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EDITOR’S SCATVIEW

Manoj Kumar Madhavan

Satellite broadband is the next big thing touted to
change the broadband industry. The fact that some of the
biggest names like Bharati Airtel, Tesla, Hughes, Amazon
arelooking at this space is bound to kickstart investments
into this sector. Satellite broadband services is likely to
propel the satellite broadband market to 3.5 million
subscribers in 2021, growing at a compound annual
growth rate (CAGR) of 8% toreach 5.2 million subscribers
in 2026, and generate $4.1 billion revenue.

Thisissue takes a focussed look at various aspects of
satellite technology and also provides an overview of the
leading global satellites.

The Indian TV market including subscription and
advertising will reach $12.3 billion by 2025.96 per cent
of India’s pay-TV homes will be digitalised by 2025. The
total pay-TV subscribers will further expand from 127
million in 2020 to 134 million during the period. The DTH
pay-TV subscriberswill reach 68 million by 2025.India is
among a handful of countries where there is great scope
for further penetration of television.

Reliance Industries plans to sell stakes in its cable
distribution platforms Hathway Cable and Datacom and
DEN Networks to comply with SEBI's minimum public
holding norms. The conglomerate plans to sell stakes for
% 853 crore and ¥ 269 crore in Hathway and DEN
respectively through an offer for sale (OFS).

Siti Networks has launched Sti PlayTop Android TV
set top box a 4K HDR STB which offers Android TV features
along with linear TV. NAGRA's first Android TV project
deployed in India is based on the Google MediaCAS
framework for Android TV deployments.

The Indian news channels have al so managed to hold
good in the pandemic in terms of revenues and we take a
look at the numbers in thisissue in an article.

The second wave of pandemiciscreating havoc across
India. The industry was looking at regaining some lost
ground ever since the lockdown, and the decline of Covid
cases by February 2021. We can only hope and pray that
things start looking better in the next few months.

(Manoj Kumar Madhavan)
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The Latest Update on Whats Happening
Around Us In The World Of Satellite & Cable TV

F9T7 qT 7% 4T &1 T&T ST TTaq AI=T

EENADU LAUNCHES KIDS CHANNEL

Eenadu Television has
launched 12 children’stelevision
channelsin 11 Indian languages
and English and this is one of
the biggest multi-channel roll-
out by an Indian broadcaster in
one go.

ETV Ba Bharat will be

availablein Indianlanguageslike
Assamese, Bengali, Gujarati,
Hindi, Kannada, Marathi,
Malayalam, Odia, Punjabi,
Telugu, Tamil besides English.
Conceived to celebrate
childhood marked by
inquisitivenessand playful spirit,
ETV Bal Bharat would bring
exciting content that children can
relate to — creating immense
value and resonance.

Promoted by Ramoji Rao, ETV Network has 12
channels in its bouquet. These include news channels
ETV Telangana and ETV Andhra Pradesh. The
entertainment channelsare availablein both SD and HD.
TheseincludeETV, ETV Cinema, ETV Plus, ETV Abhiruchi,
ETV HD, ETV PlusHD, and ETV CinemaHD.

The launch of 12 children's channels in multiple
languages will take the network's channel count to 24.

THE Q HAS SIMRAN HOON AS CEO

TheQ, ahindi channel has appointed Simran Hoon
as the CEO. Hoon will create new

fosm 7w = fear 915 A
EA1Z el | 11 HIA™ I A7 ST § 12
Tl & Al e @ fa
% A7 98 wwaAr § fed anad
AT EMT UHAY [T Ao
i dg foan AW aren #aq ag
I % |
@ g IRd S & A
SR, e, T, 76, #E,
T ST A AT § Suaed
2 | e, AT d=a wrEe §
[ied qau @ A9 T & g
T Tl & o s o A
afcreats et & 3 Hafed &Y Jehd
B
TS T BT e Serdl 12ad @ g 4 12 I7d
2 | 399 THET I 32T deTET 3T SSET 3N 99T I
% | RS 396 TR 9 UFEl M1 H I9Wed & |3 220,
W TGSl AT SeEl B TaS 9 2 |
fafiT wToTaTi § 12 9=di & T & ieg J Tedd aal
el 24 &1 S |
gt & &9 g § P g% Rera &
8T TEr Ta g 7 B & @l A Mg
P Blgd ara 4 & & g 99

opportunitiesfor TheQin Indiathus
driving the organisation’s overall
growth.

Hoon has over two decades
of industry experience. Shewaswith
Viacom18 as executive vice-
president and head of ad sales. She
has also been a part of Zee
Entertainment Enterprises, Star India
and Sony Entertainment Television
in leadership positions.

T feard @l T 7 |

T & UM TEN & &1 91 Hl AgH
2 ITEIT ATHA 18 & HIYBMA
suray 9 fas fasd 9 & =9 4§
ot &M fear or g J gereade
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TeTeHHe alde & T 9a T 41

SIMRAN HOON

Chief Executive Officer
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QY OU Mediaco-founder & CEO Curt Marvissaid,
“It is the right time to add someone with Simran’s
extraordinary capabilities to our leadership team. Our
growth in India has been exponential and we are confident
that Simran, with her keen business acumen and in-depth
understanding of theindustry, will immediately propel The
Q forward. Simran’s distinguished record and forward-
thinking approach will help us stay ahead of the curve.”

SIDHARTH TV LAUNCHES FOUR
CHANNELS

Siddarth TV has launched 4 channels. 2 satellite
channels Sidharth TV (GEC) & Sidharth Gold (Music &
Movie) will beon air from May 2021

Sitaram Agarwal promoter of the channel had
launched Sarthak TV in 2010, and sold it to ZEEL in 2015,
which isnow known as Zee Sarthak.

KANAN DAVE PROMOTED

9X Media, which also owns SpotlampE
and other digital products, has elevated Kanan Qx

Y AT & Te-A1% 9 AT e AT T Hal
"B 0 ST SIS & A A S § g i
TE el TG € | WA ¥ AT [ oSl 7 g § AW e
favar & fo6 B, 1o =@ & oo dig 3 & @t
e WA & WY T A BN AN der | e @ [
fTE 3T SR A 26 9% | 3 a4 T & [0 Jag
BT |
gr a9ell B @rg fear fagred A A
gl ST 7 A T @i (o6 |2 Heese T
frered 2T (SiEAT) AR Frerd fies (99719 @ 941) 7% 2021
T 3\ T E
I & FATAS TR SFET T 2010 ¥ A12fe 2t
=g fopam o1 AW 37 2015 § F=53UA &l a9 & o,
3G A WA & AW F AT A € |
@ T @ aian!
ouey Hif=an, FiT fob wiews A7 &8 3 2fitea
SR & A &, 1 AT 2d &l [ 9T

Dave to a Business Head role. Dave has taken MEDI ‘ frga fopam % 15d 7 miedws & fog foem &2

charge as Business Head for SpotlampE. As
Business Head, Dave will drive the next phase

% B H HEAYT T9T ¢ | T 25 & ®9 § ad

of growth, strategy and the creative
development for SpotlampE.

Dave hasbeen heading Marketing at 9X
Mediafor the past 2 years. Sheisan experienced
industry professional, with a career spanning
over 15yearsin mediaand entertainment sector.
In her earlier roles at UTV and Disney, Dave
has managed the music and film marketing
business, having worked on more than 50

faenm, T ST W9 & T [T &
3T TIOT Bl T |
off gd fUsel 2 A A 9UaT "Iz & folu
(T Y 72 € | 9 U AFHAT TENT 99e &, A1
foree 15 aui F Af=ar A7 FEH & 7 92 g0
B

20ET 2ot § ot qd iRt § 29 9 A
T T HTeh[ST G dT G [T & A A1

movies across languages.

ABP NETWORK ENTRY INTO TAMIL
NADU

ABPNetwork entered the Tamil Nadu market with
a digital news platform, ‘ABP Nadu’. The plans are to
make major headway inthe ultra-competitive Tamil digital
news space.

