FOCUS: TELEVISION RATING

BARC IN ACTION
MODE WITH RLD

BARC ushers more transparency in the
television news business.

Broadcast Audience Research Council (BARC) is
getting into action mode with the Govt's directive to share
Respondent Level Data. What will betheimpact of RLD on
TV channels, remains to be seen.

The Ministry of Information and Broadcasting
has granted Broadcast Audience Research Council
(BARC) India permission to share Respondent Level
Data (RLD) with broadcasters, some news channels said
they are still waiting for the TV ratings body to share
more details on
the procedure, guidelines
and the cost.

Broadcasters are

sceptical on how the data
will affect the news
business. Some have
welcomed the step.
Channels can use RLD to c
determine which market
and town to target, as well
as how people consume
news from the channel.

A section of the news players feel there will be no
major impact from an external perspective and may help
better content planning,

|& B Secretary Apurva Chandra, gave hisconsent to
BARC Indiaofficialsto sharewith broadcasters Respondent
Level Data, whichit isalready sharing with advertisersand
agencies.

Raw Level Dataistheinformation gathered from
households by people meters and is unprocessed data
and Respondent Level Data is the result of applying
outlier management tools and algorithmsto the raw data.
In simpler terms, it can be described as the ultimate
data that is recognized as TRPs (Television Rating
Points).

BARC charges the agencies Rs 60 |akhs per annum
for the Respondent Level Datawill be made availableto the
broadcasters. BARC may charge less for the Respondent
Level Datato broadcasters. B
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