MARKET ANALYSIS

IMPACT OF NTO 3.2
ON CHANNEL PRICING

AND BUNDLING

With the implementation of the new New Tariff Order
(NTO) 3.2, the broadcasting landscape in India is
undergoing significant structural changes.

Major broadcasters have swiftly updated their packs
and pricing strategies to comply with regulatory mandates
set forth by the Telecom Regulatory Authority of India
(TRAI). These changes, while regulator-driven, are poised
to have lasting impacts on consumer choice, broadcaster
revenue models, and market competition.

IMMEDIATE CHANGES IMPLEMENTED

While there has been no change in the pricing of
curated operator packs, there are notable MRP changes
across:
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¢ Broadcaster bouquets, and
¢ A-la-carte channels.
This revision has been enforced uniformly across
all MSOs (Multi System Operators) and is non-optional at
the distributor level.

In particular:

¢ Sony, Jio-Star, and TV Today broadcasters have
revised their MRPs, effective immediately.
Detailed updated pricing information has been
provided and analyzed based on the attached Excel
file (summary provided below).

L

A major structural shift is also underway, with Colors
channels and Bouquets now being incorporated under the
Jio-Star Broadcaster Bouquet. This is a direct result of the
merger between Network 18 (Colors/ICAST) and Star India,
eliminating the separate existence of Colors bouquets for
future renewals.

PRICING ANALYSIS: UPDATED MRP
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Broadcaster | Previous MRP Range [ New MRP Range | Notable Changes
LESIEGT gd Ty I TH AR I | Se T g
Sony Rs.4—-Rs.19 Rs.5— Rs.22 Increment across key entertainment channels
AT Rs. 4 - Rs.19 Rs.5- Rs.22  |#e@yl FF= o9ei § ghg
Jio-Star Rs.3—Rs.22 Rs.4—Rs.25 New super-bouquets include Colors channels
=R Rs. 3 - Rs.22 Rs.4-Rs. 25 |99 97 G § He o= I
TV Today Rs.1—-Rs.5 Rs.1-Rs.6 Slight increase in news channels
2@ 22 Rs. 1 - Rs.5 Rs.1-Rs. 6 TN Il A ks
KEY OBSERVATIONS: qE S E
¢ Sony: Premium content channels (Sony SAB, Sony ¢ Gl s difEE Bz T (ﬁ T, A G
Entertainment TV) have seen 5-10% price hikes. iﬁﬁ) ¥ 5-10% @l g Eﬁ@r T T E |
4 Jio-Star: Strategic consolidation of Colors ¢ RRI-BR 8 & 99T & TS whmT |
properties has strengthened its bouquet offering, THE g AT @ TG [ €, T die g
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¢ TV Today: Minor adjustments, likely aimed at staying ¢ 2 g% I 1 1 ) e P R o R 1 0| e
competitive in the news genre. afereff & & & Zeed A |
MARKET IMPACT ISR 9T 991
The changes under NTO 3.2 will reshape the Indian | TTEI3 3.2 & T&d (63T T q&elld WA U 216l A &l
pay-TV market in the following ways: FfaRad Tl 7 921 'Y 3
1.  Bundling Strengthens: 1. gefdT L E HRIE
Wlﬂi;n?rgers lﬂie NetworlgéS;S;tar., Supei‘i’?\‘]lq“ef Tea% 18- ST foerdl & 1, @iepud Sferdi (AR
combining popular genres (Entertainmen ews o R N R
Regional) will offer greater value to consumers, - - ) ﬁf gtr{ Eid Sl
potentially leading to higher bouquet uptake vs. BB eI T aﬁﬁ" ; ;\'i A W o AT
individual channel subscriptions. T G Sl el H A b b T Fel |
2. Price Sensitivity: 2. g7 gagAsieran
While the hikes appear modest, high ARPU (Average PERGEGE q-pFﬁ AN B, olich 32 Q\m (gﬁ-[
Revenue Per User) households may absorb them SEREA S TIT'RE[) T T T ST A
easily. However, price-sensitive consumers in semi- . i ¢ 5 .
urbar}: and rural :reas may zl o - e A
re-evaluate their channel T .E CERElI 3.:“ T 39 %HH
preferences. A ar & WW T THd 2 |
3. MSO Strategies: | 3. W@ﬁ F WA
Since MSOs cannot alter . T T
broadcaster MRPs, their ﬁ A = b i
focus will shift to curating Bl % 51 % A ST &
better operator packs, R AT U, ‘El:fﬁ?ﬁ?ff %\aj <
promotional discounts, and AT T AT FAE AW FA T
value-added services to T, Ml 319 TSHIZaT 99 @l
retain and grow their T T AT e 9% |
subscriber bases. '
4. D2C and OTT migration ;ﬁ ;‘:‘ﬁ AT SAEE A9
risk: 8
Even a small price escalation EALI] 1=|'|"f~'ﬁ Qﬁg’ o LR AT Bl
may push certain segments towards OTT services ST Harstt S fop T fmn, At @ geer
like JioCinema, SonyLIV, or Hotstar, impacting linear & AT qEe FHdl T, B it S awife &
TV consumption. ’
wfersa &1 gReHw
FUTURE OUTLOOK ¢ TN il%(ﬁﬁl%ﬂﬁ 8 B4 o =1 & WN AE B
¢ Super Consolidation: We expect more cross-network S ° - T R . .
mergers or partnerships similar to Jio-Star, aiming to are T3 A ECe 3%
increase bouquet stickiness and control churn. P Bl dHT ST T i FEE & |
¢ Dynamic Pricing Models: Broadcasters may lobby ¢ T I fruRw dtews wmedr 9 & T,
TRALI for dynamic MRP models based on time of STl @ HIT AT IUYTT & ™H & 3T 9T Tl
da.y, genre demar.ld, or consumer location. AR 4= & [0 2% F Wl &7 wahd & |
¢ Blse O.f Freemium Mo@els. Broadgasters may o R Aied @ Sam dlEErE FEEE T &
increasingly push free-to-air (FTA) offerings bundled 3 S Rt & N
with OTT options as hybrid packages. BIH SRV AL EI%FT\ ’ =
¢ Operator Innovations: MSOs will need to innovate (QEISZCIQ) ST %l TGl & e € | )
around hardware bundling (smart boxes, hybrid set- ¢ S TarENs Wi‘iﬁ @ 9IHTT TEdl B ﬁﬂ'{
top bo>'<es) and loyalty programs to retain premium HECPIICE U (gq'ré g, BEfdS 72 29 gﬁm\:{) AT
subscribers.® el HEFAT § AT & | AL 2 | |
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