ABP Network is abig regional news player. ABP
Network issuccessfully running regional channelg/digital

21 50 H e el § 1 & o % |

afrerg § gaer fean el deas A

T Feas 7 R2fted = wewd, ‘T g’ %
A7 AR AT § G foBaT | AT 7 o6 98 gferdet afa
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platforms in West Bengal (ABP Ananda), Maharashtra

(ABPMajha), Gujarat (ABPAsmita), Punjab (ABPSanjha),
Uttar Pradesh & Uttarakhand (ABP Ganga),
and Bihar (ABP Bihar).
Avinash Pandey, CEO, ABP Network,
said, “We are excited to be catapulting into
the ultra-competitive Tamil digital news space.
The Tamil content market is well-primed for
disruption, making this an opportune time for
our entry. Not only doesit haveahigh internet
adoption rate but the people too, are digitally
savvy and highly engaged in accessing news
content online. Therefore, we hope, ABPNadu
will be successful in addressing the growing information
needs of the people of Tamil Nadu, and enable usto create
bigger stridesin the realm of regional news.”

DEEPAK ARORA 1S ITV NETWORK
CEO FOR NORTH

There has been achange of guard at iTV Network
which has appointed Deepak Arora as CEO — Northern
Region. The new responsibilities will
include providing leadership and strategic
direction to create new revenue
generation opportunities in the Northern
Region for iTV Network. Arora will be
heading IndiaNewsHaryana, IndiaNews
Punjab, Andy & Agj Samagj.

Varun Kohli, CEO, iTV Network said, “We are
delighted to have Deepak on board. He is a seasoned
professional who will bring his rich experience and
expertise in growing iTV Network and taking it to next

qe9T F IAES H (TEH ) AR fRE § (TEd few)
AEAAYES &E T /FERTed wewi a1 721 2 |
TETT JFeaa % AE3 AT aiE T dar b 7w
Feg uferdt afte Rfteq wmEr & § uaa
U & fo I © | A Al ar q1ege]
Y See & 3§ o el € W e e
9997 & [0 IUgea 9 2 |9 e g@ agd
HATere AT H 2T A S5 1A Sl & afcdh
@t &1 o, f2fred far 7 W T dn e
% | AT, & A1 7 & [ TAMT 715 AHeg
& @I a1 Agal I 1 ST T T B § A &,
3 & AT AT & & § a1 Wi & {7 Fer S |

a0 &7 @ ¢ g Aeaad & digal O
q9H ST

EET qedd § ME IH oo fhdT T § N

TEd &1 Ee IR B AU & & forg Arge fge fean

T | SeREl § ol Jeas &

foTT T & & 19 7T Uel H & G

F1 g & AT TS B9 TeH HIAT

I BN | 7 37T 3i=an == &ham,

i o U@, TR AR S WA &

997 B |

ST 2 & ASIAT T=01 Hieel § Gamd o &
A% ¥ 2% @ AN @ g § 1T UH AW U § S
A AF8 AW AN AU & AL AGE J2qd F

Contact: Mob.: +91-7021850198 Email: scat.sales@nm-india.com

12 SATELLITE & CABLETV

MAY 2021



level. His understanding of the market will be of an
immensevalueto our network.”

Commenting on the development, Deepak Arora
said, “| am happy to be part of aiTV Network and would
liketo play an important role in the continued success of
the group.”

VIACOM18 APPOINTS SAGNIK GHOSH

Viacom18 appointed Sagnik Ghosh as Business
Head, Colors Bangla. Ghosh reportsto Rajesh
lyer, Head - Regional Entertainment (Bangla,
Odia, Tamil and Gujarati Clusters) Viacom18.

A crossindustry veteran with over two

fa@m & AT T W T WA AT | AT & aH
THE! A BN q2a% & o] agd Aeaqy & |

ferfey faeem w7 o1 dve el 9 Rl @ g
Fe [ T Al Teas w1 R adT g4 & AN TR @
FrRE A6edr § Feayel giver Fum agm |’

IS 18 4 GrTS 919 & g @t
qFHM 18 7 ATIE °1Y Bl HAY a7l B

T e e 2 | <t A A 18 & aE

TR U (v, sifea, afe a e

FAT ) AT A Bl FUrE i |

21 AW FEH, [E99E 9 SIEuEsE e

decades of experience panning Media and
Entertainment, Advertising and BFSI
industries, Ghosh, in his previous
assignments, had led Star Jalsha and Star
Bharat to leadership positions in their
respective markets and genres.

“Regional isanimportant growth driver
for Viacom18 and West Bengal isan important
market for us. 1'd like to thank Rahul for his
contribution and wish him the very best in his
future endeavours,” noted Rajesh lyer, Head -
Regional Entertainment (Bangla, Odia, Tamil
and Gujarati Clusters), Viacom18, adding,
“Sagnik brings three important aspects to this role — his
knowledge of the Bengali entertainment industry, his
understanding of consumer preferencesand hismarketing
expertise which cumulatively will dial up both the brand
and the business.”

DISH TV PROCURES DTH LICENCE

Dish TV has procured provisional DTH licence
under the new DTH guidelines. The provisional licence
hasavalidity of of 20 yearseffective 1st April 2021.

Thein-principal approval of the MIB for grant of
provisional licence is subject to the company entering
into an agreement with the ministry containing termsand
conditions of the ‘Guidelines for obtaining licence for
providing Direct to Home (DTH) Broadcasting services
inIndia, asamended up to 30.12.2020.

The company will haveto obtain and provide MIB
the other necessary clearances as envisaged under the

i
SAGNIK GHOSH
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DTH guidelines. The company will have to provide the
Bank Guaranteein termsof the DTH Guidelines.

The MIB had recently asked Dish TV to pay up
% 4164.05 crorein licencefee duesincluding interest. The
DTH operator is planning to raise funds up to ¥ 1000
crore.

PRASAR BHARATI NEW MPEG-2 SLOTS

Prasar Bharati has added six more new slots in
MPEG-2. The latest expansion now pushes the total
number of MPEG-2 slotsfrom 88 to 94.The
recent 52nd DD Free Dish auction Prasar
Bharati ended up auctioning 57 dotsinstead
of their usual 53 slotsand got arevenue of ¥
731.34 crorefrom sale of 57 MPEG-2 dotsof
DD FreeDish.

In the auctions, the Hindi movie
channels, which are placed under A Bucket,
outdid the other genres by paying as high
as< 194.85 crore for 15 slots. The average
dlot price and highest bid price stood at ¥
12.99 croreand¥ 13.35 crorerespectively. Touching new
highs, the news and current affairs channels that come
under the C Bucket bid ¥ 190.3 crore for 11 slots. The
average slot price and highest bid price stood at ¥ 17.30
croreand¥ 22.05 crorerespectively

NEWJ GOES BIG ON REGIONAL

NEWJ (New Emerging World of Journalism Ltd)
announced the launch of four new regional language
channdls, NEWJ (Punjabi), NEWJ (Odia), NEWJ
(Assamiya/Assamese) and NEWJ (Urdu) in
March 2021.The company aims to widen their
already dominant network reach of over 23.2
billion+ by adding these channels under their
umbrellabrand.

Founder and Editor-in-Chief, Shalabh
Upadhyay, said, “ Indiawill have over 907 million
internet users by 2023, accounting for 64% of
the population, according to Cisco’s Annual
Internet Report. Our overarching visionisto build India's
digital knowledge ecosystem effectively. Removing the
barriers of language and improving access beyond the
urban and rural divideis essential to that vision.”
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NEWJ aims to scale up its capabilities in visual
storytelling with a focus on #BharatFirst, and has
aggregated over 8 hillion views since inception reaching
an audience of tensof millionsacrossadozen social media
and OTT platforms.

NEWS24 LAUNCHES REGIONAL
CHANNELS

Bag Filmsand Medialaunched itsregional news
channel News24 Madhya Pradesh and Chhattisgarh
(MPCG). Thechannel isavailableonall DTH
platforms, major MSOs and local cable
operators.

