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5jaI raolaAa]T maoM Ta[Tnsa ka saMGaYa- p`itWMiWyaaoM –eyarTola va ijayaao
ko baIca fOlaayaa jaanaa tya hO.eyarTola nao pyaa-Pt spo@T/ma kI ]plabQata
ko turMt baad doSa maoM ]cca gait vaalaI tknaIkI kao laa^nca krnao ko ilae
ApnaI pUNa-tyaa t%prta ka davaa ikyaa hO.[sanao hOdrabaad maoM Apnao
vaaiNaijyak 4 jaI naoTvak- pr 1800 maogaahT-\ja baOMD ka ]pyaaoga krto hue
5jaI saovaaAaoM ka p`dSa-na ikyaa hO.

eyarTola ka davaa hO ik vah maaOjaUda 4jaI spo@T/ma baOMD kI madd sao
imaD baOMD ko ibanaa vyavasaaiyak $p sao 5 jaI saovaaAaoM kao laa^nca kr sakta
hO̧  laoikna yah sarkar ko 5jaI spo@T/ma kao jaarI krnao kI p`itxaa krogaa¸
Kasakr imaD baOMD maoM.saunaIla ima<ala nao davaa ikyaa ik eyarTola naoTvak- pr
phlao sao hI ek imailayana 5jaI ]pkrNa saiËya hOM AaOr eyarTola saBaI
]pkrNa sahyaaoigayaaoM ko saaqa imalakr nayao spo@T/ma ko saBaI nayao AaOr
tknaIkI kao sapao-T krnao ko ilae 5jaI smaaT- faona laayaogaI.

ijayaao 5jaI saovaa 2021 kI dUsarI CmaahI maoM Baart maoM Sau$ haogaI.doSa
maoM 5jaI kao raola Aa]T krnao ko Alaavaa¸ ijayaao gaugala ko saaqa imalakr
ek ikfayatI eMD/ayaD ko ivakasa maoM hO jaao Aanao vaalao mahInao maoM Sau$ haonao
kI saMBaavanaa hO.maukoSa AMbaanaI nao davaa ikyaa qaa ik ijayaao Baart maoM 5jaI
ËaMit kao Aagao baZ,ayaogaa AaOr yah svadoSaI ivakisat naoTvak-̧  haD-vaoyar
AaOr tknaIkI GaTkaoM Wara saMcaailat haogaI.

5jaI naoTvak- kao eiSayaa¸ saMyau@t rajya Amaoirka ko kuC p`mauK
doSaaoM Wara Apnaayaa gayaa hO AaOr [na baajaaraoM maoM 5jaI ko phlao Anaup`yaaoMgaoM
maoM maaobaa[la bàâDbaOMD ³[-emabaIbaI´ AaOr if@sD vaayarlaosa e@saosa ³efDblaUe´
tknaIkaoM kao baZ,ayaa gayaa hO.pUrI trh sao yah sauinaiScat krnao ko ilae
ik 5jaI kI xamata ivaSvastr pr fOlatI hO̧  raYT/aoM kao Aagao Aanaa haogaa
AaOr inayaamak AaOr naIitgat baaQaaAaoM kao dUr krnaa haogaa AaOr naoTvak-
bauinayaadI Z,aMcao ka inamaa-Na krnaa haogaa.

Baart sarkar maaca- maoM naIlaamaI ko ilae lagaayao jaa rho spo@T/ma ka
]pyaaoga kr iksaI BaI nayaI tknaIkI kI poSakSa ko ilae naaoiTsa kI
AvaiQa Ch mahInao tk GaTakr 5jaI ko raola Aa]T ka tojaI sao samaqa-na
kr rhI hO.

saUcanaa va p`saarNa maM~I p`kaSa jaavaD,okr nao ek baD,I GaaooYaNaa kI ik
maM~alaya jald hI AaoTITI PlaoTfamaao-M ko ilae idSaa inado-Sa jaarI krogaa.yah
manaaorMjana pairisqaitkI tM~ maoM saBaI iKlaaiD,yaaoM ko ilae ek str ka Kola
maOdana sauinaiScat krogaa.

(Manoj Kumar Madhavan) (Manoj Kumar Madhavan)

EDITOR’S  SCATVIEW

The Clash of the Titans in the 5G rollout is all set to
be unleashed between the rivals – Airtel & Jio. Airtel has
claimed its end-to-end readiness to launch the high-speed
technology in the country immediately after the availability
of "adequate" spectrum. It has demonstrated live 5G
services on its commercial 4G network in Hyderabad using
1800 MHz band.

Airtel claims it can commercially launch 5G services
without the mid-band with the help of existing 4G spectrum
bands but it will wait for the government to release 5G
spectrum, especially in the mid-band. Sunil Mittal claims
that there are already a million 5G devices active on the
Airtel network and Airtel will work with all device partners
to bring 5G smartphones to support all new and existing
bands and technologies like dynamic spectrum sharing.

Jio 5G service will roll out in India in the second half
of 2021. Apart from rolling out 5G in the country, Jio is in
development of an affordable Android phone in
collaboration with Google that is likely to debut in the
coming months. Mukesh Ambani had claimed that Jio will
pioneer the 5G revolution in India and that it will be
powered by indigenous-developed network, hardware and
technology components.

5G networks have been adopted by some of the leading
countries across Asia, USA and Europe and the first
applications of 5G in these markets have been enhanced
Mobile Broadband (eMBB) and Fixed Wireless Access
(FWA) technologies. To fully ensure that the potential of
5G spreads globally, nations must come ahead and remove
the regulatory and policy impediments and build the
network infrastructure.

The Indian government is supporting the rollout of
5G faster by reducing to six months the notice period for
offering any new technology using the spectrum being put
up for auction in March.

Information and Broadcasting Union Minister
Prakash Javadekar made a major announcement that the
Ministry will soon release guidelines for OTT platforms.
This will ensure a level playing field for all the players in
the entertainment ecosystem.

Manoj Kumar Madhavan
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[MiDyaa TIvaI sa o ja uD, o inaiKla maaqa ur[MiDyaa TIvaI sa o ja uD, o inaiKla maaqa ur[MiDyaa TIvaI sa o ja uD, o inaiKla maaqa ur[MiDyaa TIvaI sa o ja uD, o inaiKla maaqa ur[MiDyaa TIvaI sa o ja uD, o inaiKla maaqa ur
inaiKla maaqaur maako-iTMga hoD ko $p maoM [MiDyaa TIvaI maoM Saaimala

hao gayao hOM AaOr vao ba`aMD Plaa^inaMga¸ maako-iTMga AiBayaana¸ rNanaIitk saaJaodarI
AaOr ka^paoroT saMcaar saiht maako-iTMga ka saMcaalana kroMgao.

EaI maaqaur Apnao saaqa 17 saala ka samaRw AnauBava laokr
Aayao hOM AaOr vao pirNaama saMcaailat va ivakasa koMid`t
poSaovar hOM.yah jaanakarI caOnala nao ek pòsa iva&iPt maoM
dI.
]naka navaInatma Asaa[namaoMT TIvaI 9 naoTvak- ko saaqa
evaIpI maako-iTMga eMD [MvaoT\sa ko $p maoM qaa.TIvaI 9 sao
phlao ]nhaoMnao jaI nyaUja naoTvak- pITIsaI pMjaabaI naoTvak-
AaOr faoksa nyaUja naoTvak- saiht k[- maIiDyaa ha]saaoM ko
saaqa kuC vaastva maoM safla kama ikyaa qaa.
[MiDyaa TIvaI ko p`baMQa inadoSak irtu Qavana nao kha ‘mauJao
inaiKla ko baaoD- maoM Aanao sao KuSaI hO AaOr mauJao yakIna hO

ik vah maaOjaUda Sai@tSaalaI TIma maoM AaOr AiQak Sai@t jaaoD,oMgao AaOr
ihMdI samaacaar SaOlaI maoM nayao maanak sqaaipt kroMgao.’

Apnao kaya-Baar pr EaI maaqaur nao kha ik maOM [MiDyaa TIvaI
pirvaar ka ihssaa bananao ko ilae ]%sauk hUM @yaaoMik yah hr saala nayao
baoMcamaak- sqaaipt krta hO.
nayaI saaja sajjaa ma o M TIvaI 9 marazInayaI saaja sajjaa ma o M TIvaI 9 marazInayaI saaja sajjaa ma o M TIvaI 9 marazInayaI saaja sajjaa ma o M TIvaI 9 marazInayaI saaja sajjaa ma o M TIvaI 9 marazI

TIvaI 9 naoTvak- ko marazI samaacaar caOnala TIvaI 9 marazI nao
ek nayao $p va ba`aMD paoijaSainaMga ka Kulaasaa ikyaa hO–kalajaI tumacaI

iht maharaYT/ ³dSa-kaoM kI icaMta AaOr maharaYT/ ko iht
maoM´.
janavarI 2021 maoM [sa caOnala kI 12 vaIM vaYa-gaaMz manaa[-
gayaI AaOr p`arMiBak vaYaao-M ko daOrana maharaYT/ ko psaMdIda
marazI samaacaar caOnala bananao ko daOrana mauMba[- koMid`t caOnala
sao ivakisat huAa.’
TIvaI 9 naoTvak- ko saI[-Aao va$Na dasa nao kha ‘p`%yaok
vyavasaaya kao ivakisat ]pBaao@ta iht ko saaqa Kud kao
saMroiKt krnao ko ilae puna: p`vaah kI AavaSyakta haotI
hO.TIvaI 9 marazI ipClao 12 vaYaao-M maoM rajya maoM dSa-kaoM kI
psaMd ko $p maoM ]Bara hO̧  jaao marazI dSa-kaoM ko ilae

Aarama krnao ko ilae ibalkula tOyaar hO.nayaa ba`aMD¸ vaada maharaYT/ ko
xao~Iya gaaOrva maoM majabaUtI sao inaiht hO AaOr rajya kI Aagao kI p`gait ko
ilae ek AakYa-k ipca banaata hO.’

NIKHIL MATHUR JOINS INDIA TV

Nikhil Mathur has gone to India TV as the Head of
Marketing and will drive marketing including brand
planning, marketing campaigns, strategic partnerships and
corporate communications.

Mathur brings with him 17 years of
rich experience and is a result driven and
growth centred professional, the channel said
in a press statement.

His latest assignment was with TV9
Network as AVP Marketing and Events. Prior
to TV9, he had some really successful work
with many media houses including Zee News
Network, PTC Punjabi Network and Focus
News Network.

India TV Managing Director Ritu
Dhawan said, "I am glad to have Nikhil on
board and I am sure he will add more power to the existing
powerful team and set new benchmarks in the Hindi News
genre."

On his new assignment, Mathur said, “I am looking
forward to being part of the India TV family as it sets new
benchmarks each year."

TV9 MARATHI LAUNCHES  NEW LOOK

TV9 Network’s Marathi news channel TV9 Marathi
has unveiled a new look and brand positioning - “Kaalji
Tumchi Hith Maharashtrache”
(Viewer’s Concern and In the Interest of
Maharashtra).  

The channel celebrated its 12th
Anniversary in January 2021 and has evolved
from a Mumbai centric Channel during the
initial years to becoming the preferred Marathi
news channel in Maharashtra.

Barun Das, CEO, TV9 Network, said,
“Every business needs to repivot to align itself
with the evolving consumer interest. TV9
Marathi, having emerged as the viewers’
choice in the state in the last 12 years, is all
set to restage for the Marathi audience. The
new brand promise is firmly rooted in the regional pride of
Maharashtra and makes a compelling pitch for further
progress of the state.”

saOTolaa[T AaOr kobala TIvaI kI duinayaa maoM
hmaaro caaraoM trf @yaa hao rha ]saka navaInatma ApDoT

The Latest Update on Whats Happening
Around Us In The World Of Satellite & Cable TV

NIKHIL MATHUR





SATELLITE & CABLE TV DECEMBER 202010 SATELLITE & CABLE TV FEBRUARY 2021

TV9 Marathi new content strategy along with its
new look and positioning has endeared it to the Marathi
populace.

AMIT SINHA JOINS INDIA TV

Amit Sinha has moved from TV Today to  India TV
as VP strategy and research.

He spent 5 years at TV Today
reviewing and analysing weekly numbers,
providing strategic inputs and handling
programming. Additionally, he provided
inputs to the distribution team, and was
also involved in promo planning,
performance analysis, analysing weekly
advertiser trends, monitoring field
marketing budgets,  implementing a
suitable merchandising strategy for the
trade, budget planning, market research,
as well as developing and maintaining
P&L.

Sinha has over 15 years of industry experience in
the media industry.

VIACOM18 ROPES KUNAL GAUR AS
CCO

Viacom18 has announced
the appointment of Kunal Gaur as
Chief Commercial Officer. Gaur will
be taking over from Utpal Das, who
ends his stint at Viacom18 on March
31, 2021.

Gaur, a Chartered
Accountant by qualification, has
over 19 years of experience across
organisations such as Star India,
Netflix & PWC. Prior to joining
Viacom18, Gaur was a part of the
Netflix India’s leadership team in the
capacity of Director, Production Finance, where he was
instrumental in crafting budgeting strategies and leading
production finance for all original series, film, non-fiction
and documentaries.

Gaur will report to Rahul Joshi, MD, Network18.

TIvaI9 marazI nayaI saamaga`I kI rNanaIit ko saaqa–saaqa
Apnao nayao $p AaOr isqait nao [sao marazI AabaadI tk phuMcaayaa
hO.
[MiDyaa TIvaI sa o ja uD, o Aimat isanha[MiDyaa TIvaI sa o ja uD, o Aimat isanha[MiDyaa TIvaI sa o ja uD, o Aimat isanha[MiDyaa TIvaI sa o ja uD, o Aimat isanha[MiDyaa TIvaI sa o ja uD, o Aimat isanha

Aimat isanha vaIpI rNanaIit AaOr AnausaMQaana ko $p maoM TIvaI
TUDo sao [MiDyaa TIvaI maoM Saaimala hao gayao hOM.
]nhaoMnao TIvaI TUDo maoM paMca saala ibatayao AaOr saaPtaihk
naMbaraoM kI samaIxaa AaOr ivaSlaoYaNa ikyaa¸ rNanaIitk
jaanakarI p`dana kI AaOr p`aoga`aimaMga kI hOMDilaMga
kI.
[sako Aitir@t ]nhaoMnao ivatrNa TIma kao [napuT p`dana
ikyaa AaOr p`aomaao PlaainaMga p`dSa-na ivaSlaoYaNa saaiPtaihk
iva&apnadata $JaanaaoM ka ivaSalaoYaNa¸ xao~ ivapNana bajaT
kI inagaranaI¸ vyaapar¸ bajaT yaaojanaa¸ baajaar AnausaMQaana¸
saaqa hI ivakasaSaIla ko ilae ek ]pyau@t vyaapairk
rNanaIit kao laagaU krnao AaOr pIeMDela kao banaayao
rKnaa BaI Saaimala qao.

maIiDyaa ]Vaoga maoM isanha ko pasa 15 vaYaao-M ka AnauBava hO.

vaa ^yakama 18 na o kuNaala gaa OD , ka o saIsaIAa o inaya u@tvaa ^yakama 18 na o kuNaala gaa OD , ka o saIsaIAa o inaya u@tvaa ^yakama 18 na o kuNaala gaa OD , ka o saIsaIAa o inaya u@tvaa ^yakama 18 na o kuNaala gaa OD , ka o saIsaIAa o inaya u@tvaa ^yakama 18 na o kuNaala gaa OD , ka o saIsaIAa o inaya u@t
iky a aiky a aiky a aiky a aiky a a

vaa^yakama 18 nao kuNaala gaaOD, kao mau#ya
vaaiNaijyak AiQakarI ko $p maoM inayau@t
krnao kI GaaoYaNaa kI hO.EaI gaaOD, ]%pla
dasa ka sqaana laoMgao jaao 31 maaca- 2021 kao
vaa^yakama 18 maoM Apnaa kaya-kala samaaPt
kroMgao.
yaaogyata ko AaQaar pr caaT-D- Aka]MToMT
gaaOr kao sTar [MiDyaa¸ naoTiFla@sa AaOr pIDblaU
saMgaznaaoM maoM kama krnao ka 19 vaYa- ka AnauBava
hO.vaa^yakama 18 maoM Saaimala haonao sao phlao
gaaOD,̧  Dâyaro@Tr¸ p̀aoD@Sana fa[naoMsa kI xamata

ko saaqa naoTiFl@sa [MiDyaa kI laIDrSaIp TIma ka ihssaa qao¸ jahaM
]nhaoMnao saBaI maUla EaRMKlaaAaoM̧  iflmaaoM̧  naa^na if@Sana AaOr vaR<a ica~aoM ko
ilae bajaT rNanaIityaaoM ka inamaa-Na krnao maoM Aga`NI BaUimaka inaBaayaI.

EaI gaaOD,̧  naoTvak- 18 ko emaDI rahula jaaoSaI kao irpaoT- kroMgao.

AMIT SINHA

KUNAL GAUR
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STAR TV REBRANDS FOR UK, EUROPE

Star Plus HD has been rebranded Utsav Plus HD,
Star Gold HD as Utsav Gold HD, Star Bharat as Utsav
Bharat. Among Indian
channels in the UL market,
Star Plus has retained the
leadership position for a
long time. The channels
are available in over 10
million UK households,
according to Star’s official
website.

“As we move
forward in 2021 with a
sense of hope and optimism, there could not be a better
time to reflect the same spirit in our brand. We are thrilled
to announce that Star will rebrand its channels to
‘Utsav’ (meaning celebration) on 22 January 2021 in
the UK and Europe to celebrate positivity and energy
reinforced through our loved characters. The Utsav
logo, infused from the Star logo, signifies stability and
progress while the trademark swoosh pays homage to
the insurmountable human spirit,” the network said in
a release.

Launch of the service in Europe, Canada, Australia
and New Zealand is scheduled for 23 February 2021.

"The fact that Disney Plus has grown rapidly both
domestically and globally clearly demonstrates our
content value. Through the addition of Star branded
general entertainment offering we are further extending
our value of content internationally," Disney CEO Bob
Chapek said.

ya Uko¸ ya Ura op ko ilae sTar TIvaI irba `a ^nDoDyaUko¸ ya Ura op ko ilae sTar TIvaI irba `a ^nDoDyaUko¸ ya Ura op ko ilae sTar TIvaI irba `a ^nDoDyaUko¸ ya Ura op ko ilae sTar TIvaI irba `a ^nDoDyaUko¸ ya Ura op ko ilae sTar TIvaI irba `a ^nDoD
sTar Plasa ecaDI kao ]%sava Plasa ecaDI maoM̧  sTar gaaolD ecaDI

kao ]%sava gaaolD ecaDI maoM̧  sTar Baart kao ]%sava Baart ko $p maoM 22
jan av ar I irb a ` a ^ nD oD ikya a
jaayaogaa.yaUela baajaar maoM BaartIya
caOnalaaoM maoM sTar Plasa nao laMbao samaya
tk naotR%va kI isqait kao banaayao
rKa.sTar kI AiQakairk
vaobasaa[T ko Anausaar caOnala 10
imailayana sao AiQak yaUko Garao maoM
]plabQa hO.
naoTvak- nao ek irlaIja maoM batayaa

ik ‘jaOsaaik hma AaSaa va AaSaavaad kI Baavanaa ko saaqa 2021 maoM baZ,
rho hOM hmaaro ba`aMD maoM samaana Baavanaa kao p`itibaMibat krnao ko ilae baohtr
samaya nahIM hao sakta hO.hma [sa baat kI GaaoYaNaa krto hue raaomaaMicat hOM
ik sTar Apnao cahoto pa~aoM ko maaQyama sao p`bailat sakara%makta AaOr
}jaa- ka jaSna manaanao ko ilae yaUko AaOr yaUraop maoM 22 janavarI 2021 kao
Apnao caOnalaaoM kao ]%sava ³matlaba ]%sava´ ko $p maoM irba`aMD kr rho
hOM.]%sava ka laaogaao̧  sTar sao p`Baaivat hO̧  T/oDmaak- va maanavaIya Baavanaa
kao EawaMjalaI Aip-t krto hue isqarta AaOr p`gait kao dSaa-ta hO.

yaUraop¸ knaaDa¸ Aa^sT/oilayaa AaOr nyaUjaIlaOMD maoM saovaa kI Sau$Aat
23 frvarI 2021 kao haonao vaalaa hO.

iDjnaI ko saI[-Aao baa^ba caapok nao kha ‘tqya yah hO ik iDjnaI
Plasa GarolaU AaOr vaOiSvak str pr tojaI sao baZ,a hO.yah hmaaro kMToMT vaOlyaU
kao p`diSa-t krta hO.sTar ba`aMDoD janarla [MTrTonamaoMT ko Alaavaa hma
kMToMT kI ApnaI vaOlyaU kao AMtrraYT/Iyastr pr baZ,a rho hOM.’

Contact: Mob.: +91-7021850198  Email: scat.sales@nm-india.com
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TV9  LAUNCHES TV9 BANGLA

TV launched TV9 Bangla its Bangla channel and
has six language news channel and they include  TV9
Telugu, TV9 Kannada, TV9 Marathi, TV9
Gujarati and TV9 Bharatvarsh

Barun Das, CEO, TV9 Network, said,
“Inspired by its glorious past and distinct
regional pride, West Bengal is finally
getting ready to resurrect and revive. And
TV9 Bangla is here to chronicle this new
development narrative with neutrality and
world-class presentation. TV9 Network
enjoys undisputed regional dominance in
language differentiated markets. With
Bangla, we will extend our lead. We will be
a game-changer in this robust market.”

“The state is already into the election mode. Given
that Bengal’s propensity for free flow of information, news
viewership is bound to peak. We believe this is a perfect
opportunity for TV9 Bangla to establish its credentials
and win the maximum share of voice.” informed Barun
Das, CEO, TV9 Network

JAMES MURDOCH PARTNERS UDAY
SHANKAR

Uday Shankar and James Murdoch with his
company Lupa Systems are partnering to create new
venture to explore opportunities in Indo-Pacific Region

Lupa Systems CEO James Murdoch
and Uday Shankar, the former Chairman and
CEO of Star India and President of Walt
Disney Asia Pacific, announced that they
are forming a new venture to explore
technology and media opportunities in
emerging markets.

The new partnership reunites
Murdoch and Shankar, who worked together
building Star India into the region's largest
media company, prior to its sale as part of the merger of
21st Century Fox and The Walt Disney Company.  Star
now reaches 600m+ viewers every week and operates
Hotstar, Asia's leading OTT platform.

"After two decades of working in India and the

TIvaI 9 na o TIvaI 9 ba Mglaa laa ^nca ikyaaTIvaI 9 na o TIvaI 9 ba Mglaa laa ^nca ikyaaTIvaI 9 na o TIvaI 9 ba Mglaa laa ^nca ikyaaTIvaI 9 na o TIvaI 9 ba Mglaa laa ^nca ikyaaTIvaI 9 na o TIvaI 9 ba Mglaa laa ^nca ikyaa
TIvaI 9 nao Apnao baMglaa caOnala TIvaI 9 baMglaa la^nca ikyaa

hO.[sako pasa Ch BaaYaa maoM samaacaar caOnala hOM ijanamaoM TIvaI 9 tolaugaU̧
TIvaI 9 knnaD¸ TIvaI 9 marazI¸ TIvaI 9 gaujaratI AaOr
TIvaI 9 Baart vaYa- Saaimala hO.
TIvaI 9 naoTvak- ko saI[-Aao ba$Na dasa nao kha ik Apnao
Saanadar AtIt AaOr ivaiSaYT xao~Iya gaaOrva sao p̀oirt
haokr piScama baMgaala AaiKrkar puna$%qaana AaOr punajaI-
ivat haonao ko ilae tOyaar hao rha hO.AaOr TIvaI 9 baMglaa
tTsqata AaOr ivaSvastrIya p̀stuit ko saaqa [sa nayao
ivakasa kqaa kao Ëâinakla krnao krnao ko ilae yahaM
hO.TIvaI9 naoTvak- kao ivaBaoidt baajaaraoM maoM inaiva-vaad
xao~Iya p̀Bau%va p̀aPt hO.baMglaa ko saaqa hma Apnao xao~Iya

naotR%va ka ivastar kroMgao.hma [sa majabaUt baajaar maoM gaoma caoMjar banaoMgao.
TIvaI 9 naoTvak- ko saI[-Aao va$Na dasa nao saUicat ikyaa ik

‘rajya phlao sao hI caunaavaI maaoD, pr hO.yah doKto hue ik saUcanaa ko
mau@t p`vaah ko ilae baMgaala kI p`vaRi<a samaacaar dSa-kaoM kI saM#yaa carma
pr hO.hmaara maananaa hO ik TIvaI 9 baMglaa ko ilae yah ek sahI maaOka
hO ik vah ApnaI saaK sqaaipt kro AaOr Aavaaja kI AiQaktma
ihssaodarI p`aPt kro.
]dya SaMkr kI jaomsa marDaok ko saaqa saaJa odarI]dya SaMkr kI jaomsa marDaok ko saaqa saaJa odarI]dya SaMkr kI jaomsa marDaok ko saaqa saaJa odarI]dya SaMkr kI jaomsa marDaok ko saaqa saaJa odarI]dya SaMkr kI jaomsa marDaok ko saaqa saaJa odarI

ApnaI kMpnaI laupa isasTma ko saaqa ]dya SaMkr va jaomsa marDaok
[MDao pOsaoifk xao~ maoM Avasar ka pta lagaanao ko ilae nayaa]Vma banaanao ko
ilae saaJaodarI kr rho hOM.

laupa isasTma ko saI[-Aao jaomsa marDaok va ]dya SaMkr¸
sTar [MiDyaa ko pUva- AQyaxa va saI[-Aao AaOr vaa^lT- iDjnaI
eiSayaa pOisaifk ko AQyaxa nao hala hI maoM GaaoYaNaa kI ik
vao ]Barto baajaaraoM maoM tknaIkI AaOr maIiDyaa ko Avasarao ka
pta lagaanao ko ilae ek nayaa ]Vma banaa rho hOM.
nayaI saaJaodarI nao marDaok AaOr SaMkr kao ifr sao imalaayaa
hO ijanhaoMnao 21fsT- saoMcaurI fa^@sa va d^ valT- iDjnaI
kMpnaI ko ivalaya ko ihssao ko $p maoM ApnaI ibaËI sao
phlao xao~ kI sabasao baD,I maIiDyaa kMpnaI ko $p maoM sTar

[MiDyaa ka inamaa-Na ikyaa.sTar Aba hr saPtah 600 imailayana sao
AiQak dSa-kaoM tk phuMcata hO AaOr eiSayaa ko p`mauK AaoTITI PlaoTfama-
ha^TsTar ka saMcaalana krta hO.

EaI marDaok nao batayaa ik ‘sTar AaOr hala maoM laupa isasTma ko
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region, at Star and more recently at Lupa Systems, it's
great to be entering into a renewed partnership with
Uday.  Our collaborations over the years have been
immensely rewarding for
consumers,  our various
shareholders,  and our
colleagues. I'm very pleased
to be renewing that
partnership now.  As
connectivity continues to
accelerate and expand across
South Asia and the whole
region, new opportunities for
innovation, across consumer
sectors, will multiply," said
Murdoch.

