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p`mauK p`saarkaoM nao BaartIya dUrsaMcaar ivainayaamak p`aiQakrNa

³T/a[-́  Wara inaQaa-irt ivainayamak AadoSaaoM ka Anaupalana krnao ko ilae
Apnao pOk AaOr maUlya inaQaa-rNa rNanaIityaaoM kao tojaI sao ApDoT ikyaa hO.yao
pirvat-na halaaMik¸ ivainayaamak Wara saMcaailat hO̧  laoikna [naka ]pBaao@taAaoM
kI psaMd¸ p`saark rajasva maa^Dla AaOr baajaar p`itspQaa- pr sqaayaI p`Baava
pD,nao kI saMBaavanaa hO.
t%kala pirvat-na laaga U ikyao gaya ot%kala pirvat-na laaga U ikyao gaya ot%kala pirvat-na laaga U ikyao gaya ot%kala pirvat-na laaga U ikyao gaya ot%kala pirvat-na laaga U ikyao gaya o

halaaMik @yaUroTr Aa^proTr pO@sa kI kImat maoM kao[- badlaava nahIM
huAa hO̧  emaAarpI maoM ]llaoKnaIya badlaava hue hOM:

IMPACT OF NTO 3.2
ON CHANNEL PRICING

AND BUNDLING
With the implementation of the new New Tariff Order

(NTO) 3.2, the broadcasting landscape in India is
undergoing significant structural changes.

Major broadcasters have swiftly updated their packs
and pricing strategies to comply with regulatory mandates
set forth by the Telecom Regulatory Authority of India
(TRAI). These changes, while regulator-driven, are poised
to have lasting impacts on consumer choice, broadcaster
revenue models, and market competition.

IMMEDIATE CHANGES IMPLEMENTED
While there has been no change in the pricing of

curated operator packs, there are notable MRP changes
across:
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♦ Broadcaster bouquets, and
♦ A-la-carte channels.

This revision has been enforced uniformly across
all MSOs (Multi System Operators) and is non-optional at
the distributor level.
In particular:

♦ Sony, Jio-Star, and TV Today broadcasters have
revised their MRPs, effective immediately.

♦ Detailed updated pricing information has been
provided and analyzed based on the attached Excel
file (summary provided below).

A major structural shift is also underway, with Colors
channels and Bouquets now being incorporated under the
Jio-Star Broadcaster Bouquet. This is a direct result of the
merger between Network 18 (Colors/ICAST) and Star India,
eliminating the separate existence of Colors bouquets for
future renewals.

PRICING ANALYSIS: UPDATED MRP
SNAPSHOT

KEY OBSERVATIONS:
♦ Sony: Premium content channels (Sony SAB, Sony

Entertainment TV) have seen 5–10% price hikes.
♦ Jio-Star: Strategic consolidation of Colors

properties has strengthened its bouquet offering,
justifying a premium pricing structure.

Broadcaster Previous MRP Range New MRP Range Notable Changes
p`saarkp`saarkp`saarkp`saarkp`saark pUva - emaAarpI ro MjapUva - emaAarpI ro MjapUva - emaAarpI ro MjapUva - emaAarpI ro MjapUva - emaAarpI ro Mja nayaI emaAarpI ro MjanayaI emaAarpI ro MjanayaI emaAarpI ro MjanayaI emaAarpI ro MjanayaI emaAarpI ro Mja ]lla oKnaIya badlaava]lla oKnaIya badlaava]lla oKnaIya badlaava]lla oKnaIya badlaava]lla oKnaIya badlaava
Sony Rs. 4 – Rs.19 Rs. 5 –  Rs.22 Increment across key entertainment channels
saaonaI Rs. 4 – Rs.19 Rs. 5 –  Rs.22 mah%vapUNa- manaaorMjana caOnalaaoM maoM vaRiw
Jio-Star Rs. 3 – Rs.22 Rs. 4 – Rs. 25 New super-bouquets include Colors channels
ijayaao–sTar Rs. 3 – Rs.22 Rs. 4 – Rs. 25 nayao saupr bauko maoM klasa- caOnala Saaimala
TV Today Rs. 1 – Rs.5 Rs. 1 – Rs. 6 Slight increase in news channels
TIvaI TUDo Rs. 1 – Rs.5 Rs. 1 – Rs. 6 samaacaar caOnalaaoM maoM maamaUlaI vaRiw

♦ ba`a^DkasTr bauko AaOr
♦ e–laa^–kaTo- caOnala

yah saMSaaoQana saBaI emaesaAao ³malTI isasTma Aa^proTr´ maoM samaana
$p sao laagaU ikyaa gayaa hO AaOr ivatrk str pr yah vaOkilpk nahIM hO.
ivaSaoYa $p sao:

♦ saaonaI¸ ijayaao sTar AaOr TIvaI TUDo ba`a^DkasTsa- nao Apnao emaAarpI
maoM saMSaaoQana ikyaa hO̧  jaao turMt p`Baava sao laagaU hao gayaa hO.

