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jaa or idyaajaa or idyaajaa or idyaajaa or idyaajaa or idyaa
ka^D- kiTMga AaOr kMToMT ivaKMDna nao BaartIya TolaIivajana pirdRSya

kao nayaa Aakar idyaa hO̧  p`saar BaartI ko DIDI ÍI iDSa PlaoTfa^ma- nao
xao~Iya AaOr laagat saMvaodnaSaIla p`saarkaoM ko ilae ek mah%vapUNa- phuMca ibaMdu
ko $p maoM ApnaI isqait kao AaOr majabaUt ikyaa hO.saava-jainak saovaa
p`saark nao hala hI maoM ApnaI 7vaIM vaaiYa-k ³kula imalaakr 86vaIḾ  emapI[-
jaI–4 naIlaamaI pUrI kI¸ ijasamaoM Bai@t¸ manaaorMjana AaOr xao~Iya samaacaar
caOnalaaoM ko ivaivaQa imaEaNa ko 26 slaa^T idyao gayao–jaao ga`amaINa va Aw-–SahrI
Baart maoM ÍI–TU–eyar ivatrNa ko ilae inarMtr baajaar BaUK kao dSaa-ta hO.
baajaar sa MdBa - AaOr ivaSla oYaNabaajaar sa MdBa - AaOr ivaSla oYaNabaajaar sa MdBa - AaOr ivaSla oYaNabaajaar sa MdBa - AaOr ivaSla oYaNabaajaar sa MdBa - AaOr ivaSla oYaNa

50 imailayana sao AiQak saiËya GaraoM ko saaqa¸ DIDI ÍI iDSa Baart
ka sabasao baD,a mauFt DITIeca PlaoTfa^ma- banaa huAa hO.kobala AaOr po TIvaI
kI baZ,tI laagat ko baIca efTIe maa^Dla kI p`asaMigakta baZ,I hO–Kasakar
iTyar 2–4 SahraoM AaOr ga`amaINa xao~aoM maoM̧  jahaM Baart ke 210 imailayana
TIvaI GaraoM ka baD,a ihssaa Saaimala hO.baIeAarsaI DoTa ko Anausaar¸ efTIe
dSa-kaoM kI saM#yaa lagaatar baZ, rhI hO̧  ijasasao ga`amaINa phuMca AaOr inamna
Aaya vaalao xao~aoM maoM iva&apnadataAaoM kI $ica baZ,I hO.

DD FREE DISH MPEG-4
AUCTION ATTRACTS 26

CHANNEL BIDS
Regional, Devotional Broadcasters Double Down on

Free-to-Air Strategy
As cord-cutting and content fragmentation reshape

the Indian television landscape, Prasar Bharati’s DD Free
Dish platform has reinforced its position as a critical access
point for regional and cost-sensitive broadcasters. The
public service broadcaster recently concluded its 7th annual
(86th overall) MPEG-4 e-auction, awarding 26 slots to a
diverse mix of devotional, entertainment, and regional news
channels—indicating a sustained market appetite for free-
to-air (FTA) distribution in rural and semi-urban India.

MARKET CONTEXT AND ANALYSIS
With over 50 million active households, DD Free Dish

remains India’s largest free DTH platform. Amid rising cable
and pay-TV costs, the FTA model has grown in relevance—
especially in Tier 2–4 cities and rural areas, which comprise
the bulk of India’s 210 million TV households. According to
BARC data, FTA viewership has been rising steadily,
contributing to increased advertiser interest in rural reach
and lower-income segments.
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The auction's 26 winning channels reflect the
evolving strategies of broadcasters:

♦ Devotional dominance: Aastha Group alone placed
four successful bids (Aastha Telugu, Bhajan,
Kannada, Gujarati), highlighting the genre’s pull
among rural and elderly audiences.

♦ Regional reach: Channels like Jai Maharashtra, TV9
Gujarati, Rengoni (Assamese), and Zee 24 Kalak
continue to leverage DD Free Dish to tap into
regional advertising and local language demand.

♦ News and youth programming: Channels such as
Bharat 24 Vision of New India, Bansal News, MH
ONE NEWS, and Raapchik signal a
desire to create presence in highly
penetrated yet under-monetised rural
news and youth segments.
While MPEG-2 slots on DD Free

Dish are considered premium (with higher
reach and visibility), MPEG-4 offers a more
cost-effective entry point—ideal for new
entrants or niche broadcasters. MPEG-4-
compatible set-top boxes are growing,
though MPEG-2 still dominates. However,
MPEG-4 offers higher compression efficiency, enabling
broadcasters to deliver better picture quality and use fewer
bandwidth resources.

ECONOMICS OF SCALE FOR SMALLER
PLAYERS

With carriage costs for private DTH operators
ranging between Rs. 3–5 crore annually, smaller channels
often struggle to maintain distribution. DD Free Dish’s
relatively lower auction fees and national reach offer an
economical solution to stay on air, sustain viewership, and
attract advertisers.

Industry analysts suggest that DD Free Dish could
evolve into a hybrid model—combining linear TV and digital
distribution—especially with India’s smart TV penetration
surpassing 45 million households and increasing
convergence of broadcast and broadband.