"James and I enjoyed
a great partnership at Star and I am enormously excited
to be in partnership with him again.  At Star, we had the
great benefit of working with the best and brightest
Indian talent, combined with global vision and a desire
to disrupt the old order. Digital Technology promises
to transform the lives of many millions of people in this
part of the world and I have every confidence that we
can harness technology, enterprise, and tremendous
talent to create a great business that is also great for
society," said Shankar.

ZEE SEES BIG EXITS

ZEE has seen some big exits recently with Zee5
India CEO Tarun Katial who stepped down
recently, Rajneel Kumar and Jay Panda, two
senior executives at Zee5, have put down
their papers.

Kumar joined Zee5 in 2018 as head -
expansion projects & head of products, and
was entrusted with expanding the consumer
offering to increase users and revenue by
building new business verticals.

Zee5 content acquisition and
partnership head Jay Panda has also moved
on. Pandya joined the platform in 2015 after
his stint at TAM Media Research and was working as
client acquisitions director.

UDAY SHANKAR           JAMES MURDOCH

saaqa Baart va xao~ maoM kama krnao ko dao dSak ko baad ]dya ko saaqa nayao
isaro sao saaJaodarI maoM p`vaoSa krnaa bahut AcCa hO.vaYaao-M sao hmaara sahyaaoga

]pBaao@taAaoM̧  hmaaro ivaiBanna SaoyarQaarkaoM
AaOr ga`ahkaoM ko ilae baohd fayadomaMd
rha hO.maDao -k nao kha ik hmaaro
sahyaaoigayaaoM kao Aba ]sa saaJaodarI kao
navaInaIkRt krto hue bahut KuSaI hao
rhI hO.jaOsaaik dixaNa eiSayaa AaOr
pUro xao~ maoM knaoi@TivaTI maoM tojaI sao
ivastar jaarI hO ]pBaao@ta xao~aoM maoM
navaacaar ko nayao Avasar baZ,oMgao.’
EaI SaMkr nao batayaa ik ‘jaomsa AaOr
maOMnao sTar maoM ek mahana saaJaodarI ka
AanaMd ilayaa AaOr maOM ifr sao ]sako

saaqa saaJaodarI krnao ko ilae bahut ]%saaiht hUM.sTar maoM hmaoM vaOiSvak
dRiYT AaOr puranao AadoSa kao baaiQat krnao kI [cCa ko saaqa saMyau@t $p
sao sava-EaoYz AaOr p`itBaaSaalaI BaartIya p`itBaa ko saaqa kama krnao ka
bahut AiQak fayada huAa.iDijaTla tknaIkI nao duinayaa ko [sa ihssaoo
maoM laaKaoM laaogaaoM ko jaIvana kao badlanao ka vaada ikyaa hO AaOr mauJao pUra
ivaSvaasa hO ik hma ek mahana vyavasaaya banaanao ko ilae tknaIkI¸ ]Vma
va jabardst p`itBaa ka daohna kr sakto hOM jaao samaaja ko ilae bahut
AcCa hO.’
jaI5 sa o baD,I histyaa o M ka jaanaa jaarIjaI5 sa o baD,I histyaa o M ka jaanaa jaarIjaI5 sa o baD,I histyaa o M ka jaanaa jaarIjaI5 sa o baD,I histyaa o M ka jaanaa jaarIjaI5 sa o baD,I histyaa o M ka jaanaa jaarI

jaI naoo halahI maoM k[- baD,o laaogaaoM ka inaklanao jaarI hO ijasakI
Sau$Aat halahI maoM jaI5 [MiDyaa ko saI[-Aao t$Na kiTyaala ko [istfo

ko saaqa hu[- qaI.Aba jaI5 ko dao vairYz AiQakarI
rjanaIla kumaar AaOr jaya paMDa nao BaI [istfa do oidyaa hO.
EaI kumaar 2018 maoM jaI 5 ko ivastar pieyaaojanaaAaoM
AaOr ]%padaoM ko p`mauK ko $p maoM Saaimala hue qao AaOr
nayao vyavasaaya vaiT-kla ka inamaa-Na krko ]pyaaogakta-AaoM
AaOr rajasva baZ,anao ko ilae ]pBaao@ta poSakSa ka
ivastar krnao ka kama saaOMpa gayaa qaa.
jaI5 saamaga`I AiQaga`hNa AaOr saaJaodarI ko p`mauK jao
paMDa BaI calao gayao hOM.paMDa 2015 maoM TOma maIiDyaa irsaca-

maoM Apnao kaya-kala ko baad PlaoTfama- maoM Saaimala hue qao AaOr ga`ahk
AiQaga`hNa inadoSak ko $p maoM kama kr rho qao.
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ASHOK NAMBOODIRI

ASHOK NAMBOODIRI IS CBO AT ZEE
Zee  has taken  Ashok Namboodiri as Chief

Business Officer for its International Business. 
Zee  aims at maintaining a

strategic focus on the international
markets in order to realise the strong
opportunities for growth.
Namboodiri will be responsible for
leading the teams across the
international markets, leveraging the
company’s deep level of
understanding from each market to
drive strategic growth.

Namboodiri was earlier  with Star India Pvt. Ltd.,
leading the regional sports business, general entertainment
business in the Kannada market and spearheaded the launch
of five sports channels. With a rich experience of over two
decades, Namboodiri has previously been associated with
brands such as Britannia, Tata Consumer, Coca Cola and
Unilever. 

TATA SKY LEADS THE DTH RACE

Tata Sky continues to lead the DTH race. Pay DTH
has attained a total subscriber base of 70.70 million in
September 2020, according to the
latest ‘The Indian Telecom
Services Performance Indicators’
data released by TRAI

The Telecom Regulatory
Authority of India (TRAI) has
released ‘The Indian Telecom
Services Performance Indicators’
data for the July-September’20
quarter. Keeping up with the
momentum and taking the lead in
the DTH sector for another
quarter in a row, Tata Sky has
emerged as the most favoured
brand in the Pay-TV genre. Pay DTH has attained total
subscriber base of 70.70 million in September 2020.

Tata Sky spokesperson said, “We are happy to see
the continued growth in the DTH sector. A strong brand
like Tata Sky is becoming even more preferred with each
passing day.” 

jaI ko saIbaIAao bana o ASaa ok na Mba UdrIjaI ko saIbaIAao bana o ASaa ok na Mba UdrIjaI ko saIbaIAao bana o ASaa ok na Mba UdrIjaI ko saIbaIAao bana o ASaa ok na Mba UdrIjaI ko saIbaIAao bana o ASaa ok na Mba UdrI
jaI nao ASaaok naMbaUdrI kao Apnao AMtrraYT/Iya vyaapar ko ilae

mau#ya vyavasaaya AiQakarI inayau@t ikyaa
hO.
jaI ka laxya AMtrraYT/Iya baajaarao M pr
rNanaIitk Qyaana koMid̀t krnaa hO taik ivakasa
ko majaba Ut Avasara o M ka ehsaasa ha o
sako.naMbaudrI AMtrraYT/Iya baajaaraoM maoM TImaaoM
ka naotR%va krnao ko ilae ijammaodar haoMgao¸
kMpnaI ko ivakasa kao calaanao ko ilae p`%yaok
baajaar sao kMpnaI ko gahna str ka laaBa

]zayaogaa.
naMbaUdrI phlao sTar [MiDyaa p`a[vaoT ilaimaToD ko saaqa qao ijanhaoMnao

knnaD baajaar maoM xao~Iya Kola vyavasaaya saamaanya manaaorMjana vyavasaaya ka
naotR%va ikyaa AaOr paMca Kola caOnalaaoM kI Sau$Aat kI.dao dSak sao AiQak
ko samaRw AnauBava ko saaqa naMbaudrI phlao  iba`Tainayaa TaTa kMjyaUmar kaoka
kaolaa AaOr yaUnaIlaIvar jaOsao ba`aMDaoM ko saaqa jauD,o rho.

DITIeca daOD, ma o M TaTa ska[- Aaga oDITIeca daOD, ma o M TaTa ska[- Aaga oDITIeca daOD, ma o M TaTa ska[- Aaga oDITIeca daOD, ma o M TaTa ska[- Aaga oDITIeca daOD, ma o M TaTa ska[- Aaga o
TaTa ska[- nao DITIeca daOD, ka naotR%va krnaa jaarI rKa hO.

T/a[- Wara jaarI ‘d [MiDyana TolaIka^ma saiva-saoja prfa^mao-Msa [MiDkoTsa-’ ko
navaInatma AaMkD,o ko mautaibak isatMbar
2020 maoM po DITIeca kI kula ]pBaao@ta
AaQaar 70º70 imailayana qaI.
BaartIya dUrsaMcaar inayaamak p`aiQakrNa
³T/a[-́  nao jaulaa[-–isatMbar’20 itmaahI ko
ilae BaartIya dUrsaMcaar saovaa p`dSa-na saMkot
DoTa jaarI ikyaa hO.
gait ko saaqa AaOr DITIeca xao~ maoM lagaatar
dUsarI itmaahI maoM baZ,t banaayao rKto hue
TaTa ska[- po TIvaI SaOlaI maoM sabasao psaMdIda
ba`aMD ko $p maoM ]Bara hO.po DITIeca nao

isatMbar 2020 maoM 70º70 imailayana ka kula ga`ahk AaQaar p`aPt ikyaa
hO.

TaTa ska[- ko p`va@ta nao kha ‘hma DITIeca xao~ maoM inarMtr vaRiw
kao doKkr KuSa hOM.TaTa ska[- jaOsaa majabaUt ba`aMD p`%yaok baItto idna ko
saaqa AaOr BaI AiQak psaMdIda haota jaa rha hO. 



eOD\sa2AaoTITI nao rajanaISa catuva o -dI kI inayaui@t kIeOD\sa2AaoTITI nao rajanaISa catuva o -dI kI inayaui@t kIeOD\sa2AaoTITI nao rajanaISa catuva o -dI kI inayaui@t kIeOD\sa2AaoTITI nao rajanaISa catuva o -dI kI inayaui@t kIeOD\sa2AaoTITI nao rajanaISa catuva o -dI kI inayaui@t kI
eODsa2AaoTITI ek ekIkRt AaoTITI e@sacaoMja maaQyama hO ijasanao

rjanaISa catu-vaodI ³maoiDlaa[f maoM baaMD AaOr maIiDyaa ko pUva- p̀mauK AaOr
ËaFT hoMja naoM ivapNa saovaaAaoM ko p̀mauK´ kao sah–saMsqaapk ko $p maoM
inayau@t ikyaa hO.[sa xamata maoM EaI catu-vaodI rajasva maud̀IkrNa¸ ]%pad

ivakasa¸ AnausaMQaana va ivapNana ko ilae ijammaodar haoMgao.
eODsa2AaoTITI bàaMDaoM ko ilae Kulao baajaar ka samaqa-na
krko AaoTITI PlaoTfaamaao-M pr iva&apna krnao ko ilae
vana sTâp samaaQaana hO jaao iva&apnadataAaoM AaOr p̀kaSakaoM
kao pardiSa-ta isqarta AaOr saadgaI ko saaqa iksaI BaI
DoTa saoT ko iKlaaf laonaodona ko ilae knao@T krogaa.
eOD\sa2AaoTITI ko saMsqaapk A$Na %yaagaI nao kha

ik ‘Baart maoM AaoTITI ko maaQyama sao sT/Ima kI jaanao vaalaI saamaga`I kI maaMga
idna pr idna baZ, rhI hO.eOD\sa2AaoTITI koMid`t iva&apna ko ilae
iva&apnadataAaoM kI AavaSyaktaAaoM kao pUra krnao ko ilae p`itbaw
hO.e@sacaoMja ba`a^nD ejaoMisayaaoM va iva&apnadataAaoM kao [sa ËaMitkarI
maIiDyaa pirdRSya kao samaJanao AaOr naOivagaoT krnao maoM madd krogaa.ek
safla kMjaUmar maako-iTMga p`aofoSanala ko $p maoM rjanaISa jaanato hOM ik
skolaobala paT-nariSap banaanao ko ilae @yaa krnaa pD,ta hO Baart maoM
iva&apnadataAaoM ko ilae AarAa[-Aa[- jaonaroT krto samaya ]pBaao@taAaoM
ko saaqa ba`a^nD kao jaaoD,naa.Aba hma rjanaISa kao hmaarI gaitSaIla TIma
ka ihssaa banaanao ko ilae svaagat krto hOM AaOr hma ]%saaiht hOM.’

EaI catu-vaodI nao batayaa ik ‘iva&apna kI nayaI saamaanya AaOr
badlatI gaitSaIlata ko saaqa AaoTITI PlaoTfamaao-M pr baZ,tI vaIiDyaao
Kpt nao iva&apnadataAaoM AaOr ba`aMDaoM ko ilae samaana Avasar p`dana
ikyaa.eOD\sa2AaoTITI inamaa-Na skoilaMga AaOr EaoiNayaaoM maoM vyavasaaya kao
laaBadayak banaanao maoM maoro AnauBava kao p`diSa-t krnao ko ilae ek
raomaaMcak va caunaaOtIpUNa- yaa~a haogaI.maOM AcCo samaya ka [Mtjaar kr rha
hUM jahaM hma AaoTITI maIiDyaa iva&apna pairisqaitkI tM~ kI Sai@t kao
pirBaaiYat krto hOM ijasamaoM iva&apnaaoM ba`aMD ejaoMisayaaoM AaOr maIiDyaa kMpinayaaoM
kao ]pBaao@taAaoM ko saaqa jauD,nao maoM saxama ikyaa jaata hO.
jaI5 ko saaqa jauD,I M inaimaYaa paMDojaI5 ko saaqa jauD,I M inaimaYaa paMDojaI5 ko saaqa jauD,I M inaimaYaa paMDojaI5 ko saaqa jauD,I M inaimaYaa paMDojaI5 ko saaqa jauD,I M inaimaYaa paMDo

jaI, [MTrTonamaoMT eMTrp`a[jaoja ilaimaToD ³jaI´ nao inaimaYaa paMDo
kao iDijaTla manaaorMjana PlaoTfama- jaI5 ko ilae ihMdI maUla kaya-Ëma ka
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ADS2OTT TAKES RAJNEESH
CHATURVEDI ONBOARD

ads2OTT an integrated OTT exchange medium, has
appointed Rajneesh Chaturvedi (former Head of Brand &
Media at Medlife & Head of Marketing Services at Kraft
Heinz) as Co-Founder. In this capacity,
Chaturvedi will be responsible for revenue
monetisation, product development,
research and marketing.

ads2OTT is a one-stop solution for
brands to advertise across OTT platforms
by supporting an open marketplace,
which will connect advertisers and
publishers to transact against any data
set at scale with transparency, consistency and simplicity.

Arun Tyagi, Founder, ads2OTT, said, “The demand
for content streamed via OTT is increasing by the day in
India. ads2OTT is committed to fulfil advertisers’
requirements for focused advertising. The exchange will
specialise in helping brands, agencies and advertisers
understand and navigate this revolutionary media
landscape. As a successful Consumer Marketing
Professional, Rajneesh knows what it takes to build
scalable partnerships, connecting brands with consumers
while generating ROI for advertisers across India. We are
excited as we welcome Rajneesh on board to be a part of
our dynamic team.”

“With the new normal and changing dynamics of
advertising, the increasing video consumption at OTT
platforms has presented a great opportunity for
advertisers and brands alike. ads2OTT will be an exciting
and challenging journey to showcase my experience in
building, scaling and making business profitable across
categories. I look forward to promising times, where we
define the power of OTT media advertising ecosystem
with ads2OTT enabling brands, agencies and media
companies to engage with consumers,” said Chaturvedi.

NIMISHA PANDEY MOVES TO ZEE5

Zee Entertainment Enterprises Ltd. (ZEE) has
appointed Nimisha Pandey to head the Hindi Originals

RAJNEESH CHATURVEDI
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for its digital entertainment platform Zee5. In this role,
Pandey will report to Punit Misra, President, Content and
International Markets, Zee.

Pandey commenced her career in
television as a creative executive,
diversifying her experience as a director
and programming head, before going on
to explore the digital domain by
launching ALTBalaji in the year 2017. In
her previous stint, she was associated
with Netflix as the Director for
International Originals, giving her a rich experience in the
domain of content creation for the digital ecosystem.
Pandey has also been associated with leading production
houses such as 4 Lions Films and Firework Productions.

An alumna of the Film and Television Institute of
India (FTII), Pandey comes with over 17 years of diverse
work experience in the entertainment industry.

BIIGGBANG LINES UP NEW OTT
SERVICE

Biiggbang Amusement has launched a new OTT
service. Biiggbang is headed by CEO
and Founder Sudip Mukherjee and  Co-
Founder Shrikant Agrawal.

The content on the platform will
cater to augmented UI / UX, AI and
short form faster shows and movies and
content will be  from 10 Indian and 8
international languages, the platform will also be free.

A lot of artists have already booked their slot on
the OTT like National- award winning Bengali actress
Rituparna Sengupta, who is set to debut on OTT with
Biiggbang Amusement. Other celebrities who have been
roped in by the streaming platform include Chandan Roy
Sanyal, Namit Das, Rajesh Sharma and others.

HINDUJA OTT CROSSES HALF-A-
MILLION CUSTOMERS

ONEOTT iNTERTAINMENT Ltd (OIL), a
subsidiary of NXTDigital Ltd promoted by the  Hinduja

p`mauK inayau@t ikyaa hO.ApnaI BaUimaka EaImatI paMDo jaI ko kMToMT AaOr
AMtrraYT/Iya baajaar ko p`Qaana punaIt imaEa kao irpaoT- kroMgaI.

EaImatI paMDo nao ek rcanaa%mak kaya-karI ko $p maoM
TolaIivajana maoM Apnao kOiryar kI Sau$Aat kI qaI
AaOr 2017 maoM AâlT baalaajaI laânca krko iDijaTla
Daomaona ka pta lagaanao sao phlao ek inadoSak va
kaya-Ëma p̀mauK ko $p maoM Apnao AnauBava maoM ivaivaQata
laayaI.Apnao ipClao kaya-kala maoM vah naoTiFla@sa
ko saaqa AMtrraYT/Iya maUla ko inadoSak ko $p maoM

jauD,I rhIM ijasasao ik iDijaTla [kaoisasTma ko ilae saamaga`I inamaa-Na ko xao~
maoM ]nhoM samaRw AnauBava imalaa.EaImatI paMDo p`mauK p`aoD@Sana ha]sa jaOsao 4
laayaMsa iflma\sa AaOr fayarvak- p`aoD@Sana ko saaqa BaI jauD,I rhIM.

iflma eMD TolaIivajana [MsTIcyaUT Aâf [MiDyaa ³efTIAa[-Aa[-́
kI pUva- Ca~ paMDo ko pasa manaaorMjana ]Vaoga maoM 17 sao AiQak vaYaao-M ko
ivaivaQa kayaao-M ka AnauBava hO.
nayaI AaoTITI sa ovaa laa ^nca kI ibaga ba O MganayaI AaoTITI sa ovaa laa ^nca kI ibaga ba O MganayaI AaoTITI sa ovaa laa ^nca kI ibaga ba O MganayaI AaoTITI sa ovaa laa ^nca kI ibaga ba O MganayaI AaoTITI sa ovaa laa ^nca kI ibaga ba O Mga

ibagabaOMga Ama\yaUsamaoMT nao nayaI AaoTITI saovaa laa^nca kI hO.ibaga
baOMD ka naotR%va saI[-Aao va saMsqaapk saudIp mauKjaI- AaOr sah–saMsqaapk

EaIkaMt Aga`vaala kr rho hOM.
PlaoTfama- pr ]plabQa saamaga`I saMvaiQa-t yaUAa[-
ÀyaUe@sa¸ eAa[- va CaoTo p`a$p kI tIva` Saao kI
ja$rtaoM kao pUra krogaI AaOr maUvaI va saamaga`I 10
BaartIya va 8 AMtrraYT/Iya BaaYaaAaoM sao haoMgao̧  yah
PlaoTfa^ma- ÍI haogaa.

bahut saaro klaakaraoM nao phlao hI AaoTITI pr Apnaa slaa^T
bauk kr ilayaa hO jaOsao ik raYT/Iya purskar ivajaota baMgaalaI AiBanao~I
irtupNaa- saonagauPta jaao ik AaoTITI pr ibagabaOMga ko saaqa ApnaI Sau$Aat
krnao jaa rhI hOM.Anya maSahUr histyaaoM kao sT/IimaMga PlaoTfa^ma- pr laanao
ka p`yaasa ikyaa jaa rha hO ijanako Saaimala hOM caMdna ra^ya sanyaala¸ naimat
dasa¸ rajaoSa Samaa- va Anya.

ihMdujaa AaoTITI na o AaQao imailayana ]pBaa o@taAao M kaoihMdujaa AaoTITI na o AaQao imailayana ]pBaa o@taAao M kaoihMdujaa AaoTITI na o AaQao imailayana ]pBaa o@taAao M kaoihMdujaa AaoTITI na o AaQao imailayana ]pBaa o@taAao M kaoihMdujaa AaoTITI na o AaQao imailayana ]pBaa o@taAao M kao
par ikyaapar ikyaapar ikyaapar ikyaapar ikyaa

ihMdujaa gaùp Wara saMcaailat enae@saTI iDijaTla ila kI sahayak
kMpnaI vana AaoTITI [MTrnaoSanala ilaimaToD ³AaoAa[-ela´ nao AaQao imailayana
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Group has crossed half-a-million home broadband
customers, They are now part of   top wired ISPs in India.
The others are Reliance JIO combine, Bharti Airtel, Voda-
Idea and ACT.

OIL’s will drive digital connectivity by
connecting homes and offices and is
launching smart security, smart lighting and
IoT solutions for smart living, thereby,
bringing ‘Future-To-The-Home powered on
a Fiber-Optic To The Home (FTTH)’.

OIL will consolidate its operations by
tie-up with LMOs. NXTDigital  connects 5.38
million video subscriber homes in 1500+ cities
and towns of India through its digital cable
television (CATV) and headend-in-the-sky (HITS)
platforms, served by over 9,000 LMOs. The company is
leveraging this huge synergy to upsell and bundle internet
services to each of these video homes. Enabling these
high potential growth markets with high-speed-internet
and digital platform services with LMOs is the key to OIL’s
go-to-market strategy.

VI TO OFFER VIDEO CONTENT

Vi has tied up with Firework and this will enable Vi
to get content from global content studios and
also get access to occupational generated
content (OGC) creators.

Firework is a Silicon Valley based story
publishing platform.

This is the first time any Indian telecom
operator has taken the lead to introduce the
Stories format to its users.

Avneesh Khosla, Chief Marketing
Officer, Vi, said, “We provide an array of content
from multiple OTT players varying across
genres like Live TV, Movies and Web Series in multiple
languages on Vi Movies and TV app. Vi is excited to be
the 1st Telco to partner with Firework for powering the
most trending short videos, specially curated for Vi
customers. The format is designed to entertain you in “30
seconds” across various categories and interests.
Mobiles have become the preferred screens for

Garolau bàâDbaOMD ]pBaao@taAaoM kao par kr ilayaa hO.Aba vao Baart maoM p̀mauK
vaaya-D Aa[-esapI ka ihssaa hOM.Anya hO irlaayaMsa ijayaao saMyau@t¸ BaartI

eyarTola¸ vaaoDa–Aa[iDyaa va esaITI.AaoAa[-ela GaraoM va
Aâifsa kao jaaoD,kr iDijaTla knaoi@TivaTI kao baZ,ayaogaa
AaOr smaT- saurxaa¸ smaaT- laa[iTMga AaOr smaaT- ilaivaMga ko ilae
Aa[-AaoTI samaaQaana laânca krogaa¸ ijasasao fa[bar AâpiTk
TU d haoma ³efTITIeca´ pr ‘FyaUcar TU d haoma kao laayaa
jaayaogaa.
AaoAa[-ela Apnao pircaalana kao emaAaoela ko saaqa samaJaaOta
krko majabaUt krogaa.enae@saTI iDijaTla nao Baart ko
1500 sao AiQak SahraoM va ksbaaoM maoM 5º38 imailayana
vaIiDyaao sabsaËa[bar GaraoM kao Apnao iDijaTla kobala

TolaIivajana ³saIeTIvaI´ AaOr hoDeMD [na d ska[- ³ihT\sa´ PlaoTfama-
ko maaQyama sao jaaoD,a hO̧  jaao 9000 sao AiQak elaemaAao Wara saovaa p̀dana
krta hO. kMpnaI [na vaIiDyaao GaraoM maoM sao p`%yaok ko ilae [MTrnaoT saovaaAaoM
kao ApgaòD krnao AaOr baMDla krnao ko ilae [sa ivaSaala talamaola ka laaBa
]za rhI hO.elaemaAao ko saaqa ]cca gait [MTrnaoT AaOr iDijaTla
PlaoTfama- saovaaAaoM ko saaqa [na [na ]cca saMBaaivat ivakasa baajaaraoM kao
saxama krnaa AaoAa[-ela kI baajaar kI rNanaIit kI mah%vapUNa- kuMjaI hO.
vaIiDyaa o saamaga ` I kI poSakSa krogaa vaIAa[-vaIiDyaa o saamaga ` I kI poSakSa krogaa vaIAa[-vaIiDyaa o saamaga ` I kI poSakSa krogaa vaIAa[-vaIiDyaa o saamaga ` I kI poSakSa krogaa vaIAa[-vaIiDyaa o saamaga ` I kI poSakSa krogaa vaIAa[-

vaIAa[- nao fayarvak- ko saaqa samaJaaOta ikyaa hO AaOr [sasao
vaIAa[- kao vaOiSvak saamaga`I sTUiDyaao sao p`aPt krnao maoM madd
imalaogaI AaOr vyavasaaiyak inamaa-Na saamaga`I ³AaojaIsaI´ inamaa-
taAaoM tk BaI phuMca p`aPt haogaI.
fayarvak- isailaka^na vaOlaI isqat khanaI p`kaSana PlaoTfama-
hO.yah phlaI baar hO jabaik iksaI TolaIka^ma Aa^proTr nao
Apnao [stomaalakta-AaoM kao sTaorIja fa^mao-T Sau$ krnao ka
baID,a ]zayaa hO.
vaIAa[- ko mau#ya maako-iTMga AiQakarI AvanaISa Kaosalaa nao
kha ‘hma k[- AaoTITI kMpinayaaoM kao laa[va TIvaI maUvaI
AaOr vaoba saIirja jaOsao k[- BaaYaaAaoM maoM vaIAa[- maUvaIja AaOr

TIvaI eOp pr k[- BaaYaaAaoM maoM Alaga–Alaga saamaga`I p`dana krto hOM.vaIAa[-
ga`ahkaoM ko ilae ivaSaoYa $p sao @yaUroT ikyao gayao sabasao CaoTI vaIiDyaao kao
T/oiDMga krnao ko ilae fayarvak- ko saaqa naMbar 1 sahyaaogaI Tolkao bananao ko
ilae ]%saaiht hO.p`a$p kao ivaiBanna EaoiNayaaoM va $icayaaoM maoM 30 saokoMD maoM
Aapka manaaorMjana krnao ko ilae iDjaa[na ikyaa gayaa hO.maaobaa[la
manaaorMjana ko ilae psaMdIda sËIna bana gayao hOM AaOr CaoTo vaIiDyaao idKanao
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entertainment and the average time spent on watching short
videos is significantly higher than long-form content,
demonstrating that the engagement levels provided by short
videos remain unparalleled. Through our partnership with
Firework, Vi subscribers will get a wide choice of trending
stories across genre and languages.”