Anurradha Prasad, Chairperson of Bag
Films and Media, said, "Common man's local
issues have always been the centre point of our
news shows that we do at News24 whether it's
through our popular TV debates or
comprehensive elections coverage.”

She said, "Viewers are more and more
watching the news genre due to current
conditions of the county. Going forward, TV
news viewership will go up. Lots of our
advertisers and brands are also focusing on the regional
market to increasetheir penetrations deeply. With News24
MPCG, we are strengthening our channel portfolio in the
news genre, which will add the value to our business
associates' plans, giving them an opportunity to engage
more deeply with their consumerswith local essence.”

SONY TOUCHES 100 MN SUBS ON
YOUTUBE

Sony Entertainment Tel evision hasbecomethefirst
television channel and thefourth
entity to globally reach 100
million subscriberson YouTube.
In 2009, the channel
achieved its first 1,000
subscribers followed by 10
millionin 2017, 50 millionin 2019
and 100 million now. Since 2019,
Sony Entertainment Television's
YouTube channel has been
registering an average of two million subscribers every
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month making it the biggest subscribers base for a
broadcast brand.

Manish Aggarwal, Head, Growth and
Monetisation, Digital Business, Sony Pictures Networks,
said, “Weare delighted to hit the 100 million subscription
mark on YouTube as the first broadcaster globally. This
milestone is a testimony that Sony Entertainment
Television's content performs exceedingly well acrossall
three platforms— Sony Entertainment Television, SonyL 1V
and YouTube. This trans platform content success helps
us create a robust content pipeline that brings quality,
variety and novelty.”

Satya Raghavan, Director, Content Partnerships,
YouTube added, “We're very excited to see Sony
Entertainment Television achieve the 100 million
subscriber milestone on YouTube. Their popularity is
testimony to the fact that quality television content can
have longevity on YouTube and foster loyal and vibrant
communities. Their shows on YouTube are reaching new
and diverse audiences every day and we are happy to see
the Sony franchise grow across all screens
simultaneously.”

GTPL HATHWAY MD ANIRUDHSINH
JADEJA IS PRESIDENT AIDCF

All IndiaDigital Cable Federation (AIDCF) hasa
new president in AnirudhSinh Jadegja, MD,
GTPL Hathway Limited,

Jadegjasaid, “ AIDCF will continueto
focus on the inclusiveness of all industry
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players, growth of the cable industry and
its stakeholders, and representing the
relevant issues and requirement of industry
in different forums. The broadcasting and
cable industry is witnessing the
transformation in technology and delivery
and we, at AIDCF, will continue to work
towards benefitting the end consumers
through technological advancements.”

feem el &1 ghe AT A= wewm 9 F8r
% UHRE 51 AT AEIHAA H AT
HA & [T AR T2 | YR S ddd SEnT
Tl 9 70 § ufiddd & 7T & AT e
USESAIUE § ddbidl i & qread o 3w
SUHTERATST bl @i &7 &l [G9m § &M
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AIDCF Secretary General Manoj P

UESHIUS & Femiad F-sT 97 SO | aamn

Chhangani said, “ The coming two yearswill ANIRUDHSINH JADEJA 5 ‘TR a1 31 T Sae ZET § A 9Rae

be the period of technological changesinthe

Cable Industry and | am certain that under Mr. Jadeja's
leadership, AIDCF memberswill chalk-out arobust path
in providing advanced servicesto the end consumers.” B
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AMAZON TOUCHES 175MN SUBS

Amazon Prime Video's viewer base has surpassed
175 million. “ As Prime Video turns 10, over 175 million
Prime members have streamed
shows and movies in the past
year, and streaming hours are up
more than 70 per cent year over
year. Amazon Studiosreceived a
record 12 Academy Award
nominations and two wins.
Upcoming originals include
Tom Clancy’sWithout Remorse,
The Tomorrow War, The
Underground Railroad, and much more,” said Bezos.
Amazon's overall revenue has gone up by 44
per cent year-on-year basis to reach $108.5 billion
revenue. Net sales are expected to be between $110.0
billion and $116.0 billion for the next quarter, or to grow
between 24 per cent and 30 per cent as against the
second quarter 2020, the company guided. Operating
incomeis expected to be between $4.5 billion and $8.0
billion.

ANITA NAYYAR EXITS ZEES

Anita Nayyar made an exit from Zeeb.
Nayyar was heading customer strategy and
relationships at the organisation.

Prior to Zeeb, she was associated with
HavasMediaGroup asthe CEO India& southeast
Asia. She has been acclaimed and received
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... You Know What You are doing

But Nobody Else Does
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accolades on various platforms over the years for her
leadership and achievements.

ONEOTT REACHES 600K
SUBSCRIBERS

NXTDigital’s broadband subsidiary OneOTT
intertainment Ltd (OIL) has got 600,000 subscribers and
istoday one of the top five private ISPsin India.

OIL CEO Yugal Kishore Sharma
believesthat the dependence oninternet has
never been so high. “Internet use cases have
moved beyond browsing and social
networking to workfrom-home (WFH), on-
line education, OTT entertainment and
gaming, online-shopping, online-health, e-
governance and others. This requires
broadband connectionsto deliver real ‘high
speed’ to support multiple users, devicesand
sessions with consistency and near 100 per
cent availability.”

NXTDigital MD & CEO Vynsley Fernandes
remarked, “Team ONE has redefined the business of
broadband in Indiathrough innovative modelling, getting
intheright skillsets and devel oping aperformance centric
organisation culture. The results of afocused strategy of
OIL asdemonstratedisvisiblein OIL'sconsistently raising
the bar on Q/Q basis.”

BHARTI AIRTEL REVAMPS

Bharti Airtel revamped itscorporate structure with
the focuson digital opportunities.Airtel
Digital will merge with the listed entity
Bharti Airtel, and it will now house all

”
=
digital assets of the company including ) 1 a I I

Wynk Music, Airtel X stream, Airtel

INTERTAINMENT
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Thanks, MitraPayments platform used by QRO 1 A U AT e gt
amillion retailers, Airtel Ads, Airtel 1Q, - S i ?%d 5‘? s
Airtel Secure, Airtel Cloud and all future a I r e ErT ST, NFTed GEH, e

digital products and services.
The move is expected to be
instrumental in attracting strategic and financial

qiqer & A4 =2foted sae g Fad |
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investors aswell as scale up the digital business. With
this, the company has set its sights on ramping up
digital businessrevenueto morethan< 1,000 crorefrom
< 100 crore now.

From now, the telecom business of the company
will be housed in anew entity, Airtel Limited —awholly-
owned subsidiary of Bharti Airtel Ltd. Bharti Telemedia,
the arm operating DTH services of the company, will be
housed alongsideAirtel Limited.

"The new structure sets the exciting future course
for Bharti Airtel and provides focus on the four distinct
businesses—digital, India, international and infrastructure,
each, in arazor-sharp way,” said Bharti Airtel chairman
Sunil Mittal. “Webelievethiswill provide agility, expertise,
and operational rigour to serve our customers brilliantly
while providing flexibility to unlock value for our
shareholders. This structure will serve us well over the
coming yearsand isawin-win for all stakeholders."

TORCAI LAUNCHES NEW AD
PLATFORM FOR OTT

TorcAl aimsat creating aone-stop accessto OTT
mediawith ‘ION’. |ON hel ps agencies get the best match
and eCPM rates.

“A major challengefaced by digital advertisersand
publisherstoday isthat multiple non-transparent platforms
bite into every ad dollar that
advertisers spend and over 50-70%
of the revenue goes away. TorcAl’s
advanced platform brings in a fresh
approach to enhance ROI by
combining transparency with
control,” said Rohit Verma, CEO of TorcAl Digital.

