PRIME VIDEO LAUNCHES APPLE TV+

Amazon’s Prime Video has officially launched Apple
TV+ as an add-on subscription in India, available for just
799 per month. Prime members can now access Apple’s
exclusive library of acclaimed shows and films—including
Ted Lasso, Shrinking,
Severance, The Morning Show,
Silo, and Wolfs—directly within
the Prime Video app.

This rollout is part of a [§
global expansion, with Apple &
TV+ also available via Prime
Video in the US, Canada,
Australia, New Zealand, and
parts of Europe and Latin
America.

“We're delighted to bring
Apple TV+to Prime Video customers in India,” said Kelly
Day, VP of International, Prime Video. Gaurav Bhasin, head
of marketplace for Prime Video India, added that this move
enhances the platform’s offering of over 75,000 hours of
additional content via more than 25 partner channels. Eddy
Cue, Apple’s SVP of Services, emphasized Apple’s mission
to bring award-winning storytelling to global audiences.

NETFLIX POSTS $3.3 BILLION OPERATING
INCOME IN Q1 2025

Netflix has reported strong financial results for Q1
2025, with operating income rising 27% year-over-year to
$3.3 billion. Revenue climbed 13% YoY (16% on an FX-
neutral basis), driven by growth in memberships and
pricing adjustments. EPS
increased 25% to $6.61.

The company’s U.S. and
Canada (UCAN) region saw
revenue grow 9% YoY, although
this was a slowdown from Q4’s
15% growth, impacted by fewer
ad revenues from NFL games.
Netflix says UCAN growth will reaccelerate in Q2.

Netflix also announced the launch of its proprietary
ad tech platform in the U.S., reinforcing its strategic focus
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on advertising. Content highlights in Q1 included
Adolescence, Back in Action, and Ad Vitam, which broke
into Netflix’s most popular titles.

WAVES OTT FACES TURBULENT PHASE

Four months after its debut, Prasar Bharati’s free OTT
platform WAVES has crossed 30 lakh
downloads and garners about 1 lakh
daily viewers. However, industry
experts argue that the platform’s
current engagement falls short given
India’s 80 crore-strong digital
population.

Comscore’s 2024 report
reveals YouTube as the OTT leader
with 41 crore unique visitors, followed
by MX Player, Spotify, Hotstar, and
JioCinema. In contrast, WAVES must significantly bolster
its content strategy to remain viable.

As a free platform in a competitive, content-rich
environment, WAVES faces the challenge of scaling both
quality and audience engagement.

OTT AGGREGATORS CREATING NEW
FRICTION

With over 130 million OTT subscriptions in India as
of end-2024, content aggregators are positioning
themselves as the antidote to
platform fatigue. These services
promise to unify fragmented @
OTT libraries into a single
interface, but still struggle with
user experience, discovery
challenges, and dominance
battles.

As users face
subscription overload and rising
costs, aggregators aim to offer
bundled solutions. However,
technical limitations, inconsistent content access, and lack
of control over user data continue to create friction.

While the aggregator model holds promise, its path
to mainstream relevance requires solving core UX and
distribution conflicts in India’s crowded OTT space. B
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