Anand Vidyanand, President, Mobile at Firework,
said, “Firework, one of the first short video platforms to
launch globally on Telco OTT, is excited to be partnering
with a thought-leader like Vi to enhance their customer
experience through continued innovation. Vi’s users can
now enjoy their favourite content without the need of
downloading another app. Vertical short-form video is
the most effective form of mobile story-telling today and
with this partnership, Firework is further strengthening
its reach across Telecom operators,  device
manufacturers, and app developers. Firework is fully
committed to Vi’s vision in bringing the best
occupationally generated short-video content to its
customers across nearly 40 delightful categories,
including multiple Indic languages.”

EROS NOW- APPLAUSE
ENTERTAINMENT TIE-UP

Eros Now and Applause Entertainment have tied up
and hope to bring a premium
romantic comedy series titled ‘Udan
Patolas’.

Ridhima Lulla, Chief Content
Officer, Eros Group, said, "At Eros,
our constant endeavour is to
present audiences with fresh and
fascinating content in varied genres.
The partnership with Applause
Entertainment is a step further in enhancing our robust
Originals library and continue to attract audience across
demographics and geographies. We have always presented
Indian content internationally and with Udan Patolas we
will now be showcasing an international adaption for our
viewers.”

Sameer Nair, CEO, Applause Entertainment, said,
"We are excited to partner with Eros Now to build their

ko ilae ibatayaa gayaa samaya AaOsat samaya laMbao fa^ma- kI saamaga`I sao kafI
AiQak hO̧  yah p`diSa-t krta hO ik CaoTo vaIiDyaao Wara p`dana kI gayaI
saamaga`I ka str AiWtIya banaa huAa hO.fayarvak- ko saaqa hmaarI saaJaodarI
ko maaQyama sao vaIAa[- ga`ahkaoM kao SaOlaI AaOr BaaYaaAaoM maoM T/oiDMga khainayaaoM
kI ek ivastRt psaMd imalaogaI.’

fayavak- maoM maaobaa[la ko AQyaxa AanaMd ivaVanaMd nao kha ik
‘Tolkao AaoTITI pr ivaSvastr pr laa^nca krnao vaalao phlao laGau vaIiDyaao
PlaoTfamaao-M maoM sao ek fayarvak- inarMtr nayaI Kaoja ko maaQyama sao Apnao
ga`ahk AnauBava kao baZ,anao ko ilae vaIAa[- jaOsao ivacaar naota ko saaqa
BaagaIdarI krnao ko ilae ]%saaiht hO.vaIAa[- ko ]pyaaogakta- Aba iksaI
Anya eOp kao Da]nalaaoD krnao kI AavaSyakta ko ibanaa ApnaI psaMdIda
saamaga`I ka AanaMd lao sakto hOM.vaiT-kla Sa^T- fa^ma- vaIiDyaao Aaja maaobaa[la
sTaorI TolaIMga ka sabasao p`BaavaI $p hO AaOr [sa saaJaodarI ko saaqa
fayarvak- TolaIka^ma Aa^proTraoM̧  ]pkrNa inamaa-taAaoM va eOp Dovalapsa- ko
baIca ApnaI phuMca kao AaOr majabaUt kr rha hO.

fayarvak- pUrI trh sao vaIAa[- ko dRiYTkaoNa ko ilae pUrI trh
p`itbaw hO ijasamaoM k[- [MiDk BaaYaaAaoM saiht agaBaga 40 rmaNaIya EaoiNayaaoM
maoM Apnao ga`ahkao ko ilae sava-EaoYz vyavasaaiyak $p sao ]%pnna laGau vaIiDyaao
saamaga`I hO.’

era oja naa]–eplaa ^ja [MTrTonama o MT ko baIca samaJaa Otaera oja naa]–eplaa ^ja [MTrTonama o MT ko baIca samaJaa Otaera oja naa]–eplaa ^ja [MTrTonama o MT ko baIca samaJaa Otaera oja naa]–eplaa ^ja [MTrTonama o MT ko baIca samaJaa Otaera oja naa]–eplaa ^ja [MTrTonama o MT ko baIca samaJaa Ota
eraoja naa]–eplaa^ja [MTrTonamaoMT nao ek p`Iimayama raomaaMiTk

ka^maoDI saIirja ‘]D,na pTaolasa’ laanao kI ]mmaId ko ilae samaJaaOta ikyaa
hO.

[raoja naa] kI mau#ya kMToMT AiQakarI
iriQamaa laullaa nao batayaa ik ‘[raosa maoM hmaara
inarMtr p`yaasa ivaiBanna SaoilayaaoM maoM tajaa AaOr
AakYa-k saamaga`I ko saaqa dSa-kaoM kao poSa
krnaa hO.epalaa^ja [MTrTonamao MT ko saaqa
saaJaodarI hmaaro majabaUt maUla laa[baòrI kao baZ,anao
kI idSaa maoM ek AaOr kdma hO jaao ik

janasaaMi#yakI AaOr BaaOgaaoilak xao~aoM maoM dSa-kaoM kao AakiYa-t krto hOM.hmanao
hmaoSaa AMtrraYT/Iyastr pr BaartIya saamaga`I p`stut kI hO AaOr ‘]D,na
pTaolasa’ ko saaqa Aba hma Apnao dSa-kaoM ko ilae ek AMtrraYT/Iya
$paMtrNa p`diSa-t kroMgao.’

eplaa^ja [MTrTonamaoMT ko saI[-Aao samaIr naayar nao batayaa ik hma maUla
saamaga`I ko Apnao inamaa-Na ko ilae [raosa naa] ko saaqa saaJaodarI krnao ko
ilae ]%saaiht hO.hmaoM KuSaI hO ik ha]sa Aa^f eplaa^ja sao dao raomaaMcak
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slate of original content. We are glad to be able to
entertain and delight their customers with two exciting
series from the house of Applause, starting with Udan
Patolas. We look forward to building and strengthening
a long & successful partnership with Eros Now, and
contribute to help achieve their business objectives in
India and across the world.”

EROS STX GLOBAL LAUNCHES EROS
NOW MUSIC

Eros STX Global Corporation, has launched Eros Now
Music.  Eros Now Music will have the power of synergies
of Eros Studios and the OTT
platform Eros Now and Eros Now
Music will give talents a platform
to launch their music and connect
with a global audience.

Eros has also appointed
Rajitta Hemwaani as Business Head, Music, who will be
responsible for driving the business of Eros Now Music,
overlook content creation and acquisition.

Eros Now Music will be releasing hundreds of
originals in the next one year. Established and emerging
artists with expertise in genres such as Indie, pop, Sufi,
EDM, Hip Hop, New Age, among others will showcase their
talent across regional languages, including Hindi, Punjabi,
Bhojpuri, Haryanvi, thus supporting local talent as well as
connecting to a wider music audience. 

MOHIT SRIVASTAVA JOINS AMAZON

Viacom18's former EVP - Mohit Srivastava has moved
to Amazon as director for seller
registrations.With over 22 years of
experience in the industry, Srivastava has
had stints at multiple organisations in a
technical role, including Snapdeal,
Adobe and Wipro. He has worked
towards building and managing products
and technology in areas of recommendation,
personalisation, search, online video, unified
communication, and digital imaging. 

EaRMKlaaAaoM ko saaqa Apnao ga`ahkaoM ka manaaorMjana krnao AaOr ]nhoM KuSa
krnao maoM saxama haoMgao̧  ijasakI Sau$Aat ]D,na pTaolaa ko saaqa hao rhI
hO.hma eraoja naa] ko saaqa ek laMbaI AaOr safla saaJaodarI banaanao AaOr
majabaUt krnao ko ilae t%pr hOM AaOr Baart va duinayaaBar maoM Apnao
vyaapairk ]_oSyaaoM kao p`aPt krnao maoM madd krnao ko ilae yaaogadana krto
hOM.
[raoja esaTIe@sa glaaobala nao [raoja naa] myaUijak laa^nca[raoja esaTIe@sa glaaobala nao [raoja naa] myaUijak laa^nca[raoja esaTIe@sa glaaobala nao [raoja naa] myaUijak laa^nca[raoja esaTIe@sa glaaobala nao [raoja naa] myaUijak laa^nca[raoja esaTIe@sa glaaobala nao [raoja naa] myaUijak laa^nca
iky a aiky a aiky a aiky a aiky a a

[raoja esaTIe@sa glaaobala ka^rpaoroSana nao [raoja naa] myaUijak
laa^nca ikyaa hO.[raoja naa] myaUijak ko pasa [raoja sTUiDyaaoja ko talamaola

kI Sai@t haogaI AaOr AaoTITI PlaoTfama-
[raoja naa] AaOr [raoja naa] myaUijak p̀itBaaAaoM
kao Apnaa saMgaIt laa^nca krnao AaOr vaOiSvak
dSa-kaoM sao jauD,nao ka ek PlaoTfa^ma- do rha
hO.

[raoja nao rija%maa homavaanaI kao ibajanaosa hoD¸ myaUijak inayau@t ikyaa hO̧  jaao
kMToMT iËeSana AaOr AiBaga`hNa kao doKto hue [raoja naa] myaUijak ko
ibajanaosa kao calaanao ko ilae ijammaovaar haoMgao.

[raoja naa] myaUijak Alagalao ek saala maoM saOkD,ao maUla kaya-Ëma kao
irlaIja krogaa.[MDI¸ pa^p¸ saUfI¸ [-DIema¸ ihp ha^p¸ nyaU eOja jaOsaI SaOilayaaoM
maoM ivaSaoYa&ta ko saaqa sqaaipt AaOr ]Barto klaakar ihMdI¸ pMjaabaI¸
BaaojapurI¸ hiryaaNavaI saiht xao~Iya BaaYaaAaoM maoM ApnaI p`itBaa ka p`dSa-na
kroMgao̧  [sa p`kar sqaanaIya p`itBaa ka samaqa-na ko saaqa–saaqa vyaapk saMgaIt
dSa-k vaga- sao jauD,naa.

Ama ojana sa o ja uD, o maa oiht EaIvaastvaAma ojana sa o ja uD, o maa oiht EaIvaastvaAma ojana sa o ja uD, o maa oiht EaIvaastvaAma ojana sa o ja uD, o maa oiht EaIvaastvaAma ojana sa o ja uD, o maa oiht EaIvaastva
vaa^yakama 18 kI pUva- [-vaIpI–maaoiht EaIvaastva Aba Amaojana maoM

saolar rijasT/oSana ko ilae Da^yaro@Tr ko $p maoM
Saaimala hao gayaI hOM.]Vaoga maoM 22 saala sao AiQak
AnauBava ko saaqa EaIvaastva nao tknaIkI BaUimakaa maoM
ivaiBanna saMgaznaaoM ko saaqa kama ikyaa hO ijanamaoM
snaOpDIla¸ eDâba va ivap̀ao Saaimala hOM.]nhaoMnao isafairSa¸
inajaIkrNa¸ Kaoja¸ Aa^na laa[na vaIiDyaao̧  ekIkRt

saMcaar AaOr iDijaTla [maoijaMga ko xao~aoM maoM ]%padaoM AaOr tknaIkI ko inamaa-Na
AaOr p`baMQana kI idSaa maoM kama ikyaa hO. 
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MARKETS: SCAT

DPOs & MSOs –
TACKLING ISSUES,

CHALLENGES &
ENABLING BIZ

OPPORTUNITIES
RETURN ON INVESTMENT

The MSOs are required to invest heavily on Head-
end equipment, CAS and SMS software and other
hardware. The Set-top- boxes (STBs) contributes to a
huge capital  expenditure.
Further, the MSOs hire network
bandwidth from Telecom Service
Providers or Internet Service
Providers. There are large costs
that can ascribed to Network and
maintenance. However, the
revenue stream was intertwined
with the channel prices. As channel prices were not
transparent and consumer charges were not directly linked
with the price of the content/channel prices. The tariff
structure was quite complex as each MSO was buying
content from many broadcasters and many combinations
of their channels /  bouquets. To note, there are
approximately 50 pay broadcasters providing more than
300 pay channels with quite-a-large number of
combination of bouquets available. Due to non-clarity
on revenue stream for the MSOs, growth was stifled,
and quality of network also suffered. In many cases the
lack of revenue realization did not allow timely
upgradation of the equipment or the introduction of new
services.

DISCRIMINATORY CHANNEL PRICES
In the previous regime, though Reference

Interconnect Offer (RIO) based model was prescribed, there
was huge variation in discounts offered by the broadcasters.
Most of the deals were signed after mutual negotiations as
fixed fee deals. The MSOs and DTH service providers are
present in the same market. While an MSO is generally
serving its customers through LCOs, DTH providers serves
the customers directly. The structure of interconnect
agreements/ deals was such that discounts upto 90 percent
of the RIO price were offered.

DIpIAao va emaesaAao –DIpIAao va emaesaAao –DIpIAao va emaesaAao –DIpIAao va emaesaAao –DIpIAao va emaesaAao –
JagaD,o ko mau_aoM¸ caunaaOityaaoMJagaD,o ko mau_aoM¸ caunaaOityaaoMJagaD,o ko mau_aoM¸ caunaaOityaaoMJagaD,o ko mau_aoM¸ caunaaOityaaoMJagaD,o ko mau_aoM¸ caunaaOityaaoM
AaOr ibajanaosa AvasaraoM kaoAaOr ibajanaosa AvasaraoM kaoAaOr ibajanaosa AvasaraoM kaoAaOr ibajanaosa AvasaraoM kaoAaOr ibajanaosa AvasaraoM kao

saxama banaanaasaxama banaanaasaxama banaanaasaxama banaanaasaxama banaanaa
inava oSa pr irT-nainava oSa pr irT-nainava oSa pr irT-nainava oSa pr irT-nainava oSa pr irT-na

emaesaAao kao hoDeMD ]pkrNa¸ kOsa AaOr esaemaesa saa^FTvaoyar
AaOr Anya haD-vaoyar maoM BaarI inavaoSa kI AavaSyakta haotI hO.saoT Ta^p

baa^@sa ³esaTIbaI´ ek baD,o pUMjaIgat vyaya
mao M yaaogadana krta hO.[sako Alaavaa
emaesaAao TolaIka^ma saiva-sa p`aovaa[-Dsa- yaa
[MTrnaoT saiva-sa p`aovaa[Dsa- sao naoTvak-
baOMDivaD\qa hayar krta hO.eosaI baD,I laagato
hOM jaao naoTvak- AaOr rKrKava ko ilae
inaid-YT kI jaa saktI hO.halaaMik caOnala

kI kImataoM ko saaqa rajasva Qaara ka hstxaop ikyaa gayaa qaa.caUMik caOnala
kI kImatoM pardSaI- nahIM qaIM AaOr ]pBaao@ta Saulk saIQao saamaga`IÀcaOnala kI
kImataoM ko maUlya ko saaqa nahIM jauD,o qao.TOirf saMrcanaa kafI jaiTla qaI
@yaaoMik p`%yaok emaesaAao k[- p`saarkaoM AaOr ]nako caOnalaaoMÀbauko ko k[-
saMyaaojanaaoM sao saamaga`I KrId rha qaa.]llaoKnaIya hO ik lagaBaga 50 po
p`saark 300 sao AiQak po caOnala ]plabQa kra rho hOM ijasamaoM kafI saM#yaa
maoM bauko ko saMyaaojana ]plabQa hOM.emaesaAao ko ilae rajasva sT/Ima pr
spYTta na haonao ko karNa vaRiw kao raok idyaa gayaa AaOr naoTvak- kI
gauNava<aa kao BaI nauksaana huAa.k[- maamalaaoM maoM rajasva p`aiPt kI kmaI nao
]pkrNaaoM ko samaya pr ApgaòDoSana yaa nayaI saovaaAaoM kI Sau$Aat kI
Anaumait nahIM dI.
BaodBaavapUNa - ca Onala kImato MBa odBaavapUNa - ca Onala kImato MBa odBaavapUNa - ca Onala kImato MBa odBaavapUNa - ca Onala kImato MBa odBaavapUNa - ca Onala kImato M

ipClao Saasana maoM halaaMik roÍoMsa [MTrknao@T Aâfr ³AarAa[-Aaó
AaQaairt maa^Dla kao inaQaa-irt ikyaa gayaa qaa.p`saark Wara p`dana kI
gayaI CUTaoM maoM BaarI iBannata qaI.if@sD Saulk saaOdaoM ko $p maoM AapsaI
samaJaaOto ko baad AiQakaMSa saaOdaoM pr hstaxar ikyao gayao qao.emaesaAao va
DITIeca saovaa p`data ek hI baajaar maoM maaOjaUd hO.jabaik ek emaesaAao
AamataOr pr elasaIAao ko maaQyama sao Apnao ga`ahkaoM kI saovaa krta hO̧
DITIeca saovaa p`data saIQao ga`ahkaoM kao saovaa dota hO³piriSaYT 2 maako-T
naoTvak- ilaMkoja AaOr saMrcanaa´.[MTrknao@T samaJaaOtaoM ÀsaaOMdaoM kI saMrcanaa
eosaI qaI ik AarAa[-Aao maUlya ko 90 p`itSat tk kI CUT kI poSakSa
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Thus, there were non-transparent and discriminatory
practices for provisioning of the channels by Broadcasters
(See Box: Types of Deals). Large distributors (MSOs as
well as DTH service providers) were able to get best possible
discount owing to their large base and penetration-based
discounts.

Broadcasters discriminated between similarly placed
DPOs. Mutual negotiations completely dehors the
Reference Interconnect Offer (RIO) were entered which were
not known to other similarly placed DPOs. For offering
better deals broadcasters enforced other conditions such
as minimum penetration guarantee for their TV channels.
Differential input costs for MSOs meant distortion in market
causing disadvantages to players who do not get such
preferential deals. The situation for small MSOs was more
critical as they did not have regulatory backing to question
the methods of large broadcasters. Failure to enter into
mutual negotiations forced DPOs to take channels on RIO
rates. Many-a-times the broadcasters would resort to
disconnection of the TV Channel feed of MSOs on flimsy
grounds as the agreement would have many conditions
like minimum penetration guarantee etc. This eventually
meant that the DPO would not be able to survive. Many
small MSOs, therefore, had to join the large MSOs either
through merger/ acquisition route or by joint venture
arrangements.

EXCESSIVE CONDITIONS
Discrimination in discounts was one factor; many

TYPES OF NEGOTIATED DEALS
a. Fixed-fee Deals:

All the channels of a broadcaster are taken at a lump-
sum annual fee payable in monthly or quarterly
instalments. No linkage with actual number of
subscribers who chose to subscribe the channel(s) or
bouquet(s)

b. Cost per subscriber (CPS) deals:
In this type of deals a broadcaster provides all or a
group of its channels at a fixed charge per subscriber.
However, CPS is charged for 100% subscribers of the
MSO irrespective of the fact, as to whether a channel
or bouquet is subscribed or not.

c. RIO based deals:
As per the rates notified by broadcasters in RIO. The
rates in such deals were often unviable for an MSO
being very high compared to CPS

baatcaIt saa Odo ko p`karbaatcaIt saa Odo ko p`karbaatcaIt saa Odo ko p`karbaatcaIt saa Odo ko p`karbaatcaIt saa Odo ko p`kar
e ºe ºe ºe ºe º if@sD fI saa Oda:if@sD fI saa Oda:if@sD fI saa Oda:if@sD fI saa Oda:if@sD fI saa Oda:

p`saark ko saBaI caOnalaaoM kao maaisak yaa itmaahI ikstaoM maoM doya
ekmauSt vaaiYa-k Saulk ilayaa jaata hO.]na ga`ahkaoM kI vaastivak
saM#yaa ko saaqa kao[- jauD,ava nahIM hO ijanhaoMnao caOnala ko bauko kI
sadsyata ko ilae caunaa hO.

b a I ºb a I ºb a I ºb a I ºb a I º p`it ga `ahk laagat ³saIpIesa´ saa Oda:p`it ga `ahk laagat ³saIpIesa´ saa Oda:p`it ga `ahk laagat ³saIpIesa´ saa Oda:p`it ga `ahk laagat ³saIpIesa´ saa Oda:p`it ga `ahk laagat ³saIpIesa´ saa Oda:
[sa p`kar ko saaOdo maoM ek p`saark p`it caOnala ko ek inaiScat
Saulk pr saBaI yaa Apnao caOnalaaoM ka ek samaUh p`dana krta
hO.halaaMik [sa tqya ko baavajaUd ik kao[- caOnala yaa bauko sabsaËa[ba
ikyaa gayaa hO yaa nahIM̧  [sa tqya ko baavajaUd ik emaesaAao ko
100‰ ga`ahkaoM ko ilae saIpIesa ka Saulk ilayaa hO.

s a Iºs a Iºs a Iºs a Iºs a Iº AarAa[-Aa o AaQaairt saa Oda:AarAa[-Aa o AaQaairt saa Oda:AarAa[-Aa o AaQaairt saa Oda:AarAa[-Aa o AaQaairt saa Oda:AarAa[-Aa o AaQaairt saa Oda:
AarAa[-Aao maoM p`saarkaoM Wara AiQasaUicat draoM ko Anausaar.[sa
trh kI saaOdaoM droM A@sar saIpIesa kI tulanaa maoM emaesaAao ko
ilae bahut AiQak nahIM haotI hOM.

kI gayaI qaI. [sa p`kar p`saarkaoM Wara caOnalaaoM ko p`avaQaana ko ilae gaOr
pardSaI- AaOr BaodBaavapUNa- vyavahar qao ³baa^@sa doKoM: saaOdaoM ko p`kar´.baD,o
ivatrk ³emaesaAao AaOr saaqa hI DITIeca saovaa p`data´ Apnao baD,o
AaQaar AaOr p`vaoSa AaQaairt CUT ko karNa savaao-<ama saMBava CUT p`aPt krnao
maoM saxama qao.

p`saarkaoM nao samaana $p sao rKo gayao DIpIAaoo ko baIca BaodBaava
ikyaa.parspirk baatcaIt pUrI trh sao roÍoMsa [MTrknao@T Aa^fr
³AarAa[-Aaó  ko maaQyama sao haotI qaI jaao Anya samaana $p sao rKo gayao
DIpIAao ko ilae &at nahIM qaa.baohtr saaOdaoM kI poSakSa ko ilae p`saarkaoM
nao Anya Satao-M kao laagaU ikyaa jaOsao ik ]nako TIvaI caOnalaaoM ko ilae nyaUnatma
p`vaoSa gaarMTI.emaesaAao ko ilae ivaBaodk [napuT laagat ka matlaba qaa
ik baajaar maoM ivakRit¸ eosao kMpinayaaoM kao nauksaana phuMcaatI hO ijanhoM ik [sa
trh ko AiQamaanya saaOdo nahIM imalato.CaoTo emaesaAao ko ilae isqait
AiQak mah%vapUNa- qaI @yaaoMik ]nako pasa baD,o p`saarkaoM ko trIkaoM pr
savaala ]zanao ko ilae ivainayaamak samaqa-na nahIM qaa.AapsaI baatcaIt maoM
Asafla haonao ko karNa DIpIAao kao AarAa[-Aao draoM pr caOnala laonao ko
ilae majabaUr haonaa pD,a.k[- baar p`saarkaoM nao kmajaaor bahanao ko AaQaar
pr emaesaAao ko caOnala fID kao baMd krnao ka sahara ilayaa haogaa @yaaoMik
samaJaaOto maoM nyaUnatma p`vaoSa gaarMTI Aaid jaOsaIM k[- Sato- haoMgaI.AMtt: [saka
matlaba qaa ik DIpIAao jaIivat nahIM rh payaoMgao.[sailae k[- CaoTo emaesaAao
kao baD,o emaesaAao maoM ivalaya À AiQaga`hNa maaga- yaa saMyau@t ]Vma vyavasqaa
ko maaQyama sao Saaimala haonaa pD,a.

A%yaiQak Sato - MA%yaiQak Sato - MA%yaiQak Sato - MA%yaiQak Sato - MA%yaiQak Sato - M
CUT maoM BaodBaava ek kark qaa.CaoTo va maQyama emaesaAao pr k[-
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other unreasonable conditions
were imposed upon small and
medium MSOs. The MSOs had to
assure the broadcaster for
placement of channel at a certain
position and provide a logical
channel number (LCN) number of
choices.  For MSOs it  was
impossible to fulfill all such
demands and all broadcasters
used to seek similar placements
and LCN number or face non-
provisioning of the channel. Small
MSOs were the worst hit as they
did not have ability to challenge
the whims of broadcasters. The
market data reflects the
consequence, as only fifteen (15)
MSOs (less than 1.5 % of total 1100
MSOs) control close to 78 %
market share among Cable TV
homes across the country. Such
skewed market scenario reflects
structural issues in the sector and points to existence of
impediments to fair competition.

RESTRICTING AREA OF OPERATION
The broadcasters controlled the DPOs by restraining

their service area for which a channel was provided. Though,
MIB provided an all India License to MSOs, they could not
expand their network as broadcasters signed limited area
deals. Thus though every MSO have permission from the
Government, it was impossible for a DPO to expand its area
of operations. There were reports that despite making
investments, MSOs are unable to carry out expansion due
to delays in provisioning of channel by broadcasters.

DELAY IN PROVISIONING
The Interconnection Regulations, 2004 prescribed

provisions relating to provisioning of signals of TV channels
to seeker in a time bound manner. A service provider was
enjoined to either provide the signals in the stipulated time
of 60 days from the date of the request or share the reasons
in writing for refusal with explicit details within 60 days
from the date of request. In many cases, due to prolonged
negotiations, the time period of 60 days was not adhered to
by either party. The general alibi used to be that they wanted
to satisfy themselves with the anti-piracy compliance of
such new distributor.