“Current monetisation methods tend to restrict
revenue growth dueto their uncanny dependence of third-
party ad servers that are non-transparent and opaque.
TorcAl bringsin remarkabletransparency onfloor pricing,
and winning bid. Publishers now will not be guessing the
price of inventory and who bought it: a common issue.
The platform’s sole purpose isto yield maximisation for
digital publishers,” added RaghavendraAgarwal, CTO of
TorcAl Digital.
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SHREYAS TALPADE LAUNCHES OTT
PLATFORM

Shreyas, actor, producer, a director has launched
hisOTT platform, Nine R&s& ThisOTT platformis for
theatre and performing arts, Nine Rasé is carefully
developed to bring forth aunique
blend of nine emotions, to
thereby engage with, entertain
and enrich the viewers.

Nine R&sd aims to re-
ignite the offline theatre
experience through the digital
platform.

Talpade said, “Theatre is
one of the oldest and purest
formsof entertainment. Amid our
busy lives and newer
entertainment options available, theatre has taken aback-
seat over the years, and that kept bothering me. In order
to bring theatre back with asimilar vigour and excitement,
this time was the most suitable. Through Nine Ras&, we
got an opportunity to not only enrich the lives of our
audience through superior, original content but also
collaborate with the entire theatre community at large!”

Nine Rasdisavailablefor download on Google as
well Apple Play Stores. It comes with an affordable
subscription model to make it pocket-friendly for its
viewers at ¥ 59/month and ¥ 599/year. The associated
cost is only for its premium plays while the remaining
content can be availed free of cost. B
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SATELLITE UPDATE
- AN OVERVIEW

The satellites used for broadcasting television
are usually hovering above us in a geostationary
orbit 37,000 km (23,000 mi) above the
earth'sequator. This article provides an
overview of some of the leading satellites
across the globe.

INTELSAT-38/AZERSPACE2 AT 45.1 DEG
EAST

Intelsat and Azercosmos OJSCo. announced in
February 2015, that the two companies signed a strategic
agreement at the 45° East orbital
position. The two companies
closely collaborated on the
design of the Azerspace-2/
Intelsat 38 satellite and leveraged
their respective strengths and
capabilities  during the
manufacturing and operational
phases of development.

The satellite provided
continuity of service for
the Intelsat 12 satellite currently
stationed at 45° East, an orbital
[ocation which hosts Direct-to-Home (DTH) platformsand
provides connectivity for corporate network services in
Africa. Thenew Intel sat 38 satellitewill also provide services
across Central and Eastern Europe, Asiaand Africa.

For Azercosmos, the new satellite offers enhanced
capacity, coverage and service offerings to support the
growing demands in the region for DTH, government and
network services currently supported by Azerspace-1.

Azerspace-2/Intel sat 38 waslaunched in 2018.

AMOS 4 AT 65 DEG EAST

Amos-4 isan|sragli commercial
communication satellite, part of
the AMOS series of satellites.

The satellite is positioned at
the 65° E longitudein the geostationary
belt. It lifted off on 31 August 2013,
20:05 UTC from Baikonur, Kazakhstan.
Transmission and communication
services given by this satelliteinclude
direct distribution of TV and radio
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translations, TV and radio translations to communication
centres, distribution of internet services and data
transmissions to communication networks. It offers
coverage across Southeast Asia along with high power
coverage beams offering communication links from East
Asiato the Middle East.

INTELSAT 17

Intelsat 17 isapowerful, state-of-the-art, C- and Ku-
band spacecraft for Fixed Satellite
Services (FSS). The spacecraft
was launched in November 2010
and islocated at 66 degrees East,
where it replaces Intelsat 704.
Based on the SSL 1300 satellite
platform, which provides the
flexibility for a broad range of
applications, Intelsat 17 is
designed to provide servicefor 15
years or more.

Intelsat 17 combines
heritage, space-proven building
blocks, and some of the world’s
most advanced technologies.

Intelsat Corporation has awarded in August 2008 a
contract to Space Systems/Loral (SS/L) to manufacture
Intelsat 17 (1S-17), anew, high-power C- and Ku-band fixed
satellite service (FSS) satellite.

Intelsat 17 will replace Intelsat-702 at 66° E.

INTELSAT 20 / 36 AT 68.50 DEG E

Space Systems/L oral announced in June 2009 that it
has been awarded a contract to
provide two new satellites to
Intelsat, the leading provider of
Fixed Satellite Services (FSS)
worldwide. The two
satellites, Intelsat 19 and Intelsat
20, are among the most powerful
FSS satellites ever built with
unprecedented capacity to
provide services for broadband,
video, and voice applications.

Intelsat 19 and Intelsat 20
replaced existing satellites that
provided services to five
continents and offered services for broadcast television
and telecommunications. The satellites also had the
capacity to support mobile communicationsand higher data
rate network services.
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Intelsat 20 is the 37th satellite that Space Systems/
Loral which provided to Intel sat and waslaunched in 2012.
Thelntelsat 20 satellite replaced the Intelsat 7 and Intel sat
10 satellites, which are co-located at 68.5 degrees East
longitude. The new satellite's C- and Ku-band payload is
optimized for high-power distribution of video, voice and
data network services.

Both satellites are built on the SSL-1300 satellite
platform, which providestheflexibility for abroad range of
applications. They are designed to provide service for at
least 18 years.

Intelsat 36 is a geostationary communications s
satellite to provide mediaand content distribution services
inAfricaand South Asia.

Space Systems/Loral announced inAugust 2014 that
it has been awarded a contract to provide anew satellite to
Intelsat. The satelliteisbuilt on the SSL-1300 platform and
carries a C- and Ku-band communications payload.

The satellite is co-located with Intelsat 20 over the
Indian Ocean at 68.5° East to provide both Ku- and C-band
services, with MultiChoice, Africa’s leading pay TV
provider, utilizing the Ku-band payload. The C-band
payload will provide video servicesto other customerswho
distribute content to South Asian cable communities.

GSAT-11/GSAT-18

Indian Space Research Organisation’s (ISRO)
heaviest and most-advanced high throughput
communication satellite GSAT-11 was successfully
launched from the Spaceport in French Guiana.

Thelaunch vehicleAriane 5
VA-246 lifted off from Kourou
Launch Base, French Guiana at
02:07 am (IST) carrying India’'s
GSAT-11 and South Korea's GEO-
KOMPSAT-2A satellites, as
scheduled. Ariane 5 is one of three
launch vehicles operated by
Arianespace along with Soyuz and
Vega.

The 5854-kg GSAT-11
provided high data rate
connectivity to usersof Indian mainland and islandsthrough
32 user beamsin Ku-band and 8 hub beamsin Ka-band.

GSAT-18 isan Indian communications satellite. Built
by ISRO and operated by INSAT, it carries 24 C-band, 12
extended C-band, and 12 Ku-band transponders.

The satellite was launched on 5 October 2016 at
approximately 20:30 UTC aboard an Ariane5 ECA rocket
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from the Guiana Space Centre in Kourou, French
Guiana. The launch vehicle inserted the satellite into
a geosynchronoustransfer orbit, and oncein serviceit will
occupy the orbital slot at 74° East longitude. Thetotal cost
of the satellite and launch services was about US$153
million.

GSAT-18 was originally scheduled to launch on 12
July 2016 alongside Japan's Superbird-8 satellite, but a
shipping mishap which damaged Superbird-8 forced adelay
in the launch schedule. Arianespace later paired GSAT-18
with Australia's Sky Muster 11 for a 4 October 2016
launch. Thelaunch was delayed 24 hoursto 5 October due
to excessively high crosswinds at the launch site.

ABS 2 AT 75 DEG

Launchedin February 2014, ABS-2isa
Space Systems/Loral FS 1300 satellite that
brings substantial new capacity to the prime
location at 75°E, and serves four continents.

The satellite features six dedicated
high-powered Ku-band beams for DTH
servicesin the Eastern Hemisphere and offers
multiple optionsfor Ku-band connectivity. In
addition, ABS-2 is equipped with industry
leading, high-powered C-band beams for
connectivity requirementsin Africaand South
East Asia. The Ka-band beam targets the
MENA region and offers cost effective
solutions for commercial and military
applications.

