat-maana ibaËI maoM ecaDI TIvaIecaDI TIvaIecaDI TIvaIecaDI TIvaIecaDI TIvaI kI
ihssaodarI 53‰53‰53‰53‰53‰ hO.[sasao eAa[- ka ]pyaaoga krko laixat
p`aoga`aimaMga AaOr iva&apna AaOr pUvaa-naumaainat ivaSlaoYaNa ko ilae DoTa
ivaSlaoYaNa maoM sauQaar haogaa.

 tao¸ [sa ka^lama kI Sau$Aat mao M p`Sna ka ]<ar donao kotao¸ [sa ka^lama kI Sau$Aat mao M p`Sna ka ]<ar donao kotao¸ [sa ka^lama kI Sau$Aat mao M p`Sna ka ]<ar donao kotao¸ [sa ka^lama kI Sau$Aat mao M p`Sna ka ]<ar donao kotao¸ [sa ka^lama kI Sau$Aat mao M p`Sna ka ]<ar donao ko
ilae @yaa ilaga osaI TIvaI iDijaTla maIiDyaa ko hmalao sa oilae @yaa ilaga osaI TIvaI iDijaTla maIiDyaa ko hmalao sa oilae @yaa ilaga osaI TIvaI iDijaTla maIiDyaa ko hmalao sa oilae @yaa ilaga osaI TIvaI iDijaTla maIiDyaa ko hmalao sa oilae @yaa ilaga osaI TIvaI iDijaTla maIiDyaa ko hmalao sa o
baca payaogaIÆ[sa laoKk ka maananaa hO ik yaid ilagaosaIbaca payaogaIÆ[sa laoKk ka maananaa hO ik yaid ilagaosaIbaca payaogaIÆ[sa laoKk ka maananaa hO ik yaid ilagaosaIbaca payaogaIÆ[sa laoKk ka maananaa hO ik yaid ilagaosaIbaca payaogaIÆ[sa laoKk ka maananaa hO ik yaid ilagaosaI
TIvaI ga `ahk dRiYTkaoNa ma o M AiQak laixat hao jaata hOTIvaI ga `ahk dRiYTkaoNa ma o M AiQak laixat hao jaata hOTIvaI ga `ahk dRiYTkaoNa ma o M AiQak laixat hao jaata hOTIvaI ga `ahk dRiYTkaoNa ma o M AiQak laixat hao jaata hOTIvaI ga `ahk dRiYTkaoNa ma o M AiQak laixat hao jaata hO
Aa Or DITIeca Aa Or malTI isasTma Aa ^pr oTr ilaga o s a IAa Or DITIeca Aa Or malTI isasTma Aa ^pr oTr ilaga o s a IAa Or DITIeca Aa Or malTI isasTma Aa ^pr oTr ilaga o s a IAa Or DITIeca Aa Or malTI isasTma Aa ^pr oTr ilaga o s a IAa Or DITIeca Aa Or malTI isasTma Aa ^pr oTr ilaga o s a I
TIvaI¸ Aa oTITI ek~IkrNa¸ ha[- spID ba ` a ^Dba O MD AaOrTIvaI¸ Aa oTITI ek~IkrNa¸ ha[- spID ba ` a ^Dba O MD AaOrTIvaI¸ Aa oTITI ek~IkrNa¸ ha[- spID ba ` a ^Dba O MD AaOrTIvaI¸ Aa oTITI ek~IkrNa¸ ha[- spID ba ` a ^Dba O MD AaOrTIvaI¸ Aa oTITI ek~IkrNa¸ ha[- spID ba ` a ^Dba O MD AaOr
GarolaU saurxaa saiht saovaayao M p`dana krta hO tao [sa dSakGarolaU saurxaa saiht saovaayao M p`dana krta hO tao [sa dSakGarolaU saurxaa saiht saovaayao M p`dana krta hO tao [sa dSakGarolaU saurxaa saiht saovaayao M p`dana krta hO tao [sa dSakGarolaU saurxaa saiht saovaayao M p`dana krta hO tao [sa dSak
ko AMt tk majabaUt hao Mga o.ko AMt tk majabaUt hao Mga o.ko AMt tk majabaUt hao Mga o.ko AMt tk majabaUt hao Mga o.ko AMt tk majabaUt hao Mga o.

 hmaaro saBaI pazkao M kao nava vaYa - kI SauBakamanaaya o M.hmaaro saBaI pazkao M kao nava vaYa - kI SauBakamanaaya o M.hmaaro saBaI pazkao M kao nava vaYa - kI SauBakamanaaya o M.hmaaro saBaI pazkao M kao nava vaYa - kI SauBakamanaaya o M.hmaaro saBaI pazkao M kao nava vaYa - kI SauBakamanaaya o M.