MARKET SHARE AMONG
LARGE AND SMALL MSOS

78%

22%

Large MSOs (15)

Small MSOs (1082)

Anya Anauicat Sato-M qaaopI gayaI.emaesaAao
kao ek inaiScat sqaana pr caOnala ko PlaosamaoMT
ko ilae p`saarkaoM kao AaSvast krnaa qaa
AaOr ek laâijakla caOnala saM#yaa ³elasaIena´
iv aklpa o M  kI sa M#y a a p `da n a krna a
qaa.emaesaAao ko ilae eosaI saBaI maaMgaaoM kao
pUra krnaa AsaMBava qaa AaOr saBaI p`saarkaoM nao
samaana PlaosamaoMT AaOr elasaIena naMbar kI maaMga
kI yaa caOnala ko gaOr–p`avaQaana ka saamanaa
ikyaa.CaoTo emaesaAao sabasao baurI trh
p`Baaivat qao @yaaoMik ]nako p[asa p`saarkaoM
kao caunaaOtI kao caunaaOtI dona kI xamata nahIM
qaI.baajaar DoTa pirNaama dSaa-ta hO ik pUro
doSa maoM kobala TIvaI GaraoM ko baIca kovala pMd`h
³15´ emaesaAao ³kula 1100 emaesaAao maoM
sao 1º5 fIsadI sao BaI kma´ ka inayaM~Na
78‰ baajaar ihssaodarI ko krIba hO.[sa
trh ko itrCo baajaar ka pirdRSya [sa xao~

maoM saMrcanaa%mak mau_aoM kao dSaa-ta hO AaOr inaYpxa p`itspQaa- ko ilae baaQaaAaoM
ko Aist%va kI Aaor [Saara krta hO.
sa Mcaalana ka p`itba MiQat xa o~sa Mcaalana ka p`itba MiQat xa o~sa Mcaalana ka p`itba MiQat xa o~sa Mcaalana ka p`itba MiQat xa o~sa Mcaalana ka p`itba MiQat xa o~

p`saarkaoM nao Apnao saovaa xao~ kao p`itbaMiQat krko DIpIAao kao
inayaMi~t ikyaa ijasako ilae caOnala p`dana ikyaa gayaa qaa.halaaMik
emaAa[-baI nao emaesaAao kao AiKla BaartIya laa[saoMsa p`dana ikyaa qaa¸ vao
Apnao naoTvak- ka ivastar nahIM kr sako̧  @yaaoMik p`saarkaoM nao saIimat xao~
saaOdo pr hstaxar ikyao qao.[sa p̀kar yaVip hr emaesaAao kao sarkar sao
Anaumait hO laoikna DIpIAao ko ilae Apnao kayaao-M ko xao~ ka ivastar krnaa
AsaMBava qaa.eosaI KbaroM qaI ik inavaoSa krnao ko baavajaUd p̀saarkaoM Wara caOnala
kI vyavasqaa donao maoM dorI ko karNa emaesaAao ivastar nahIM kr pa rho hOM.
p`avaQaana ma o M dorIp`avaQaana ma o M dorIp`avaQaana ma o M dorIp`avaQaana ma o M dorIp`avaQaana ma o M dorI

[MTrknao@Sana rogaulaoSana 2004 maoM samayabaw trIko sao saaQak kao
TIvaI caOnalaaoM ko isaganalaaoM ko p`avaQaana sao saMbaMiQat inayama vaSatao-M kao
inaQaa-irt ikyaa gayaa qaa.ek saovaa p`data kao AnauraoQa kI tarIK sao 60
idnaaoM ko inaQaa-irt samaya maoM isaganala p`dana krnao ko ilae yaa tao AnauraoQa
krnao kI tarIK sao 60 idnaaoM ko BaItr spYT ivavarNa ko saaqa [Mkar krnao
ko ilae ilaiKt $p maoM karNaaoM kao saaJaa krnao ko ilae kha gayaa
qaa.k[- maamalaaoM maoM̧  laMbao samaya tk baatcaIt ko karNa 60 idnaaoM kI samaya
AvaiQa ka iksaI pxa Wara palana nahIM ikyaa gayaa qaa.saamaanya eilabaI
yah maanato qao ik vao [sa trh ko nayao ivatrk ko eMTI pa[rosaI Anaupalana
ko saaqa Kud kao saMtuYT kranaa caahto qao.
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Many a times the broadcaster would subject the
distributor for a long wait to conduct an audit. Further
Different Broadcasters would conduct different audits
thereby subjecting the MSO to multiple audits. This
would entail undue strain on resources of MSO as getting
audit performed meant engaging of manpower resources
on audit again and again. It was possible for a broadcaster
to delay the provisioning of signals under the garb of
due-diligence or verification of equipment etc. There were
complaints where an MSO did not get the agreement
signed with the leading broadcasters even after
following-up for one year. This also meant that different
broadcasters would make their channels available at
different point of times. Different audiences desire
different specific channels. Even within one TV homes
different family members may want different channels
and unavailability of even one preferred channel will mean
that the MSO will not be able to sell his connection. No
consumer will subscribe to an operator who does not
provide popular channels. TV Channel is a non-
substitutable product. Small and medium MSOs could
not, in many instances, survive for such long period
without the availability of most popular channel.

MINIMUM SUBSCRIPTIONS GUARANTEE
The Broadcasters used to impose conditions on

MSOs especially on small and medium MSOs to provide
assurance / guarantee of subscription of a channel by a
certain percentage of consumers. Under the DAS based
system the choice of channel rests with a consumer and
therefore such conditions put MSOs under strain to resort
to forcefully providing certain channels to consumers.
Under such scenario MSOs were subjected to consumer
complaints and un-satisfaction.

NO CHOICE IN CHANNEL OR BOUQUET
SELECTION

All the large broadcaster used to provide their
channel only under a condition that the MSO provides all
the channels. In such cases, MSOs were constrained to
provide many non- popular channels also on their network,
and in-turn to their customers. This issue was more severe
in case of small and medium MSOs as they have limited
head-end capacity. Taking all the channels of leading
broadcasters on their network limited the choice. The non-
availability of channel capacity was a big entry barrier for
new broadcasters, thereby creating an oligopoly. Many
MSOs were constrained to expand their head-end and
install additional encoders, thereby incurring additional
capital expenditure. 

k[- baar p`saark ivatrk kao Aa^iDT kranao ko ilae laMbao samaya
tk [Mtjaar krnaa pD,ta hO.[sako Alaavaa ivaiBanna p`saark Alaga–
Alaga Aa^iDT ka Aayaaojana kroMgao̧  ijasasao emaesaAao k[- Aa^iDT ko
AiQana haogaa.[sasao emaesaAao ko saMsaaQanaaoM pr Anauicat dbaava pD,ogaa¸
@yaaoMik Aa^iDT ka matlaba Aa^iDT pr baar–baar maOnapavar irsaaosao-ja sao
jauD,naa qaa.p`saark ko ilae inayat pirEama yaa ]pkrNaaoM ko sa%yaapna
Aaid kI AaD, maoM isaganalaaoM ko p`avaQaanaaoM maoM dorI krnaa saMBava qaa.eosaI
iSakayatoM qaI jahaM emaesaAao nao ek vaYa- tk AnauvatI- kar-vaa[- krnao ko
baad BaI p`mauK p`saarkaoM ko saaqa samaJaaOto pr hstaxar nahIM ikyao qao.[saka
matlaba yah BaI qaa ik ivaiBanna p`saarNakta- Apnao caOnalaaoM kao Alaga–
Alaga samaya pr ]plabQa krayaoMgao.ivaiBanna dSa-kaoM kao ivaiBanna ivaiSaYT
caOnalaaoM kI [cCa haotI hO.yahaM tk ik ek TIvaI GaraoM ko BaItr Alaga–
Alaga pirvaar ko sadsya Alaga–Alaga caOnala caahto hOM AaOr ek BaI
psaMdIda caOnala kI AnauplabQata ka matlaba yah haogaa ik emaesaAao
Apnaa knao@Sana nahIM baoca paayaoMgao.kao[- BaI ]pBaao@ta eosao Aa^proTr kI
sadsyata nahIM laogaa jaao laaoikip`ya caOnala ]plabQa nahIM krata hao.TIvaI
caOnala ek gaOr p`itsqaapna yaaogya ]%pad hO.CaoTo va maQyama emaesaAao k[-
maamalaaoM maoM sabasao laaokip`ya caOnala kI ]plabQata ko ibanaa eosaI laMbaI AvaiQa
ko ilae jaIivat nahIM rh sakto qao.
nya Unatma sabsaËIPSana gaar MTInya Unatma sabsaËIPSana gaar MTInya Unatma sabsaËIPSana gaar MTInya Unatma sabsaËIPSana gaar MTInya Unatma sabsaËIPSana gaar MTI

p`saark ivaSaoYa $p sao ]pBaao@taAaoM ko ek inaiScat p`itSat
Wara caOnala kI sadsyata ka AaSvaasanaÀgaarMTI p`dana krnao ko ilae
emaesaAao pr ivaSaoYa $p sao CaoTo va maQyama emaesaAao pr Sato-M qaaopto
qao.DIeesa AaQaairt p`NaalaI ko tht caOnala kI psaMd ]pBaao@taAaoM ko
saaqa iTkI hu[- hO AaOr [sailae eosaI isqaityaaM ]pBaao@taAaoM kao kuC
caOnala ]plabQa kranao ko ilae emaesaAao kao tnaava maoM DalatI hO.[sa trh
ko pirdRSya ko tht emaesaAao kao ]pBaao@taAaoM kI iSakayataoM AaOr ibanaa
saMtuiYT ko AQaIna ikyaa gayaa.

caOnala yaa bauko cayana ma o M kao[- ivaklp nahIMca Onala yaa bauko cayana ma o M kao[- ivaklp nahIMca Onala yaa bauko cayana ma o M kao[- ivaklp nahIMca Onala yaa bauko cayana ma o M kao[- ivaklp nahIMca Onala yaa bauko cayana ma o M kao[- ivaklp nahIM
saBaI baD,o p`saarNakta- kovala ek Sat- ko tht Apnao caOnala kao

p`dana krto qao ik emaesaAao saBaI caOnala p`dana krta hO.eosao maamalaaoM maoM
emaesaAao Apnao naoTvak- pr k[- gaOr–laaokip`ya caOnala AaOr Apnao ga`ahkaoM
kao [na Tna- p`dana krnao ko ilae ivavaSa qao.yah mau_a CaoTo va maQyama
emaesaAao ko maamalao maoM AiQak gaMBaIr qaa @yaaoMik ]nako pasa saIimat hoDeMD
xamata hO.p`mauK p`saarkaoM ko saBaI caOnalaaoM kao Apnao naoTvak- pr lao jaanaa
psaMd kao saIimat kr idyaa hO.caOnala xamata kI AnauplabQata nayao p`saarkaoM
ko ilae ek baD,I p`vaoSa baaQaa qaI ijasasao ek kulaIna vaga- ka inamaa-Na
huAa.k[- emaesaAao Apnao hoDeMD ka ivastar krnao AaOr Aitir@t
enakaoDr sqaaipt krnao ko ilae ivavaSa qao ijasasao Aiti@t pUMjaI vyaya
haota hO. 
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TRENDS

TELEVISION
ADVERTISING TRENDS

Advertising trends across the TV sector is
seeing a resurgence.

Currently, ad spend stands in good stead after a K-
shaped recovery with some new ad verticals coming up
while some old
ones are drying
up.

During the
C O V I D - 1 9
lockdown, TV had
become an
essential service
for every
h o u s e h o l d ,
witnessing record
viewership for all
c h a n n e l s ;
however, on the
other hand, the
advertising spend
took a hit.

R e v e n u e
has dropped across verticals except digital by ~60%
average, but 40% was sticky & consistent, largely backed
by FMCG firms. People had been stocking up all types of
necessities; hence, ad verticals like personal hygiene, home
appliances, eCommerce, hand sanitizers, tech companies
and online education & gaming saw aggressive spending.

The number of advertisers has come off on an overall
basis, but a new slate of advertisers from startups, the digital
space has come up on TV to build brands. The news genre
also is being used as an advertising medium due to better
ROI.

Despite the TRP ratings scam, advertisers have
continued investment, while only news channels are holding
back a little, but established news channels have continued
to remain a priority for advertisers. Publishers and online
platforms need to figure out regulation, advertising for some
brands as several companies have 95% revenue from
advertising.

There can be huge fallout of TRP scam on GEC as
well. The news genre was not dependent on GRP, while GEC
are highly dependent.

TIvaI vaiT-kla ko BaItr vyaapk iva&apna $Jaana ek AcCI
irkvarI ka saMkot dota hO jaao ik kaoivaD–19 laa^kDa]na ko daOrana ek

baD,o JaTko ko baad Aa[-
pIela Wara samaiqat
hO.vat-maana maoM iva&apna
Kca - ko–Aakar ko
zIk haonao ko baad kuC
nayao iva&apna vaiT-kla
ko saaqa Aa rho hOM¸
jabaik kuC puranao saUK
rho hOM.
kaoivaD–19 laa^kDa]na
ko daOrana TIvaI hr Gar
ko ilae AavaSyak saovaa
bana gayaa qaa¸ ijasako
calato saBaI caOnalaaoM nao

irka^D- dSa-ksaM#yaa p`aPt kI¸ halaaMik dUsarI Aaor iva&apna Kca- p`Baaivat
huAa.

iDijaTla kao CaoD,kr Anya saBaI xao~aoM maoM rajasva maoM AaOsatna
60‰ kI igaravaT AayaI¸ laoikna 40‰ inarMtrta qaI¸ jaao ik maaoTo taOr
pr efemasaIjaI Wara samaiqa-t qaa¸ laaoga saBaI p`kar kI ja$rtaoM ka sTa^k
kr rho qao¸ [sailae vyai@tgat svacCta¸ GarolaU ]pkrNaaoM¸ [-kamasa-¸
hOMDsaOinaTa[jar¸ Tok kMpinayaaoM AaOr Aa^na laa[na iSaxaa AaOr gaoimaMga jaOsao
iva&apna vaiT-kla maoM AaËamak Kca- kao doKa gayaa.

kula imalaakr iva&apnadataAaoM kI saM#yaa maoM kmaI AayaI hO¸
laoikna sTaT-Ap ko iva&apnadataAaoM ka nayaa slaoT¸ iDijaTla xao~ maoM ba`aMD
banaanao ko ilae TIvaI pr Aayaa hO.samaacaar SaOlaI ka ]pyaaoga baohtr
AarAaoAa[- ko calato iva&apna maaQyama ko $p maoM BaI ikyaa jaa rha hO.

TIAarpI roiTMga GaaoTalao ko baavajaUd¸ iva&apnadataAaoM nao inavaoSa
kao jaarI rKa hO̧  isaf- samaacaar caOnala pr hI [saka kuC Asar doKnao kao
imala rha hO̧  laoikna sqaaipt samaacaar caOnala iva&apnadataAaoM ko ilae
p`aqaimakta banao hue hOM.p`kaSakaoM va Aa^nalaa[na PlaoTfa^maaoM- kao ivainamaya
ka pta lagaanao kI AavaSyakta hO̧  kuC ba`aMDaoM ko iva&apna ko $p maoM k[-
kMpinayaaoM ko iva&apna sao 95‰ rajasva p`aPt haota hO.

iva&apna TolaIivajana T/oMD\saiva&apna TolaIivajana T/oMD\saiva&apna TolaIivajana T/oMD\saiva&apna TolaIivajana T/oMD\saiva&apna TolaIivajana T/oMD\sa
TIvaI xao~ maoM iva&apna $Jaana maoM puna-$%qaana doKnao kao

imala rha hO.
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On the supply side, content generation came to a
halt with the theatrical shutdown, and that has had a
severe impact. However, there has been significant
advantage to OTT platforms, which gained traction and
new-age platforms attracting disproportionate ad spend.
Digital media grew ~30-40% YoY easily during this period.
Ad spend moving from traditional to digital has been a
clear phenomenon.

Large telco partnership is key for OTT, due to
dependence on one another currently.

The sharp
surge in digital
trends can be
attributed to:

1) arrival of digital
age where it
impacts every
single part of
a n
organization,
age skewness
and growing
i n t e r n e t
population,

2) consumers as
well as
c o m p a n i e s
realize digital
adoption is
becoming mandatory, and

3) digital monetization earlier was only via advertising,
but today other methods have been employed, such as
subscriptions, ads and eCommerce.

Digital will trigger new opportunities. Top 500
advertisers which control 90%, but other millions of
advertisers also have moved to digital. SME do their own
digital advertising, but their adoption is much slower.
However, gradually SME’s have been shifting which was
a trend overseas few years back.

IRS, which was quarterly service for radio,
measurement via other forms and engagement are being
done via research agencies.

TV and Out of Home(OOH) are not 100% effective;
hence, inefficiencies exist in all mediums but digital is highly
measurable, can easily improve and become the most-
effective medium for advertisers. Any amount spend can
show whether it has worked on digital, which can even help
advertisers revise ad spend as well i.e. lower ad spend if
inefficiencies increase.

TRENDS

AapUit- pxa pr¸ iqayaoTr ko baMd haonao ko saaqa kaya-ËmaaoM ka inamaa-
Na baMd hao gayaa hO̧  AaOr [saka gaMBaIr p`Baava pD,a hO.halaaMik¸ AaoTITI
PlaoTfa^maao-M kao mah%vapUNa- laaBa huAa hO ijanhaoMnao Qyaana AakiYa-t ikyaa AaOr
nayao yauga ko PlaoTfama- Avyavaisqat iva&apna Kca- kao AakiYa-t kr rho
hOM.iDijaTla maIiDyaa maoM [sa AvaiQa ko daOrana AasaanaI sao 30–40‰ vaa[-
Aaovaa[- kI vaRiw hu[-.parMpirk sao iDijaTla tk baZ,to iva&apna Kca-
ek spYT GaTnaa hO.

vat-maana maoM ek dUsaro pr inaBa-rta ko karNa AaoTITI ko ilae baD,I
Tolkao saaJaodarI mah%vapUNa- hO.

iDijaTla $JaanaaoM maoM toja
]Cala ko ilae inamna kao
ijammaovaar zhrayaa jaa
sakta hO
1´ iDijaTla yauga ka
Aagamana jahaM yah saMgazna
ko ek ihssao̧  ]ma` kI
ivaYamata AaOr baZ,tI
[MTrna oT AabaadI kao
p`Baaivat krta hO̧
2´ ]pBaa o@taAa o M  k o
saaqa–saaqa kMpinayaaoM kao
B a I lag ata h O  ik
iDijaTla kao Apnaanaa
Ainavaaya- haota jaa rha
hO̧  AaOr

3´ phlao iDijaTla ivamaud`IkrNa kovala iva&apna ko maaQyama sao haota qaa¸
laoikna Aaja Anya trIkaoM kao inayaaoijat ikyaa gayaa hO¸ jaOsao
sabsaËIPSana¸ iva&apna va [-ka^masa-

iDijaTla nayao AvasaraoM kao gait dogaa.SaIYa- 500 iva&apnadataAaoM
jaao ik 90‰ kao inayaMi~t krta hO̧  laoikna Anya laaKaoM iva&apnadata BaI
iDijaTla maoM calao gayao hOM.esaema[- Apnao svaMya ko iDijaTla iva&apna krto hOM̧
laoikna ]naka AMgaIkrNa bahut QaImaa hO.halaaMik QaIro–QaIro esaela[- kI
iSaiFTMga hao rhI hO jaao ik kuC saala phlao ivadoSaao maoM ek T/oMD qaa.

Aa[-Aaresa¸ jaao ik roiDyaao ko ilae ek ~Omaaisak saovaa qaI¸ Anya
$paoM va vaadaoM ko maaQyama sao irsaca- ejaoMisayaaoM kI sahayata sao ikyaa jaa rha hO.

TIvaI va Aa]T Aâf haoma ³AaoAaoeca´ 100‰ p̀Baaivat nahIM
huAa hO̧  [sailae¸ saBaI maaQyamaaoM maoM AxamatayaoM maaOjaUd hO̧  laoikna iDijaTla
A%yaiQak maapnao yaaogya hO̧  AasaanaI sao sauQaar kr sakta hO AaOr iva&apnadataAaoM
ko ilae sabasao p̀BaavaSaalaI maaQyama bana sakta hO.kao[- BaI raiSa Kca- yah
idKa saktI hO ik @yaa [sanao iDijaTla maIiDyaa pr kama ikyaa hO̧  jaao
iva&apnadataAaoM kao iva&apna Kca- kao saMSaaoiQat krnao maoM madd kr sakta
hO yaaina AxamataAaoM maoM vaRiw haotI hO tao kma iva&apna Kca-.
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TRENDS

The value of a revenue-paying subscriber is going
to increase significantly. Earlier, with 30-40 OTT platforms
and several TV networks, content demand was high.
But currently audience has become quality content-
specific and willing to spend on marquee shows and
content.

Anchor properties like Amazon Prime and Netflix
allow entry via marquee shows and then after that offer a
variety of shows and genres.

PROJECTIONS FOR FY25
Digital is likely to witness a disproportionate growth

of overall 150% of base year over the next five years and
even in other mediums, revenge consumption i.e. huge pent-
up will be seen to some extent assuming the vaccine is
administered. The industry will be INR 1,200-1,400bn by
FY25 whereby digital pie being ~35-40% growth in FY21,
and continued growth for the next 4-5 years will clock in
INR 700bn, next to TV, radio in excess of INR 32bn and
other mediums growing in the mid-single digits. With linear
progression, digital will be much higher than other mediums,
except TV. 

rajasva donao vaalao gàahkaoM ka maUlya kafI baZ,nao vaalaa hO.[sasao phlao
30–40 AaoTITI PlaoTfamaao-M AaOr k[- naoTvak- ko saaqa saamagàI maaMga AiQak
qaI.laoikna vat-maana maoM dSa-k gauNava<aa saamagàI ivaiSaYT bana gayao hOM AaOr maakI-
Saao va saamagàI pr Kca- krnao kao tOyaar hOM.

Amaojâna p̀a[ma AaOr naoTiFla@sa jaOsaI eMkr saMpi<ayaaM maakI- Saao ko
maaQyama sao p̀vaoSa kI Anaumait dotI hO AaOr ]sako baad ivaiBanna p̀kar ko Saao va
SaOilayaaoM kI poSakSa krtI hOM.

iva<avaYa - 2025 ko ilae Ana umaanaiva<avaYa - 2025 ko ilae Ana umaanaiva<avaYa - 2025 ko ilae Ana umaanaiva<avaYa - 2025 ko ilae Ana umaanaiva<avaYa - 2025 ko ilae Ana umaana
iDijaTla maoM Agalao paMca vaYaao-M ko samaga` 150‰ kI AsaMgat vaRiw

kI saMBaavanaa hO AaOr yahaM tk ik Anya maaQyamaaoM sao BaI¸ p`itSaaoQa Kpt
yaanaI vaOi@sana kao p`Saaisat krnao ko ilae kuC hd tk baD,I maa~a maoM doKa
jaayaogaa.]Vaoga iva<avaYa- 2025 tk 1200–1400 ibailayana Épyao ka hao
jaayaogaa¸ ijasamaoM ik iDijaTla ihssaodarI iva<avaYa-21 maoM 30–40‰ baZ,ogaI¸
AaOr Agalao 4–5 vaYaao-M ko ilae inarMtr vaRiw 7000 ibailayana Épyao tk
phuMca jaayaogaI¸ AaOr ifr TIvaI va roiDyaao ko 32 ibailayana sao AiQak
phuMcanao ka Anaumaana hO AaOr Anya maaQyamaaoM ko isaMgala AMkaoM ko maQya tk
baZ,aotrI haogaI.ilainayar baZ,aotrI ko saaqa¸ iDijaTla TIvaI kao CaoD,kr
Anya maaQyamaaoM kI tulanaa maoM bahut AiQak haogaa. 
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COMPANY FOCUS

INVAS TECHNOLOGIES & EXFO DELIVER
HIGH QUALITY FIBRE-BASED PRODUCTS

EXFO & INVAS Technologies
recently hosted a successful webinar
on 28 January 2021 in partnership with
Scat India Trade Show & Satellite &
Cable TV Magazine. The webinar topic
was ‘Discover Fastest Fibre
Verification – Expertise not required’.
The webinar was
presented by Jean-
Baptiste Létang
(Product Line
Manager, EXFO).
The webinar
attracted delegates
which included
MSOs, ISPs and LCOs as its core
target audience.

The key takeaways of the
webinar included:
 Fibre densification challenges

during deployment, operations
and maintenance (O&M)

 Accelerating rollouts without
incurring costs or
compromising quality

 Opportunities emerging in
O&M

 Achieving ROI through leaner
methods of procedures

The webinar was followed by
good interactive session between
the delegates and speaker and had
the delegates posing technical
queries to the speaker.

INVAS Technologies (P) Ltd,
incorporated in the year 2006, was
founded by home grown telecom
specialists from the telecom industry.
INVAS started their journey with a
focus on the long-distance optical
fibre-based backbone networks

carrying enormous data speeds to be
delivered to subscribers across India.
INVAS partnered with EXFO to supply
highly sophisticated fibre-based
products.

EXFO is a company that
designs and manufactures test

JEAN-BAPTISTE LÉTANG
Product Line Manager, EXFO

Airtel, on the other hand, is partnering
with local cable operators (LCOs) to
gain ground in smaller towns and
alleviate the concern of high capex
requirements in rural areas, coupled
with low home pass to subscriber
conversions and lower margins.

Amit Bindroo,
Founder & CEO of
INVAS Technologies
said “INVAS
Technologies and its
partnership with
EXFO is perfectly
positioned to offer

quality products which will deliver
to the expectations of the cable TV
industry in India and we believe that
the last mile network must be strong
and healthy to achieve maximum
thru-put and the quality is purely
depending on proper fibre
characteristics.” 

AMIT BINDROO
Founder & CEO,

INVAS Technologies

instruments and service
assurance products for fixed and
mobile telecom networks.

Airtel & Jio are increasing its
broadband outreach across India. Jio
had previously acquired the Hathway
and Den networks to increase its reach.
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POLICY

I&B MINISTRY
TO USHER

TRANSPARENCY
IN TRP

The fake TRP scam led the I&B
Ministry to form a committee to usher
transparency in TRP ratings. The
committee is  headed by Prasar Bharati
CEO Shashi Shekhar Vempati and it has
given its report  to the  I&B Ministry.

After the fake TRP scam broke in
October 2020, the Ministry had formed a
committee on TRP ratings on Nov 4, 2020.

The report will try to ensure that
there should be more transparency in TRP
and base must be expanded to rule out
the chances of manipulation and the
report will be discussed and given to
BARC India.

Other members on the
committee were Dr Shalabh, Professor
of Statistics, IIT Kanpur; Dr Rajkumar
Upadhyay, Executive Director, C-DOT;
and Professor Pulak Ghosh, Decision
Sciences Center for Public Policy (CPP).

The KRA of the committee was to:
 Study past recommendations made by various forums

on the subject of television rating systems in India
and matter incidental thereto.