APSTAR 7 AT 76.5 DEG

Apstar-7 isaChinese communications satellitewhich
isoperated by APT Satellite as part of the Apstar system. It
was launched in 2012 as a replacement for the Apstar
2R satellitelaunched in 1997.

APSTAR 7 provides
reliable broadcasting and
telecommunications services over
the Asia Pacific Region, Africa,
Middle East and a part of Europe.

Based on Thales Alenia
Space's Spacebus 4000 C2 platform,
APSTAR 7 is equipped with 28 C-
band and 28 Ku-band active
transponders. With el ectrical power
of 11.4 kW and payload power of
8.4 kW, the satellite is expected to have a minimum of 15
yearslifetime.
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APSTAR 7isthe second satellite ordered from Thales
Alenia Space by APT, and the fifth* satellite ordered by
China

ThalesAleniaSpace built Apstar-7 asan I TAR-free
satellite, containing no restricted American components.

GSAT 10/GSAT 30 AT 83 DEG

GSAT-10 isan Indian communication satellitewhich
was launched by Ariane-5ECA carrier rocket in September
2012. It has12 KU Band, 12 C Band and 6 lower extended ¢
band transponders, and included a navigation payload to
augment GAGAN capacity. Following its launch and on-
orbit testing, it was placed in Geosynchronous orbit at 83.0°
East, from whereit will provide communication servicesin
India

GSAT-10, with a design life of 15 years was
operational by November 2012 and will augment
telecommunication, Direct-To-
Home and radio navigation
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services. At 3,400 kg at lift-off, at
the time, it was the heaviest
satellite built by the Bangalore-
headquartered Indian Space
Research Organisation (ISRO). It
was | SRO's 101st space mission.
Arianespace's heavy lifting
Ariane-5 ECA rocket launched
the satellite about 30 minutes
after the blast off from the

& forg fopam Tman % | v 3% &
9T 3400 fhaTTH a9 Il T8
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1 101 a1 3fater oM o | uRg
% W 32M dld URAF-5341T Tae
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European launch pad in South
Americaat 2.48 am, prior towhichit injected European co-
passenger ASTRA 2F into orbit. GSAT-10 carries 30
transponders (12 Ku-band, 12 C-band and six Extended C-
Band), which will provide vital augmentation to INSAT/
GSAT transponder capacity. The GAGAN payload will
provide improved accuracy of GPS signals (of better than
seven metres which will be used by Airports Authority of
Indiafor civil aviation requirements. This is the second
satellite in INSAT/GSAT constellation
with GAGAN payload after GSAT-8, which was launched
inMay 2011.

GSAT-30 isatelecommunications satellite devel oped
by the Indian Space Research Organisation (I1SRO.

The satellite's main communication payload is
12 Ku band transpondersfor covering Indian mainland and
islandsand 12 C-band transponders for extended coverage
over Asia and Australia. The satellite will act as a
replacement for the defunct INSAT-4A. The satellite
provides advanced telecommunication servicesto thelndian
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subcontinent. It is used for Very-small-aperture
terminal (VSAT) networks, television uplinks, digital
satellite news gathering, Direct-broadcast satellite (DTH)
services and other communication systems. Thisisthe 41st
communication satellite launched by ISRO and the 24th
launch of ISRO satellite by Arianespace.

GSAT-30 satellite was launched aboard Ariane
5 launchvehicle (VA251) from French Guianaon 21:05 UTC,
16 January 2020 or 02:35 I ST, 17 January 2020. After three
orhit raising burns with cumulative duration of 2 hours 29
minutes,[9] GSAT-30 acquired station at 81° East on 25
January 2020.

CHINASAT 12 AT 87.5°E

ChinaSat 12 communications satellite is wholly
owned by China Satellite Communications, with part of its
communications payload |eased or rented by SupremeSAT,
aSri Lankan company to be marketed to potential users
as SupremeSAT-1. Once
operational, it will provide
communications services for the
Chinag, Sri Lanka, East Asig, South
Asia, Middle East, Africa,
Australiaand Chinasea area, the
Indian Ocean region.

ChinaSat 12 was also
known as Apstar 7B (asabackup
of Apstar 7), but acquired by
China Satellite Communications
fromitssubsidiary APT Satellite
Holdings in 2010. However, APT Satellite Holdings was
contracted by its parent company asthe operator of ChinaSat
12

Following launch on 27 November 2012, the satellite
was placed into geosynchronous orbit and located at 51.5°
East whilebeing tested. OnApril 19, 2013, it started to move
towardsits operational location at 87.5° East.

The satellite was built by Thales Alenia Space and
has adesigned life of 15 years.

ST2 AT88DEGE

ST-2 is atelecommunications
satellite made by Mitsubishi Electric. It
was launched on May 20, 2011 atop
an Ariane5 ECA rocket from ESA'sGuiana
Space Centrein a dual-launch mission
with GSAT-8. aST-2 isareplacement for
the ST-1 satellite. It is built around the
DS2000 spacecraft bus. It is in
geosynchronous orbit at 88 deg. East, and
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is operated by the ST-2 Satellite Ventures joint company
of Singapore Telecommunications(SingTel) and Chunghwa
Telecom. It provides relay services over the Middle East,
Central Asia, Indiaand Southeast Asia.

MEASAT 3/ 3AAT91.5DEGE

MEASAT-3 isaMalaysian communications satellite
which was successfully launched on 11 December 2006 from
the Baikonur Cosmodrome in K azakhstan.

InMarch 2003, MEA SAT Satellite Systems Sdn. Bhd.
of Malaysia ordered a Boeing 601HP satellite, givingit the
designation MEASAT-3 at
that time. MEASAT-3joined
the existing Boeing-built
MEASAT-1 and MEASAT-
2 spacecraft in the
Malaysia-East Asia Satellite
(MEASAT) system.

International Launch
Services (ILS) was
contracted as the launch
provider. Boeing was
specified to also provide an
upgrade to the MEASAT
ground facilitiesin Malaysia, aswell astraining and launch
support services.

MEASAT-3 was by International Launch Services
using a Proton-M rocket with a Briz-M upper stage. The
upper stage made five burns to place MEASAT-3 into a
geostationary transfer orbit. After circularisation and
testing, the satellite entered commercial service on January
25, 2007, in geostationary orbit at alongitude of 91.5 degrees
East where it is co-located with MEASAT-1. The C
band and Ku band now covers geographically remote areas
such as Sabah, Sarawak, and North India and expands the
MEASAT fleet's coverage to more than 100 countries
embracing Australia, Middle East, Eastern Europe and
Africa

GSAT 15/17 AT93.5DEGE

GSAT-15 isan Indian communication satellite similar
to GSAT-10 to augment the capacity of transponders to
provide more bandwidth for Direct-to-Hometelevision and
VSAT services. It was successfully launched on 10
November 2015 at 21:34:07 UTC aboard an Ariane5 rocket,
along with the ArabSat 6B satellite.

The satellite carries 24 Ku band transponders and
a GAGAN navigational payload operatingintheL1and L5
bands. Besides that it will also carry 2 Ku band beacons.

GSAT-15 hasan estimated lifespan of 12 years. It will
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augment telecommunication, Direct-to-Home and radio
navigation services.

GSAT-17is an Indian
communications satellite. Built
by ISRO and operated by
INSAT, it carries 24 C-band, 2
lower C-band, 12 upper C-band,

2 CxS(C-band up/S-band down),
and 1 SxC (S-band up/C-band
down) transponders. It
additionally carries a dedicated
transponder for datarelay (DRT)
and search-and-rescue (SAR)
services. At the time of launch,
GSAT-17 wasthe heaviest satellite built by ISRO.

