INDUSTRY REPORT

INDIA’'S EXPANDING
DIGITAL FRONTIER: A
SNAPSHOT OF THE
BROADCAST AND
BROADBAND
LANDSCAPE

India’s broadcast and digital media ecosystem
continues to grow at an impressive pace, driven by
deepening internet penetration, rising digital
transactions, and surging content consumption. The
country boasts 180 million TV households, nearly 953
million internet subscribers, and a rapidly diversifying
OTT landscape. As technological access widens and
user behavior evolves, India’s media and entertainment
sector is positioned for a transformative leap.

TRADITIONAL MEDIA STILL STANDING
STRONG

¢ TV Households in India are estimated at 180 million,
with 65.5 million active DTH subscribers.
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¢ The cable ecosystem remains relevant, supported
by 1,755 registered Multi-System Operators (MSOs)
and 9 million cable broadband subscribers.

¢ News & Current Affairs TV Channels and Private
FM Radio Channels are tied at 388 each, indicating a
resilient appetite for both visual and auditory news
delivery.

RADIO & COMMUNITY MEDIA
¢ India’s FM radio listenership (ages 13+) stands
between 96—101 million, showing sustained
engagement despite the digital surge.
¢ With 467 operational community radio stations,
localised content continues to play a crucial social
role in underserved regions.

CINEMA & OTT
¢ The film sector saw 1,557 releases (data likely for
2022), reaffirming India’s position as one of the
world’s most prolific cinema producers.
¢ Indianow boasts 22 OTT video platforms, playing a
pivotal role in content diversification and regional
language growth.

DIGITAL CONNECTIVITY & CONSUMPTION
¢ The country has 953.3 million internet subscribers
with a telecom penetration rate of 84.5%, making
digital services widely accessible.
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¢ Broadband subscribers (wired + wireless) total 927.5
million, while narrowband subscribers stand at 25.8
million.

¢ The average annual data consumption per user
reached 17.78 GB in 2023, underscoring the rise of
video, gaming, and app-based platforms.

DIGITAL ECONOMY ON THE RISE

¢ India processed a staggering $1 trillion in digital
transactions, powered by UPI, fintech innovation,
and increased smartphone penetration.

¢ The country has 223 million e-commerce shoppers,
making it one of the fastest-growing consumer
markets globally.

¢ Gaming & Youth Engagement

¢ With 568 million gaming users, India is cementing
its place as one of the largest gaming markets in the
world.

PRINT REMAINS A PILLAR
¢ Despite digital acceleration, 1,48,277 print titles were
registered in 2022, highlighting the continued
importance of print in regional and local news
ecosystems.

CONCLUSION: A HYBRID FUTURE OF SCALE
AND DIVERSITY

India’s media and entertainment ecosystem is no
longer bifurcated between digital and traditional—it's
blended. With broadband and mobile growth underpinning
a digital-first future, the country is witnessing convergence
across platforms, formats, and languages. The interplay
between robust TV and radio infrastructure, a booming OTT
sector, and digitally empowered consumers positions India
as not only the largest but also one of the most dynamic
media markets globally. B
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