♦ ivastRt ApDoToD maUlya inaQaa-rNa jaanakarI p`dana kI gayaI hO AaOr
ek saMkilat fa[la ³naIcao saaraMSa p`dana ikyaa gayaa hÓ  ko
AaQaar pr [saka ivaSlaoYaNa ikyaa gayaa hO.
ek p`mauK saMrcanaa%mak badlaava BaI cala rha hO̧  ijasamaoM klasa-

caOnala AaOr bauko Aba ijayaao–sTar bauko ko AMtga-t Saaimala ikyao jaa rho
hOM.yah naoTvak- 18 ³kalasa-ÀAa[-kasT´ AaOr sTar [iDyaa ko baIca
ivalaya ka saIQaa pirNaama hO̧  ijasasao BaivaYya maoM navaInaIkrNa ko ilae klasa-
bauko ka Alaga Aist%va samaaPt hao gayaa hO.
ma Ulya ivaSla oYaNa: ApDoToD emaAarpI sna OpSaa ^Tma Ulya ivaSla oYaNa: ApDoToD emaAarpI sna OpSaa ^Tma Ulya ivaSla oYaNa: ApDoToD emaAarpI sna OpSaa ^Tma Ulya ivaSla oYaNa: ApDoToD emaAarpI sna OpSaa ^Tma Ulya ivaSla oYaNa: ApDoToD emaAarpI sna OpSaa ^T

mmmmm a u#ya Avalaa oknaa u#ya Avalaa oknaa u#ya Avalaa oknaa u#ya Avalaa oknaa u#ya Avalaa okna
♦ saaonaI :saaonaI :saaonaI :saaonaI :saaonaI : p`Iimayama kMToMT caOnalaaoM ³saaonaI saba¸ saaonaI eMTrTonamaoMT

TIvaI´ maoM 5–10‰ kI maUlya vaRiw doKI gayaI hO.
♦ ijayaao–sTar :ijayaao–sTar :ijayaao–sTar :ijayaao–sTar :ijayaao–sTar : klasa- p`a^pTI-ja ko rNanaIitk ekIkrNa nao

[sako bauko Aa^fr kao majabaUt ikyaa hO̧  ijasasao p`Iimayama maUlya
inaQaa-rNa saMrcanaa kao ]icat zhrayaa jaa saka hO.
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♦ TV Today: Minor adjustments, likely aimed at staying
competitive in the news genre.

MARKET IMPACT
The changes under NTO 3.2 will reshape the Indian

pay-TV market in the following ways:
1. Bundling Strengthens:

With mergers like Network18-Star, super-bouquets
combining popular genres (Entertainment + News +
Regional) will offer greater value to consumers,
potentially leading to higher bouquet uptake vs.
individual channel subscriptions.

2. Price Sensitivity:
While the hikes appear modest, high ARPU (Average
Revenue Per User) households may absorb them
easily. However, price-sensitive consumers in semi-
urban and rural areas may
re-evaluate their channel
preferences.

3. MSO Strategies:
Since MSOs cannot alter
broadcaster MRPs, their
focus will shift to curating
better operator packs,
promotional discounts, and
value-added services to
retain and grow their
subscriber bases.

4. D2C and OTT migration
risk:
Even a small price escalation
may push certain segments towards OTT services
like JioCinema, SonyLIV, or Hotstar, impacting linear
TV consumption.

FUTURE OUTLOOK
♦ Super Consolidation: We expect more cross-network

mergers or partnerships similar to Jio-Star, aiming to
increase bouquet stickiness and control churn.

♦ Dynamic Pricing Models: Broadcasters may lobby
TRAI for dynamic MRP models based on time of
day, genre demand, or consumer location.

♦ Rise of Freemium Models: Broadcasters may
increasingly push free-to-air (FTA) offerings bundled
with OTT options as hybrid packages.

♦ Operator Innovations: MSOs will need to innovate
around hardware bundling (smart boxes, hybrid set-
top boxes) and loyalty programs to retain premium
subscribers.

♦ TIvaI TuDo :TIvaI TuDo :TIvaI TuDo :TIvaI TuDo :TIvaI TuDo : maamaUlaI samaayaaojana¸ saMBavat: samaacaar SaOlaI maoM
p`itspQaI- banao rhnao ko ]_oSya sao.

baajaar pr p`Baavabaajaar pr p`Baavabaajaar pr p`Baavabaajaar pr p`Baavabaajaar pr p`Baava
enaTIAao 3º2 ko tht ikye gayao badlaava BaartIya po TIvaI baajaar kao
inamnailaiKt trIkaoM sao nayaa $p doMgao:

1º ba MDila Mga majaba Ut ha ogaI:ba MDila Mga majaba Ut ha ogaI:ba MDila Mga majaba Ut ha ogaI:ba MDila Mga majaba Ut ha ogaI:ba MDila Mga majaba Ut ha ogaI:
naoTvak- 18–sTar jaOsao ivalaya ko saaqa¸ laaokip`ya SaOilayaaoM ³manaaorMjana
+ samaacaar + xao~Iya´ kao imalaakr saupr bauko ]pBaao@taAaoM kao
AiQak maUlya p`dana kroMgao̧  ijasasao saMBaaivat $p sao vyai@tgat
caOnala sadsyata kI tulanaa maoM AiQak bauko kI maaMga baZ,gaI.