The satellite was launched on 28 June 2017 aboard
an Ariane 5 ECA rocket from the Guiana Space
Centre in Kourou, French Guiana. GSAT-17 is the 21st
satellite from | SRO to be launched by Arianespace

SES 8/ 9 AT 95 DEG
SES-8waslaunched on December 3, 2013 from Cape
Canaveral, Florida, on board a SpaceX/Falcon 9 booster in
SpaceX's maiden launch into geostationary transfer orbit.
Since then, extensive in-orbit tests have confirmed the
flawless functioning of the spacecraft.
SES-8 was manufactured by Orbital Sciences
Corporation. The satellite
features up to 33 Ku-band
transponders (36 MHz
equivalent) and is equipped
with high performance
beams to support the
rapidly growing marketsin
South Asiaand Indo-China,
as well as to provide
expansion capacity for
DTH, VSAT and
government applications. Through the co-location with
NSS-6 at 95 degrees East, SES-8 not only provides
incremental high-performance capacity, notably for DTH
services, but also delivers greater reliability and additional
security for SES's customers at that orbital position.
SES-9is ageostationary communications
satellite operated by SES S.A. It was launched from Cape
Canaveral SLC-40 by a Falcon 9 Full Thrust launch
vehicle on4 March 2016.
SES-9 has 57 high-power Ku-band transponders,
equivalent to 81 transponders of 36 MHz bandwidth and,
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co-located at 108.2°E alongside SES-7, it provides additional
and replacement capacity for DTH broadcasting and data
in Northeast Asia, South Asia and Indonesia, and maritime
communicationsfor the Indian Ocean.

ASIASATS5, 7/ THAICOM 6A AT 100.5 DEG E
Space Systems/Loral (SS/L), announced in May
2005 that it has been chosen by Asia Satellite
Telecommunications Company Limited (AsiaSat), Hong
Kong, to build AsiaSat 5, a new generation
communications satellite designed to offer improved
power and coverage to AsiaSat's customers across the
AsiaPacificregion.
AsiaSat 5, a fixed
satellite services (FSS)
spacecraft expected to launch
in 2008, will replace and
expand upon the services
provided by AsiaSat 2 at
100.5 degrees East longitude.
The satellite will be based on
SS/L's SSL-1300 platform,
which featuresqualified, flight
proven subsystems and a

long record of reliable
operation.
The satellite's

payload will carry both C- and Ku-band transponders
and has a 15-year mission life. AsiaSat 5 will be
compatible with arange of commercial launch vehicles.

Space Systems/L oral and AsiaSat announced in May
2009, that it has been selected to provide a new
communications satellite, named AsiaSat 5C, to Asia
Satellite Telecommunications Company Limited (AsiaSat).
In early 2010, the Satellite was renamed AsiaSat 7. It will
serve as a backup for AsiaSat 5.

The spacecraft is based on Space Systems/
Loral's SSL-1300 satellite bus, with performance similar but
not limited to that of AsiaSat5 designed for the provision of
fixed satellite services for television broadcast, telephone
networks, and VSAT networks for broadband multimedia
services across the Asia Pacific.

AsiaSat 7 will be used asaplaceholder for Thaicom
under the name Thaicom 6A until the Thaicom 6 satellite
has been launched.

AsiaSat 7 was launched by ILS Proton Breeze M
vehicle from Baikonur, Kazakhstan on 26 November 2011.
It isdesigned as areplacement satellite for AsiaSat 3S at
the orbital location of 105.5 degrees East. AsiaSat 7, a
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Space Systems Loral 1300 series satellite, carries 28 C-
band and 17 Ku-band transponders, and a Ka-band
payload. With its region-wide C-band footprint covering
Asia, the Middle East, Australasiaand Central Asia, and
high-power Ku beams serving East Asia, South Asia, the
Philippines, as well as a steerable Ku beam, AsiaSat 7
supports a broad range of applications including TV
broadcast, VSAT networks and mobility services across
theregion.

SES 7 /NSS 11 AT 108.2 DEG EAST

SES-7 (dsoformerly known as ProtoStar-2/ Indostar-
2) is a commercial
communications satellite
operated by SES World
Skies, Launched on 16
May 2009 at 00:57:38
UTC, since Baikonur
Cosmodrome, Site200/39
for ProtoStar Ltd by
Proton-M / Briz-M launch
vehicle. Launch arranged
by International Launch
Services(ILYS).

Itispositioned at
108.2° East longitude and serve customersin Indonesia,
India, Taiwan, the Philippines and Southeast Asia.
Protostar 2 carries 10 (+3) S-band and 22 (+5) Ku-band
transpondersfor optimized HD satellitetelevision direct-
to-home (DTH) satellite television service and broadband
Internet access across the Asia-Pacific region. The S-
band payload is operated under the name of Indostar-
2 (Cakrawarta-2).

ASIASAT 9 AT 122.2DEGE
AsiaSat 9 is AsiaSat’'s next generation satellite,

successfully  launched on

29 September 2017 from Baikonur,
Kazakhstan replacing AsiaSat 4 at
122 degrees East Longitude.
AsiaSat 9 is a Space Systems
Lora 1300 satellite equipped with 28
C-band and 32 Ku-band
transponders, and a Ka-band
payload. AsiaSat 9 provides
additional capacity, enhanced
power and coveragefor DTH, video
distribution, private networks and
broadband services across the
Asia-Pacificregion.
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SITI NETWORKS
DRIVES SET TOP
BOX WITH NAGRA

Sti Networks launches Sti PlayTop Android TV
set top box a 4K HDR STB which offers Android
TV features along with linear TV. NAGRA's first

Android TV project deployed in India is based

on the Google MediaCAS framework for
Android TV deployments.

NAGRA, thedigital TV division of theKudelski Group
company and the world's leading independent provider of
content protection and multiscreen television solutions
announced that SITI Networks Limited, an Essel Group
Company and one of India’ slargest multi-system operators,
has selected NAGRA's cardless content security solution

@ 9 42 29 S
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SITI Networks will be able to rapidly deploy both secure
and market-leading Android TV services across its three-
million strong subscriber base in India including a
comprehensive content offering and accessto alargelibrary
of applications.

"Thelaunch of SITI PlayTop Set-Top Box and iOS/
Android appsisacrucia part of SITI's expansion strategy
in India. | would want to congratulate our infrastructure
partner Nagra. They have worked with us step-by-step to
seamlessly integrate their comprehensive support for

4 A T Miora F1ge AAdmEa? ATET | e AR aw
4 3P UglEE ST HaTa @ ael F @ § qew anm, o
e AT &l U9 d e @l U a1 @iZdi] dd Jgd
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Android TV through an end-to-end content protection
ecosystem. The SITI PlayTop Set-Top Box will provide a
next-generation, superior entertainment experience for our
customers", said Suresh Sethiya, Director of Indian Cable
Net Company Limited (ICNCL), aJoint Venture partner of
SITI NetworksLimited.

Designed with operational efficiency at itscore, the
NAGRA solution provides comprehensive support for
Android TV through an end-to-end content protection
ecosystem that can be extended at atime of an operator’s
choosing through additional options such as forensic
watermarking and/or anti-piracy services.

Deployed “asaservice,” it enables operatorsto take
advantage of reduced total cost of ownership and regular
modular and cloud-driven updates and frameworksfor both
CAS and DRM integration, while ensuring the ecosystem
remains protected from pirates.

"We are excited to bring our
Next Gen SITI PlayTop Android Set
Top Box to our customers. SITI has
been at theforefront of delighting them
with thelatest technology. Thelaunch
of SITI PlayTop isanother stepin our
commitment to provide them with
Superior Entertainment Experience. We
are delighted to partner with Nagra,
who provides comprehensive support
for Android TV through an end-to-end
content protection ecosystem. This
box will make any TV Smart while
bringing SITI HD+ Digital Cable
Television's ultimate viewing
experience with a DVR facility",
declared Anil Malhotra, CEO of SITI
NetworksLimited.

