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NETFLIX SURGE IN SUBSCRIBERS
Netflix has registeredUS $8.54 billion of revenue

during the three-month period ending September 30. This,
according to the company, is a growth of 8 percent from a
year earlier. The company credited the increase in revenue
to better-than-expected growth in subscribers.

Netflix added nine million net paid
subscribers in the quarter. The total global
paid subscriber base now stands at 247.2
million.

The company’s net income was $1.6
billion, up nearly 20 percent from a year
earlier. Netflix has announced that it will spend some $13
billion on content this year, down from $17 billion.

Ted Sarandos, co-chairman of Netflix, said in the
earnings conference call that Netflix was “incredibly and
totally committed to ending this strike,” pointing to how
it has hurt the industry and the economy at large. But he
added that a new demand last week from the actors’ guild
— what he called “a subscriber levy that is unrelated to
viewing or success” — “really broke our momentum.”

OTT SEES SLOWDOWN
The  OTT sector is on a slow growth ahead due to

a change in Indian Premier League digital rights resulting
in free streaming of the tournament, says the latest report
of Ampere Analysis.

As per the report, the OTT
subscription revenue in the world’s largest
consumer market grew by 30-80 per cent
annually between 2019 to 2022. Its pace
dropped to a mere 10 per cent in 2023 when
IPL rights changed hands from Disney+
Hotstar to JioCinema.

The report noted that the subscription revenue of
Indian OTT players is set to reach $1 billion in 2023. In
contrast, Chinese OTT subscription revenue hit $10bn in
2022.

HOTSTAR, NETFLIX & PRIME VIDEO
DRIVING OTT GROWTH

Netflix is set to overtake Amazon Prime Video in
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naoTiFlask nao 30 isatMbar kao samaaPt tIna mahInao kI AvaiQa ko

daOrana 8º54 ibailayama AmaoirkI Dâlar ka rajasva dja- ikyaa hO.kMpnaI ko
Anausaar¸ yah ek saala phlao kI tulanaa maoM 8 p̀itSat kI vaRiw hO.kMpnaI
nao rajasva maoM vaRiw ka Eaoya gàahkaoM maoM ]mmaId sao baohtr vaRiw kao idyaa hO.

naoTiFlask nao itmaahI maoM naaO imailayana Sauw po krnao vaalao
gàahkaoM kao jaaoD,a.kula vaOiSvak po gàahkaoM kI saM#yaa ka
AaQaar Aba 247º2 imailayana hO. kMpnaI kI Sauw
Aaya 1º6 ibailayana AmaoirkI Dâlar qaI¸ jaao ek saala
phlao sao lagaBaga 20 p̀itSat AiQak qaI.naoTiFlask nao
GaaoYaNaa kI hO ik vah [sa saala kMToMT pr 13 Arba

Dâlar inavaoSa krogaa¸ jaao ik pUva- ko 17 Arba Dâlar ko maukabalao kma hO.
naoTiFlask ko sah AQyaxa ToD saarMDaosa nao kmaa[- sammaolana

ka^la maoM kha ik ‘AivaSvanaIya $p sao AaOr pUrI trh sao [sa hD,tala kao
samaaPt krnao ko ilae p`itbaw qaa.’ yah dSaa-ta hO ik [sanao ]Vaoga
AaOr Aqa-vyavasqaa kao baD,o pOmaanao pr kOsao nauksaana phuMcaayaa hO.laoikna
]nhaoMnao kha ik ipClao saPtah e@Tr igalD kI Aaor sao ek nayaI maaMga–
ijasao ]nhaoMnao ‘ek sabsaËa[bar laovaI kha hO jaao doKnao yaa saflata sao
AsaMbaMiQat hO’ ‘nao vaastva maoM hmaarI gait kao taoD, idyaa hO.’
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empIyar enaailaisasa kI navaInatma irpaoT- maoM kha gayaa hO ik
[MiDyana p̀Iimayar laIga ko iDijaTla AiQakaraoM maoM badlaava ko pirNaamasva$p

TUnaa-maoMT kI mauFt sT/IimaMga ko karNa AaoTITI xao~ kI QaImaI
vaRiw hao rhI hO. irpaoT- ko Anausaar duinayaaBar ko sabasao
baD,o ]pBaao@ta baajaar maoM AaoTITI sabsaËIPSana rajasva
2019 sao 2020 ko baIca saalaanaa 30–80 p̀itSat kI
vaRiw hu[-.2023 maoM [sakI gait GaTkr maa~ 10 p̀itSat
rh gayaI¸ jaba Aa[-pIela AiQakar iDjnaI Plasa hâTsTar
sao ijayaao isanaomaa ko pasa calaa gayaa.

irpaoT- maoM kha gayaa hO ik BaartIya AaoTITI iKlaaiD,yaaoM ka
sabsaËIPSana rajasva 2023 maoM 1 ibailayana Da^lar tk phuMcanao vaalaa
hO.[sako ivaprIt¸ caInaI AaoTITI sabsaËIPSana rajasva 2022 maoM 10
ibailayana Da^lar tk phuMca gayaa.
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naoTiFlask 2023 maoM rajasva ko maamalao maoM¸ Amaoja^na p`a[ma
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vaIiDyaao sao Aagao inaklanao ko ilae tOyaar hO ijasasao lagaBaga 200 imailayana
Da^lar kI kmaa[- haogaI AaOr [sako 2025 tk 11 imailayana sabsaiËPSana
tk phuMcanao ka Anaumaana hO.naoTiFlask nao 2021 idsaMbar maoM Baart maoM
ApnaI sabsaiËPSana Saulk 60 p`itSat kma kr dI qaI¸ ifr BaI [sanao
saala dr saala 2022 maoM rajasva maoM 25 p`itSat kI vaRiw dja- kI.

