NETFLIX SURGE IN SUBSCRIBERS
Netflix has registeredUS $8.54 billion of revenue
during the three-month period ending September 30. This,

according to the company, isagrowth of 8 percent from a

year earlier. The company credited theincreaseinrevenue
to better-than-expected growth in subscribers.

Netflix added nine million net paid
subscribers in the quarter. The total global
paid subscriber base now stands at 247.2
million.

The company’snetincomewas $1.6
billion, up nearly 20 percent from a year
earlier. Netflix hasannounced that it will spend some $13
billion on content thisyear, down from $17 billion.

Ted Sarandos, co-chairman of Netflix, said in the
earnings conference call that Netflix was*“incredibly and
totally committed to ending this strike,” pointing to how
it has hurt the industry and the economy at large. But he
added that anew demand last week from the actors’ guild
— what he called “a subscriber levy that is unrelated to
viewing or success’ — “really broke our momentum.”

OTT SEES SLOWDOWN

The OTT sector ison aslow growth ahead dueto
achangein Indian Premier Leaguedigital rightsresulting
in free streaming of the tournament, saysthe latest report
of AmpereAnalysis.

As per the report, the OTT
subscription revenuein theworld' slargest
consumer market grew by 30-80 per cent
annually between 2019 to 2022. Its pace
dropped to amere 10 per cent in 2023 when
IPL rights changed hands from Disney+
Hotstar to JioCinema.

The report noted that the subscription revenue of
Indian OTT playersis set to reach $1 billion in 2023. In
contrast, Chinese OTT subscription revenue hit $10bnin
2022.

HOTSTAR, NETFLIX & PRIME VIDEO
DRIVING OTT GROWTH

Netflix is set to overtake Amazon PrimeVideo in
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revenue in 2023, generating almost $200m, and is
forecast to reach 11m subscriptionsin 2025. Netflix had
dropped its subscription feein Indiain 2021 December
by 60 per cent, yet it clocked a 25 per cent increasein
revenuein 2022 year on year.

OTTPLAY PREMIUM AND STAGE
PARTNERSHIP

OTTplay Premium announced a partnership with
Stage.The collaboration marks asignificant step forward
in delivering diverse and authentic regional content to
Indian audiences.

The partnership between
OTTplay Premium and Stageisset to
enhance the streaming landscape in
India by combining cutting-edge
technology and localised content.

OTTplay Premium will
integrate Stage’s dialect-based
content into its platform, making it
easily accessible to awider audience.

Avinash Mudaliar, CEO and Co-founder, OTTplay,
said, "We are thrilled to join forces with STAGE in
our shared mission to bring diverse, regional content to
the forefront of India's streaming industry. This
collaboration not only enriches the content offerings on
OTTplay Premium but also celebrates the linguistic and
cultural diversity of our country. Our Al algorithms will
ensure that users discover STAGE's compelling content,
creating a personalised and engaging experience for our
viewers."

ZEES5 VIEWERSHIP INCREASES
Zee5 Global has revealed significant
growth in both engagement and viewership
in the United States on connected TVs. The
business has reported over a 150% increase
in its connected TV user base and a 75%
jump in viewership for this segment over the
year driven significantly by 4K content
launches and an increasingly personalised
and improved user interface. B
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