“WEe're proud to partner with SITI Networks on its
continued expansion within the Indian market” said
Stephane Le Dreau, Senior Vice
President of Sales, APAC, at
NAGRA. “The strength, level of
innovation and unique features of
NAGRA's content and service
protection services for Android TV
provides operators around the
world with the tools they need to
protect their content and rapidly
deploy and protect their next-generation services against

pirecy.”

SITI

NETWORKS
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NAGRA, thedigital TV division of theKudelski Group
(SIX:KUD.S), provides security and multiscreen user
experience solutions for the monetization of digital media.
The company provides content providers and DTV
operators worldwide with secure, open and integrated
platforms and with secure, open and integrated platforms
and applications over broadcast, broadband and mobile
platforms, enabling compelling and personalized viewing
experiences.

SITI Networks Limited isapart of the Essel Group,
one of India's leading business houses with a diverse
portfolio of assets in media, packaging, entertainment,
technology-enabled services, infrastructure development,
and education.

SITI NetworksLimitedisoneof India'slargest Multi
System Operator (MSO). With ten digital head endsand a
network of morethan 33,000 km of optical fibreand coaxial
cable, it provides its cable services in India's ~800+
Locations.

SITI Networks Limited deploys State-of-the-art
technology for delivering multiple TV signals to enhance
the consumer viewing experience. Its product rangeincludes
Digita & Analogue Cable Television, Broadband, and L ocal
Television Channels. SITI Networks has been providing
servicesinanalog and digital mode, armed with thetechnical
capability to provide features like Video on Demand, Pay
per View, Over-The-Top content (OTT), Electronic
Programming Guide (EPG), and Gaming through a Set-Top
Box (STB). All products are marketed under the SITI brand
name. B

T2 T4 & (372 26T 9T (SIX:KUD.S) 71T,
qifear & JEIBT0 & [0 P& AT Feel2h ST A7
FHYH UEH &Il € | HUT G § AEd SR A
=92 g AEEA WEH W I, g AR TG weHH
AT AT & AT TWEE AT AT =9 T T3 & AT
T &l B |
YT, TS, Tl Fe s, gRET e & fowm
A fore § uRHrEl & fafae gewifer & 317 9Rd & 999
AMMNE T H T & |
(Tawmsn) § 7 s = | &9 fefored 22uzi 3in 33,000 fT 7
AU HTATeh BT AT HIUFTIA Had & Jeddh dl TeEdl
7 7€ 800 F AeE M § HHA dHad FaA TeH HIA & |

Rl Teaa fafies T SudEIei & oEd & gHd @
qgH & o @3 e Bera @l fRfead & fog smyfe aame
& T HAT & |3TD A e § [=2iqed g Tt
FAA I, dEae AR ME AlfdeH IHa e © | e
Jeaa f2fted g wAmnT 4T § Far E @ T e difzar om
fediz Fa, ¥ W &, 3daT T W He2 (R ), TG
I MES (39T ) AN H2 2 g (THEET) @l HerEd 3
AT ST FISTOT 9B T ATl dardhl &Ml S @ | T
TR @l el el 91E 9W & o [l A e | |

COVID Infection.

Indian market, at extremely attractive prices.
May his Soul Rest In Peace.

ORBITUARY

It is with Profound Grief we
announce that Nanakji of Nanak
Communications Pvt Ltd passed
away on 30 April at 5 pm due to a

Nanakji commenced his career
as TV Repair technician, but with
his technical skills, rapidly grew
the business to become a leading
manufacturer of CATV Hardware,
for more than 2 decades.

He was a beacon & inspiration

for Indian Entrepreneurs, creating innovative products for the

Nayan Vora of Aplomb Tech, has
passed away due to Covid.
May his Soul Rest In Peace.
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EY & FICCI REPORT 2021
TELEVISION SECTOR

TELEVISION CHANNELS REACH

The number of channelsincreased marginally between
December 2019 and March 2020, but had declined by
December 2020 asaresult of channel shut-downs, led
by the English entertainment genre

News channels comprised 43% of total registered
channelsin India, up from 42%in 2019

64% of channelswere free-to-air as compared to 63%
in2019

TELEVISION SEGMENT

Television advertising declined by 21.5% in 2020,
though ad volumes fell just 3%

Subscription de-growth of 7% was mainly due to
reductionin ARPU and areduction of two million pay
TV homes

We expect tel evision segment revenuesto exceed 2019
levelsby 2022

While television households will continue to grow at
over 5% till 2025, we expect growth to be driven by
connected TV swhich could cross 40 million by 2025
and free television which could cross 50 million,
thereby making core television a more massified
product

ADVERTISING

Though ad insertions fell 30% YoY in Q2 2020, they
recovered quickly

Ad volumesin Q4 2020 exceeded those of the previous
year

Asper BARC estimates, ad volumesfell 3%in 2020 as
comparedto 2019

While there was an 18% volume reduction in the first
half of 2020, there was a sharp volume growth of 12%
in the second half of the year

Dueto the ongoing impact of the COV ID-19 pandemic,
approximately 1,200 advertisers put acomplete halt on
their television ad spends during the April to June
quarter, whilemany large advertiserscut their ad spends
considerably during the year

TELEVISION CHANNELS REACH

Source: MIB website; TRAI

TELEVISION REVENUE

Source: INR hillion (gross of taxes) | EY analysis

TELEVISION SUBSCRIPTION

INR billion (gross of taxes) | EY analysis

TV ADVERTISING REVENUE

TAM AdEX
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<+ Thisinevitably led to rate discounting across genres
by many broadcasters, which we estimate at an average
of 19% compared to the prior year

¢ IPL Season 13in 2020 surpassed the viewership of | PL
Season 12 by 23% with atotal of 400 billion viewing
minutes as compared to 326 billion viewing minutes
for the 2019 edition and generated 112 hours of
commercia ad volumes

9,225 advertisers used television in 2020 as compared
t010,105in 2019

«» Of these, 4,802 advertisers used only television as a
medium for advertising and were not present in print
and radio

% Thetop five genres which saw the highest increase in
new advertisers were all from regional language
markets

«» We estimate the channelswould have generated INR3-
4 hillion of incremental advertising revenuesin 2020
which could increaseto INR10 billionin 2021

«» The news genre led with 31% share of ad volumes
followed by the GEC genre with 27% share

«» Hindi movies remained the top language genre for ad
volumes and grew its share of ad volumesto 11%

+»+ Regional channels (666 hours/channel) received 27%
more ad volumes than national channels (526 hours/
channel) in 2020; in 2019 regiona channels had
received 13% more volumes

DISTRIBUTION
«» Television subscription revenues in India decreased
7%in 2020, mainly duetoafall in ARPUsand reduction
in the paid subscriber base by around two million
television homes

%+ While 2020 wasimpacted by COVID-19, we expect the
subscription base for traditional unidirectional
television services(cable, DTH, HITS) to keep growing
as penetration levelsincrease over the next few years

VIEWERSHIP

« Hindi and Tamil, the two largest languages by
viewership, saw ariseintheir total minutesof viewing
by over 10%

«» Guijarati, Punjabi and Bangla were the top gainersin
viewership share during 2020

% English was the most impacted with a fall of 28%
followed by Assamese and Bhojpuris

TELEVISION CHANNEL LANGUAGE GROWTH

BARC | Change in AMA 2020 vs 2019

TELEVISION CHANNEL LANGUAGE GROWTH

BARC | Change in AMA 2020 vs 2019

Source: EY FICCI M & E Report 2021
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K MADHAVAN
APPOINTED DISNEY
INDIA PRESIDENT

K Madhavan is now the President for
Disney India and Sar India.Madhavan will drive
the business for Disney, Sar and Hotstar.

“For the past several months, | have had the pleasure
of working directly with KM and have seen firsthand how
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proud to have the
opportunity to lead
the incredibly
talented and
passionate team we
havein India, and to
further build upon
our strong portfolio
of channels and
high-quality
programming that is
a favourite with

viewers across the K MADHAVAN
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region,” said

Madhavan. “We have an exciting journey ahead of us. | am
committed to continuing to move our business forward,
working more closely together with colleagues across
Disney to enhance our global and regional offerings.”