 Study recent recommendations of TRAI on the subject
 Suggest steps for enhancing competition in the sector
 Review of the presently notified guidelines to see if

the intended purpose(s) of issuing the guidelines have
stood the test of time and has met needs of various
stakeholders involved. The lacunae, if any, shall be
specially addressed by the committee

 Any issues related or incidental to the subject
 To make recommendations on way forward for robust,

transparent and accountable rating system in India,
and

 Any other related issues assigned by MIB from time
to time 

Aa[-eMDbaI maM~alaya naoAa[-eMDbaI maM~alaya naoAa[-eMDbaI maM~alaya naoAa[-eMDbaI maM~alaya naoAa[-eMDbaI maM~alaya nao
TIAarpI maoM pardiSa-ta kITIAarpI maoM pardiSa-ta kITIAarpI maoM pardiSa-ta kITIAarpI maoM pardiSa-ta kITIAarpI maoM pardiSa-ta kI

Sau$Aat kISau$Aat kISau$Aat kISau$Aat kISau$Aat kI
fjaI- TIAarpI GaaoTalao nao Aa[-eMDbaI maM~alaya kao
TIAarpI roiTMgsa maoM pardiSa-ta ko ilae ek saimait
banaanao kao pòirt ikyaa qaa.[sa saimait kI AQyaxata
p`saar BaartI ko saI[-Aao SaiSa SaoKr vaomptI kr rho
hOM AaOr [sanao Aa[-eMdbaI maM~alaya kao ApnaI irpaoT-
do dI hO.
A@TUbar 2020 maoM fok TIAarpI GaaoTalaa saamanao
Aanao ko baad maM~alaya nao 4 navaMbar 2020 kao TIAarpI
roiTMgsa pr ek saimait ka gazna ikyaa qaa.
irpaoT- yah sauinaiScat krnao kI kaoiSaSa krogaI ik

horfor kI saMBaavanaa kao dUr krnao ko ilae
TIAarpI maoM AiQak pardiSa-ta haonaI caaihe
AaOr AaQaar ka ivastar haonaa caaihe AaOr
irpaoT- pr cacaa- kI jaayaogaI AaOr baIeAarsaI
[MiDyaa kao dI jaayaogaI.
saimait ko Anya sadsya Aa[-Aa[-TI kanapur maoM
saaMi#yakI ivaBaaga ko p`aofosar Da^ SalaBa¸ Da^
rajakumaar ]paQyaaya¸ kaya-karI inadoSak¸ saI–

Da^T¸ AaOr p`ao pulak GaaoYa¸ iDisajana saa[Msa saoMTr fa^r piblak pa^ilasaI
³saIpIpI´ qao.

saimait ka koAare inamnailaiKt qaa:
 Baart maoM TolaIivajana roiTMga isasTma ko ivaYaya pr ivaiBanna PlaoTfamaao-M

Wara kI gayaI ipClaI isafairSaaoM ka AQyayana AaOr [sako Alaavaa
kao[- Aitir@t GaTnaa hao tao.

 ivaYaya pr T/a[- kI hailayaa isafairSaaoM ka AQyayana kroM
 xao~ maoM p`itspQaa- baZ,anao ko ilae sauJaava donaa
 vat-maana maoM AiQasaUicat idSaainado-SaaoM kI samaIxaa yah doKnao ko ilae ik

@yaa idSaa–inadoSa jaarI krnao ka [rada ]_oSya samaya kI ksaaOTI pr
KD,a hO AaOr [samaoM Saaimala ivaiBanna ihtQaarkaoM kI ja$rtaoM kao pUra
ikyaa gayaa hO.saimait Wara ivaSaoYa $p sao saMbaaiQat ikyaa jaanaa caaihe

 kao[- BaI mau_a ivaYaya sao saMbaMiQat yaa Aakismak
 Baart maoM majabaUt¸ pardSaI- AaOr javaabadoh roiTMga p`NaalaI ko ilae

Aagao baZ,nao ko ilae isafairSaoM krnaa
 samaya–samaya pr emaAa[-baI Wara saaOMpo gayao Anya saMbaMiQat mau_o 
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TECH TRAINING

MCBS PROVIDES
TRAINING TO GOVT

POLYTECHNIC
COLLEGE

MCBS has tied up with local
government polytechnic

college Ashoknagar (MP) to
provide training to their

students.

Recently GC Jain gave a
lecture as a technical expert at the
college. He said that for 15 years he
served in a reputed space research
organization like ISRO where he was
got an opportunity to work with Dr.
Vikram Sarabhai, Bharat Ratna,
former prsident of the country, Dr.
A.P.J. Abdul Kalam, Prof. Satish
Dhawan and Prof. Yashpal in many
important projects. He began his
career as an entrepreneur in the year
1984 and started operations of his
company MCBS in 1985 which
produces a wide range of high-tech
communication products.

On the occasion, Ashish
Jain, director of the company,
highlighted the usefulness of the
IPTV technology, 40
television channels
of MHRD,
Government of India
are also available in
this TV. He gave
information about
new electronic
devices developed
for online education.

He informed
that his company
developed DTH set
has been awarded at
the national level by

sarkarI pa^ilaToi@naksarkarI pa^ilaToi@naksarkarI pa^ilaToi@naksarkarI pa^ilaToi@naksarkarI pa^ilaToi@nak
ka^laoja kao p`iSaxaNa p`danaka^laoja kao p`iSaxaNa p`danaka^laoja kao p`iSaxaNa p`danaka^laoja kao p`iSaxaNa p`danaka^laoja kao p`iSaxaNa p`dana
kr rha hO emasaIbaIesakr rha hO emasaIbaIesakr rha hO emasaIbaIesakr rha hO emasaIbaIesakr rha hO emasaIbaIesa

emasaIbaIesa nao Ca~aoM kao p`iSaxaNa
donao ko ilae sqaanaIya sarkarI

pa^ilaToi@nak ka^laoja¸ ASaaok nagar
³emapI´ ko saaqa krar ikyaa hO.

hala hI maoM EaI jaIºsaIºjaOna nao ka^laoja maoM
tknaIkI ivaSaoYa& ko $p maoM vyaa#yaana
idyaa.]nhaoMnao kha ik 15 vaYaao-M tk ]nhaoMnao
[sarao jaOsao ek p`itiYzt AMtirxa AnausaMQaana
saMgazna maoM saovaa kI¸ jahaM ]nhoM Da^ ivaËma
saaraBaa[-̧  Baart r%na¸ doSa ko pUva- raYT/pit
Da^ eºpIºjaoºAbdula klaama¸ p`ao satISa Qavana
AaOr p`aoº yaSapala ko saaqa k[- mah%vapUNa-
piryaaojanaa maoM saaqa kama krnao ka maaOka
imalaa.]nhaoMnao Apnaa kOiryar ek ]VmaI ko
$p maoM vaYa- 1984 maoM Sau$ ikyaa AaOr vaYa-
1985 maoM ApnaI kMpnaI emasaIbaIesa ko saMcaalana
kI Sau$Aat kI jaao ik ]cca tknaIkI
saMcaar ]pkrNaaoM kI ek ivastRt EaRMKlaa ka
]%padna krtI hO.
[sa Avasar pr kMpnaI ko inadoSak AaSaIYa

ja O n a n a o  Aa[ -pITIv a I
tknaIkI kI ]pyaaoigata
pr p`kaSa Dalaa¸ [samaoM
em aecaAarDI¸ Baart
sarkar ko 40 TolaIivajana
c a O n al a Ba I ]plabQa
hOM.]nhao Mnao Aa^na laa[na
iSaxaa ko ilae ivakisat
nayao [lao@T/a^inak ]pkrNaaoM
ko baaro maoM jaanakarI dI.
]nhaoMnao batayaa ik ]nakI
kMpnaI Wara ivakisat
DITIeca saoT kao Baart
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TECH TRAINING

the MSME
Department by the
Government of India.
The company has
presented its DTH set
with the aim of
promoting online
education to
colleges.

In this
program, Principal
K.N. Jha said that Mr.
G.C. Jain's company
MCBS, Gandhi Nagar
has been signed
MOU with
Polytechnic College,
so the technical staff and students will receive technical
training continuously through this company.

While conducting the program, lecturer Monesh Jain
said that G.C. Jain is born in Ashoknagar and besides being
a scientist, industrialist, he is also an educationist and also
imparts training to engineering students in his training
institute.

In the program, social worker Kewal Chand Jain,
lecturer B.K. Gupta, B.D. Purohit, Sachin Sharma, Manish
Vaidya, Ramesh Maurya, Priya Manoria, Rupal Purohit, Anil
Dhakate, R.S. Raghuvanshi, N.K. Staff members like Sanger,
JSP Khare, Mehak Sharma, Suresh Chandra Parmar, Dilip
Rackwar, Abhishek Soni, etc. were present.

Expressing
his intention in the
program, the head
of the civil
department, M.K.
Nema said that
their technical
e d u c a t i o n a l
institute will be
beneficial for
students as well as
t e a c h e r s ,
understanding the
technologies of
their modern
products by
connecting them
with modern
technology company like MCBS. 

sarkar Wara emaesaema[-
ivaBaaga Wara raYT/Iyastr pr
sa m m a a i n at ikya a g ay a a
hO.kMpnaI nao Apnao DITIeca
saoT kao ka^laojaaoM kao Aa^na
laa[na iSaxaa kao baZ,avaa donao
ko ]_oSya sao p`stut ikyaa
hO.
[sa kaya-Ëma maoM ip`Misapla
koºenaºJaa nao kha ik EaI
jaIºsaIºja Ona kI kMpnaI
emasaIbaIesa¸ gaaMQaInagar nao
pâilaToi@nak kâlaoja ko saaqa
samaJaaOta &apna pr hstaxar

ikyao hOM̧  [sailae tknaIkI kma-caairyaaoM AaOr Ca~aoM kao [sa kMpnaI ko
maaQyama lagaatar tknaIkI p`iSaxaNa p`aPt haogaa.

kaya-Ëma ka saMcaalana krto hue vyaa#yaata maaonaoSa jaOna nao batayaa
ik EaI jaIºsaIºjaOna ASaaoknagar maoM pOda hue hOM AaOr ek vaO&ainak va
]Vaogapit haonao ko Alaavaa vao ek iSaxaaivad BaI hOM AaOr Apnao p`iSaxaNa
saMsqaana maoM [MjaIinayairMga ko Ca~aoM kao p`iSaxaNa BaI doto hOM.

kaya-Ëma maoM saamaaijak kaya-kta- kovala caMd` jaOna¸ vyaa#yaata
baIºkoºgauPta¸ baIºDIºpuraoiht¸ saicana Samaa-̧  manaIYa vaOV¸ rmaoSa maaOya-̧  ip`yaa
manaaoiryaa¸ $pla puraoiht¸ Ainala Qakato̧  AarºesaºrGauvaMSaI¸ enaºkoºsaoMgar¸
jaoesapI Kro̧  mahk Samaa-̧  sauroSa caMd` prmaar¸ idlaIp rOkvaar¸ AiBaYaok

saaonaI Aaid kma-caarI
]pisqat qao.
kaya-Ëma maoM ApnaI maMSa
vya@t krto hue isaivala
iv aB a ag a k o p ` m a uK
emaºkoºnaomaa nao kha ik
]naka tkna IkI
SaOxaiNak saMsqaana Ca~aoM
ko saaqa–saaqa iSaxakaoM ko
ilae BaI laaBakarI haogaa¸
@ya a o M ik va o  Apna o
AaQauinak ]%padaoM kI
tknaIkaoM kao samaJakr
]nhoM emasaIbaIesa jaOsaI

AaQauinak tknaIkI kMpnaI sao jaaoD,oMgao. 
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5G: CLASH OF
THE TITANS

Its touted to be the mega clash of the titans for the 5G
rollout. The battle royale has begun between Airtel &
Jio.  Airtel is making all out efforts to rollout its 5G

network before Jio.

Airtel has claimed its end-to-end readiness to launch
the high-speed technology in the country immediately after
the availability of "adequate" spectrum. It has demonstrated
live 5G services on its commercial 4G network in Hyderabad
using 1800 MHz band.

Airtel claims it can commercially launch 5G services
without the mid-band with the help of existing 4G spectrum
bands but it will wait for the government to release 5G
spectrum, especially in the mid-band.

Airtel is trying to position itself as the main 5G
telecom operator in India. This announcement is interesting
as it comes in the wake of Jio claiming it will launch 5G
using its own 5G technology in the second half of 2021.

Airtel claims it can commercially launch 5G services

5 jaI Ta[Tnsa ka Tkrava5 jaI Ta[Tnsa ka Tkrava5 jaI Ta[Tnsa ka Tkrava5 jaI Ta[Tnsa ka Tkrava5 jaI Ta[Tnsa ka Tkrava
5jaI raolaAa]T ko ilae Ta[Tnsa kI maogaa @laOSa haonao kI

saMBaavanaa hO.eyarTola va ijayaao ko baIca jabardst laD,a[- Sau$
hao gayaI hO.eyarTola¸ ijayaao sao phlao Apnao 5jaI naoTvak- kao

raola Aa]T krnao ko ilae saBaI p`yaasa kr rha hO.

eyarTola nao pyaa-Pt spo@T/ma kI ]plabQata ko turMt baad doSa maoM
]cca gait vaalaI tknaIkI kao laa^nca krnao ko ilae ApnaI pUNa-tyaa
t%prta ka davaa ikyaa hO.[sanao hOdrabaad maoM Apnao vaaiNaijyak 4 jaI
naoTvak- pr 1800 maogaahT-\ja baOMD ka ]pyaaoga krto hue 5jaI saovaaAaoM ka
p`dSa-na ikyaa hO.eyarTola ka davaa hO ik vah maaOjaUda 4jaI spo@T/ma baOMD
kI madd sao imaD baOMD ko ibanaa vyavasaaiyak $p sao 5 jaI saovaaAaoM kao laa^nca
kr sakta hO̧  laoikna yah sarkar ko 5jaI spo@T/ma kao jaarI krnao kI
p`itxaa krogaa¸ Kasakr imaD baOMD maoM.

eyarTola Kud kao Baart ka mau#ya 5jaI TolaIka^ma Aa^proTr ko $p
maoM sqaaipt krnao kI kaoiSaSa kr rha hO.yah GaaoYaNaa idlacasp hO @yaaoMik
yah ijayaao ko ma_onajar yah davaa krta hO ik yah 2021 kI dUsarI CmaahI
maoM ApnaI 5jaI tknaIkI ka ]pyaaoga krko 5jaI laa^nca krogaI.

eyarTola ka davaa hO ik vah imaD baOMD ko ibanaa vyaavasaaiyak $p
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without the mid-band as its network now fully supports the
high-speed technology.

“When we launch 5G and make it available
commercially, it must have a full power of 5G instead of
marketing. Delivering experience is a
must and you need more spectrum,
especially in the mid-band. That doesn’t
mean 1800, 2300 and 2100 MHz can’t be
used...true 5G will be enabled through
mid-band," said Gopal Vittal, CEO of
Airtel.

It is premature to launch 5G using
existing 4G bands since the 4G ecosystem
for devices and applications is fairly
matured. “We have been working on this since last one
year to make our networks 5G ready. It is a flick of a button.
It is important to have the right amount of spectrum for true
5G,” Gopal Vittal claimed

A key challenge for Bharti Airtel to make its 5G
deployments meaningful, going forward, will be quickly
upgrading a majority of its existing 4G sites to support 5G,
which is bound to take time and also entail sizeable capex
spends.

There are already a million 5G devices active on the
Airtel network and pricing will be critical for the success of
5G like it was in the case of 4G. Airtel claims it will work with
all device partners to bring 5G smartphones to support all
new and existing bands and technologies like dynamic
spectrum sharing.

Airtel feels it’s important for the adoption of global
5G standard in India for the 5G roll out and for a flouring
ecosystem of applications and devices.

The government has also aided the rollout of 5G
faster by reducing to six months the notice period for
offering any new technology using the spectrum being put
up for auction in March. Earlier, the Department of Telecom
(DoT) has asked telecom operators to give one year notice
before starting any technology using spectrum across the
seven frequency bands that will be offered in auction on
March 1.

The government has announced plan to auction
2,251.25 Megahertz (MHz) of spectrum worth ` 3.92 lakh
crore in seven frequency bands -- 700 Mhz, 800 Mhz, 900
Mhz, 1800 Mhz, 2100 Mhz, 2300 Mhz and 2500 Mhz.

Bharti Airtel has demonstrated 5G services in the
1800 Mhz band. Reliance Jio has claimed it is ready for
rollout of the next generation technology provided it gets
spectrum for the same. It will be interesting to watch this
epic 5G rollout battle! 

sao 5jaI saovaaAaoM kao laa^nca kr sakta hO @yaaoMik ]saka naoTvak- Aba pUrI
trh sao ha[- spID tknaIkI ka samaqa-na krta hO.

eyarTola ko saI[-Aao gaaopala ivaT\Tla nao batayaa ik ‘jaba hma 5 jaI
laânca krto hOM AaOr [sao vyavasaaiyak $p sao ]plabQa krato hOM tao [samaoM maako-

iTMga ko bajaaya 5jaI kI pUrI Sai@t haonaI
caaihe.AnauBava ivatirt krnaa bahut ja$rI hO AaOr
Aapkao AiQak spo@T/ma kI AavaSyakta hO̧  ivaSaoYa
$p sao maQya baOMD maoM.[saka matlaba yah nahIM ik
1800¸ 2300 AaOr 2100 maogaahT\-ja nahIM hao sakto
hOMºººsaccao 5jaI kao imaD baOMD kI sahayata sao hI
saxama ikyaa jaayaogaa.]pkrNaaoM va Anaup̀yaaogaaoM ko ilae
4jaI pairisqaitkI tM~ kafI pirp@va haonao ko baad

sao maaOjaUda 4jaI baOMD ka ]pyaaoga krko 5jaI kao laânca krnaa samaya sao phlao
hO.EaI ivaT\Tla nao batayaa ik hma Apnao naoTvak- kao 5jaI kI tOyaarI krnao
ko ilae ipClao ek saala sao AiQak samaya sao [sa pr kama kr rho qao.yah
ek baTna kao JaTko donaa Bar hO.saccao 5jaI ko ilae spo@T/ma kI sahI maa~a
ka haonaa ja$rI hO.

BaartI eyarTola ko ilae ek mah%vapUNa- caunaaOtI hO ik vah Apnao
5jaI tOnaatI kao saaqa-k banaayao̧  Aagao baZ,to hue vah Apnao maaOjaUda 4jaI
saa[TaoM maoM sao AiQakaMSa kao 5jaI ka samaqa-na krnao ko ilae jaldI sao ApgaòD
krogaI¸ ijasamaoM bahut AiQak samaya Kca- haogaa AaOr saaqa hI [sa kafI
AiQak QanaraiSa BaI Kca- krnaI pD,ogaI.eyarTola naoTvak- pr phlao sao hI
ek imailayana 5jaI ]pkrNa saiËya hOM AaOr 5jaI kI saflata ko ilae
maUlya inaQaa-rNa mah%vapUNa- haogaa jaOsao ik yah 4jaI ko maamalao maoM qaa.eyarTola
ka davaa hO ik yah saBaI ]pkrNa saaJaodaraoM ko saaqa kama krogaa taik
saBaI nayao va maaOjaUda baÒMD AaOr gaitSaIla spo@T/ma saaJaakrNa jaOsaI tknaIkaoM
ka samaqa-na kr sako.eoyarTola 5 jaI raola Aa]T ko ilae¸ Anaup`yaaogaaoM ko
ilae AaOr ]pkrNaaoM ko ek samaRw pairisqaitkI tM~ ko ilae Baart maoM
vaOiSvak 5jaI maanak kao Apnaanao ko ilae [sao mah%vapUNa- maanata hO.

sarkar nao maaca- maoM naIlaamaI ko ilae lagaayao jaa rho spo@T/ma ka ]pyaaoga
krko iksaI BaI nayaI tknaIkI kI poSakSa ko ilae naaoiTsa kI AvaiQa
Ch mahInao tk GaTakr 5jaI ko raola Aa]T kao tojaI sao baZ,ayaa hO.[sasao
phlao dUrsaMcaar ivaBaaga ³DâT´ nao TolaIkâma AâproTraoM kao 1 maaca- kao naIlaamaI
maoM poSa kI jaanao vaalaI saat spo@T/ma baOMDaoM maoM spo@T/ma ka ]pyaaoga krnao vaalaI
iksaI BaI iksaI BaI tknaIk kao Sau$ krnao sao phlao ek saala ka naaoiTsa donao
kao kha qaa.sarkar nao saat spo@T/ma baOMD –700 maogaahT\-ja¸ 800 maogaahT\-ja¸
900 maogaahT\-ja¸ 1800 maogaahT\-ja¸ 2100 maogaahT\-ja¸ 2300 maogaahT\-ja AaOr
2500 maogaahT\-ja maoM 3º92 laaK kraoD, Épyao ko spo@T/ma kI 2º251º25
maogaahT\-ja ³MHz´ kI naIlaamaI kI yaaojanaa kI GaaoYaNaa kI hO.

BaartI eyarTola nao 1800 maogaahT\-ja baOMD maoM 5jaI saovaAaoM ka p̀dSa-na
ikyaa hO.irlaayaMsa ijayaao nao davaa ikyaa hO ik vah AgalaI pIZ,I kI
tknaIkI ko raola Aa]T ko ilae tOyaar hO baSato- [sao ]saI ko ilae spo@T/ma
imalao.[sa AnaaoKI 5jaI p̀stuitkrNa laD,a[- kao doKnaa idlacsap haogaa.
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5G SPECTRUM
ALLOCATION &
INVESTMENT
DEPLOYMENT

Spectrum allocation of 5G is the most awaited
policy decision. Spectrum is the lifeline for any
wireless communication. This article focuses on
investment deployment and

other critical factors for 5G.

Spectrum with low
frequencies (less than 1 GHz) provide
wide area and deep indoor coverage
across urban, suburban and rural
areas and support IoT for low data
rate applications. Medium
frequencies (1–6 GHz) provide good
coverage and high speeds. High
frequencies (above 6 GHz) offer real
promise for the provision of very high
data rates and high system capacity
in dense deployments. Figure 1
compares varies frequency bands
based on their physical properties. Technically, spectrum is
technology neutral i.e. any spectrum band can be used for
deploying any technology. However, while deciding the
deployment of a technology, apart from the technical factors,
development of eco-system plays a significant role.

LICENSED SPECTRUM
5G is

emerging as a
technology that
will use both low
f r e q u e n c i e s
(f<1GHz), high
f r e q u e n c i e s
(1GHz<f<6GHz)
and, for the first
time ever in
c o n s u m e r
networks, very
high frequencies
referred to as
“ m i l l i m e t e r Figure 1: Physical properties of different spectrum bands (Source: Ericsson)

5jaI spo@T/ma AavaMTna AaOr5jaI spo@T/ma AavaMTna AaOr5jaI spo@T/ma AavaMTna AaOr5jaI spo@T/ma AavaMTna AaOr5jaI spo@T/ma AavaMTna AaOr
inavaoSa piryaaojanaainavaoSa piryaaojanaainavaoSa piryaaojanaainavaoSa piryaaojanaainavaoSa piryaaojanaa

5jaI ka spo@T/ma AavaMTna sabasao bahup`tIixat naIitgat
inaNa-ya hO.spo@T/ma iksaI BaI baotar saMcaar ko ilae

jaIvana roKa hO.yah laoK 5jaI ko ilae inavaoSa piryaaojanaa
AaOr Anya mah%vapUNa- karkaoM

pr koMid`t hO.

spo@T/ma inamna ÍI@vaoMisayaaM ³1 gaIgaahT\-ja sao
kma´ SahrI¸ ]pnagarIya va ga`amaINa xao~aoM maoM
vyaapk xao~ AaOr gahna [maDaor kvaroja p`dana
krto hOM AaOr inamna DoTa dr Anaup`yaaogaaoM ko
ilae Aa[-AaoTI ka samaqa-na krto hOM.maQyama
ÍI@vaoMisayaaM ³1–6 gaIgaahT\-ja´ AcCI kvaroja
va ]cca gait p`dana krtI hOM.]cca ÍI@vaoMisayaaM
³6 gaIgaahT\-ja ko }pr´ bahut ]cca DoTa
draoM AaOr GanaI tOnaatI maoM ]cca p`NaalaI xamata
ko p`avaQaana ko ilae vaastivak vaada poSa
krtI hO.ica~–1 maoM tulanaa%mak baOMD\sa kao ]nako
BaaOitk gauNaaoM ko AaQaar pr badlata hO.

tknaIkI $p sao spo@T/ma tknaIkI tTsqa hO yaanaI iksaI BaI tknaIkI kao
tOnaat krnao ko ilae iksaI BaI spo@T/ma baOMD ka ]pyaaoga ikyaa jaa sakta
hO.halaaMik tknaIkI karkaoM kI tOnaatI ko Alaavaa tknaIkI tqyaaoM ko
Alaavaa [kao isasTma ka ivakasa ek mah%vapUNa- BaUimaka inaBaatI hO.
laa[sa o Msa p`aPt spo@T/malaa[sa o Msa p`aPt spo@T/malaa[sa o Msa p`aPt spo@T/malaa[sa o Msa p`aPt spo@T/malaa[sa o Msa p`aPt spo@T/ma

5ja I ek e os a I
tknaIkI ko $p maoM
]Bar rhI h O jaa o
kma ÍI@va o M i s aya a o M
(f<1GHz) ]cca
ÍI@vaoMisayaaoM
(1GHz<f<6GHz)
ka ]pyaaoga krogaI
Aa Or ]pBaa o@ta
naoTvak- maoM phlaI baar
b ah ut ]cca
ÍI@va o M i s a y a a o M  ka o
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wave” frequencies (f>6GHz). This diverse spectrum is bound
to ensure the promises of extended coverage (low
frequencies), ultra high speeds (very large channels in
very high frequency bands) and low power consumption
which are envisaged in 5G. The three key spectrum
frequency ranges required for 5G can be summarized as
shown in figure 2.

GLOBAL SCENARIO AND DEVELOPMENTS
3GPP has undertaken studies to identify suitable

bands for 5G. In its Release 15, 3GPP has listed the following
5G NR frequency bands (Table 1). Among the identified
bands, 700 MHz, 3.5 GHz, 26/28 GHz are the 5G pioneer bands.
The figure 3 shows the global snapshot of 5G spectrum.

Figure 2: Spectrum for 5G

Figure 3: Global Snapshot of 5G Spectrum (Source: Qualcomm)

imalaImaITr vaoba ÍI@vaoMisayaaoM ko $p maoM saMdiBa-t ikyaa jaata hO (f>6GHz).yah
ivaivaQa spo@T/ma ivastairt kvaroja ³kma ÍI@vaoMisayaaoḾ ¸ AlT/a ha[- spID
³bahut ]cca ÍI@vaoMsaI baOMD maoM bahut baD,o caOnala AaOr kma ibajalaI ko Kpt ko
vaadaoM kao sauinaiScat krnao ko ilae baaQya hO ijasakI pirklpnaa 5jaI maoM kI
gayaI hO.5jaI ko ilae AavaSyak tIna p̀mauK spo@T/ma ÍI@vaoMsaI EaoiNayaaoM kao
saMxaop maoM p̀stut ikyaa jaa sakta hO.jaOsaaik ica~ 2 maoM idKayaa gayaa hO.
va OiSvak pirdRSya AaOr ivakasava OiSvak pirdRSya AaOr ivakasava OiSvak pirdRSya AaOr ivakasava OiSvak pirdRSya AaOr ivakasava OiSvak pirdRSya AaOr ivakasa

3jaIpIpI nao 5jaI ko ilae ]pyau@t baOMD kI phcaana krnao ko ilae
AQyayana ikyaa hO.Apnao irlaIja 15 maoM 3jaIpIpI nao inamna 5jaI enaAar
ÍI@vaoMsaI baOMD ³tailaka 4º1´ kao saUcaIbaw ikyaa hO.phcaanao gayao baOMDaoM maoM
700 maogaahT\ja-̧  3º5 gaIgaahT\-ja¸ 26À28 gaIgaahT\ja- 5 jaI AgàNaI baOMD
hO.ica~–3 maoM 5jaI spo@T/ma ko vaOiSvak snaOpSaâT kao idKayaa gayaa hO.
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In the higher frequency bands, eleven candidate
frequency bands including 24.25-27.5 GHz (26 GHz), as
listed in Table 2, are being considered under World Radio
Conference-2019 (WRC-19) for evaluation to check
whether 5G could coexist with the incumbent services in
the same and adjacent bands. The Asia Pacific
Telecommunity (APT) Wireless Group (AWG) is also
conducting sharing and compatibility studies for IMT
above 24 GHz frequencies with the consideration of
Asia-Pacific regional relevant status. Table 2 lists the

Table 1: 5G NR Frequency bands
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]cca ÍI@vaoMsaI baOMDaoM maoM 24º25–27º5 GHz (26 GHz) saiht
gyaarh ]mmaIdvaar ÍI@vaoMsaI baOMD tailaka 4º2 maoM saUcaIbaw ko $p maoM
maUlyaaMkna ko ilae ivaSva roiDyaao sammaolana –2019 ³DblaUAarsaI–19´ ko
tht ivacaar ikyaa jaa rha hO ik @yaa 5jaI samaana va Aasanna baOMD
AvalaMbaI saovaaAaoM ko saaqa sah Aist%va rK sakta hO.eiSayaa pOisaifk
TolaIkmyauinaTI ³epITI´ vaayarlaosa gaùp ³eDblaUjaI´ eiSayaa p`SaaMt xao~Iya
p`asaMigak isqait ko ivacaar ko saaqa 24 gaIgaahT\-ja ÍI@vaaoMisayaaoM ko }pr
Aa[-emaTI ko ilae saaJaakrNa AaOr saMgatta AQyayana BaI kr rha hO.
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frequency bands under study for
IMT identification according to
Resolution 238 (WRC-15).