The strong participation in the MPEG-4 auction
demonstrates that the FTA segment—often overlooked amid
the glamor of OTT—is not only surviving but adapting.
For broadcasters, especially regional and niche players, DD
Free Dish remains a strategic vehicle for mass reach and
sustained engagement, especially as digital fatigue, pricing
pressures, and platform saturation affect urban pay-TV and
streaming models.

naIlaamaI ko 26 ivajaota caOnala p̀saarkaoM kI ivakisat haotI rNanaIityaaoM
kao dSaa-to hOM:

♦ Bai@t p`Qaanata: Aasqaa samaUh nao 4 safla baaoilayaaM lagaayaI³Aasqaa
tolaugaU̧  Bajana¸ knnaD¸ gaujaratI´¸ jaao ga`amaINa AaOr baujauga- dSa-kaoM
ko baIca [sa SaOlaI ko AakYa-Na kao ]jaagar krta hO.

♦ xao~Iya phuMca: jaya maharaYT/̧  TIvaI9 gaujaratI¸ roMgaaonaI ³Asaimayaa´
AaOr jaI 24 klaakar jaOsao xao~Iya iva&apna AaOr sqaanaIya BaaYaa
kI maaMga kao pUra krnao ko ilae DIDI ÍI iDSa ka laaBa ]zanaa
jaarI rKto hOM.

♦ samaacaar AaOr yauvaa kaya-Ëma: Baart 24ivajana Aa^f nyaU [MiDyaa¸
baMsala nyaUja¸ emaeca vana nyaUja AaOr rapicak jaOsao caOnala ga`amaINa

samaacaar AaOr yauva xaò~aMo maoM A%yaiQak pOz vaalao laoikna
kma maaOid`kIkRt xao~aoM maoM ]pisqait  banaanao kI [cCa
ka saMkot doto hOM.

halaaMik DIDI ÍI iDSa pr emapI[-jaI–2 slaa^T
p`Iimayama ³]cca phuMca AaOr dRSyata ko saaqa´ maanao
jaato hOM̧  emapI[-jaI 4 AiQak laagat p`BaavaI p`vaoSa
ibaMdu p`dana krta hO–nayao p`vaoSakaoM yaa ivaiSaYT p`saarkaoM
ko ilae AadSa-.emapI[-jaI–4 saMgat saoT Ta^p baa^@sa
baZ, rho hOM.halaaMik emapI[-jaI–2 ABaI BaI havaI

hO.halaaMik emapI[-jaI–4 ]cca kMpòsana dxata p`dana krta hO̧  ijasasao
p`saarkaoM kao baohtr vaIiDyaao gauNava<aa p`dana krnao AaOr kma baOMDivaD\qa
saaQanaaoM ka ]pyaaoga krnao maoM saxama banaata hO.
CaoTo iKlaiD,yaa o M ko ilae pOmaaa o ka Aqa-vyavasqaaCaoTo iKlaiD,yaa o M ko ilae pOmaaa o ka Aqa-vyavasqaaCaoTo iKlaiD,yaa o M ko ilae pOmaaa o ka Aqa-vyavasqaaCaoTo iKlaiD,yaa o M ko ilae pOmaaa o ka Aqa-vyavasqaaCaoTo iKlaiD,yaa o M ko ilae pOmaaa o ka Aqa-vyavasqaa

inajaI DITIeca Aa^proTraoM ko ilae saalaanaa 3–5 kraoD, Épyao ko
baIca laagat ko laagat ko saaqa¸ CaoTo caOnala A@sar ivatrNa banaayao rKnao
ko ilae saMGaYa- krto hOM.DIDI ÍIiDSa kI ApoxaakRt kma naIlaamaI fIsa
AaOr raYT/Iya phuMca Aa^na eyar rhnao̧  dSa-kaoM kI saM#yaa banaayao rKnao AaOr
iva&apnadataAaoM kao AakiYa-t krnao ko ilae ek ikfayatI samaaQaana
p`dana krta hO.

]Vaoga ivaSlaoYakaoM ka sauJaava hO ik DIDI ÍI iDSa ek ha[iba`D
maa^Dla maoM ivakisat hao sakta hO–laIinayar TIvaI AaOr iDijaTla ivatrNa kao
imalaakr–Kasakr Baart ko smaaT- TIvaI kI phuMca 45 imailayana GaraoM kao
par krnao AaOr p`saarNa AaOr ba`a^DbaOMD ko baZ,to knvaja-na ko saaqa.

emapI[-jaI–4 naIlaamaI maoM majabaUt BaagaodarI dSaa-tI hO ik efTIe
saogamaoMT–ijasao A@sar AaoTITI cakacaaOMQa ko baIca AnadoKa kr idyaa jaata
hO̧  na kovala jaIivat hO̧  bailk AnaukUla BaI hao rha hO.p`saarkaoM̧  ivaSaoYa
$p sao xao~Iya AaOr ivaiSaYT iKlaiD,yaaoM ko ilae¸ DIDI ÍI iDSa baD,o pOmaanao
pr phuMca AaOr inarMtr jauD,ava ko ilae ek rNanaIitk vaahna banaa huAa
hO̧  Kasakr jaba iDijaTla qakana¸ maUlya inaQaa-rNa dbaava AaOr PlaoTfa^ma-
saMtRiPt SahrI po TIvaI AaOr sT/IimaMga maa^Dla kao p`Baaivat krtI hO.