2º ma Ulya sa Mva odnaSaIlatama Ulya sa Mva odnaSaIlatama Ulya sa Mva odnaSaIlatama Ulya sa Mva odnaSaIlatama Ulya sa Mva odnaSaIlata
yah baZ,aotrI maamaUlaI lagatI hO̧  laoikna ]cca eAarpIyaU ³p`it
]pyaaogakta- AaOsat rajasva´ vaalao Gar AasaanaI sao Apnaa sakto

hOM.halaMik¸ AQa-–SahrI va ga`amaINa xao~aoM maoM
maUlya saMvaodnaSaIla ]pBaao@ta ApnaI caOnala
caunaavaaoM ka punamaU-lyaaMkna kr sakto hOM.
3º emaesaAao kI rNanaIityaa MemaesaAao kI rNanaIityaa MemaesaAao kI rNanaIityaa MemaesaAao kI rNanaIityaa MemaesaAao kI rNanaIityaa M
caUMik emaesaAao p̀saark emaAarpI maoM badlaava
nahIM kr sakto hOM [sailae ]naka Qyaana
baohtr Aa^proTr pOk¸ p`maaoSanala iDska]MT
AaOr maUlya vaiQa-t saovaayaoM tOyaar krnao pr
rhogaa¸ taik vao Apnao sabsaËa[bar baosa kao
banaayao rKoM AaOr baZ,a sakoM.
4º DI2saI AaOr AaoTITI maa[ga` oSanaDI2saI AaOr AaoTITI maa[ga` oSanaDI2saI AaOr AaoTITI maa[ga` oSanaDI2saI AaOr AaoTITI maa[ga` oSanaDI2saI AaOr AaoTITI maa[ga` oSana
jaa o iKma :jaa o iKma :jaa o iKma :jaa o iKma :jaa o iKma :
kImataoM maoM maamaUlaI vaRiw BaI kuC xao~aoM kao

AaoTITI saovaaAaoM jaOsao ik ijayaao isanaomaa¸ saaonaIilava yaa ha^TsTar
kI Aaor Qakola saktI hO̧  ijasasao laIinayar TIvaI p`Baaivat haogaI.

BaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNa
♦♦♦♦♦ saupr kMsaa^ilaDoSana :saupr kMsaa^ilaDoSana :saupr kMsaa^ilaDoSana :saupr kMsaa^ilaDoSana :saupr kMsaa^ilaDoSana : hmaoM ijayaao sTar ko samaana AiQak Ëa^sa

naoTvak- ivalaya  yaa saaJaodarI kI ]mmaId hO̧  ijasaka ]_oSya bauko
isTknaosa kao baZ,anaa AaOr cana- kao inayaMi~t krnaa hO.

♦♦♦♦♦ gaitSaIla maUlya inaQaa-rNa maa^Dla:gaitSaIla maUlya inaQaa-rNa maa^Dla:gaitSaIla maUlya inaQaa-rNa maa^Dla:gaitSaIla maUlya inaQaa-rNa maa^Dla:gaitSaIla maUlya inaQaa-rNa maa^Dla: p`saarNakta- idna ko samaya¸
SaOlaI kI maaMga yaa ]pBaao@ta ko sqaana ko AaQaar pr gaitSaIla
emaAarpI maa^Dla ko ilae T/a[- sao pOrvaI kr sakto hOM.

♦♦♦♦♦ ÍIimayama maa^Dla ka ]dya:ÍIimayama maa^Dla ka ]dya:ÍIimayama maa^Dla ka ]dya:ÍIimayama maa^Dla ka ]dya:ÍIimayama maa^Dla ka ]dya: ba`a^DkasTr ha[iba`D pOkoja ko
$p maoM AaoTITI ivaklpaoM ko saaqa baMDla ikyao gayao ÍI–TU–eyar
³efTIe´ Aa^firMga kao baZ,avaa do sakto hOM.

♦♦♦♦♦ Aa^proTr navaacaar:Aa^proTr navaacaar:Aa^proTr navaacaar:Aa^proTr navaacaar:Aa^proTr navaacaar: emaesaAao kao p`Iimayama ga`ahkaoM ko ilae
haD-vaoyar baMDilaMga ³smaaT- baa^@sa¸ ha[-iba`D saoT Ta^p baa^@sa´ AaOr
laa^yalTI kaya-ËmaaoM maoM navaacaar krnao kI AavaSyakta haogaI.