Based on the spectrum
availability and equipment readiness
from mobile industry, countries such
as US, Canada, South Korea, Japan,
Hong Kong, New Zealand, Singapore,
Brazil, Taiwan, Colombia and Slovakia
have either allocated or are in the
process of allocating parts of 26.5-
29.5GHz (28 GHz band) for 5G, which is
not in the scope of WRC-19.

Telecom Industry has started
developing a strong equipment
ecosystem for 28 GHz band. More
than 50 trials have been conducted in
this band. 3GPP too has developed the
specification to support 28 GHz band
for 5G with the strong support of
mobile industry, expecting to be the
first global mm Wave ecosystem.
Furthermore, global mobile industry organizations such as
GSMA and GSA fully support the 28 GHz band as 5G Frontier
band.

INDIAN SCENARIO AND DEVELOPMENTS
Presently, spectrum assignment in India is being done

through auction process and the spectrum sold is liberalized
(technology agnostic) i.e. the service provider has the
freedom to decide the technology to be deployed in the
given spectrum band. With the passage of time, several
spectrum bands have been earmarked for IMT services in
India. Table 3 provides the details of these spectrum bands.

As indicated in Table 1, 3GPP release 15 covers all
the existing spectrum bands identified for IMT in India.
Meaning thereby that the service providers can use any
spectrum band to provide 5G services. However,
development of ecosystem is one of the major deciding
factors for deployment of any technology in a particular
spectrum band. Since global deployments drive the
development of ecosystem, spectrum harmonization is very
essential to realize this future vision of high speed mobile
broadband communications soon. Spectrum harmonization
results in greater economies of scale, reduces interference
issues across borders, and enables roaming, which in turn
results in increased uptake of services by customers.

In 5G vision, the spectrum availability is one of the
most important issues. In order to realize the potential of

Table 2: Frequency bands for study
and IMT identification according to

Resolution 238 (WRC-15)
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Tobala–2 irjaa^lyaUSana 238 ³DblaUAarsaI–15´
ko Anausaar Aa[-emaTI phcaana ko ilae AQyayana
ko tht ÍI@vaoMsaI baOMD kao saUcaIbaw krta hO.
maaobaa[la ]Vaoga sao spo@T/ma ]plabQata AaOr
]pkrNa kI t%prta ko AaQaar pr Amaoirka¸
knaaDa¸ dixaNa kaoiryaa¸ jaapana¸ haMgakaMga¸
nyaUjaIlaOMD¸ isaMgaapur¸ ba`ajaIla¸ ta[vaana¸ kaolaMibayaa
AaOr slaaovaaikyaa jaOsao doSaaoM nao yaa tao AavaMiTt
ikyaa hO yaa BaagaaoM kao AavaMiTt krnao kI p`iËyaa
maoM hO.5jaI ko ilae 26º5 –29º5 gaIgaahT\ja-
³28 gaIgaahT\-ja baOMD´ jaao ik DblaUAarsaI–19
ko dayaro maoM nahIM hO.
dUrsaMcaar ]Vaoga nao 28 gaIgaahT\-ja baOMD ko ilae
ek majabaUt ]pkrNa pairisqaitkI tM~ ivakisat
krnaa Sau$ kr idyaa hO.[sa baOMD maoM 50 sao AiQak
prIxaNa ikyao gayao hOM.3jaIpIpI nao BaI maaobaa[la
]Vaoga ko majabaUt samaqa-na ko saaqa 5jaI ko ilae
28 gaIgaahT\-ja baOMD ka samaqa-na krnao ko ilae
ivaina-doSa ivakisat ikyaa hO̧  jaao ik phlao vaOiSvak

mmWave pairisqaitkI tM~ haonao kI ]mmaId krta hO.[sako Alaavaa
jaIesaemae AaOr jaIesae jaOsao vaOiSvak maaobaa[la ]Vaoga saMgazna 5jaI ÍMiTyar
baOMD ko $p maoM 28 gaIgaahT\-ja baOMD ka pUrI trh sao samaqa-na krta hO.
BaartIya pirdRSya va ivakasaBaartIya pirdRSya va ivakasaBaartIya pirdRSya va ivakasaBaartIya pirdRSya va ivakasaBaartIya pirdRSya va ivakasa

vat-maana maoM̧  Baart maoM spo@T/ma Asaa[namaoMT naIlaamaI p̀iËyaa ko maaQyama sao
ikyaa jaa rha hO AaOr baocao jaanao vaalao spo@T/ma kao ]darIkRt ³tknaIkI
A&oyavaadI´ ikyaa jaata hO yaanaI saovaa p̀data kao dI gayaI spo@T/ma baOMD maoM
tOnaat kI jaanao vaalaI tknaIkI kao tya krnao kI svatM~ta hO.samaya baItnao
ko saaqa Baart maoM Aa[-emaTI saovaaAaoM ko ilae k[- spo@T/ma baOMD rKo gayao
hOM.tailaka 3 [na spo@T/ma baOMDaoM ka ivavarNa p̀dana krtI hO.

jaOsaaik tailaka 4 maoM dSaa-yaa gayaa hO ik 3jaIpIpI irlaIja 15 maoM
Baart maoM Aa[-emaTI ko ilae phcaanao gayao saBaI maaOjaUda spo@T/ma baOMD Saaimala
hO.[saka matlaba hO ik saovaa p̀data 5jaI saovaayaoM p̀dana krnao ko ilae iksaI
BaI spo@T/ma baOMD ka ]pyaaoga kr sakto hOM.halaaMik¸ pairisqaitkI tM~ ka
ivakasa iksaI ivaSaoYa spo@T/ma baOMD maoM iksaI BaI tknaIkI kI tOnaatI ko ilae
p̀mauK inaNaa-yak kark hO. caUMik vaOiSvak tOnaatI pairisqaitkI tM~ ko
ivakasa kao gait p̀dana krtI hO [sailae ]cca gait vaalao maaobaa[la bàâDbaOMD
saMcaar ko [sa BaivaYya ko dRiYTkaoNa kao jald hI saakar krnao ko ilae spo@T/
ma saamaMjasya AavaSyak hO.spo@T/ma ko saamaMjasya ko pirNaamasva$p pOmaanao kI
AiQak Aqa-vyavasqayaM haotI hO̧  saImaaAaoM ko par hstxaop ko mau_aoM kao kma
krtI hO AaOr raoimaMga kao saxama krtI hO ijasako pirNaamasva$p gàahkaoM Wara
saovaaAaoM kI vaRiw hu[- hO.

5jaI dRiYT maoM spo@T/ma kI ]plabQata sabasao mah%vapUNa- mau_aoM maoM sao
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5G; it is crucial that enough spectrum is made available in
appropriate frequency bands. Recognizing this fact, the 5G
HLF has recommended three tiers of access spectrum release
for 5G based on availability and readinessi.

i. Announce Tier – here certain bands are declared as
being made available for 5G rollout, providing certainty
to the ecosystem. [698-803 MHz, 3300-3600 MHz, 24.25-
27.5 GHz, and 27.5 – 29.5 GHz]

ii. Identify Tier – here bands are designated for potential
5G use which can be moved to the Announce Tier
after coordination with other domestic users. [617-
698 MHz, 1427-1518 MHz, 29.5 to 31.3 GHz and 37.0 to
43.5 GHz]

iii. Study Tier – here bands are designated for exploratory
studies for 5G use. These bands should be considered
as only of potential availability for 5G networks. [3600-
3700 MHz]

It can be seen that the Announce Tier includes
the 700 MHz, 3.5 GHz, 26 GHz - 28 GHz bands. HLF has

Table 3: Spectrum bands earmarked for IMT services in India
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ek hO.5jaI xamata ka ehsaasa krnao ko ilae yah mah%vapUNa- hO ik pyaa-Pt
spo@T/ma ]pyau@t ÍI@vaoMsaI baOMD maoM ]plabQa krayaa jaae.[sa tqya kao
svaIkar krto hue 5jaI¸ ecaelaef nao ]plabQata va t%prta ko AaQaar pr
5jaI ko ilae e@saosa spo@T/ma irlaIja ko tIna straoM kI isafairSa kI hO:
1 º1 º1 º1 º1 º Anaa]Msar iTyarAnaa]Msar iTyarAnaa]Msar iTyarAnaa]Msar iTyarAnaa]Msar iTyar–yahaM kuC baOMD 5jaI p`stuitkrNa ko ilae ]plabQa

krayao jaanao kI GaaoYaNaa kI gayaI hO jaao pairisqaitkI tM~ kao
inaiScatta p̀dana krtI hO.[698-803 MHz, 3300-3600 MHz,
24.25-27.5 GHz, and 27.5 – 29.5 GHz]

2 º2 º2 º2 º2 º Aa[DoMTIfa[- iTyarAa[DoMTIfa[- iTyarAa[DoMTIfa[- iTyarAa[DoMTIfa[- iTyarAa[DoMTIfa[- iTyar–yah baMD kao saMBaaivat 5jaI ]pyaaoga ko ilae
naaimat ikyaa gayaa hO ijasao Anya GarolaU ]pyaaogakta-AaoM ko saaqa samanvaya
ko baad GaaoYaNaa TIyar maoM lao jaayaa jaa sakta hO.[617-698 MHz,
1427-1518 MHz, 29.5 to 31.3 GHz and 37.0 to 43.5 GHz]

3 º3 º3 º3 º3 º sTDI iTyar:sTDI iTyar:sTDI iTyar:sTDI iTyar:sTDI iTyar: yah baOMD 5jaI ]pyaaoga ko ilae KaojapUNa- AQyayana ko
ilae naaimat ikyao gayao hOM.[na baOMDaoM kao kovala 5jaI naoTvak- ko ilae
saMBaaivat ]plabQata ko $p maoM maanaa jaanaa caaihe.[3600-3700
MHz]

pOra 4º11 sao yah doKa jaa sakta hO ik Anaa]Msa iTyar maoM 700
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also suggested the government to announce these bands
as candidate bands for 5G and allow its use for research
trials.

700 MHZ
The 700 MHz band was put for auction last time but

was not sold. The 35 MHz (713-748 MHz for uplink and 768-
803 MHz for downlink) paired spectrum is still available for
IMT services.

3.5 GHZ
The 3.5 GHz (3300-3400 MHz and

3400-3600 MHz) band has recently been
identified in India for IMT services. 100 MHz
spectrum from 3300-3400 MHz is available
on pan India basis and out of 200 MHz in
3400-3600 MHz band, 175 MHz (3425 MHz -
3600 MHz) spectrum is available for access
services and 25 MHz spectrum (3400 MHz - 3425 MHz) is
earmarked for ISRO’s use in Indian Regional Navigation
Satellite System (IRNSS). Considering that ISRO would be
using this 25 MHz spectrum at few locations only, reserving
the entire 25 MHz on Pan India basis would lead to wastage
of this precious spectrum. Therefore, through
recommendations dated 1st August 2018, TRAI has
recommended that barring the specific locations or districts
where ISRO is using this spectrum, the entire 200 MHz
should be made available for access services. TRAI has
further recommended that 3300 MHz to 3600 MHz should
be treated as a single band and Time Division Duplexing
(TDD) should be adopted in this band.

28 GHZ
28 GHz is already allocated to MOBILE, FIXED, Fixed

Satellite System (FSS), etc. Now, it is also being considered
for a new service called Earth Station in Motion (ESIM) at
WRC-19, where small sized terminals with satellite
communication capabilities are installed on aircrafts, ships
and land vehicles.

Globally, some of the administrations recognize 28
GHz as one of the leading and essential bands for early 5G
deployments. India has also proposed a co-existence study
for 28 GHz band in APT Wireless Group 24 (AWG#24)
meeting of Asia Pacific Telecommunity (APT). The study
results in AWG Report will help not only Indian
administration but also other Asia Pacific countries to
consider the possible allocation of 28 GHz for 5G and also
for other services. During the AWG#24 meeting held in
September 2018, there was a good support from all countries
(S. Korea, Japan, New Zealand, Singapore, Hong Kong,

5G SPECTRUM

42 SATELLITE & CABLE TV FEBRUARY 2021

maogaahT\-ja¸ 3º5 gaIgaahT\-ja¸ 26 gaIgaahT\-ja –28 gaIgaahT\-ja baOMD Saaimala
hOM.ecaelaef nao sarkar kao sauJaava idyaa hO ik vao [na baOMDaoM kao 5 jaI ko
ilae ]mmaIdvaar baOMD ko $p maoM GaaoiYat kroM AaOr AnausaMQaana prIxaNaaoM ko
ilae [sako ]pyaaoga kI Anaumait doM.
700 ma ogaahT\ -ja700 ma ogaahT\ -ja700 ma ogaahT\ -ja700 ma ogaahT\ -ja700 ma ogaahT\ -ja

700 maogaahT\-ja baOMD ipClaI baar naIlaamaI ko ilae rKa gayaa qaa
laoikna baocaa nahIM gayaa qaa.35 maogaahT]-ja ³ApilaMk
ko ilae 713–748 maogaahT\-ja AaOr Da]nailaMk ko ilae
768–803 maogaahT\-ja´ yauigmat spo@T/ma ABaI BaI Aa[-
emaTI saovaaAaoM ko ilae ]plabQa hO.
3º5 gaIgaahT \ -ja3º5 gaIgaahT \ -ja3º5 gaIgaahT \ -ja3º5 gaIgaahT \ -ja3º5 gaIgaahT \ -ja
3º5 gaIgaahT-ja (3300-3400 MHz and 3400-3600
MHz) baOMD kao hala hI maoM Aa[-emaTI saovaaAaoM ko ilae
Baart maoM phcaanaa gayaa hO.3300–3400 maogaahT\-ja sao
100 maogaahT\-ja spo@T/ma pOna [MiDyaa ko AaQaar pr AaOr

3400–3600 maogaahT\-ja baOMD maoM 200 maogaahT\-ja maoM sao 175 maogaahT\-ja
³3425 maogaahT\-ja –3600 maogaahT\-ja´ spo@T/ma e@saosa saovaaAaoM AaOr 25
maogaahT\-ja spo@T/ma ³3400 maogaahT\-ja sao 3425´ BaartIya xaoi~ya naoivagaoSana
saOTolaa[T isasTma ³Aa[-Aarenaesaesa´ maoM [sarao ko ]pyaaoga ko ilae rKa
gayaa hO.yah doKto hue ik [sarao [sa 25 maogaahT\-ja spo@T/ma ka ]pyaaoga
kuC sqaanaaoM pr hI kr rha hO̧  pUro 25 maogaahT\-ja kao pOna [MiDyaa ko
AaQaar pr rKnao sao [sa kImatI spo@T/ma ka Apvyaya haogaa.[sailae 1
Agast 2018 kI isafairSa ko maaQyama sao T/a[- nao isafairSa kI hO ik
ivaiSaYT sqaanaaoM yaa ijalaaoM kao CaoD,kr jahaM [sarao [sa spo@T/ma ka ]pyaaoga
kr rha hO pUro 200 maogaahT-\ja kao e@saosa saovaaAaoM ko ilae ]plabQa
krayaa jaanaa caaihe.T/a[- nao Aagao isafairSa kI hO ik 3300 maogaahT\-ja
sao 3600 maogaahT\-ja kao ekla baOMD ko $p maoM maanaa jaanaa caaihe AaOr
Ta[ma baOMD DuPlaoi@saMga³TIDIDI´ kao [sa baOMD maoM Apnaayaa jaanaa caaihe.
28 gaIgaahT\ -ja28 gaIgaahT\ -ja28 gaIgaahT\ -ja28 gaIgaahT\ -ja28 gaIgaahT\ -ja

28 gaIgahT\-ja kao phlao sao hI maaobaa[la¸ if@sD¸ if@sD saOTolaa[T
isasTma ³efesaesa´ Aaid ko ilae AavaMiTt ikyaa gayaa hO Aba [sao
DblaUAarsaI–19 maoM Aqa-sToSana [na maaoSana ³[-esaAa[-ema´ naamak ek saovaa
ko ilae BaI maanaa jaa rha hO jahaM saOTolaa[T saMcaar ko saaqa CaoTo Aakar ko
Tima-nala hO̧  xamataAaoM kao hvaa[- jahajaaoM̧  jahajaaoM AaOr BaUima vaahnaaoM pr
sqaaipt ikyaa jaata hO.

vaOiSvakstr pr kuC p̀Saasana 28 gaIgaahT\-ja kao Sau$AatI 5jaI
tOnaatI ko ilae AgàNaI AaOr AavaSyak baOMD ko $p maoM phcaanato hOM.Baart nao
epITI vaayarlaosa gàup 24 (AWG#24) eiSayaa pOsaoifk TolaIkmyauinaTI
³epITI´ kI baOzk maoM 28 gaIgaahT\-ja baOMD ko ilae sah–Aist%va AQyayana
ka BaI p̀stava rKa hO.eDblaUjaI irpaoT- ko AQyayana ko pirNaama sao na kovala
BaartIya p̀Saasana bailk Anya eiSayaa p̀SaaMt doSaaoM kao BaI 5jaI ko ilae 28
gaIgaahT\-ja ko saMBaaivat AavaMTna AaOr Anya saovaaAaoM ko ilae ivacaar krnao maoM
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Bangladesh, Australia, Indonesia and others) except China,
for conduct of sharing studies for the 3GPP Band n257 (26.5-
29.5 GHz) by AWG.

To offer multi-gigabits mobile broadband services
(MBB), 5G would essentially require large contiguous
spectrum blocks per operator to roll out 5G services. The
results of some recent auctions conducted globally in 3.5
GHz band shows that an operator bought around 40-100
MHz. However, the block size prescribed by some of the
country’s Regulator was as low as 5 MHz.

While larger block size is beneficial
for improving mobile broadband
experience and spectrum efficiency of the
networks, smaller block size provides
greater flexibility. However, the latter
increases the chances of fragmentation.
Therefore, to provide flexibility and attain
greater efficiency and at the same time
avoid the fragmentation of these bands,
TRAI has recommended a block size as
20 MHz with a cap of 100 MHz in its
recommendations to the Government dated 1st August 2018.
The block size of 20 MHz would give flexibility to the bidders
and a maximum limit of 100 MHz per bidder would help in
avoiding monopolization of this band. To avoid
fragmentation of spectrum, it has also been recommended
that in case a Telecom Service Provider (TSP) is able to win
more than two blocks of spectrum, it should be allocated
spectrum in contiguous blocks.

5G has the potential to work as a catalyst in achieving
larger overall economic growth of the country. Investment
in mobile network infrastructure will be a key enabler of
growth and competitiveness in national economies
worldwide for the foreseeable future. Therefore, for spectrum
pricing and allocations, the administrations are needed to
be focused on maximizing long-term welfare benefits, not
on short term revenue benefits, by simulating competition
and investment. Keeping in mind, the massive impact 5G
will have on different industry verticals, and hence on the
overall economy, effective spectrum pricing will play a vital
role in promoting healthy investment in the networks.

SPECTRUM SHARING AND UNLICENSED
SPECTRUM

Licensed spectrum enables wider coverage areas and
better quality of service guarantees. However, unlicensed
spectrum 21 can play a complementary role by allowing
operators to augment the 5G user experience by aggregating
licensed and unlicensed bands.

5G SPECTRUM
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madd imalaogaI.isatMbar 2018 maoM Aayaaoijat eDblaUjaI 24 kI baOzk ko daOrana
caIna kao CaoD,kr saBaI doSaaoM ³esa kaoiryaa¸ jaapana¸ nyaUjaIlaOMD¸ isaMgaapur¸
haMgkaMga¸ baMglaadoSa¸ AâsT/oilayaa[MDaonaoiSayaa AaOr Anya´ sao AcCa samaqa-na
imalaa.eDblaUjaI Wara 3jaIpIpI baOMD n257 (26.5-29.5 GHz)  ko ilae.

malTI gaIgaaibaT\sa maaobaa[la bàâDbaOMD saovaaAaoM ³emabaIbaI´ kI poSakSa
krnao ko ilae 5jaI kao Ainavaaya- $p sao 5 jaI saovaaAaoM kao p̀stut krnao ko
ilae p̀it AâproTr baD,o sai~iht spo@T/ma blaâkaoM kI AavaSyakta haotI
hO.3º5 gaIgaahT\-ja baOMD maoM vaOiSvakstr pr kI gayaI kuC hailayaa naIlaamaI ko

pirNaama batatao hOM ik ek AâproTr nao lagaBaga 40–
100 maogaahT\-ja KrIda.halaaMik doSa ko kuC inayaamak
Wara inaQaa-irt blaâk ka Aakar 5 maogaahT\-ja sao kma
qaa. jabaik baD,o blaa^k Aakar maaobaa[la ba`a^DbaOMD
AnauBava AaOr naoTvak- kI spo@T/ma dxata maoM sauQaar ko
ilae fayadomaMd hO¸ CaoTo blaa^k Aakar AiQak
lacaIlaapna p`dana krto hOM.halaaMik baad maoM ivaKMDna
kI saMBaavanaa baZ, jaatI hO.[sailae lacaIlaapna p`dana
krnao AaOr AiQak dxata p`aPt krnao ko ilae AaOr
ek hI samaya maoM [na baOMD ko ivaKMDna sao bacanao ko

ilae T/a[- nao 1 Agast 2018 kao sarkar kao ApnaI isafairSaaoM maoM 100
maogaahT\-ja ko kOp ko saaqa 20 maogaahT]-ja ko $p maoM blaa^k Aakar kI
isafairSa kI hO.20 maogaahT\-ja ko blaa^k Aakar sao baaolaI lagaanao vaalaaoM
kao lacaIlaapna imalaogaa AaOr [sa baaolaI ko p`it 100 maogaahT\-ja kI AiQaktma
saImaa [sa baOMD ko ekaiQakar sao bacanao maoM madd krogaI.spo@T/ma ko ivaKMDna
sao bacanao ko ilae yah BaI isafairSa kI gayaI hO ik dUrsaMcaar saovaa p`data
³TIesapI´ spo@T/ma ko dao sao AiQak blaa^kaoM kao jaItnao maoM saxama hOM [sao
sai~iht  blaa^kaoM maoM spo@T/ma AavaMiTt ikyaa jaanaa caaihe.

5jaI maoM doSa ko baD,o samaga` Aaiqa-k ivakasa kao p`aPt krnao maoM
]%pòrk ko $p maoM kama krnao kI xamata hO.maaobaa[la naoTvak- AvasaMrcanaa
maoM inavaoSa ivakasa va BaivaYya kI Aga`NaI Aqa-vyavasqaa ko ilae raYT/Iya
Aqa-vyavasqaaAaoM maoM p`itspQaa- ka ek mah%vapUNa- p`vat-k hO.[sailae
spo@T/ma maUlya inaQaa-rNa AaOr AavaMTna ko ilae p`itspQaa- AaOr inavaoSa ka
AnaukrNa krko̧  laMbaI AvaiQa ko klyaaNakarI laaBaaoM pr Qyaana donao kI
AavaSyakta hO na ik Alpkailak rajasva laaBaaoM pr.[na baataoM kao Qyaana
maoM rKto hue 5jaI ka vyaapk p`Baava ivaiBanna ]Vaoga kaya-xao~aoM pr pD,ogaa
AaOr [sailae samaga` Aqa-vyavasqaa pr p`BaavaI spo@T/ma maUlya inaQaa-rNa naoTvak-
mao svasqa inavaoSa kao baZ,avaa donao maoM mah%vapUNa- BaUimaka inaBaayaogaI.
spo@T/ma saaJaakrNa AaOr ibanaa laa[sa o Msa vaalaa spo@T/maspo@T/ma saaJaakrNa AaOr ibanaa laa[sa o Msa vaalaa spo@T/maspo@T/ma saaJaakrNa AaOr ibanaa laa[sa o Msa vaalaa spo@T/maspo@T/ma saaJaakrNa AaOr ibanaa laa[sa o Msa vaalaa spo@T/maspo@T/ma saaJaakrNa AaOr ibanaa laa[sa o Msa vaalaa spo@T/ma
laa[saoMsa p`aPt spo@T/ma vyaapk kvaroja xao~aoM AaOr saovaaAaoM kI baohtr
gauNava<aa kI gaarMTI dota hO.halaaMik ibanaa laa[saoMsa vaalaa spo@T/ma saMcaalak
laa[saoMsa AaOr ibanaa laa[saoMsa vaalao baOMD kao jaaoD,kr 5jaI ]pyaaogakta-
AnauBava kao baZ,anao ko ilae ek pUrk kI BaUimaka inaBaa sakta hO.

saaJaa AaOr ibanaa laa[saoMsa vaalao spo@T/ma tk phuMca 5jaI kao
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Access to shared and unlicensed spectrum will
extend 5G in multiple dimensions by providing more
capacity, increasing spectrum utilization, and creating new
deployment scenarios. It will benefit mobile operators with
licensed spectrum, but also create opportunities for those
without licensed spectrum to take advantage of 5G
technologies.

As a part of LTE Advanced Pro, through 3GPP
Release 13, 3GPP introduced License Assisted Access
(LAA) -a feature that leverages the 5 GHz unlicensed band
in combination with licensed spectrum. It uses carrier
aggregation in the downlink to combine LTE in unlicensed
5 GHz spectrum with LTE in the licensed band. This
aggregation of spectrum provides for a fatter pipe with faster
data rates and more responsive user experience. By
maintaining a persistent anchor in the licensed spectrum
that carries all the control and signaling information, the
user experience is both seamless and reliable.

INDIAN SCENARIO
In India, earlier, only 2.400-2.4835 GHz and 5.825-

5.875 GHz were unlicensed bands for indoor and outdoor
use of low power equipment. Recently, 5150-5250 MHz, 5250-
5350 MHz, 5470-5725 MHz and 5725-5875 MHz frequency
bands have been included as unlicensed for use in indoor
and outdoor environment. The opening of more unlicensed
frequencies will facilitate development of 5G ecosystem.

Though the unlicensed bands are used, the
expression “unlicensed” does not mean permission of
operating these devices in a free-will fashion. The operation
must strictly observe the prescribed power limits and use
of type approved equipment. Also, any transmission in
unlicensed spectrum is affected by interference. However,
Quality of Service still be ensured.

LICENSED SHARED ACCESS (LSA)
Any amount of spectrum, if not use optimally and

efficiently, results not only in financial loss to the
Government, but also hinders economic and social
development of the country. LSA is a concept to dynamically
share a spectrum band, whenever and wherever it is unused
by the incumbent users. Shared use of the spectrum is only
allowed based on an individual authorization (i.e. licensed).