AaoTITI p`Iimayama AaOr sToja kI saaJa odarIAaoTITI p`Iimayama AaOr sToja kI saaJa odarIAaoTITI p`Iimayama AaOr sToja kI saaJa odarIAaoTITI p`Iimayama AaOr sToja kI saaJa odarIAaoTITI p`Iimayama AaOr sToja kI saaJa odarI
AaoTITI p`Iimayama nao sToja ko saaqa saaJaodarI kI GaaoYaNaa kI

hO.yah sahyaaoga BaartIya dSa-kaoM kao ivaivaQa AaOr p`maaiNak xao~Iya saamaga`I
p`dana krnao kI idSaa maoM ek mah%vapUNa- kdma hO.

AaoTITI Plao p̀Iimayama AaOr sToja ko baIca saaJaodarI
A%yaaQauinak tknaIk AaOr sqaanaIya saamaga`I ko
saMyaaojana sao Baart maoM sT/IimaMga pirdRSya kao baZ,anao
ko ilae tOyaar hO.
AaoTITI p`Iimayama¸ sToja kI baaolaI AaQaairt
saamaga`I kao Apnao PlaoTfa^ma- maoM ekIkRt krogaa¸
ijasasao yah vyaapk dSa-kaoM ko ilae AasaanaI sao

phuMca yaaogya hao jaayaogaa.
AaoTITIPlao ko saI[-Aao AaOr sah–saMsqaapk AivanaaSa maudilayaar

nao kha¸ ‘hma Baart maoM sT/IimaMga ]Vaoga maoM ivaivaQa¸ xao~Iya saamaga`I kao
sabasao Aagao laanao ko Apnao saaJaa imaSana maoM sToja ko saaqa jauD,kr
raomaaMicat hOM.yah sahyaaoga na kovala AaoTITIPlao pr saamaga`I kI poSakSa
kao samaRw krta hO¸ bailk hmaaro doSa kI BaaYaa[- AaOr saaMskRitk
ivaivaQata ka BaI jaSna manaata hO.hmaaro eAa[- elgaaoirdma yah sauinaiScat
kroMgao ik ]pyaaogakta- sToja kI sammaaohk saamaga`I kI Kaoja kroM ijasasao
hmaaro dSa-kaoM ko ilae ek vyai@tkRt AaOr AakYa-k AnauBava tOyaar
haogaa.’

jaI5 kI dSa-k saM#yaa baZ,IjaI5 kI dSa-k saM#yaa baZ,IjaI5 kI dSa-k saM#yaa baZ,IjaI5 kI dSa-k saM#yaa baZ,IjaI5 kI dSa-k saM#yaa baZ,I
jaI5 glaaobala nao saMyau@t rajya Amaoirka maoM knao@ToD

TIvaI pr jauD,ava AaOr dSa-kaoM kI saM#yaa daonaaoM maoM ]llaoKnaIya
vaRiw ka Kulaasaa ikyaa hO.vyavasaaya nao Apnao knao@ToD
TIvaI ]pyaaogakta- AaQaar maoM 150‰ sao AiQak kI vaRiw
AaOr 4ko saamaga`I laa^nca AaOr tojaI sao vaOyai@tkRt AaOr
baohtr ]pyaaogakta- [MTrfosa ko karNa [sa xao~ ko ilae
dSa-kaoM kI saM#yaa maoM 75‰ kI vaRiw dja- kI hO. 

revenue in 2023, generating almost $200m, and is
forecast to reach 11m subscriptions in 2025. Netflix had
dropped its subscription fee in India in 2021 December
by 60 per cent, yet it clocked a 25 per cent increase in
revenue in 2022 year on year.

OTTPLAY PREMIUM AND STAGE
PARTNERSHIP

OTTplay Premium announced a partnership with
Stage.The collaboration marks a significant step forward
in delivering diverse and authentic regional content to
Indian audiences.

The partnership between
OTTplay Premium and Stage is set to
enhance the streaming landscape in
India by combining cutting-edge
technology and localised content.

OTTplay Premium will
integrate Stage’s dialect-based
content into its platform, making it
easily accessible to a wider audience.

Avinash Mudaliar, CEO and Co-founder, OTTplay,
said, "We are thrilled to join forces with STAGE in
our shared mission to bring diverse, regional content to
the forefront of India's streaming industry. This
collaboration not only enriches the content offerings on
OTTplay Premium but also celebrates the linguistic and
cultural diversity of our country. Our AI algorithms will
ensure that users discover STAGE's compelling content,
creating a personalised and engaging experience for our
viewers."

ZEE5 VIEWERSHIP INCREASES
Zee5 Global has revealed significant

growth in both engagement and viewership
in the United States on connected TVs. The
business has reported over a 150% increase
in its connected TV user base and a 75%
jump in viewership for this segment over the
year driven significantly by 4K content
launches and an increasingly personalised
and improved user interface. 