Madhavan joined Star Indiain 2009 asits South Head.
Under hisleadership, the company built athriving regional
entertainment portfolio. Previoudly, hewasthedriving force
behind Asianet’s growth as the undisputed leader in
Mal ayalam with more than 50% of market share, serving as
MD and CEO in 2000-2008.

Madhavan currently servesas president of the Indian
Broadcasting Foundation (IBF) and as chairman of the
National Committee of Media & Entertainment ClI
(Confederation of Indian Industry). B
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TOP ENGLISH NEWS
CHANNEL & THEIR
FINANCIAL
RESURGENCE

News is where the major action has been in the
pandemic era. Despite the controversies galore,
the news channels have held on steady in terms
of the advertising revenues in the Covid era.
We take a look at the leading news channel and
how their numbers stacked up.

NDTV

New Delhi Television Ltd (commonly abbreviated
asNDTV) is an Indian news media company focusing on
broadcast and digital news publication. The company is
considered to be alegacy brand that pioneered independent
news broadcasting in India, and is credited for launching
thefirst 24x7 news channel and thefirst lifestyle channel in
the country. It owns and
operates the broadcast news
channels of NDTV India and
NDTV 24x7. The two channels
of the company have received
32 Ramnath GoenkaExcellence
in Journalism Awards.

NDTV was founded in
1984, by the journalist Radhika
Roy and the economist Prannoy Roy, a husband and wife
duo from the city of Kolkata inthe state of West Bengal. It
began as a production house for news segments for the
public broadcaster Doordarshan and international satellite
channels when television broadcasting was a state
monopoly and transitioned into the first independent news
network in India. The company launched thefirst 24x7 news
channel in partnership with Star Indiain 1998.

Between 1998 and 2003, NDTV wasin an exclusive
agreement with Star Indiato produce all its news segment.
In 2003, the company became an independent broadcasting
network with the simultaneous launch of the Hindi and
English language news channels known as NDTV India
and NDTV 24x7. It also launched a business news
channel NDTV Profit which was later converted into an
information and entertainment channel NDTV Prime. The
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company has had business interests in general
entertainment and e-commerce, and is part of the
management of a number of broadcast channelsincluding
thelifestyle channel NDTV Good Times, the infotainment
channel Astro Awani and the news channel Independent
Television through various joint ventures.

NDTV Revenue

News broadcaster NDTV's consolidated revenue
from operations for the quarter ended 31st December is¥
105.83 crore compared to ¥ 93.67 crorein the same period
last year.

Total expenses stood at ¥ 82.4 crore compared to X
85.03 croreayear ago.

The company said that it has delivered the best third
quarter resultsinthelast 11 yearswith anet profit of ¥ 22.69
crorecomparedto 12.13 crore.

The company posted an operating profit of ¥ 32.64
crore from the television media and related operations
segment compared to ¥ 19.09 crore.

Revenue from the segment was ¥ 105.83 crore
comparedto< 92.23 crore.

The company reported nil revenue from the
e-commerce/retail segment.

On a standalone basis, NDTV's revenue from
operations stood at ¥ 56.37 crore compared to< 55.35 crore.

The company’s expenses were ¥ 51.56 crore
comparedto< 51.85 crore.

Net profit increased to X 10.53 crore compared to X
6.66 crore.

According to NDTYV, this is the company's best
quarterly result in the last eight years.

NDTV Convergence, the company'sdigital arm, has
marked its best quarter ever with aprofit of morethan< 10
crore; its revenue has increased by 32% over the same
quarter last year.

Despite the business challenges thrown up by the
pandemic, the company has so far in this financia year
reduced its bank borrowings by X 27 crore.

“NDTYV thanksevery member of itsteam for ensuring
quality news was delivered to its vast audience despite the
many impediments presented by the Coronavirus outbreak.
Its reporters and crews have travelled al over the country
to share the most credible and latest information on how
India is handling the pandemic,” the company said in a
statement.

It further stated that the management is aware that
thefinancial challenges of an economic slowdown continue
tolinger, with advertising yet to recover to pre-Covid levels;
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itisfocused on mitigating any risk presented by thisfor the
next few quarters.

CNN NEWS18

CNN-News18 (originally CNN-IBN) is an Indian
English-language news television channel founded
by Rajdeep Sardesai located in Noida, Uttar Pradesh, India.
Itiscurrently owned by Network 18 and WarnerM edia. CNN
providesinternational coveragefor the channel, while Indian
Broadcasting Network concentrates on Indian and local
reports.

In May 2014, Reliance
Industries announced it would be
taking over Network18. The move
was touted as "the biggest-ever
deal in the Indian media space”.
Reliance Industries already had
indirect control of the TV 18 network by virtue of
investments it made in Network18 starting from January
2012.

CNN NEWSI18Revenue

TV 18 Broadcast, a subsidiary of Network18, has
registered a 373.33% year-on-year growth in Q4FY 20
consolidated profit due to strong revenue and operating
EBITDA.

The profit for the quarter stood at ¥ 142 crore, up
from¥ 30 crorein the same period last year.

Controls on operating expenses and subscription
revenue growth more than filled in for the decline in
advertising helped the news business remain profitable,
the company said.

Revenue from operationsgrew by 21% year-on-year
to ¥ 1,425 crore in the quarter ended March 2020, the
company said in its BSE filing. Linear TV subscription
revenue growth was at 41% in Q4 and B2C annuity nature
provided solidity, it added.

Its operating earnings before interest, tax,
depreciation and amortisation (EBITDA) for the quarter shot
up 365% to I 240 crore against I 52 crore in the
corresponding period the previous year.

"Rise in the ranking of our flagship entertainment
channel and upsurgein news consumption helped the group
post growth in ad-revenues in the quarter, even as
advertising was severely impacted during late-Q4 due to
the COVID-19related lockdown," the company said.

TV 18 Broadcast said its profit for the financial year
2019-20 surged 98.57%t03 417 crore and revenue grew by
5% 103 5,175 crore compared to the previous year.
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Thefull-year operating EBITDA stood at % 703 crore,
growing 124% over ¥ 314 crore reported in the previous
fiscal.

TV 18 said the benefits of a transparent and non-
discriminatory B2C regime created by the implementation
of the NTO (New Tariff Order) in Q4FY 19 continued to
accruefor theentire FY 20.

Distribution improvements through tie-ups with
cable and telecom platforms boosted the reach and enlarged
the value-proposition of channel brands across a varied
cross-section of viewers, it added.

TV18's Q4 average viewership share in news was
10.5%, up from 10.2% in Q3; while TV18 group's Q4
entertainment viewership sharewas 9.9%in Q4 versus 10.1%
in the last quarter.

The contribution of subscription to the revenue mix
has increased to 35% in FY20 from 26% in FY19, the
company said.

INDIA TODAY TV
IndiaToday (formerly Headlines Today) isa24-hour
English language television network based in Noida, Uttar
Pradesh that carriesnews, current affairsand
business programmingin India. The channel
isowned by TV Today Network Ltd, which
isapart of Living Media.
The channel was launched in 2003
asasister channel of theHindi Aaj Tak news
channel. It isone of the four news channels
fromthe TV Today Network stable, the others
being Agj Tak, Tezand Delhi Agj Tak. Alok
Verma was brought in as the Executive
Producer to successfully launch TV Today
group'sforay into the English news channel
category.

IndiaToday Revenue

TV Today Network Limited, which runs news
channels Agj Tak, India Today TV and Tez, and FM radio
station Ishq FM, posted a net profit of I 12.77 crore in
Q1FY 21, down 75% from X 51 crore in the corresponding
quarter of the previous year.

The company’stotal revenue for the quarter ending
June 30, 2020, stood at X 175 crore, down 32% from I 260
crorein Q1FY 20.

The television broadcasting business continued to
contribute with more than 82% to the total revenue from
operations of the company. The revenue from television
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