INDIAN SCENARIO
All the Government agencies in India are assigned

spectrum administratively. Spectrum audit will help in
identification of unutilized or inefficiently utilized spectrum.
After the identification, LSA can be used for optimal
utilization of spectrum. 
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AiQak Aayaama p`dana krko AiQak xamata p`dana krko spo@T/ma ]pyaaoga
maoM vaRiw AaOr nayaI tOnaatI pirdRSyaaoM ka inamaa-Na krogaI.yah laa[saoMsa p`aPt
spo@T/ma ko saaqa maaobaa[la Aa^proTraoM kao laaBaainvat krogaI¸ laoikna 5jaI
tknaIkI ka laaBa laonao ko ilae laa[saoMsa p`aPt spo@T/ma ko ibanaa ]na laaogaaoM
ko ilae BaI Avasar pOda krogaa.

elaTI[- eDvaaMsa p̀ao ko ihssao ko $p maoM 3jaIpIpI irlaIja ko maaQyama
sao 3jaIpIpI nao laa[saoMsa AissaToD e@saosa ³elaee´–ek fIcar poSa ikyaa
jaao ik laa[saoMsa p̀aPt spo@T/ma ko saaqa saMyaaojana maoM 5 gaIgaahT\-ja ibanaa laa[saoMsa
vaalao baOMD ka laaBa ]zata hO.yah laa[saoMsa p̀aPt baOMD maoM elaTI[- ko saaqa ibanaa
laa[saoMsa vaalao 5 gaIgaahT\-ja spo@T/ma maoM elaTI[- kao saMyaaoijat krnao ko ilae
Da]nailaMk maoM vaahk ek~IkrNa ka ]pyaaoga krta hO.spo@T/ma ka yah
ek~IkrNa tojaI sao DoTa draoM AaOr AiQak ]<ardayaI ]pyaaogakta- AnauBava
ko saaqa fOTr pa[p p̀dana krta hO.laa[saoMsa p̀aPt spo@T/ma maoM ek inarMtrta
banaayao rKnao sao jaao saBaI inayMa~Na AaOr isaganailaMk jaanakarI kao vahna krta
hO ]pyaaogakta- AnauBava daonaaoM sahja AaOr ivaSvanaIya hO.
BaartIya pirdRSyaBaartIya pirdRSyaBaartIya pirdRSyaBaartIya pirdRSyaBaartIya pirdRSya

Baart maoM phlao kovala 2400–2º4835 gaIgaahT\-ja AaOr 5º825–
5º875 gaIgaahT\-ja kma ibajalaI ko ]pkrNaaoM ko [naDaor AaOr baahrI ]pyaaoga
ko ilae ibanaa laa[saoMsa vaalao baOMD qao.halahI maoM 5150–5250 maogaahT\-ja¸
5250–5350 maogaahT\-ja¸ 5470–5725 maogaahT\-ja AaOr 5725–5875
maogaahT\-ja AavaRi<a baOMD kao [naDaor va Aa]TDaor vaatavarNa maoM ]pyaaoga ko ilae
ibanaa laa[saoMsa ko Saaimala ikyaa gayaa hO.AiQak ibanaa laa[saoMsa vaalaI AavaRi<ayaaoM
ko Kulanao sao 5 jaI pairisqaitkI tM~ ko ivakasa maoM AasaanaI haogaI.halaaMik
ibanaa laa[saoMsa vaalao baOMD ka ]pyaaoga ikyaa jaata hO̧  AiBavyai@t ibanaa
laa[saoMsa ka matlaba [na ]pkrNaaoM kao ÍI ivala fOSana maoM saMcaailat krnao
kI Anaumait nahIM hO.Aa^proSana kao inaQaa-irt Sai@t saImaaAaoM AaOr p`kar
Anaumaaoidt ]pkrNaaoM ko ]pyaaoga ka kD,a[- sao palana krnaa caaihe.
[sako Alaavaa ibanaa laa[saoMsa vaalao spo@T/ma maoM kao[- BaI p`saarNa hstxaop sao
p`Baaivat haota hO.halaaMik saovaa kI gauNava<aa ABaI BaI sauinaiScat hO.
laa[sa o Msa p`aPt saaJaa phu Mcalaa[sa o Msa p`aPt saaJaa phu Mcalaa[sa o Msa p`aPt saaJaa phu Mcalaa[sa o Msa p`aPt saaJaa phu Mcalaa[sa o Msa p`aPt saaJaa phu Mca

spo@T/ma kI kao[- BaI maa~a Agar AaSaatIt AaOr kuSalata sao
]pyaaoga nahIM ikyaa jaata hO tao na kovala sarkar kao iva<aIya nauksaana haota
hO bailk doSa ko Aaiqa-k va saamaaijak ivakasa maoM BaI baaQaa ]%pnna haotI
hO.elaesae ek AvaQaarNaa hO jaba BaI AaOr jahaM BaI [saka ]pyaaoga ikyaa
jaata hO vahaM gaitSaIla ]pyaaogakta-AaoM Wara spo@T/ma baOMD kao gaitSaIla $p
sao saaJaa ikyaa jaata hO.spo@T/ma ko saaJaa ]pyaaoga kao kovala ek vyai@tgat
p̀aiQakrNa ³yaanaI laa[saoMsa´ ko AaQaar pr Anaumait dI jaatI hO.
BaartIya pirdRSyaBaartIya pirdRSyaBaartIya pirdRSyaBaartIya pirdRSyaBaartIya pirdRSya

Baart maoM saBaI sarkarI ejaoisayaaoM kao p`Saasainak $p sao spo@T/ma
saaOMpa gayaa hO.spo@T/ma Aa^iDT Ap`maaiNat yaa Axama $p sao ]pyaaoga ikyao
gayao spo@T/ma kI phcaana krnao maoM madd krogaa.phcaana ko baad elaesae
ka ]pyaaoga spo@T/ma ko [YTtma ]pyaaoga ko ilae ikyaa jaa sakta hO. 
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POLICY

OTT CONTENT TO BE
CENSORED!

The recent controversy brewing against the
web series Tandav produced by Amazon Prime

has triggered a huge round of outcry which
has led to the demand for OTT content

to be censorsed.

Information and
Broadcasting Union Minister
Prakash Javadekar made a major
announcement that the Ministry will
soon release guidelines for OTT
platforms.

"We have received a lot of
complaints against some serials
available on OTT platforms. Films
and series released on OTT
platforms and digital newspapers do
not come under the purview of the
Press Council Act, Cable Television
Networks (Regulation) Act, or
Censor Board. We will soon come
up with some guidelines for the
OTT platforms," said Prakash
Javadekar

The I&B
ministry had
received a number
of complaints
against Tandav for
its depiction of
Hindu Gods in the
show. Three FIRs
have been
registered against
the makers of the
series in three
different cities,
these include
Lucknow, Mumbai
and Greater Noida.
The show, a
political drama, has been drawing flak on social media and
is accused of hurting religious sentiments.

Several programmes have come under criticism with

PRAKASH JAVADEKAR

saoMsar ikyaa jaayaogaasaoMsar ikyaa jaayaogaasaoMsar ikyaa jaayaogaasaoMsar ikyaa jaayaogaasaoMsar ikyaa jaayaogaa
AaoTITI saamaga`IAaoTITI saamaga`IAaoTITI saamaga`IAaoTITI saamaga`IAaoTITI saamaga`I

halahI maoM Amaojana p`a[ma Wara inaima-t vaoba saIirja taMDva ko iKlaaf
cala rho ivavaad nao yah sauinaiScat krnao ko ilae baD,o pOmaanao pr
AaËaoSa ka daOr Sau$ hao gayaa hO ik AaoTITI PlaoTfa^ma- kao BaI

saoMsaSaIp ka palana krnaa caaihe.

saUcanaa va p`saarNa ko koMid`ya maM~I p`kaSa
jaavaD,okr nao ek baD,I GaaoYaNaa kI ik maM~alaya
jald hI AaoTITI PlaoTfa^maao-M ko ilae idSaa
inado-Saa jaarI krogaa.
EaI jaavaD,okr nao batayaa ik ‘hmaoM AaoTITI
PlaoTfamaao-M pr ]plabQa kuC QaaravaaihkaoM ko
iKlaaf bahut saarI iSakayatoM imalaI hO.AaoTITI
PlaoTfamaao-M AaOr iDijaTla samaacaarp~aoM pr jaarI
iflmaoM AaOr EaRMKlaayaoM pòYa pirYad AiQainayama¸
kobala TolaIivajana naoTvak- ³ivainayamana´
AiQainayama yaa saoMsar baaoD- ko dayaro maoM nahIM
AatI hO.hma jaldI hI AaoTITI PlaoTfamaao-M
ko ilae kuC idSaa–inado-Sa laokr AayaoMgao.’
Aa[-eMDbaI maM~alaya kao Saao maoM ihMdU dovaI dovataAaoM
ko ica~Na ko ilae taMDva ko iKlaaf k[-

iSakayatoM imalaI qaI.
EaRMKlaa ko inamaa-taAaoM ko
iKlaaf tIna Alaga–
Alaga Sahrao M mao M tIna
p`aqaimakI dja- kI gayaI
hO̧  [namaoM laKna}¸ gaòTr
naaoyaDa va mauMba[- Saaimala
h O M. yah Sa a o  ek
rajanaIitk GaTnaa hO jaao
saaoSala maIiDyaa pr Flaak
banaa rha hO AaOr [sa
pr Qaaima-k BaavanaaAaoM kao
Aaht krnao ka Aaraop
lagaayaa gayaa hO.

k[- Anya kaya-Ëma BaI AalaaocanaaAaoM ko Gaoro maoM Aa gayao hOM ijasamaoM
davaa ikyaa gayaa hO ik kaya-ËmaaoM ko karNa ]nakI BaavanaayaoM Aaht hu[-
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a section claiming that their sentiments were hurt due to the
programmes. FIRs were recently registered in several states
against the makers and actors of Saif Ali Khan-starrer
Tandav.

Earlier, a kissing scene in a temple premise in 'A
Suitable Boy' also triggered a controversy. Last November,
the government had brought online content -- news on
digital platforms as well as audio-visual programmes on
OTT platforms like Netflix.

The print media is monitored by the Press Council of
India, there is no regulatory body by the government or the
industry to regulate online content. The News Broadcasters
Association (NBA) monitors news channels while the
Advertising Standards Council of India looks after
advertisements and the Central Board of Film Certification
(CBFC) looks into films.

In 2019, Javadekar had said that there should be some
kind of regulation for over-the-top platforms like there is for
the print, electronic media and films. 

hOM.saOf AlaI Kana sTarr taMDva ko inamaa-taAaoM AaOr AiBanaotaAaoM ko
iKlaaf halahI maoM k[- rajyaaoM maoM efAa[-Aar dja- kI gayaI qaI.

[sasao phlao ‘e sauTobala baa^ya’ maoM maMidr pirsar maoM cauMbana dRSya pr
BaI ivavaad Sau$ hao gayaa qaa.ipClao navaMbar maoM sarkar nao iDijaTla
PlaoTfama- ko saaqa–saaqa naoTiFla@sa jaOsaI AaoTITI PlaoTfamaao-M pr Aa^iDyaao
ivajauAla kaya-ËmaaoM pr Aanalaa[na saamaga`I –nyaUja pr najar rKnaI Sau$ kI
qaI.

jahaM ipM̀T maIiDyaa kI inagaranaI pòsa ka]Misala Aa^f [MiDyaa Wara
kI jaatI hO̧  Aa^nalaa[na saamaga`I kao ivainayaimat krnao ko ilae sarkar yaa
]Vaoga Wara kao[- inayaamak saMsqaa nahIM hO.nyaUja ba`a^DkaisTMga esaaoisaeSana
³enabaIe´ samaacaar caOnalaaoM kI inagaranaI krta hO jabaik iva&apna maanak
pirYad iva&apnaaoM kI doKroK krtI hO AaOr koMd`Iya iflma p`maaNana baaoD-
³saIbaIefsaI´ iflmaaoM kI doKroK krta hO.

2019 maoM jaavaD,okr nao kha qaa ik ‘Aaovar–d–Ta^p’ PlaoTfa^maao-M
ko ilae iksaI trh ka ivainayamana haonaa caaihe¸ jaOsao ipM̀T¸ [lao@T/a^inak
maIiDyaa va iflmaaoM ko ilae hO. 
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BRANDING

JIO EMERGES AS A
LEADING GLOBAL

BRAND
Reliance Jio has emerged as the fifth strongest

brand globally, beating the likes of Apple,
Amazon, Disney, Tencent, Alibaba, Nike, etc
as per a survey report by consultancy firm

Brand Finance.

Jio is emerging as one of the leading global brands
and has has emerged as the fifth strongest brand globally.
It has surpassed Apple, Amazon, Disney, Tencent, Alibaba,
Nike, etc, according to brand valuation consultancy
firm Brand Finance.

Jio has entered the
ranking for the first time
and claimed fifth position
with a BSI score of 91.7
out of 100 and the elite
AAA+ brand strength
rating, the firm said in its
report.

“Renowned for its
incredibly affordable
plans, Jio took India by
storm through offering 4G
to millions of users for
free, simultaneously transforming how Indians consume the
internet – known as the ‘Jio effect’,” it said.

The top four global brands as per the firm’s rankings
are Chinese messaging app We Chat, German carmaker
Porsche, Russia’s Sberbank, and American beverage brand
Coca Cola.

“Jio scores highest in all metrics – consideration
conversion, reputation, recommendation, word of mouth,
innovation, customer service and value for money -
compared to its telecom competitors in India. The brand
has no major weaknesses within the sector, and unlike other
telecoms brands globally, Jio has shown that it has broken
the mould, and enjoys genuine affection from consumers,”
Brand Finance said.

In addition, Jio is the fastest-growing brand in the
ranking in the telecom sector in terms of brand value,
bucking the negative trend across the industry, with a 50%
increase to US$4.8 billion, it said. 

ek p`mauK vaOiSvak ba`aMD koek p`mauK vaOiSvak ba`aMD koek p`mauK vaOiSvak ba`aMD koek p`mauK vaOiSvak ba`aMD koek p`mauK vaOiSvak ba`aMD ko
$p maoM ]Bar rha hO ijayaao$p maoM ]Bar rha hO ijayaao$p maoM ]Bar rha hO ijayaao$p maoM ]Bar rha hO ijayaao$p maoM ]Bar rha hO ijayaao
kMsalToMsaI fma- ba`aMD fa[naoMsa kI ek savao-xaNa irpaoT- ko
mautaibak ePaola¸ Amaojana¸ iDjnaI¸ TonasaoMT¸ AlaIbaabaa¸
naaoikyaa¸ naa[-kI Aaid kao pCaD,to hue irlaayaMsa ijayaao

vaOiSvak str pr paMcavaaM sabasao baD,a ba`aMD banakr ]pBara hO.

ijayaao p̀mauK vaOiSvak bàaMDaoM maoM sao ek ko $p maoM ]Bar rha hO AaOr vaOiSvak
$p sao paMcavaoM sabasao baD,o bàaMD ko $p maoM ]Bar rha hO.bàMaD vaOlyaUSana kMsalToMsaI fma-
bàaMD fa[naoMsa ko Anausaar [sanao eOpla¸ Amaojana¸ iDjnaI¸ TonasaoMT¸ AlaIbaabaa¸ naa[-

kI Aaid kao pICo CaoD, idyaa hO.
fma- nao ApnaI irpaoT- maoM kha
ik ijayaao nao phlaI baar rOMikMga
maoM p`vaoSa ikyaa hO AaOr 100 maoM
91º7 AMk ko baIesaAa[- skaor
ko saaqa paMcavaoM sqaana pr hO
AaOr [sako pasa AAA+ ba`aMD
kI takt hO.[sanao batayaa ik
‘Apnao AivaSvanaIya $p sao sastI
yaaojanaaAaoM ko ilae p`isaw ijayaao
nao Baart mao M 4jaI sao laaKaoM
]pBaao@taAaoM kao mauFt maoM saovaa

dokr tUfana KD,a kr idyaa¸ saaqa hI saaqa yah BaI badla idyaa ik kOsao
BaartIya [MTrnaoT ka ]pBaaoga krto hOM ijasao ijayaao p`Baava kha jaata hO.

fma- kI rOMikMga ko Anausaar SaIYa- caar vaOiSvak ba`aMD caInaI maosaoijaMga
eOp vaI caOT¸ jama-na kar inamaa-ta paoSa-̧  $sa ka saobaOMk AaOr AmaoirkI poya
ba`aMD kaokakaolaa hO.

baaMD fa[naoMsa nao batayaa ik ‘Baart maoM Apnao dUrsaMcaar p̀itWMiWyaaoM kI
tulanaa maoM ijayaao ka skaor saBaI maoiT/@sa –ivacaar $paMtrNa¸ p̀itYza¸ isafairSa¸
vaD- Aâf maa]qa¸ nayaI KaojaaoM̧  gàahk saovaa AaOr pOsao ko maUlya ko ilae sabasao
AiQak hO.[sa xao~ maoM bàâD kI kao[- baD,I kmajaaorI nahIM hO AaOr vaOiSvakstr
pr Anya TolaIkâma bàaMDaoM ko ivaprIt ijayaao nao idKayaa hO ik [sanao saaMcao kao
taoD,a hO AaOr ]pBaao@taAaoM sao saccaa Pyaar p̀aPt ikyaa hO.

[sako Alaavaa ijayaao ba`a^nD vaOlyaU ko maamalao maoM TolaIka^ma xao~ maoM
rOMikMga maoM sabasao tojaI sao baZ,nao vaalaa ba`aMD hO jaao pUro ]Vaoga maoM nakara%mak
p`vaRi<a kao baZ,akr 4º8 ibailayana yaUesa Da^lar maoM 50‰ kI vaRiw ko saaqa
Aagao baZ, rha hO. 
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MARKET ANALYSIS

VODAFONE IDEA
REDRAWS BIZ
STRATEGIES

Vodafone Idea is redrawing its business strategy,
and now plans to raise capital via a fresh

equity issuance through a qualified
institutional placement.

The business strategy is changing at Vodafone Idea
and they have seen a positive investor sentiment and now
the company now plans to raise capital via a fresh equity
issuance through a qualified institutional placement.

The fund will
be raised in two
tranches and a large
marquee investor is
also likely to be
brought in to
provide stimulus to
the stock. Once the
stock gets a fillip, the
second tranche
would be launched
so that the sale does
not result in too
much dilution of promoters’ stake.

The UK’s Vodafone Group Plc holds around 43% in
Vi, while the Aditya Birla group holds 29%. GoldenTree
Asset Management and Pacific Investment Management
Co (PIMCO) have joined a consortium led by investment
firm Oak Hill Advisors, which is in discussions to provide a
$2 billion (` 14,720 crore) credit line to Vodafone Idea.

Vodafone Group Plc is also considering selling a
portion of its 28.12% stake in Indus Towers to inject capital
into its ailing Indian telecom joint venture.

Vodafone Idea (Vi) has asked the telecom department
to clarify if it can be exempted from stating its net worth
when applying to bid for 4G spectrum in the upcoming
auction.

Vi has AGR dues of ̀  50,400 crore to pay so Vi will
not be bidding aggressively in the spectrum auction on
March 1, 2021. Vi may bid for a limited number of airwaves.
Jio and Bharti Airtel are expected to shell out ̀  20,000 crore
and ̀  10,000-15,000 crore. 

ibajanaosa rNanaIit kao ifribajanaosa rNanaIit kao ifribajanaosa rNanaIit kao ifribajanaosa rNanaIit kao ifribajanaosa rNanaIit kao ifr
sao pirBaaiYat kr rha hOsao pirBaaiYat kr rha hOsao pirBaaiYat kr rha hOsao pirBaaiYat kr rha hOsao pirBaaiYat kr rha hO

vaaoDafaona–Aa[iDyaavaaoDafaona–Aa[iDyaavaaoDafaona–Aa[iDyaavaaoDafaona–Aa[iDyaavaaoDafaona–Aa[iDyaa
vaaoDafaona Aa[iDyaa ApnaI vyaapar rNanaIit kao ifr sao tOyaarI kr
rhI hO AaOr Aba ek yaaogya saMsqaagat PlaosamaoMT ko maaQyama sao nayao
[i@vaTI jaarI krnao ko maaQyama sao pUMjaI jauTanao kI yaaojanaa hO.

vaaoDafaona Aa[iDyaa nao karaobaar kI rNanaIit badlaI hO AaOr
]nhaoMnao ek sakara%mak inavaoSa kI Baavanaa doKI hO AaOr Aba kMpnaI kI
yaaojanaa ek yaaogya saMsqaagat PlaosamaoMT ko maaQyama sao nayao isaro sao [i@vaTI
jaarI krnao ko maaQyama sao pUMjaI jauTanao kI hO.

fMD dao ikStaoM maoM ]zayaa
jaayaogaa AaOr sTa^k kao
p`ao%saahna p`dana krnao ko
ilae ek baD , o  m akI -
inavaoSak kao BaI laayaa
jaayaogaa.ek baar sTa^k
Bar jaanao ko baad dUsarI
ikSt laa^nca kI jaayaogaI
taik ibaËI maoM p̀vat-kaoM kI
ihssaodarI bahut AiQak
kmajaaor na hao.

iba`Tona ka vaaoDafaona gaùp pIelasaI 43‰ ko Aasapasa hO jabaik
Aaid%ya ibaD,laa gaùp ko pasa 29 p`itSat ihssaodarI hO.gaaolDonaT/I esaoT
maOnaojamaaoMT eMD pOisaifk [nvaosTmaoMT maOnaojamaoMT kMpnaI ³pIAa[-emasaIAaó
inavaoSa fma- Aaok ihla eDvaa[jarsa- ko naotR%va maoM ek kMsaao-iTyama maoM Saaimala
hao gayaI hO jaao vaaoDafaona Aa[iDyaa kao 2 ibailayana Da^lar ³14720 kraoD,
É´ kI ËoiDT laa[na donao ko ilae cacaa- maoM hO.

vaaoDafaona gaùp pIelasaI BaI Apnao baImaar BaartIya dUrsaMcaar saMyau@t
]Vma maoM pUMjaI Dalanao ko ilae [MDsa Tavasa- maoM ApnaI 28º12‰ ihssaodarI
kI ibaËI pr ivacaar kr rhI hO. vaaoDafaona Aa[iDyaa ³vaIAa[-´ nao
dUrsaMcaar ivaBaaga sao spYT krnao ko ilae kha hO ik @yaa AagaamaI naIlaamaI
maoM 4jaI spo@T/ma ko ilae baaolaI lagaanao ko ilae [sako inavala maUlya kao batato
hue [sasao CUT dI jaa saktI hO.

vaIAa[- ko pasa 50¸400 kraoD, Épyao ka ejaIAar bakayaa hO̧
[sailae vaIAa[- 1 maaca- 2021 kao spo@T/ma naIlaamaI maoM AaËamak trIko sao
baaolaI nahIM lagaayaogaa.vaIAa[- saIimat saM#yaa maoM eyarvaoba ko ilae baaolaI lagaa
sakta hO.ijayaao va BaartI eyarTola ko ËmaSa: 20¸000 kraoD, Épyao AaOr
10¸000–15¸000 kraoD, Épyao kI baaolaI lagaanao kI ]mmaId hO. 
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AMAZON LAUNCHES
PRIME VIDEO ON

MOBILE
Amazon has launched Prime Video Mobile Edition

– a mobile-only plan at an introductory price of ` 89.
With this, India has become the first Amazon Prime
country in the world to offer customers a mobile-only
Prime Video plan.

Prime Video
Mobile Edition is a single-
user mobile-only plan,
providing SD quality
streaming to customers,
which is created
especially for a mobile-
first country like
India. Prime Video is
collaborating with Bharti
Airtel (“Airtel”), India’s
premier communications
solutions provider, for the
first roll-out of Prime Video
Mobile Edition.

Customers who
want to get the complete
Prime Video experience including multi-user access,
streaming across devices including Smart TV and the ability
to enjoy content in HD/UHD in addition to having access
to all Prime benefits including ad-free music with Prime
Music and free fast delivery on Amazon.in, Prime Reading
and other Prime benefits, will have the option of recharging
with a 30-day Amazon Prime membership at ̀  131 or recharge
with a ̀  349 pack of 28-day validity that includes  Amazon
Prime membership along with unlimited calling, data access
of 2 GB per day.

Jay Marine, Vice President, Amazon Prime Video
Worldwide, said, "India is one of our fastest-growing
territories in the world with very high engagement rates.
Buoyed by this response, we want to double-down by
offering our much-loved entertainment content to an even
larger base of Indian customers. Given high mobile
broadband penetration in the country, the mobile phone
has become one of the most widely used streaming devices.
With the launch of Prime Video Mobile Edition we look

maaobaa[la pr p`a[ma vaIiDyaaomaaobaa[la pr p`a[ma vaIiDyaaomaaobaa[la pr p`a[ma vaIiDyaaomaaobaa[la pr p`a[ma vaIiDyaaomaaobaa[la pr p`a[ma vaIiDyaao
laa^nca ikyaa Amaojana naolaa^nca ikyaa Amaojana naolaa^nca ikyaa Amaojana naolaa^nca ikyaa Amaojana naolaa^nca ikyaa Amaojana nao
Amaojana nao p`a[ma vaIiDyaao maaobaa[la saMskrNa –isaf- maaobaa[la ko

ilae 89 Épyao kI pircanaa%mak kImat pr laa^nca ikyaa hO.[sako saaqa hI
Baart ga`ahkaoM kao maaobaa[la Aa^nalaI p`a[ma vaIiDyaao Plaana poSa krnao vaalaa
duinayaa ka phlaa Amaojana p`a[ma doSa bana gayaa hO.

p`a[ma vaIiDyaao maaobaa[la saMskrNa
ek ekla ]pyaaogakta- maaobaa[la
kovala yaaojanaa hO jaao ga`ahkao kao
esaDI gauNava<aa sT/IimaMga p`dana
krtI hO jaao ivaSaoYa $p sao Baart
jaOsao maaoba[la fsT- faonao ko ilae
banaa[- gayaI hO.p`a[ma vaIiDyaao
BaartI eyarTola ³eyarTola´ Baart
ko p`mauK saMcaar samaaQaana p`data
ko saaqa sahyaaoga kr rha hO̧  jaao
p`a[ma vaIiDyaao maaobaa[la saMskrNa
ko phlao raola Aa]T ko ilae
hO.

vao ga`ahk jaao p`a[ma vaIiDyaao AnauBava p`aPt krnaa caahto hOM ijanamaoM
malTI yaUjar e@saosa¸ smaaT- TIvaI saiht saBaI ]pkrNaaoM pr sT/IimaMga AaOr
ecaDI–yaUecaDI maoM kMToMT ka AanaMd laonao kI xamata hO.Amazon.in pr
ÍI fasT- iDlaIvarI¸ p`a[ma rIiDMga Anya p`a[ma laaBa 30 idna kI Amaojana
p`a[ma sadsyata ko saaqa 131 Épyao maoM ircaaja- krnao yaa 28 idna kI vaOQata
vaalao 349Épyao ko pOk ko saaqa ircaaja- krnao ka ivaklp haogaa ijasamaoM
Amaojana p`a[ma sadsyata ko saaqa AnailaimaToD ka^ilaMga AaOr p`it idna
2jaIbaI DoTa e@saosa Saaimala hO.

Amaojana p`a[ma vaIiDyaao valD-vaa[D ko ]paQyaxa jao marIna nao kha
ik ‘Baart duinayaa maoM hmaaro sabasao tojaI sao ivakisat haonao vaalao xao~aoM maoM sao
ek hO ijasamaoM vyastta dr bahut AiQak hO.[sa p`itiËyaa sao ]%saaiht
haokr hma BaartIya ga`ahkaoM ko ek baD,o AaQaar ko ilae ApnaI
bahup`itixat manaaorMjana saamaga`I kI poSakSa krko [sao daogaunaa krnaa caahto
hOM.doSa maoM ]cca maaobaa[la ba`a^DbaOMD pOz kao doKto hue maaobaa[la faona sabasao
vyaapk $p sao ]pyaaoga ikyao jaanao vaalao sT/IimaMga ]pkrNaaoM maoM sao ek bana
gayaa hO.p`a[ma vaIiDyaao maaobaa[la eiDSana ko laa^nca ko saaqa hma Apnao
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forward to entertaining every Indian with our Exclusive and
Original content.”

Gaurav Gandhi, Director and Country General
Manager, Amazon Prime Video India, said, “Over the last 4
years, Prime Video has become the country’s most loved
premium streaming service with viewership coming from
over 4,300 towns and cities. We believe that the Mobile
Edition plan will further accelerate Prime Video’s adoption
in India and allow an even larger number of customers to
access our popular entertainment content. This initiative
for Amazon, is designed not just to give customers more
choice (of plans) but also easy access to subscribe to Prime
Video along with mobile data plans. We are happy to
collaborate with Airtel as our first partner in India for Prime
Video Mobile Edition."

Shashwat Sharma, Chief Marketing Officer, Bharti
Airtel, said, “At Airtel, we are deeply passionate about
delivering a differentiated experience to our customers
through our Airtel Thanks program. We are happy to partner
with Amazon to democratize quality digital entertainment in
India by leveraging Airtel’s core strengths of quality
customers, deep distribution and best-in-class network for
video.”

Speaking on the collaboration with Airtel, Sameer
Batra, Director, Mobile Business Development, Amazon,
said, “We are delighted to have Airtel as our first roll-out
partner for Prime Video Mobile Edition. This collaboration
marks the deepening of the strategic association between
Amazon and Airtel.  Smartphones powered by pre-paid
connections and affordable data are ubiquitous to a large
base of Indian customers – Mobile Edition will make Prime
Video synonymous to quality entertainment for this large
customer group. We look forward to expanding the reach of
our service to the entire pre-paid customer base in India.”

ivaiSaYT AaOr maUla kMToMT ko saaqa hr BaartIya ka manaaorMjana krnao kao
]%sauk hOM.’

Amaojana p`a[ma vaIiDyaao [MiDyaa ko inadoSak AaOr doSa ko mahap`baMQak
gaaOrva gaaMQaI nao kha ik ‘ipClao 4 vaYaao-M maoM p`a[ma vaIiDyaao 4300 sao AiQak
SahraoM AaOr nagaraoM sao Aanao vaalao dSa-kaoM ko saaqa doSa kI sabasao psaMdIda
p`Iimayama sT/IimaMga saovaa bana gayaI hO.hmaara maananaa hO ik maaobaa[la saMskrNa
yaaojanaa Baart maoM p`a[ma vaIiDyaao kao Apnaanao maoM tojaI laayaogaI AaOr ga`ahkaoM
kI ek baD,I saM#yaa kao hmaarI laaokip`ya manaaorMjana saamaga`I tk phuMca kI
Anaumait dogaI.Amaojana ko ilae yah phla na kovala ga`ahkaoM kao AiQak
psaMd ³yaaojanaaAaoM kI´ donao ko ilae iDjaa[na kI gayaI hO̧   bailk maaobaa[la
DoTa yaaojanaaAaoM ko saaqa p`a[ma vaIiDyaao kI sadsyata laonao ko ilae BaI
Aasaana hO.hma p`a[ma vaIiDyaao maaobaa[la eiDSana ko ilae Baart maoM eyarTola
ko saaqa hmaaro phlao BaagaIdar ko $p maoM sahyaaoga krnao ko ilae KuSa hO.’

BaartI eyarTola ko mau#ya maako-iTMga AiQakarI SaSavat Samaa- nao kha
ik ‘eyarTola maoM hmaApnao eyarTola qaOM@sa p`aoga`ama ko maaQyama sao Apnao
ga`ahkaoM kao ek ivaBaoidt AnauBava p`dana krnao ko baaro maoM gahra[- sao Baavauk
hOM.hma @laailaTI ga`ahkaoM̧  jabardst ivatrNa AaOr vaIiDyaao ko ilae baosT
[na @laasa naoTvak- kI p̀mauK takt ka laaBa ]zakr Amaojana ko saaqa Baart
maoM gauNava<aapUNa- iDijaTla manaaorMjana ka BaagaIdar bananao ko ilae KuSa hOM.’

eyarTola ko saaqa sahBaaigata pr baaolato hue Amaojana ko maaobaa[la
ibajanaosa DovalapmaoMT ko inadoSak samaIr ba~a nao batayaa ik hma p`a[ma vaIiDyaao
maaobaa[la saMskrNa ko ilae eyarTola ko phlao raola Aa]T sahyaaogaI ko $p
maoM KuSa hOM.yah sahyaaoga Amaojana AaOr eyarTola ko baIca rNanaIitk jauD,ava
kao AaOr AiQak gahra krta hO.p`I poD knao@Sana AaOr ikfayatI DoTa
Wara saMcaailat smaaT- faona BaartIya ga`ahkaoM ko ek baD,o AaQaar ko ilae
sava-vyaapI hO–maaobaa[la saMskrNa [sa baD,o ga`ahk samaUh ko ilae p`a[ma vaIiDyaao
kao gauNava<aa manaaorMjana ka pyaa-ya banaa dogaa.hma Baart maoM pUro p`IpoD ga`ahk
AaQaar tk ApnaI saovaa kI phuMca baZ,anao ko ilae t%pr hOM.’
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SKY RECORDS GOOD
GROWTH

Sky has posted a good growth
despite the impact of COVID-19 19. It
has 23.9 million subscribers across the
UK & Ireland, Germany & Austria and
Italy, an increase of 244,000 on the
quarter, but a decrease of 56,000 year-
on-year.

Penetration of Sky Q in the UK
market has now passed over 60%.

“Sky returned to customer
growth in all three of its markets,
bringing our total customer
relationships and overall revenue in
Europe essentially back to 2019
levels,” said Brian L. Roberts,
Chairman and Chief Executive Officer
of Comcast Corporation.

Sky EBITDA was $139 million
as the fourth quarter, as the
broadcaster was hit by the shift in
sporting events that had earlier been
delayed as a result of Covid-19. There
were also additional costs relating to
the launch of new channels, including
Sky Comedy and Sky Documentaries
in May.

Revenues increased Sky
increased 3.3% to $5.2 billion in the
fourth quarter of 2020, increases om

advertising and content revenue
compensating for a reduction in ARPU.

For the year to December 31,
2020, Sky revenue decreased 3.3% to
$18.6 billion compared to 2019.

With pubs remaining closed
and retail activity restricted in the UK
at least, Sky is expecting to see a fall in
its first quarter revenue.

DISNEY ADDS TO ITS
CONTENT

Over 75 TV series and 270
movies will feature on Star, when the
entertainment brand is added to
Disney+ on February 23.

Jan Koeppen, President, The
Walt Disney Company EMEA said:
“Star will be an integral part of Disney+,
making it bigger, bolder and even more
exciting. The arrival of hundreds of TV
series and movies including our
exclusive Star Originals will make
Disney+ the premier destination for
high quality entertainment with
something for everyone. Needless to
say, all this comes with parental
controls to give parents that peace of
mind.”

Star on Disney+ will be
available in the UK, Ireland, France,
Germany Italy, Spain, Austria,
Switzerland, Portugal, Belgium,
Luxembourg, The Netherlands,
Norway, Sweden, Denmark, Finland
and Iceland plus Australia, New
Zealand, and Canada.

NEW SVOD FOR FRANCE
NBCUniversal is planning to

launch its Hayu SVOD platform onto
the French market.

The reality platform will have

all the available seasons of Keeping
Up with the Kardashians – the show
is currently scattered across E!, MTV,
NRJ12, Netflix and Amazon Prime
Video.

In addition to the Kardashians,
who are currently filming their 20th and
final season, Hayu will also follow the
shouty women known as The Real
Housewives of Miami, New York and
Beverley Hills.

WARNER NEW TEAM FOR
MIDDLE EAST

WarnerMedia has put together
a new management team that will
handle the rollout of HBO Max in
Europe, the Middle East and Africa.

Christina Sulebakk, who
started as general manager of HBO
Europe last July becomes General
Manager HBO Max EMEA. Her initial
brief will be to upgrade the present
HBO streaming operations including
HBO Nordic, HBO España, HBO
Portugal and HBO Go in Central & East
Europe.

Sulebakk will report into
Johannes Larcher, the current head of
HBO Max International.

Line Mykland, who led the
launch of HBO Nordic, will now take
charge of HBO Max’s content
experience team in the EMEA regions.

Roberto Soto will head up
growth marketing; Brett Horowitz,
leads data, insights and planning;
Tobias Andersson becomes the EMEA
regional legal lead. 
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NETWORK18 RECORDS GOOD
PROFIT

Network18 Media and
Investments has posted a  124.8% year-
on-year growth in consolidated profit
at ̀  333.38 crore for the quarter ended
December 2020.

The company had posted a
consolidated net profit of ̀  148.29 crore
in the corresponding period last fiscal.

Revenue from operations in
Q3FY21 declined 3.5% to ` 1,422.45
crore compared to the corresponding
period last year, with advertising
revenue inching up and 2% YoY
growth in subscription revenue.

Total expenses during the third
quarter were lower at ̀  1,168.17 crore
as compared to ̀  1,304.38 crore in the
same period previous fiscal, the
company said.

Network18 said the digital News
revenue rose over 50% YoY for the
second quarter in a row, underscoring
the success of platforms in a fast-
growing but hyper-competitive domain.

Adil Zainulbhai, Chairman of
Network18 said, "The group has fully
recovered from the effects of the
pandemic, even as safety measures and
innovative solutions to logistical
challenges continue to be deployed.
We have treated this period as an
opportunity to rethink our businesses,
and are emerging stronger and ready
for the post-COVID world."

At operating level, the
consolidated operating EBITDA
jumped 21% year-on-year to ̀  324 crore
in the quarter ended December 2020,
with margin expanding 460 bps YoY to
22.8% in Q3FY21, backed by cost
control measures.

DEN NETWORKS  PROFITS
SURGE

Den Networks has reported
total revenue of ` 342 crore for the
quarter ended 31 December 2020, up
eight per cent on a year-on-year basis.
During the same quarter last year, it
clocked ̀  318 crore in revenue.

Net profit rose 238.69 per cent
to ̀  65.57 crore, as against ̀  19.36 crore
during the corresponding period in
2019. The profit after tax stood at ̀  60
crore, up by 390 per cent. The network
clocked a profit of ̀  12 crore at the end
of Q3 last year.

The subscription revenue for
the network for the quarter stood at
` 201 crore. It reduced by three per cent
year-on-year. However, for the same
quarter it stood at ` 206 crore in the
last financial year.

The consolidated EBIDTA
margins grew by 12 per cent in Q3
FY2021. It stood at ̀  65 crore in Q3’21
as against ̀  58 crore in Q3’20.

The investment into content for
this quarter stood at ̀  161 crore, which
was up by 14 per cent on a year-on-
year basis. During the same quarter last
year, this investment stood at ` 142
crore.

GTPL HATHWAY INCREASES
REVENUES

Cable TV and broadband
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service provider GTPL Hathway
reported its net profit rose 36.81 per
cent to ` 45.23 crore in the quarter
ended 31 December 2020, as against ̀
33.06 crore for the same quarter in
December 2019.

Consolidated revenue for the
quarter stood at ̀  553 crore, 21 per cent
up year-on-year basis. The operator
witnessed significant increase in ISP
revenue which has reached ̀  7.78 crore
in the quarter, 84 per cent higher year-
on-year basis.

The company has added 55,000
net broadband subscribers in the
quarter. Data consumption per
customer has gone up steeply to 205
GB/month as on December 2020
compared to 126 GB/month in the
corresponding period the year before,
a 63 per cent spike year-on-year.

However, cable TV revenue has
grown marginally by five per cent to
reach ` 27.18 crore. In Q3 FY21, the
company seeded set top boxes stood
at 10.61 million and paying subscribers
stood at 7.35 million. It has added
4,70,000 new home-pass in the nine
months in FY21.

The financial performance for
the last nine months pointed at a
consolidated revenue of ̀  1531.1 crore,
up by 17 per cent y-o-y. Profit after tax
for this period stood at ` 131.4 crore
showing a spike of 45 per cent y-o-y.
Cable TV subscription revenue stood
at ̀  804.7 crore up by five per cent y-o-
y. Broadband revenue stood at ̀  197.5
crore, up 63 per cent since 2019. 
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Ask us any questions or problems faced by you in the course of your
business. Our DISH DOCTOR will try and answer them in the best
way possible, in the simplest terms, avoiding the unnecessary use of
technical terms where possible. The service is available free to our
readers and subscribers.
Send Your Queries To: Dish Doctor, 312/313, A Wing,3rd Floor, Dynasty Business
Park, Andheri Kurla Road, Andheri (E), Mumbai – 400059.  or
Email: manoj.madhavan@nm-india.com. Now you can WhatsApp Your Dish
Doctor Queries To: +91-91082 32956

DISH DOCTOR

5G TECHNOLOGY
What makes 5G  technology faster and smarter? And
please specify the difference between 4G & 5G
technology?

Shripad Deverbhavi, Bangalore
Ans.: The use of shorter frequencies (millimetre waves
between 30GHz and 300GHz) for 5G networks is why 5G
can be faster. This high-band 5G spectrum provides the
expected boost not only in speed but also in capacity, low
latency, and quality.

5 G
technology
offers an
extremely low
latency rate,
the delay
between the
sending and
r e c e i v i n g
information.
From 200
milliseconds
for 4G, we go
down to 1 millisecond (1ms)  with 5G.

The 5th generation of wireless networks addresses
the evolution beyond mobile internet to massive IoT
(Internet of Things)

The main evolution compared with today’s 4G and
4.5G (LTE advanced) is that, beyond data speed
improvements, new IoT and critical communication use
cases will require a new level of improved performance. 

5G will support all communication needs from low
power Local Area Network (LAN) – like home networks,

5jaI tknaIk5jaI tknaIk5jaI tknaIk5jaI tknaIk5jaI tknaIk
p`Sna: 5jaI tknaIkI kao @yaa fasT-r va smaaT-r banaatI hOÆp`Sna: 5jaI tknaIkI kao @yaa fasT-r va smaaT-r banaatI hOÆp`Sna: 5jaI tknaIkI kao @yaa fasT-r va smaaT-r banaatI hOÆp`Sna: 5jaI tknaIkI kao @yaa fasT-r va smaaT-r banaatI hOÆp`Sna: 5jaI tknaIkI kao @yaa fasT-r va smaaT-r banaatI hOÆ
AaOr kRpyaa 4jaI AaOr 5jaI tknaIkI ko baIca AMtr inaid-YTAaOr kRpyaa 4jaI AaOr 5jaI tknaIkI ko baIca AMtr inaid-YTAaOr kRpyaa 4jaI AaOr 5jaI tknaIkI ko baIca AMtr inaid-YTAaOr kRpyaa 4jaI AaOr 5jaI tknaIkI ko baIca AMtr inaid-YTAaOr kRpyaa 4jaI AaOr 5jaI tknaIkI ko baIca AMtr inaid-YT
kro MÆkro MÆkro MÆkro MÆkro MÆ

EaIpad dovarBavaI¸ ba Mgalaa OrEaIpad dovarBavaI¸ ba Mgalaa OrEaIpad dovarBavaI¸ ba Mgalaa OrEaIpad dovarBavaI¸ ba Mgalaa OrEaIpad dovarBavaI¸ ba Mgalaa Or
]<ar: ]<ar: ]<ar: ]<ar: ]<ar: 5jaI naoTvak- ko ilae CaoTI ÍI@vaoMisayaaoM ³30 GHz AaOr 300
GHz ko baIca imalaImaITr vaoba\sa´ ko ]pyaaoga ko calato 5jaI fasT-r hao
sakta hO.yah ha[- baOMD 5jaI spo@T/ma na kovala gait maoM bailk xamata¸ laao
laoToMsaI va @vaailaTI maoM BaI Apoixat baZ,avaa dota hO.

5jaI tknaIkI
A%ya Mt kma
la oT o M s a I dr¸
Baojanao va p`aPt
krnao kI saUcanaa
ko baIca dorI
p `dana krta
h O.4jaI k o
il ae 200
imalaIsaokoMD sao
hma 5jaI k o

saaqa 1 imalaIsaokoMD ³1ms´ tk naIcao jaata hO.
vaayarlaosa naoTvak- kI 5 vaIM pIZ,I maaobaa[la [MTrnaoT sao baD,o

pOmaanao pr Aa[-AaoTI ³[MTrnaoT Aa^f iqaMgsa´ ko ivakasa kao saMbaaoiQat
krtI hO.

Aaja ko 4jaI AaOr 5jaI ³elaTI[- eDvaaMsa´ kI tulanaa maoM
mau#ya ivakasa yah hO ik DoTa gait maoM sauQaar¸ nayao Aa[-AaoTI AaOr
mah%vapUNa- saMcaar ]pyaaoga ko maamalaaoM maoM baohtr p`dSa-na ko nayao str kI
AavaSyakta haotI hO.

5jaI kma ibajalaI sao saBaI saMcaar ja$rtaoM ka sama-qana krogaa¸
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DISH DOCTOR

such as Wide Area Networks (WAN), with the right
latency/speed settings.

This need is addressed
today by aggregating a broad
variety of communication networks
(Wi-Fi, Z-Wave, LoRa, 3G, 4G, etc.)

5G is designed to allow
simple virtual network
configurations to better align
network costs with application
needs. 

This new approach will allow
5G Mobile Network operators to
catch a larger piece of the IoT market
pie by delivering cost-effective
solutions for low-band, low-power
applications.  

As of November 2020, 146 mobile operators have
launched commercial 5G services, according to the
Ericsson mobility report. The study forecasts 220m
subscriptions by the end of 2020.

59 countries across all continents have commercial
5G offers, according to the Global mobile Suppliers
Association. 

laaokla eiryaa naoTvak- ³elaeena´–jaOsao haoma naoTvak-̧  jaOsao vaa[D eiryaa
naoTvak- ³DblaUeena´¸ ra[T laoToMsaIÀspID saoiTMgsa ko saaqa.

[sa AavaSyakta kao Aaja ivaiBanna p`kar
ko saMcaar naoTvak- ³vaa[-fa[-̧  jaoD–vaova¸ laaora¸
3jaI¸ 4jaI Aaid´ kao eki~t krko
saMbaaoiQat ikyaa jaata hO.
5jaI kao sarla AaBaasaI naoTvak- ivanyaasa kao
Anaumait donao ko ilae iDjaa[na ikyaa gayaa hO
taik Aavaodna AavaSyaktaAaoM ko saaqa
naoTvak- laagataoM kao baohtr Z,Mga sao saMroiKt
ikyaa jaa sako.
yah nayaa dRiYTkaoNa 5jaI maaobaa[la naoTvak-
Aa^proTraoM kao laao baOMD kma pavarAnaup`yaaogaaoM
ko ilae laagat p`BaavaI samaaQaana p`dana krko

Aa[-AaoTI baajaar ihssao ka ek baD,a Baaga p`aPt krnao kI Anaumait
dogaa.

navaMbar 2020 tk eir@sana kI gaitSaIlata irpaoT- ko mautaibak
146 maaobaa[la Aa^proTrao nao vaaiNaijyak 5jaI saovaayaoM Sau$ kI hOM.AQyayana
2020 ko AMt tk 220 imailayana sadsya ka Anaumaana lagaa rho hOM.
glaaobala maaobaa[la saPlaa[sa- esaaoisaeSana ko Anausaar saBaI mahaWIp ko 59
doSaaoM maoM vaaiNaijyak 5jaI Aa^fr ikyaa jaa rha hO. 

Contact: Mob.: +91-7021850198 Email: scat.sales@nm-india.com
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CHANNEL CHANGES

Here are the major changes that have taken place on the various satellites over
India in the past month.
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AMOS4 AT 65 DEG E
On 12th HBO Asia has started on
10789 V and 10860 V, encrypted;
Hi Dost!, Shemaroo TV, Popular TV,
Gyandarshan and Colors Cineplex
have started on 10914 V, encrypted;
Bindass, Sahara One, Dhamaal, DD
National and UTV Movies have left
10914 V.

IS 17 AT 66 DEG E
On 8th Sairam TV has left 3845 V;
Orange Bangla TV, Music Zone and
AP 24x7 have left 3876 H; Malai
Murasu TV has replaced M News on
3894 H, FTA; Kappa TV and
Mathrubhumi News have left 4006 H.

ABS 2/2A AT 75 DEG E
On 13th Bandung TV, Arirang World,
TV Desa, RRI Net, Da Ai TV Indone-
sia, Tuan Guru TV and Quran TV
have started on 12290 V, encrypted;
TRT World is now in FTA; NDTV
Good Times, MyZen TV, Pet Club
TV, B4U Music India, Music Infor-
mation Channel, Rotana Music, The
Greatest Hits of Music, K-Drama,
Rotana Cinema KSA, Pulse, Fix &
Foxi, SCTV, Indosiar, Trans TV,
Trans 7, Jawa Pos TV, Da Ai TV In-
donesia, Space Toon Indonesia,
Dakta TV, TV MUI, Bloomberg TV
Asia, Aljazeera English, NDTV 24x7,
CTI TV Asia, Trace Sport Stars and
Outdoor Channel International have
left.

APSTAR 7 AT 76.5 DEG E
On 8th MTV Bangla and Jobs TV
have left 3799 H.

THAICOM 5/6A/8 AT 78.5 DEG E
On 6th Disney XD Asia has left

11520 H.

INSAT 4A/4B/ GSAT-10 /GSAT- 30
AT 83 DEG E
On 1st 9X Tashan has started on
3925 H, FTA. On 3rd Tarang TV,
Tarang Music, Prarthana TV and
Alankar TV have started on 4073 V,
Irdeto. On 7th Hope Channel India
has replaced Naaptol Malayalam on
3925 H, FTA. On 8th News 18 Uttar
Pradesh & Uttarakhand and News
18 Gujarati have left 3725 H; Chan-
nel Divya, Enterr 10 Movies and
Dangal TV have started on 3776 H,
FTA; National Voice has left. On 9th
Naaptol Malayalam is still on 3925
H, FTA, not Hope Channel India; Zee
Picchar, Zee Thirai and Zee Sarthak
on 4040 H are now in FTA; Bhaskar
News and House Full Movies have
left 4054 H. On 10th Kalinga TV has
started on 3776 H, FTA. On 12th
Hope Channel India has replaced
Naaptol Malayalam on 3925 H, FTA;
Naaptol Malayalam has left 3925 H.
On 20th Manoranjan TV and
Khushboo TV Bangla have started
on 3776 H, FTA. On 24th Gubbare
has started on 3925 H, Irdeto. On
25th Zee Picchar, Zee Thirai and Zee
Sarthak on 4040 H are now en-
crypted. On 29th DNN has started
on 4054 H, FTA. On 31st Zee Vajwa
and Sadhna News TV have started
on 11470 V, encrypted. Z ETC
Bollywood has left.; Bflix+ Movies
has started on 3981 H, FTA.

MEASAT 3/3A AT 91.5 DEG E
On 3rd Disney XD Asia has left 11102
V; Disney Junior Asia has left 11482
V; Disney Channel Asia has left
11522 V; Disney Channel Asia has

left 10852 V; Kamal Haasan has
started on 10892 V, Videoguard;
TVB Entertainment News has left
10892 V. On 31st Comedy Central
Asia +1 has left 10852 V;  Comedy
Central Asia has left 12603 V.

INSAT 4B/3A / GSAT 15 / GSAT
17AT 93.5 DEG E
on 1st Jantantra TV has started on
11630 V, FTA. On 21st C10 News
has started on 4174 H, FTA. On 27th
Devdoot has started on 4174 H,
FTA. On 29th DD Chhattisgarh, DD
Nagaland, DD Mizoram and DD
Tripura have started on 10970 V,
FTA; TV 24 has started on 4174 H,
FTA.

ASIASAT 2/5 AT 100.5 DEG E
On 1st Dubai TV International and
Dubai Sports have started on 3840
H, FTA. On 2nd Al Kass Two has
left 3660 V; Sharjah TV has left 3820
V.

ASIASAT 7 AT 105.5 DEG E
On 1st 9X Tashan has left 4172 H.
On 8th Sun TV has left 3760 H;
Peace Journey TV and STV have
started on 3880 H, FTA.; CTN has
left; Zan and Filmcity have started
on 4065 H, FTA; TV Movie and Mov-
ies Now have left.

SES 7/TELKOM 4 AT 108 DEG E
On 4th Quran TV has started on
3745 H, FTA; Radio Kita TV has
started on 3766 H, FTA; GPR TV and
TVRI Riau are now in FTA; Banten
TV has left 3766 H again; VRI Jawa
Tengah is back on 4020 V, FTA; Siak
TV has left. On 6th Disney XD Asia
has left 2595 V.
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KNOWLEDGE A KEY
TO SUCCESS IN BROADBAND, CABLE TV, iPTV, OTT

Only One Magazine Gives You An Indepth 
Look At The Events, News, Laws And The 

Latest Technology in India.....



“When times are good you should 
advertise, when times are bad you 
MUST advertise” ·

 Satellite & Cable TV Magazine 
has been serving the needs of the Satellite, 
Cable and Broadband industry for the past 28 years. 

 The SATELLITE & CABLE TV magazine is read by 
over 40,000 industry professionals every month!!… 
every one of them is a potential buyer of your products…..

 Even if you advertise in the Times of India, the Hindustan Times, The 
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 .. it will still not give you the focussed 100% targeted readers from this 
industry like we do !

 ... and at a fraction of that cost!!

Contact us today for great discounted packages for your advertisements!

 Contact Details:
 SATELLITE & CABLE TV Magazine
 Email: scat.sales@nm-india.com
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Email : scat.sales@nm-india.com

Manoj Kumar Madhavan
Editor (Satellite & Cable TV Magazine)
Tel. : +91-22-6216 5313
Mob. : +91-91082 32956
Email : manoj.madhavan@nm-india.com

OFFICIAL MEDIA PUBLICATION

www.scatmag.com



21 - 23 OCTOBER 2021
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BOOK YOUR SPACE

ONE VENUE. 3 SHOWS

BOOK YOUR SPACE

BOMBAY EXHIBITION CENTRE - MUMBAI - INDIA

BLOCK YOUR DATES

www.contentindiashow.comwww.scatindiashow.comwww.broadcastindiashow.com
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